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But Congress Finds Truman Message MEG c' ee 


Tax Hike Plea Draws Fire 


WASHINGTON.—President Tru- 
man’s message to Congress on the 
State of the Union contained few 
surprises and was striking for its 
mildness, economy- minded Con- 
gressmen agreed last week. 

Unfavorable comment came from 
two Democratic leaders as to the 
President’s proposal for “moderate” 
tax increases. 

Chairman Doughton of the 
House Ways and Means Com- 
mittee warned: “Every possible 
economy should be made and 
every existing loophole in the tax 
laws closed before consideration 
is given to increasing present 
high tax rates.” 

Chairman George of the Senate 
Finance committee said he favored 
“moderate” reductions in spending 
in preference to tax increases. 

Certain of Truman’s_ requests 

were expected to receive enactment 
action with reasonable’ speed. 
These measures would set up a 
middle-income housing program, 
expand sccial security coverage 
and benefits and expedite the Point 
Four program for foreign business 
aid. 

Congress, however, seems to be 
in no hurry to push through new 
tax increases. Similarly, the Pres- 
ident’s request for another year’s 
extension of rent control may be 
in for tough sledding. 

The Senate appears likely to ap- 
prove, later in this session, the 


Dodge Planning 
To Boost Dealer 
Total This Year 


DETROIT.—Dodge will expand 
its number of dealerships this year, 
E. C. Quinn, general sales man- 
ager, said last week in announcing 
that for one week, beginning today 
(Jan. 9), the company’s entire field 
staff will gather here for a sales 
meeting at the Rackham building. 

As a result of market studies, the 
new dealerships will be located at 
strategic sales points throughout 
the country to help increase sales 
of Dodge cars and trucks in 1950, 
Quinn said. 

At the end of 1948, there were 
approximately 4,000 Dodge dealer- 
ships in the U.S. 

According to the sales manager, 
the purpose of the meeting is to 
review the current automotive mar- 
ket and present 1950 plans. 

Quinn pointed to the current 
optimistic business trends which 
forecast a record year ahead, de- 
spite the fact that 1949 saw more 
cars and trucks produced than ever 
before. 

Some of these indexes are the 
high rate of savings, the spread of 
savings among a great number of 
people and the fact that automo- 
tive credit is considerably less than 
before the war, he stated. 

“To us at Dodge,” said Quinn, 
“this means an increased car and 
truck sales opportunity for all 
Dodge dealers. With our new mod- 
els, we are in an exceptional posi- 
tion to take advantage of the 
market, and our sales efforts will 
be keyed to assume a more aggres- 


| House-passed bill to strengthen the 
|Clayton anti-trust law. 

This measure would prevent one 
company from acquiring the phy- 
sical assets of another where the 
result would be to lessen competi- 
tion substantially. Only stock ac- 
quisitions are barred under the 
current statute. 

A statement signed by 105 Re- 
publican members of the House 
said President Truman had made 
clear in his message that he was 
“wholly committed to the eventual 
socialization of America.” 

Congressional reaction to the 
message again indicated that the 
President's long-standing demand 
for repeal of the Taft-Hartley 
labor law would be ignored. 

The President’s overall view for 
the future was one of abundant 











sive sales position in the year 
ahead.” 


optimism in the ability of the econ- 


Top Trucks 


New-truck registrations for 10 
months, plus 42 states for No- 
vember: 


1949 Pos. Make 1948 Pos. 
1—312,736 Chev. 273,833— 1 
2—176,237 Ford 210,709— 2 
38—106,105 Dodge 104,500— 4 
4— 83,588 Inter’l 116,863— 3 
5— 73,424 GMC 67,562— 6 
6— 50,144 Stude. 45,602— 7 
i— 30,306 Willys 70,527— 5 
8— 17,415 White 10,7738— 8 
9— 6,079 Mack 9,147—11 

10— 4,756 Diam. T 9,990—10 

1l— 3,687 Reo 10,055— 9 

12— 3,297 Divco 5,308—12 

183— 1,486 Autocar 2,5381—15 

14— 1,449 Brockway 2,777—14 

15— 1,083 Federal 3,879—13 

16— 815 Crosley 2,272—16 

17— 366 Kenworth 418—18 

18— 310 FWD 734—17 

19— 215 Sterling 887—19 

Total All Makes 
866,653 950,843 


For further details see page 
14, today’s issue. 


omy to sustain prosperity. He pre- 
dicted establishment of thousands 
of new and independent businesses 
in the period ahead. 

Truman promised that he would 
ask Congress later for a broad new 
program of help to small busintss, 
designed to invite the growth of 
new enterprises. 

He pledged that the budget for 
fiscal 1951 will reduce federal 
spending to the “lowest level” pos- 
sible. 

The President called anew for 
adoption of a federal compulsory 
health insurance plan. 

Conspicuously absent from the 
1950 message was the 1949 threat 
by the President that the govern- 
ment would take over private man- 
ufacturing if producers were not 
operating at capacity levels. 


Ford Completing 
Details for Huge 
Cleveland Plant 


CLEVELAND. — Ohio, Cuyahoga 
county and Cleveland officials have 
agreed to spend $625,000 to provide 





facilities for the construction of an 
$80,000,000 Ford Motor Co. foundry 
and assembly plant here, it was 
reported last week. 

Presumably, the plant would be 
a foundry and engine assembly 
operation, duplicating work now 
done at the Rouge plant in Dear- 
born. 

It would be another step in 
Ford’s trend toward more decen- 
tralization. . 

Ohio, it was said, will pay the 
bulk of the money to be spent by 
the three governmental groups— 
$300,000. This would be for relocat- 
ing a road running through land 
now under Ford option. 

Informed sources said the plant, 
to employ 8,000 people, would cover 
17 acres of ground on a 200-acre 
site on which Ford holds an option, 





Zeder Heads SAE 


Installation of Officers Scheduled This Week 


At Annual Convention in Detroit 


DETROIT.—James C. Zeder, 
chairman of the engineering board 
of Chrysler Corp., has been elected 
president of the 
Society of Auto- 
motive Engineers 
for 1950, and will 
be installed Wed- 
nesday (Jan. 11) 
at the SAE ses- 
sion here. 

Zeder rose to 
his present posi- 
tion at Chrysler 
when its engi- 
neering board 

J. C. Zeder was first formed 
in 1946, having previously been 
chief engineer of all Chrysler lab- 
oratories since 1933. 

During World War II he con- 
ceived and stimulated organization 
of the SAE war engineering board 
and served as its chairman for six 
years. A graduate of the Univer- 
sity of Michigan, Zeder holds an 
honorary master’s degree from 








FORD'S 1950 STATION WAGON—lIts all-steel construction is overlaid by exterior wood 
panels bolted to the body. Use of laminated maple framing is described as an exclusive 
Ford Motor Co. feature. These molded plywood panels are much stronger than the common 


formed pl 
resistant, 


‘ood type, 


have less tendency to warp or spiit and are much more water 
rd states. The laminated wood framing consists of many thin strips of wood 


joined together with phenolic glue which is cured by electronic heat induction at the Ford 


division's Iron Mountain (Mich.) plant. 


| Corp., 





Lawrence Institute of Technology 
and an honorary doctor’s degree 
from the University of Dayton. 

Other officers elected by the 
society for 1950 are: 

Raymond D. Kelly, United Air 
Lines, vice-president, air transport 
activity; Harold D. Hoekstra, Civil 
Aeronautics Administration, vice- 
president, aircraft activity; Wright 
A. Parkins, Pratt & Whitney Air- 
craft, vice-president, aircraft pow- 
er plant activity; Rex A. Terry, 
Chrysler Corp., vice-president, body 
activity; Albert H. Fox, Standard 
Oil Co. of Indiana, Diesel engine 
activity; Roy W. Roush, Timken- 
Detroit Axle Co., vice-president, 
engineering materials activity; Ar- 
thur O. Willey, Lubrizol Corp., vice- 
president, fuels and lubricants ac- 
tivity; Edward N. Cole, Cadillac 
Motor Car division, vice-president, 
passenger-car activity. 

Robert F. Steeneck, Fafnir Bear- 
ing Co., vice-president, production 
activity; Wayne H. Worthington, 
John Deere Waterloo Tractor 
Works, vice-president, tractor and 
farm machinery activity; Matt E. 
Nuttila, Cities Service Oil Co., vice- 
president, transportation and main- 
tenance activity, and William P. 
Michell, Spicer Mfg. division of 
Dana Corp., vice-president, truck 
and bus activity. 

William E. Conway, Studebaker 
Philip J. Kent, Chrysler 
Corp., and Dale Roeder, Ford Mo- 
tor Co., are the three new coun- 
cilors. 

Completing the 1949-1950 term 
as councilors are G. E. Burks, 
Caterpillar Tractor Co.; Norman 
H. Daniel, General Motors Prod- 
ucts of Canada, and Earle A. 
Ryder, Pratt & Whitney Aircraft. 

B. B. Bachman, Autocar Co., 

serves again as treasurer. R. J. S. 
Pigott, Gulf Research and Devel- 
opment Co., and S. W. Sparrow, 
Studebaker Corp., continue on the 
council as past-presidents, 

All vice-presidents representing 








activities also serve on the council. 





‘THEFT’ TEST OF AUTODOM—One of the 


pictorial exhibits of Fisher Body division at 


the General Motors "Mid Century Motorama"™ in New York Jan. 19-27 depicts the effori 


to make rear compartments as theftproof as is practical. Fisher Body engineers test the 
strength of a new compartment lid by using a series of jacks and gauges. 


he jack at the 


right above is pushing up on the lid, the one in the middle is stationary and the one af 
the left pushes down while gauges measure deflection under various pressures. 


GM to Show 38 Models 
At Waldorf Exhibit 


DETROIT. — Thirty-eight separ- 
ate models of General Motors auto- 
mobiles will be displayed in New 
York’s Waldorf-Astoria hotel, Jan. 
19-27, in GM’s second postwar 
transportation show, the “Mid- 
Century Motorama.” 


The Waldorf exhibit will be the 
first grouping of all GM’s 1950 
car lines in one overall persenta- 
tion. 


A number of special show models, 
presenting new ideas in interior 
design, trim and color finish, will 
be on display. 

Included in these special cars will 
be a Cadillac convertible, uphols- 
tered in leopard skin and called 
“The Debutante,” and an Oldsmo- 
bile, trimmed with fine cane mesh 
and green alligator skin, named 
“Palm Beach.” 

Buick will present a 1950 version 
of its hardtop Riviera in salmon, 
with broadtail and salmon fabric 
interior. This special show car will 
be called the “Monte Carlo.” 

Preparations for the show, 
started six months ago by GM’s 
distribution staff and by the indi- 
vidual car divisions, are up to the 
point of moving the exhibit into 
the Waldorf. 

A central display in motion, 
with five representative cars in- 
volved, has been set up, tested 
and dismantled preparatory to 
taking it into the Waldorf’s grand 
ballroom. This reportedly re- 
quired more engineering than did 
the “Wheel of Fashion” which 
was featured in the 1949 GM 
shows, The electrical control 
panel sprouts some 3,500 feet of 
cable, each cable carrying from 
four to 14 wire circuits. 

In addition, it has in the neigh- 
borhood of 10 miles of single-strand 
wiring. The electricians working on 
it term the central control the 
“magic brain” and the surrounding 
labyrinth of cable and wires “the 
spaghetti.” 

This exhibition features’ the 
“Pillar of Progress,” showing ad- | 
vances in motor cars from the start | 


aA 


ch 
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of the century to the present, and 
during the show also will provide 
a background for a viewing of 
women’s 1950 styles, worn by a 
group of New York fashion models. 

The Waldorf grand ballroom will 
have more lighting than it ever has 
had before when the GM cars are 
on display. In addition to the usual 
lighting, the show will bring in a 
central dome installation of 32 
lamps, each carrying 1,000 watts, 
which will increase the meter read- 
ing to 100 foot-candles over the 
entire ballroom area. 


Willys to Build 
Engine for K-F’s 
Low-Cost Car 


WILLOW RUN.—A contract with 
Willys-Overland for the production 
of the new Supersonic engines for 
Kaiser-Frazer’s lower-priced car 
was announced last week jointly 
by Ward M. Canaday, chairman of 
Willys-Overland, and Edgar F. 
Kaiser, K-F president. 


The contract provides for addi- 
tional tooling and facilities to be 
supplied by Kaiser-Frazer for the 
Willys engine plant in Toledo 
where the engines will be built by 
Willys-Overland. 


Kaiser and Canaday stated that 
this contract culminates many 
months of negotiations between the 
engineering departments of their 
companies, resulting in the use of 
tooling that would permit the build- 
ing of Willys engines and Kaiser- 
Frazer's Supersonic engines sub- 
stantially on the same line of tools, 
although specification details are 
peculiar to each company’s require- 
ments. 

Substantial economies will thus 
be realized by both companies, it 
is stated. The additional tooling 
and facilities also provide for in- 
creased engine capacity for both 
companies. 





SPRINGFIELD DEALERS HOLD ANNUAL CHRISTMAS DINNER—Association members of 
this Illinois city have met for their yearly Yule party. Shown are John W. Haring, E. W 


Bates, Bob Marsh, W. 
Spiller, H. W. 


©. McVay, Ralph E. 


Barbe, 
Graff, Jack Jacobi, Milo White, George Erickson ir., 


Robert Henne, Hal D. 


Jesse Werner, Harold 


D. B. Wilson, 


©. Werner, Paul C. Edwards, C. R. Constant, W. J. Kessling, H. B. Newman, R. C. Williams, 


A. O'Brien, Roy Schuette, L. D. 
Lindburg, H. K. 


Shimmerman, James Farney, H. 
Rex G. Reason, Otto Schier, J. A. Freeman, E. 


Norris, C. M. Baird, Gerald Lahey, Russell Lindburg, Art 


G. Bolhfler, Jerry Hubbard, Jack Becker, 
E. Thomas and W. F. Dagon. 
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By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 
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extent that the troublesome ques- 
tion, “How much for my used car?” 
is largely eliminated. 

With dealers and salesmen who 
accomplish this goal, I have per- 
ceived three steps in accomplish- 
ing this result. First is to build 
up the natural talents of the 
salesman so he has more confi- 
dence in himself and a better 
understanding as to how to moti- 
vate the minds of human beings 
in favor of doing what he would 
like to have them do. 

Second is thoroughly selling the 
dealership — telling each prospect 
what the investment in buildings, 
equipment, parts and manpower 
mean to him in obtaining what he 
is really buying—satisfactory miles 
of transportation, Briefly, to inter- 
pret the dealer’s story—and most 
dealers have a wonderful story to 
tell—in terms of owner benefits. 

* * * 


Three Steps Covered 


Ts third step is selling what the 
use of a new automobile will 
mean to the prospect, Selling the 
automobile as humanity’s most 
prized possession. By these three 
steps we de-emphasize the im- 
portance of the amount of the 
used-car allowance. 

Whenever I have talked to deal- 
ers on the subject of the coming 
competition and the importance of 
properly selling a fair used-car 
allowance, they have encouraged 
me to write a text on these three 
steps. I have spent the summer and 
fall doing so. The result isn’t a 
sales manual for this trade, but 
rather it is “A Guide to Automobile 
Selling” that emphasizes’ these 
three steps. 

My family didn’t want me to 
undertake this task. But I felt 
that if doing so would be an aid 
to this trade, in which I have 
spent my life, I owed such an 
effort to it. 

Automotive News starts next week 
to run this text serially. I commend 
it to every dealer and salesman for 
study and review. 


FBI Warning 


Dangerous Car Thief 


Sought in South 
WASHINGTON. — The Federal 
Bureau of Investigation has dis- 
tributed circulars warning dealers 
of the activities of Ed Logan 


“Ho much for my used car?” 
That has been a question that 
has plagued dealers and salesmen 
ever since the trading in of used 
cars became a factor in this trade. 
With rising costs and the necessity 
of both dealers and salesmen to 
make more money to cover them, 
the right answer to the question, 
“How much for my used car?”, is 
going to spell the difference be- 
tween success or failure. 


The problem has been acceler- 
ated in the past by many dealers 
advertising long trades. This 
technique is now being employed 
in a great many communities by 
dealers who already have a large 
stock of new cars. 

Efficiency with the new-car can- 
vass, and a satisfactory demonstra- 

tion of the new car, is not the 
entire answer. A customer will say 
to a dealer or a salesman: “I like 
your car. You have convinced me 
of its superiorities. Your demon- 
stration was impressive. I have al- 
ready decided on the body style. I 
have even selected the color. Now I 
want to know ‘How much for my 
used car?’ I am a businessman. I 
am out to buy this car for the 
longest used-car allowance. I will 
shop around to see what dealer will 


make the best offer.” 
+ * * 


Laying Groundwork 
pp Unine forty years experience 
in this field, this conductor has 
had the opportunity to observe the 
operations of dealers and salesmen 
who have developed a technique to 
save a large percentage of such 
deals with profit to themselves, and 
to the longtime satisfaction of the 
customer. 

This technique involves laying 
the groundwork to gain the confi- 
dence of the prospect before the car 
canvass and demonstration, to the 


























































Pittsburgh Assn. 
Polls Dealers 
On Burglar Plan 


PITTSBURGH.—Members of the 
Pittsburgh Automobile Dealers 
Assn. are being polled on a plan 
presented by the PADA board of 
directors to protect dealers from 
burglars. 

The board believes increased pro- 
tection might be secured if the 
association offered a reward to the 
arresting officer payable upon sent- 
encing of a person convicted of 
































breaking into a new-car establish- Moseley, who is 
ment. wanted on  sev- 
The action followed a meeting eral counts. in- 





of the board of directors, attended 
by 23 members. Of those in at- 
tendance, 11 reported they had 


volving the swin- 
dling of car 
dealers. 










been robbed a total of 20 times The FBI re- 
since starting in business. ports that Mose- 
The PADA said that national fig- ley, who em- 





ures show that approximately 5,000 
safe crackings are attempted daily 
in the U. S., and added “far too 
much of this activity seems to be 


ploys numerous 
aliases, gener- 
ally “works” 
the south from 









directed at the automotive in- E. L. Moseley coast to coast. 
dustry.” He is usually accompanied by his 

If members approve of the| wife, described as an “attractive 
board’s plan, careful consideration| redhead,” and from two to four 
will be given to the mechanics of! children. 






handling the scheme before it is 
adopted, the association said. 





He is described as 5 feet, 11 
inches tall, weighing 150 pounds, 
age 35, brown hair, blue eyes, ruddy 
complexion, large brown mole on 
right jaw and extremely long 
nose. 

The FBI cautions that Moseley is 
believed to be armed and is con- 
sidered dangerous, despite a pleas- 
ing personality and southern ac- 
cent, Any information should be 
reported to the nearest FBI office 
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Sales Advice to Indiana Dealers... . 


100,000 Expected 
To Visit Show 
In Kansas City 


KANSAS CITY.—Space sales for 
the Kansas City Motor Car Dealers 
Assn.’s 1950 automobile show and 
general public interest here indicate 
the show is getting full dealer sup- 
port. Attendance of 100,000 is ex- 
pected. 

Eighty-six percent of the main 
floor space has been sold for the 
display of passenger cars and 
trucks and 50 percent of the mez- 
zanine has been reserved, Spry 
added. 

The show 
17-23. 


NADA Expects 
Record-Breaking 
Equipment Show 


WASHINGTON. — It was indi- 
cated here last week that the forth- 
coming NADA exhibition will far 
surpass both in attendance and 
magnitude the previous ones held 
in Chicago and San Francisco. Any 
manufacturer of equipment, ma- 
chinery, tools, supplies, systems, ad- 
vertising or specialties used by 
dealers is eligible to buy space in 
this show. 

Ray Chamberlain, convention 
manager, stated that an attend- 
ance of at least 12,000 is expected 
at the convention and_ exhibit. 
Space sales for the exhibition are 
a long way ahead of what they 
were last year at the same period, 
Chamberlain said. The entire show 
last year filled 159 spaces and al- 
ready more than 135 spaces have 
been sold. 

Special efforts are being made to 
make the convention clinics of the 
greatest possible value to dealers. 
For example, the one on used cars 
will be developed along new and 
unique lines. 

Several manufacturers have ar- 
ranged to erect exhibitions of their 
own, indicating their programs in 
various phases of merchandising, 
such as lot-front arrangements, 
lighting, advertising, sales proce- 
dure, reconditioning, etc. 

This clinic will be conducted by 
Will Fitzpatrick of Wildwood, N. J., 
as moderator, The following deal- 
ers will compose the panel: T. K. 
Wheeler, Washington; M, E. Feder, 
Cleveland; Otto Henneberger, New- 
ark, N. J., assisting the moderator; 
John Mooney, McKeesport, Pa., and 
A. H. Easterby, Greenville, S. C. 

An imposing array of speakers is 
assured for the convention pro- 
gram, including: Gen. Omar Brad- 
ley, chairman, Joint Chiefs of Staff, 
Department of Defense, and former 
head of the Veterans Administra-. 
tion; Sen. Harry F. Byrd of Vir- 
ginia; John Temple Graves, editor 
and author, and J. Saxton Lloyd, 
past president of the Florida Auto- 
mobile Dealers Assn. 


3-Day Sales Clinic 
Slated in Dayton 


DAYTON. — Enrollment of more 
than 200 dealers, Sales managers 
and Salesmen is expected Jan. 16-18 
for an automobile sales clinic to be 
held in the ballroom of the Van 
Cleve hotel here, and sponsored by 
the Montgomery County Automo- 
tive Dealers Assn. 

The clinic will be conducted 
along the lines of those held re- 
cently in Cleveland and Akron, 
with William K. Braasch and 
William E. Smith, of the American 
Institute of Applied Salesmanship, 
Chicago, in charge. 

While the sessions, to be held in 
the evening from 8 to 10 p.m., are 
intended primarily for members of 
the Montgomery county association, 
registrations are being taken from 
dealerships in nearby counties of 
southwestern Ohio. 



































is scheduled March 


Sandusky Dealers Elect 


Hunter as President 
SANDUSKY, O.—The Sandusky 
Automobile Dealers Assn. has elect- 
ed the following as officers for 
1950: president, Harold T. Hunter 
(Lincoln-Mercury); vice-president, 









Charles Copper (Chevrolet); secre- 
tary-treasurer (reelected), Frank 
A. Link (Buick), and George E. 
Thompson and John Gaking, di- 
rectors. 







Philosophy Is Offered 
For Competition 


INDIANAPOLIS. — The Automo- 
bile Dealers Assn. of Indiana re- 
cently distributed a pamphlet titled 
“Which . .. Competition and Profits 
or Animosities and Losses?” to its 
members throughout the state. 


The brochure was edited by 
Herman Schaeffer, executive sec- 
retary of the association. Because 
it drew much favorable comment 
from dealers, it is reprinted here 
in full as follows: 


“Competition is not unwelcome in 
business. Like the heat in refining 
ore—competition is that element 
which purifies business and leaves 
only the best to survive. 


“We're speaking of competition— 
the clean, honest competition which 
is the animating influence of good 
and profitable selling. 


“Businessmen will do well to re- 
member in their search for custom- 
ers that there is no personal satis- 
faction or profit in acquiring busi- 
ness through constant lowering of 
prices or by criticizing and casti- 
gating competitors. Both satisfac- 
tion and profit accrue to us only 
when we meet a competitor on 
equal terms and then sell the pros- 
pect—at a profit. 

“Influences sometimes superim- 
posed upon this trade by those 
upon whom it is dependent for 
merchandise, and personal weak- 
nesses resulting in animosities and 
other false concepts have been, and 
could again, easily become one of 
the principal sources creating heavy 
losses among automobile dealers. 

“The subtle forcing of cars upon 
dealers and the press for business 
to meet obligations has in the past 
driven dealers into long profitless 
periods, distraction and bankruptcy. 

“Look — whether the reasons 
urging you to liquidate a car be 
because you have to pay the rent, 
the mortgage, the payroll, taxes 
or otherwise, your situation is not 
improved one iota by resorting to 
making the sale on a cut-price 
basis all because of personal dif- 
ferences with your competitors. 
Personal and competitive ani- 
mosities among retailers is the 
laughing gas which dulls our sen- 
sibilities and turns our pockets 
inside out. 

“All right, so Joe Doakes did sell 
one of your customers a new car. 
Is it going to be of profit to you 
to become angry with him and try 
to even the score by taking one 
of his customers away from him 
AT YOUR EXPENSE? 

“Any one of a multitude of 
circumstances, including personal 
preference, pro od uc ct preference, 


Dodge Dealer Boos 


Heads Detroit Police 

DETROIT. — Detroit’s newly-ap- 
pointed police commissioner is 
George F. Boos, partner in Boos 
Motors, Inc. (Dodge), 19391 Mack, 
Grosse Pointe, a Detroit suburb. 

Associated in the firm with his 
brother, Charles F., the new city 
official is a former secret-service 
man. 


On the House 


Nash's “surview” (for survey views) of its “n. x. i. 





| essary” 


pride, embarrassment, family and 
business requirements, etc., may in- 
fluence a customer to buy or not 
to buy from a given dealer. 


“Perhaps the job being done by 
the sales department of some of the 
manufacturers has influenced the 
dealer to the point that he sees 
red when he loses a sale to another 
dealer and vows by all that is holy 
to even the score, even if he has 
to hock his business, himself and 
his future. 


“The next time you vow ven- 
geance upon a dealer whom you 
contend has taken a deal from 
you, try to remember that you 
are a victim of the stuff that 
elates the public and is the great- 
est contributor to losses in your 
business. 


“You don’t improve the public 
acceptance of this trade by ridicul- 
ing or criticizing your competition 
—you merely support the low 
opinion of this trade already held 
by some of the public by pursuing 
these practices. Before we can ex- 
pect to have them respect us we 
have to improve and demonstrate 
our respect for each other. 

Above all, remember that you and 
your competitors have a COMMON 
INTEREST to make a fair and 
reasonable profit; whereas the cus- 
tomers’ interest is frequently to pit 
you against other dealers to create 
distrust and frustration to his own 
gain. 

“Remember, too, that when you 


feel that you’ve lost a customer, 
(Continued on Page 69, Col. 4) 


Albany Dealer 
Upheld in Sale 
To 18-Year-Old 


ALBANY.— City Court Justice 
Herzog has ruled a bill of sale in 
an automobile purchase was not a 
contract. 


He dismissed the case of Grose- 
venor W. Heacock, Loudonville, 
guardian for his stepson, Robert 
J. Schell, 18, who sought to get 
back $295 paid Sept. 15 for an auto- 
mobile to Russell Zarch, doing 
business as Midtown Motors. The 
question was who made the con- 
tract for the sale, the youth or 
his stepfather. 

The two and the youth’s mother 
went together to buy the car. Then, 
Nov. 15, the dealér was asked to 
rescind the purchase on‘ the 
grounds the youth, or “infant” in 
legal language, could not enter 
into a contract. 

The court found negotiations for 
the purchase had been made by 
Heacock, who, testimony revealed, 
said “I want to buy a cheap car 
for my son.” The bill of sale was 
made out to Schell. 

Justice Herzog said the verbal 
negotiations, not the bill of sale, 
formed the contract. 

He said the bill of sale was not 
a contract, but the “transfer nec- 
to get a registration for 





the car. 


car, held in 


New York’s Waldorf last week, was a unique method for sampling 
public opinion on a car that may or may not become an actuality. 


car 


City. 


counts are too 





Wemhoft 


Noting that both 


warns dealers to study their past sales, 
trations in their 
ness conditions during 1950... . 
ciation urges its members to “educate drivers 
of their service 
observe all traffic 


. One wag at the showing suggested calling the 

“Inter-NASH-ional.” .. . 
sensing a good chance to get the 1951 NADA con- 
vention for Miami, 
resentation for this year’s conclave at 


Florida association, 


is drumming up a record rep- 
Atlantic 


inventories and open ac- 
high, North Dakota association 
regis- 
communities and local busi- 
Chicago asso- 


trucks to drive carefully and 
rules,” because “your name 


is usually displayed on these trucks.” 
Rhode Island association offers the following 1950 resolutions: 
For Dealers—Sell your products on merit, not on price or terms; 


For Manufacturers 


Keep a weather eye on demand, not just pro- 


duction; For Salesmen—Sell the product; never knock competitors; 
remember the tradein after the plates have been taken off... . 





—Pete WEMHOFF, 
Editor 
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Capsule Comment | 


Nash is showing a prototype of its “Y” car to get public | 
reaction; plans to introduce its ‘“X” car, a low-priced entry, 


in the spring. 


What we'd like to know is where’s “Z’’? 


* 


* + 


A couple of makers are eyeing third place in car sales, | 
while a whole tribe of ’em have announced intentions of | 
taking fourth spot in 1950. 
Somebody’s liable to get hurt. 


The alleged sales-tax racket, involving the sale of new | 
cars in Michigan, apparently has fizzled out, due, in part, to | 
premature publicity. 


But one fact was unearthed: Detroit and Michigan were 
flooded with new cars in the last half of 1949. 


* * 


* * * 


_Des Moines and Miami dealers have joined four other 
cities — Buffalo, Chicago, Washington and Kansas City — 
with plans for spring auto shows. 


British auto makers also plan a New York show in | 
April, so can our American companies be far behind? 


* * * 


Auto dealers deserve much of the credit for helping cut 
the nation’s traffic death rate by 41 percent in the last three 
years, according to Pyke Johnson, president of the Automo- 
tive Safety Foundation. 


But—before you dealers start resting on your oars— 
Johnson warned that dealers still have a lot of work to do 
in the grass-roots safety drive if motor vehicles are to 
avoid strangling restrictions. 


* 2 * 


T. H. Keating, general manager of Chevrolet, has assailed 
predictions of hard times in the last half of 1950, asserting | 
that “I feel that 1950 will be a good year, and let’s stop 
talking pessimism.” 


We’re glad to see someone come out boldly and halt 
the start of fear. Remember last year at this time? 


* * * 


Tire companies are starting to boost the price of tires 
sold to auto manufacturers. 


Not unexpected, in view of recent increases in retail 
tire prices. 
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| the job and maki 


| successful management of his busi- 


|that is the most important part of 
| your dealership. Push hard for new 
; business, but never, never forget | 
that fellow you now call your cus-/| @ 


| 


Dealer 
Forum 


Eprror’s Norte: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations on the situation in his 
area. 


By Frank Dawson 


President, Arizona Dealers 


Att having been in the auto- 
mobile business more than 25 
| years, I fully realize that it is far 
|easier to pass out bitter pills than 
|it is to take them, and that most 
of the dealers 
reading this ar-| 
ticle are far more 
experienced than | 
I am. 

It would seem| 
to me that one of 
the greatest 
problems facing 
the automobile 
dealers today is 
the reorientation 
of himself, i.e., 
getting back on 
ng a full applica- 
tion of his time and efforts to the 








Frank Dawson 


ness. 
So many of us dealers in the 


from the job of managing our busi- 
ness; have relieved ourselves of 
the problems of the day. Some of 
us seem to no longer have the de- 
sire to return to the old grind. 
This is a serious condition. If it 
continues, then surely there are 
going to be a lot of new faces in 
the automobile business. 
* * ” 

THINK the experienced auto- 

mobile dealer has many reasons 
for being optimistic about the fu- 
ture. Surely nothing can happen 
to the dealer who operated during 
the ’30s that has not already hap- 
pened. There should be no sur- 
prises for him. Our potential mar- 
ket is expanding at a rapid rate. 
As markets expand, production and 
new dealerships, of course, will 
keep pace—but the dealer who has 
the “know how” and applies it, 
has better than an average chance 
to make money. But he must knuc- 
kle down to ‘the job; he must re- 
member some of the things that 
he learned over the past years. 
However, if the fire has gone out 
in the firebox, there will be no 
steam in the boiler. 

The success of any dealership 
in normal times depends on just 
about one thing—“Good, Sound 
Management.” The last few years’ 
profits have been so easy that no 
one with average business ability 
could fail, but normally you have 
to be a little better than average 
to stay in the automobile retail 
field. Just being average from 
here on out is not going to be 
good enough. Today’s high prices 
and tremendous volumes are mis- 
leading to some of us older deal- 
ers, who in the past earned a 
fair living on a dollar volume far 
less than the average operation | 
is producing today. We are now | 
in the days of high volumes and | 
short profits, and I believe, un- 
less we remain ever alert, in- 
creased taxes and overhead can 
well spell no profits and ultimate 
failure. 

What to do in 1950? Keep your | 
inventories in line, both new and 
used. Keep your business as liquid | 
as possible, “but keep it liquid.” | © 
Watch that used-car department. 
Remember, next to your customer 





tomer. Your future success depends | 
on him. 
+ + * 
ATCH your labor dollar. Don’t | 
be stingy, but don’t let your| 
heart rule your head. Pay good) 


composite 
your December issues. 





the field of auto selling, Richard 
H. Grant will be traveling south 





I ie ee tees a 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


On Charts 


| 


We were quite interested in your 
comparison charts in| 


However, after perusing this for | 


some time, we are at a loss to un- 
derstand whether or not this detail 
of expenses and sales is for a total 
of nine months cumulative. 
instance, 
$29. That can’t be correct for a 
nine-month period. | 


For 
you show telephone as 


Can you give us some enlighten- | 


ing information on this? — JoHN | 


What’s Become of... 


Richard H. Grant | 


One of the alltime greats in | 





this week to his 
winter home at 
Delray Beach, 
Fla. Our in- 
quiry reached 
him in the midst 
of holiday fes- 
tivities at Nor- 
mandy Farms 
near Dayton, O. 
Born in Inswich, 
Mass., in 1878, 
Grant entered | 
the auto busi- | 







| 


R. H. Grant 


ness in 1924 with Chevrolet and 
















JUST WHEN THE BOYS 
HAD THE FORMULA 
KINDA WORKED OVT 


AUTOMOTIVE 
COSTS 


YEH , GOSH, | KNOW ALL 


S OPTIMISTIC BUT YA NEVER 





9 





JORGENSON, office manager, Sanford 
Nash, Inc., Tacoma, Wash. 

Epiror’s Nore: The $29 shown 
for telephone and telegraph ex- 
pense is a prorated figure and 
does not represent an actual ezx- 
pense in this department. For 
example, the average of these 
three statements amounted to 
$979, of which the bookkeepers 
in these three dealerships pro- 
rated $6 to the new-car depart- 
ment, $29 to the used-car depart- 
ment and $943 to the adminis- 
tration department; total, $978. 

We did not show the pennies 
and, as a result, you will find 
$1 over or $1 under in most of 
these figures. We did not do the 
prorating; the figures shown are 
the result of each bookkeeper’s 
method of prorating expenses. 

. +. oe 


Car Rentals 
On page 35 in Dec. 26 AuToMoTIVE 
News I find a news article which 
states that independent car rental 
firms plan a national association. 
I wish to advise that National 


|Car Rental System, Inc., has been 


a going organization for several 


| vears. We now have in our mem- 
| bership a majority of the substan- 


tial independent rent-a-car opera- 
‘ors. 

Enclosed is a directory of our 
membership.—CnHarur Hr.arp, Hil- 
lard’s Rent-a-Car, Fort Worth, Tex. 


* * * 










Kips APE 'NATCHERLY 


\ CAN TECL— Bits LITTLE GUY) 
Anau 68 A DINGER! 
, A 


spots 


wages; employ only 


competent | 


| 


help, then demand and get results. | 
And while we are on the subiect. | 


remember that your organization 
can never be any better than vou 
are—you, the owner who runs the 
If you have any weak 
do 


business. 
in your organization. 
(Continued on Page 65, Col. 1) 


started up the ladder to vice- 
president in charge of sales for 
General Motors. He is known far 
and wide in the auto industry 
for his driving sales effort and 
slogans which before the war 
helped clear clogged yards of new 
cars to keep the assembly lines 
moving. 


| British View 
I am a vehicle salesman in Eng- 
land, where few firms work on any 
of the lines indicated in Avutomo- 
TIve News. This rather surprises 
|me, as all the sales advice and 
service offers to tempt the cus- 
tomers have a sound basis upon 
(See LETTERBOX, Page 8, Col. 5) 
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In 1949, Universal C. I. T. financing of automotive vehicles from 
00, 000 vehicles, or 








ecnintekadauharta ae a theine siamers coyereshimore than 
600,000 cars and trucks—of' 266 EVERY BUSINESS HOUR. | 


a the C. L. T organiwatior *"f6se to more than 


me" 75,000,000. 


; The capital resources of 

’ Universal C. I. T. are the largest 
available to any financing 
institution for service to the 


entire automobile industry 





As we enter on a new year, Universal C. I. T., through its 309 
branches, 30 divisional offices and 3,737 employees will continue 
to work unswervingly to render maximum service to our dealer 


associates and their customers, throughout the United States. 


Sirancing Stree 1908 
UNIVERSAL C.I.T. 


CREDIT CORPORATION 
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So Predicts Federal Reserve Board .. . 
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Still Easier Credit Terms? 


WASHINGTON. —In 1950 there|laxations of Regulation W were 
will be more money in circulation | followed by a substantial easing of 
than there was in 1949 and install-| actual terms, which probably con- 


ment credit terms also are likely 
to be easier, according to the Fed- 
eral Reserve Board. 

Regarding installment credit, the 
FRB noted that since government 
controls were ended last June 30 
the time-payment terms already 
have been eased considerably “par- 
ticularly for new automobiles and 
household appliances.” 

Credit won’t tighten up in the 
early months of this year as it 


postwar sears, the board said in| L UCKEer Defense Challenges 


a review of banking and mone- 


tributed materially to high sales 
of automobiles and other durable 
goods during the second and third 
quarters of the year.” 


Ross attacked the common be- 
lief “that consumer credit regu- 
lation is more effective in re- 
straining upswings in business 
activity than in. moderating 
downturns.” 

“In a period of business decline, 


most consumers who suffer re- 
duced incomes are unlikely to buy 
expensive goods, regardless of 
terms,” he conceded. “In the period 
under consideration, however, ad- 
justments in some lines of activity 
did not result in widespread de- 
clines in income. 

“At such times, when weakening 
demand coincides with sustained 
rather than declining incomes, the 
easing of credit terms should be 
especially effective in stimulating 
consumer credit.” 


Meas, ‘amour was one of SEC Witness’ Records 


the symptoms of the _ business 
downturn that took place early in 


CHICAGO.—Calling of a govern- 


1949, the review observed, “and|ment witness and cross-examina- 
presumably the outlook for 1950/tion of the records he presented 
is more inflationary.” by attorneys for the defendants 


The board’s report did not indi-| highlighted the trial of Preston 
cate in what ways it expects the |Tucker and seven others last week 


credit terms to be relaxed further, 
but this might be accomplished by 
reducing the amount of down pay- 


in the federal district court of 
Judge Walter J. LaBuy. 


The trial on criminal charges of 


ments, which are now about one-/|mail fraud, Securities and Ex- 
third of the sale price. change violations and conspiracy 


A review of installment credit 
developments by Milton Ross, an 


was enlivened by both the testi- 
mony and grilling, with jurors pay- 


FRB economist, noted “that re-|ing close attention despite the 


Packard Signs 
Hayes to Make 
Hoods, Fenders 


DETROIT. — Packard disclosed 





somewhat technical evidence, of a 
financial nature that was presented. 


The government witness, Syd- 
ney Orbach, a Securities and Ex- 
change Commission accountant, 
testified that Tucker Corp. had 
only $182,372 in the bank when 
the company was thrown into 
trusteeship. 

Since total receipts were $28,491,- 


here last week that Hayes Mfg. : 
=, | 652, Orbach said, Tucker expended 
Co., of Grand Rapids, Mich., will $28'309,280 for the 30 or 40 hand- 


become a first-line supplier of 
hoods and fenders to the firm. 


built cars that were turned out. 


Cross-examination kept Orbach 


R. R. Rees, Packard director of | on the stand Thursday afternoon, 
purchases, said that the HayeS/ thereby upsetting the plan of the 


company had been authorized to 
begin die-making operations, but 
added that no production schedules 
had been released. 

It was reported in Grand Rapids 
that Hayes would not be producing 
the parts before 1951 model pro- 
duction starts. It was also reported 
that Hayes could expect $2,000,000 
worth of Packard business, or 
more, in the next two years. 


Usury Charges 
Filed Against 2 
In St. Louis 


ST. LOUIS.—E. Thomas Swiney, 


president of E. T. Swiney Motors, 
Inc. (DeSoto- Plymouth), 3434 S. 


Rees pointed out that the con-| Kingshighway Bivd., and Roy H. 
tract with Hayes was in line with fakivesahent are under aie 
Packard's policy of placing busi-| pending action by the prosecuting 
ness with suppliers in other parts attorney on complaints of usury by 
of the country. two purchasers of used cars. 


“The company has approximately 


Robert E. Knoten complained 


3,400 venders in 44 states,” he said,|that he purchased an automobile 
“supplying us with everything from|from them for $507.90, paying 
paper clips to chassis frames.” $169.20 cash plus $95 for a traded-in 

car, making the balance due $250 


Colorado Assn. Insurance 


plus carrying charges. 


He asserted that with payments 


DENVER.—Tom Braden, execu-/fixed at $29.15 a month for 12 
tive secretary of the Colorado Auto- | months, the total unpaid obligation, 
mobile Dealers Assn., last week an-|according to the motor firm, was 
nounced that after several months | $349.50. 


of extensive study, the organization 


The other complainant, Roy W. 


has adopted a group insurance wel-| Caruthers, charged that his pay- 
fare program for its members and|ments were put at $525 after he 
their employes. The plan will be|purchased an automobile for $595 
underwritten by the Prudential In-|and had been allowed $245 on a 


surance Co. of America. traded-in car. 


IT'S FORTY FOR FEDERAL—Recording a new milestone in automotive history, Federal 


Motor Truck, oldest exclusive truck manufacturer in Detroit, marked its 40th anniversary 
with the advent of the new year. At ceremonies commemorating the event, Federal President 


George H. Hammond (left) watched Cari Loud, 


note to the fender of this model—first vehicle to roll off the company's assembly line this 


general sales manager, apply an appropriate 


year. Beginning in 1910 with a one-model line, the company entered 1950 with a range 


of 55 models in 425 combinations. 





prosecution which expected to call 
its final witness that morning. 

As head of a team of SEC 
accountants that last year inves- 
tigated the company’s books, 
Orbach submitted in court a 
breakdown of some Tucker ex- 
penditures, including only $4,506,- 
021 for engineering and develop- 
ment, 

Among other outgoing funds, he 
said, were pre-production expenses, 
$3,880,884; administrative, $3,625,- 
111; “consumer influence” (adver- 
tising and promotion), $1,306,256, 
and selling expenses, $634,907. 

Sources and amounts of income, 
Orbach said, included $15,007,000 
netted by the company from the 
sale of stock; $7,202,767 from the 
sale of dealer and distributor fran- 
chises; $3,024,403 from dealers for 
purchases of accessories, and $237,- 
469 from customer deposits for ac- 
cessories. 


Orbach, the prosecution’s 71st 


witness, was followed on the stand 
by Matthew Ciosek, a Chicago 
compositor, who related the story 
of his Tucker stock purchase. 

According to Ciosek, he signed 
an inquiry card at a public display 
here, sending it to Floyd Cerf, who 
headed the stock underwriting 
syndicate and is a defendant in the 
trial. 

Ciosek added that he bought 
50 shares of the stock for $250 
and was told to see the Link, 

Gorham, Peck & Co., where the 
purchase was completed. 

From Frank J. McAdams, an at- 
torney for Tucker, came a promise 
that his client will take the stand 
in his own defense. 

Most incisive among attorneys 
engaging in the cross-examination 
was William T. Kirby, one of 
Tucker’s two legal counsel. 

He attempted without success, 
however, to commit Orbach to 
statements such as that the SEC 
refused to release its confidential 
report to Tucker upon the latter’s 
request and thereby prevented big 
money men from aiding the com- 
pany with private capital. 

Defense attorneys endeavored 
also to bring out the fact that all 
of the funds spent by Tucker Corp. 


| were used legitimately. 


Ford Promotes 
Conn, Welty 


DEARBORN.—Appointment of A. 
E. Conn as general purchasing 
agent and M. W. Welty as indus- 
trial relations manager for Ford 
division was announced last week 
by L. D. Crusoe, general manager. 

The appointments are in line 
with decentralization plans for end- 
product divisions of the company, 
Crusoe said. Conn has been with 
the Ford organization for the past 
30 years and in purchasing work 
since 1925. Welty, who has been 
manager of the industrial relations 
planning and analysis department 
of Ford, joined the company in 
1948. 


AEA Expects 550 

DETROIT. — The annual manu- 
facturers-central distributors con- 
ference of the Automotive Electric 
Assn. has been scheduled for Feb. 
10-17 at the Edgewater Beach hotel 
in Chicago, S. W. Potter, executive 
secretary, has announced. Approxi- 
mately 550 members are expected 
to attend. 











— Coming Events 


Dealer Conventions 
Jan. 17—Milwaukee County Auto Dealers 
Assn., annual dinner meeting, Elks Club, 
Milwaukee. 
Feb. 5-8—National Auto Dealers Assn. 
convention and exposition, Atlantic City, 
N. J. 


Mar. 21-22—lowa Auto Dealers Assn. ses 
sion, Hotel Fort Des Moines, Des Moines. 

Mar. 30 — Nebraska New Car Dealers 
Assn., Hotel Fontenelle, Omaha. 

Apr. 21-22—Washington State Auto Deal- 
ers Assn., Spokane. 

May 14-17—North Carolina Auto Dealers 
Assn., Pinehurst, N. C. 


Sept. 10-12—Colorado Auto Dealers Assn., 
roadmoor hotel, Colorado Springs. 


Oct. 23-24—Ohio Auto Dealers Assn. meet 
ing, Neil House, Columbus, O 
* * * 


Dealer Auto Shows 
Feb. 11-18 — Buffalo Automotive Trades 
Assn., Masten Ave. Armory, Buffalo. 


Feb. 18-25—Washington Automotive Trade 
Assn. 22nd annual show, National Guard 
Armory, Washington, D.C 


Feb. 18-26— Chicago Automobile Trade 
Assn. 42nd annual auto show, Interna- 
tional Amphitheater, Chicago. 

Mar. 2-8—Des Moines Automobile Dealers 
Assn., lowa State Fairgrounds, Des 
Moines. 

Mar. 17-23—Auto Dealers Assn. of Greater 
Kansas City, Municipal Auditorium, Kan- 
sas City. 


Aftermarket Shows 


Feb. 6-10—National Automobile Acces- 
sories Manufacturers Assn. annual ex 
position, New York City. 

Feb. 16-19—i950 Pacific Automotive Show, 
Civic Auditorium, San Francisco. 

Mar. 23-26—Eighth annual Southwest Au- 
tomotive Show, County Coliseum, San 
Antonio. 

Mar. 28-31—Canadian Automotive Service 
Show, Toronto, Ont. 


Apr. 25-28—New England Regional Auto 
motive Show, Mechanics Blidg., Boston. 

May I!-l14—Midwest Automotive Show, 
Navy Pier, Chicago. 

May 29- June 9—Third Canadian Interna 
tional Trade Fair, Toronto. 


Allied Industries 
Jan. 11-13—National Gostety of Plastics 
Engineers, Hotel Carter, Cleveland. 


Jan. 18—American Society of Body Engi- 
neers, annual meeting, Detroit Leland 
hotel, Detroit. 


Mar. 8-l10—American Petroleum Inst. (Di 
vision of Production, southwestern dis 
trict), Adolphus hotel, Dallas. 


Mar. 28-31—Fourth National Plastics Ex- 
position (Society of the Plastics Indus- 
try), Navy Pier, Chicago. 

Mar. 29-3i—American Petroleum Inst. (Di 
vision of Production, mid-continent dis 
trict), Skirvin hotel, Oklahoma City. 


Hiter Urges 
Lower Costs, 
New Products 


CHICAGO.—“Lowering of manu- 
facturing costs—perhaps by ‘engi- 
neering out’ some of the labor con- 
tent of fabricated goods—and de- 
velopment of new products with 
new utility may be industry’s best 
bet to counteract ‘filled pipe lines’ 
and surfeited demand for present 
products. And, it may provide part 
of the answer to static or declining 
sales volume in the months ahead,” 
in the opinion of Frank A. Hiter, 
senior vice-president of Stewart- 
Warner Corp. 

“For industry to ‘make it better 
and make it cheaper’ at a time 
when taxes, materials, labor, fuel 
and many other factors seem to be 
heading for higher levels is obvi- 
ously a big order. 

“However, accomplishment of 





Apr. 26-28—American Petroleum Inst. (Di- 
vision of Production, eastern district), 
Hotel Cleveland, Cleveland. 

May 1-4—American Petroleum Inst. (Divi- 
sion of Refining, mid-year meeting), 
Hotel Cleveland, Cleveland. 

May I!-12—American Petroleum Inst. (Di- 
vision of Production, Pacific Coast dis- 
trict), Biltmore hotel, Los Angeles. 

Sept. 13-15—National Petroleum Assn., Ho 
tel Traymore, Atlantic City, N. J. 

. * 


General 

Jan. 16-18—Annual convention Truck-Trailer 
Manufacturers Assn., Edgewater Guif 
hotel, Edgewater Park, Miss. 

Jan. 19-27—General Motors Show, Wal- 
dorf-Astoria, New York. 

Jan. 23-25—National Truck Leasing System, 
fifth annual meeting, Drake hotel, Chi- 
cago. 

Jan. 26-27—National Car Rental System, 
Inc., annual meeting, Drake hotel, Chi 
cago. 

Jan. 26-27—National Council of Private 
Motor Truck Owners, Inc., Iith annual 
meeting, Commodore hotel, New York 
City. 

Feb. 15-16—Grand Canyon Economy Run, 
sponsored by General Petroleum Corp. 

Feb. 27-Mar. 2—American Society for 
Testing Materials, William Penn hotel, 
Pittsburgh. 

Mar. 15-17—American Management Assn. 
(marketing), Hotel Statler, New York. 
Mar. 20-25—Canadian Automotive Whole 
salers Assn. annual convention, King 

Edward hotel, Toronto, Ont. 

Apr. 15-23—British auto makers show, 
sponsored by Society of Motor Manu- 
facturers, Grand Central Palace, New 
York City. 

Apr. 24-27—I9th National packaging Expo 
sition, sponsored by American Manage- 
ment Assn., Navy Pier, Chicago. 

Apr. 25-26—Metal Powder Assn. annual 
show, Book-Cadillac hotel, Detroit. 

Apr. 26-27—Third Highway Transportation 
Congress, sponsored by National High- 
way Users Conference, Hotel Mayflower, 
Washington. 

May ve enenee Motor Show, Turin, 
Italy. 

May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 

May 22-24—1950 National Convention of 
Sales Executives, Detroit. 

May 3l-June 2—Advertising Federation of 
America, national convention, Detroit. 
June 26-30—American Society for Testing 
Materials, 53rd annual meeting, Chal 
fonte-Haddon Hall, Atlantic City. 

* * * 


Engineering 
Jan. 9-13—Society of Automotive Engi 
neers, annual meeting, Hotel Book 
Cadillac, Detroit. 
Mar. 14-16—Society of Automotive Engi 
neers (passenger car, body and pro 
duction), Hotel Book-Cadillac, Detroit. 


Apr. 10-14—American Society of Mechani 
cal Engineers, Hotel Statler, Washing 
ton, D.C. 


that objective is both the intention 
and expectation of the Alemite and 
Instrument division of Stewart- 
Warner Corp,” Hiter said. 

“Within the first half of 1950 we 
expect to market a new item in 
the automotive instrument field 
which may create both obsolescence 
of equipment now in use and a 
competitive advantage resulting in 
our getting a larger share of the 
total volume in the field,” he stated. 


Missouri Dealers Report 


Bootlegging to NADA 

JEFFERSON CITY, Mo.— The 
Missouri Automobile Dealers Assn. 
has received many reports that new 
cars are being bootlegged by used- 
car dealers in various sections of 
Missouri, according to George D. 
Flippen, secretary. 

Flippen said each report had 
been sent to R. S. Armacost, 
Kansas City, Missouri representa- 
tive on the NADA industry rela- 
tions committee. 





AT MERCURY SHOWING FOR DEALERS IN L. A.—Henry B. Daniels (left), western region 
sales manager, Lincoln-Mercury, and A. H. Crowley, assistant general sales manager, discuss 
the new model. The meeting was for dealers from each of the four sales districts In the 
region—Denver, Los Angeles, Oakland and Seattle. 











In 1949 advertisers used 
more space In 

‘The New York Times than 
thev have ever used 


in anv New York newspaper. 


‘This is the 3lst consecutive vear 


that advertisers have made 
OTS Tm fale ame etna vors 
their biggest salesman 


in the world’s biggest market. 
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6 bas o | a g “ lending agencies and automobile 
Pleads for ‘Sanity’ .. . | dealers hold the line on terms,” 
‘ ; Klugh believes. 


Klugh Cites Dangers xa | ete cert 


well to observe: 


e hd 9 a “Protect and preserve your mar- 
ra 2s re L ket potential for used cars. 

“Protect and keep in _ reserve 

: Z 5 apg oo i_— ee *#| your future market for new cars 

HARRISBURG, Pa.—“Heaven, new cars will be within reach of yee don’t steal from next month’s po- 

help the dealer if the 1952 market | almost any buyer, making the logi- tential by offering sacrificing terms 
is dissipated today” by the crazy|cal used-car prospect a new-car and deals. 

credit terms being offered in many} customer for the dealer. Used-car| FORD ACCESSORY MEN MEET—The company's regional and district parts and acces- “ 
areas, says a bulletin from Claude| prices will fall with resultant | sories managers from eastern U. S. get together fora sales conference in New York. The aaaia’ Geiteeeeaid sail = = 


” conference, conducted by Henry M. Strout, is similar to one held in San Francisco for | 
8. Klugh, general manager of the| losses to dealers. parts and accessories personnel from western U. S. Plans for 1950 activities were discussed. | their owners, create ill-will for you 


Pennsylvania Automotive Assn. Klugh points out that “another | ———— | and your finance company. 
Pleading for “sanity” in time factor to bear in mind is the iture for a short run advantage | Pennsylvania involving more than “Protect your business by a 
sales, Klugh asserts that sub- | possibility of @ break in new-car | togay. 8 a thousand automobile dealers,| good preduct-selling job in che 
standard terms (less than one- | prices, which would cause volun- | sich loose credit practices have| many of them doing business with| community. The public will then 
third down and more than 24 | tary repossessions, leaving the |}a bad effect on the public, he be- lone large finance company. | buy your product on fair terms, 
months to pay on new cars) “may dealer with used cars at prices (jieyes because it is harmful to| This comparison of repossessions| thereby giving you more gross 
prove disastrous” to the automo- | entirely out-of-line with the cur- | the industry to have large numbers | of both new and used cars for the| profit. 
bile business, and could result in | rent market. _ |of people buying cars and subse-| first 11 months of 1948 and 1949| “Three things which have, more 
the return of Regulation W. | Long-term credit has a deleteri-| quently losing them through de-| showed monthly increases ranging|than anything, ‘broken’ dealers in 
Low down payments and extend-/|ous effect on the future new-car| fault. from 50 to 250 percent, Klugh as-/the past are too-liberal credit 
ed terms can prove harmful to|market, Klugh claims, because a| «4 wave of repossessions, col- | serts. lterms, resulting in (a) increased 
everyone — dealers, manufacturers, | buyer tied up with a contract run-| Japse of used-car prices and a | The repossession average in this| used-car stocks: (b) increased re- 
lending agencies and the public,| ning 30 months or longer “is vir-| backing-up of new-car sales | area for the first 11 months of 1948 | ceivables, and (c) increased contin- 
Klugh declares, adding: |tually removed from the automo-| gould, in a year or two, cause a |was 4/5 of 1 percent, he states, | gent liabilities.” 
..“If terms’ are weakened to the | bile market for that period.” depression in the automobile in- | while for the first 11 months of | “a 
int where. a new-car buyer need! It is short-sighted and poor busi-| dustry,” Klugh declares. 1949 it was 1 3/5 percent. e,° 
von only a few dollars down,,and|ness, Klugh says, to trade a Regarding repossessions, Klugh “The trend will be toward more ‘British Account 
make nominal monthly payments, | prosperity and markets of the fu-| cites a study made in an area of| and more repossessions unless 


OES tO Grant 


NEW YORK. — The Society of 
Motor Manufacturers and Traders 
(Great Britain) has named Grant 
Advertising, Inc., 350 Fifth Ave., as 
its advertising agency for the 
United States, it was announced 
last week by Sir William Welsh, 
the society’s North American rep- 
resentative. 


First activity on the account will 
be a campaign of advertising, pro- 
motion and publicity for the British 
Automobile Exhibition, Apr. 15-23, 
at Grand Central Palace, New 


York. 
Letterbox 


(Continued from Page 4) 


a which many of your garage pro- 

prietors seem to elaborate with 
alarming flights of imagination, 
and success, too. 

Too few of our garages use the 
well-known follow-up schemes 
which I have seen and have worked 

|myself. Incidentally, the one I 
| worked originated on your side of 
the water and came to another 
garage I was at through the me- 
dium of Vauxhdll Motors, which I 
believe is in some way connected 
with General Motors. 

I think that our fault lies in that 
we can be quick to invent but are 
very often slow to exploit. 


Before the war, I, like many 
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others, did not have a very high 
opinion of your sleek and curvac- 
eous cars. However, I spent the 
best part of a year in the States 
under General Arnold’s training 
scheme and had first-hand experi- 
ence of driving and riding and 
seeing, all of which certainly 
changed my views. 
Even now, we see quite a few 
? i . : prewar Packards, Hudsons, etc., 
is... quality lubricants. Leader of a full line | which are still running, either as 
private cars or brakes, and they 


of quality lubricants is KENDALL, Eee have thted wp to time’ es 


° |}our body contours are still finding 
THE 2000 MILE Oll—refined from 100% oe See ave Se Ns 
; ; |wWhether the new fashions are 
Bradford, Pennsylvania Crude Oil. : |popular or not, but I have no 
, 3 7 doubt that many of them have 

Kendall quality will definitely : —— |come to stay. 
: ° aa : ? S . I always said that I would re- 
sell more lubrication for you. And E : *. |turn to the States sometime and 
as : ' see the folks I used to know in Ala- 
remember—get the ee se = |bama and one or two of my pals 
a F |who married Southern girls and 

| settled. . . 


A week or two back, I was very 
tempted to write you about the 
anti-trust laws, the possibility of 
|} action against the unions, but you 
|took the ink off my pen and got 
}in first. 
| Your magazine is one of the best 
I have had the pleasure of reading. 
|—JoOHN MAarRSHJONES, 21 Ravens 
| Lane, Bignall End, Stoke-on-Trent, 
| England. 
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is a busy lubrication department. The key to that 
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lubrication and 
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another avenue 
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to profits. 
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Likes Munn 


| I think John Munn’s column in 
|} the Automotive News is one of the 
| best features in your excellent 


PRODUCTS OF AN INDEPENDENT REFINER... SOLD THROUGH |trade paper. Automotive News is 


| quite definitely the trade journal 


INDEPENDENT DISTRIBUTORS BY INDEPENDENT DEALERS Scone Seloas Catilien tex’ 


Trenton, N. J. 
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Across The Country- 
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PHILADELPHIA crowds agreed Pontiac is a unique valve. CHICAGO says you just can't beat Pontiac dependability. 
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WHITTIER, CALIF. likes its refreshing styling. 


SAN ANTONIO goes for Pontiac economy. 
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When Pontiac announces a new model, it’s 

news—and all America makes a date to visit 
the neighborhood Pontiac dealer. 
People everywhere have come to expect continually 
greater value from Pontiac, and the introduction of 
the 1950 models crowded dealer showrooms from 
coast to coast with enthusiastic prospects who agreed 
that “Dollar for Dollar You Can’t Beat a Pontiac.” 


Pontiac Motor Division—General Motors Corporation 


All America Says ...It’s the Most Beautiful Thing on Wheels! 
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British Exports 
Of Vehicles Hit 
Monthly Peak 


LONDON. — Britain exported a 
record 28,000 cars and 9,000 com- 
mercial] vehicles in November, the 
government reported last week. 
The total was more than the coun- 
try produced in any month before 
the war. 

Nearly 1,400 vehicles went to the | 
U. S., the first time the number 
exceeded 1,000 since last January, 
























tions are reverting 





happy owners of 1950 Ford Custom deluxe sedans as a result of the biggest car-giveaway ness 
program in the history of the Indiana capital. Occasion was the introduction of the | er 
models on Nov. 18. Winners and dealers who donated the cars are, left to right: C. J. 
while car shipments to Canada to- ert, presiaent, renee Motors, lae., ae ives C. ue on, or _ 
alter Hiser, Inc., an eroy T. Nelson; Gordon xworthy, vice-president, C. T. xworthy 

a more than 4,250 units, it was Co., and R. F. Elliott; Justice Perkinsand, C. B. Kirby, general a Harry A. Sharp 

. Co., Inc.; Herman Haggert and Harry E. Myers, manager, Harry A. 

During the nine months up to|| branch; Harold Cosgrove, sales manager, George Hoster, Inc., and Luela M. New; Esther | routine operation. 
the end of September, 1949, the | Hughes and V. S. Toot, general manager, Downtown Ford Sales Co.; Richard Foxworthy, 


total number of cars exported was manager, C. T. Foxworthy Co.'s west side branch, and Mrs. Donald Gladson. 


178,866. 
s . 8S. C.; Annex Garage, Lincoln, Neb., 
In the same period commercial | National Car Rental Firm and Auto U Drive It, Omaha. 


vehicles of all types (except agri- Admits 4. New Members 
The organizati will hold i 
Sseraret Sraueers? Setepes overseas! oy LOUIS.—Membership in the nied canmal convention in Chicago 


Reasons’ are 


siderably, making 


zation of their work. 


twofold. 
Comer; Walter Hiser, president, “easy” business has declined con-| Used-Car Sales Boom 
it difficult to 
harp Co., Irvington| have a large volume of income on 


increas- 


First; 


Second; improved supplies of 
equipment and materials have 
contributed to the refurnishing of 
service stations and the reorgani- 


A considerable number of service 





reached a total of 66,212. Nati onal Car Rental System, Inc.| Jan 26-27. 
as n granted to four independ- 
Welsh and Sons Formed ent automobile rental comaunien, 
Welsh and Sons Motors, Inc.,|according to Mary Jane Sullivan, 
Franklinton, La., has filed articles | executive secretary. 
of incorporation, listing authorized 
capital stock of 80 shares, no par|Corp., Miama Beach, Fla.; Colum- 
value. bia Car Rental Service, Columbia, | when he arrived at Concord airport. | Hundley, Ballard Co. 






















Ralph George Aids Santa 
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stand 200 hours in a Fade-ometer machine 
without objectionable fading). . 

Superfine Textilene Sunsure fabrics are 
cool in summer, easy to slide over in winter. 
They don’t snag silk stockings. They don’t 
store up electricity and shock you. No won- 
der they’re first choice for America’s Num- 
ber One Automotive Accessory! 

Write us today for the new Superfine 
patterns or for copies of the new booklets 
which go with every set of Textilene Sun- 
sure seat covers. 


E. W. TWITCHELL, Inc. 


Third and Somerset Sts. 
Philadelphia 33, Pa. 


—_— BEEN A REVOLUTION in the auto- 
mobile accessory business. Seat covers, 
which twenty years ago were on the bottom 
of the list, are now right at the top. 

Sales volume is now equal to that of tires 
or batteries. Some authorities say it is 
greater. It’s $200,000,000 a year, and it’s 
still going up. 

Superfine Textilene Sunsure, the nation- 
ally advertised fibre fabric, will help you 
sell more seat covers this year than ever 
before. The Superfine Textilene Sunsure 
label is familiar to millions of American car 
owners. It stands for a finely woven fabric, 
for bright colors that harmonize with new 
or old cars. 

It stands for colors that laugh at the sun 
(Superfine Textilene Sunsure fabrics with- 












































Flood, Hundley, Ballard 


Ralph G. Flood, Lemar E. Hund- 
ley and Leonard W. Ballard have 
Ralph George Motor Co. (Ford),| purchased Hundley Motor Co. 
New members are Coture Motor| Concord, N. H., furnished a fleet of | (Dodge-Plymouth), Shelbyville, Ky. 
1950 Fords to greet “Santa Claus”| The new firm will be called Flood, 





Auto News from Britain 


Competition Increases for Service Business; 


New-Car Income Virtually Nil 


By Arthur E. Jones 
Staff Correspondent 
ONDON. — Dealers’ service sec- | for business. 


firms have reformed, redirected an! 


publicized themselves to compet» 


The only headache is the great 
ingly to aggressive selling and in|lack of new cars, which has virtu 
some cases to ‘stunting,’ after a/|ally killed income from the show 
INDIANAPOLIS DEALERS AWARD EIGHT FORDS—Eight Indianapolis residents today are| long period of comparative quiet-| room. This, in turn, has forced mos! 


dealers to concentrate on repairs. 
* 2¢ ®@ 


HORTAGE of new cars and the 

tremendous demand has stimu 
lated the flagging used-car market 
in Britain, and has encouraged 
dealers to again handle these units 

Larger dealers are adopting a 
policy of touching only the newer 
second-hands. Under the law ban- 
ning early resale, earliest used-car 
models available are of 1948 vint- 
age. 

Dealers handling better and 
more expensive cars are naturally 
shy of handling prewar resales 
and are concentrating instead on 
using only 1947 or 1948 cars in 
their second-hand sections. 
Volume of such cars is naturally 

small, in view of the limited re- 
leases to the home market in these 
years. There is therefore only a 
comparatively small number of 
quality used-cars coming through, 
and these at fairly high prices. 

} + * + 

Building Costs High 

OST of modernization of prem- 

ises and cost of operation is 
hurting dealers here. 

Like every other industry, auto- 
firms are feeling the effect of in- 
creasing working costs and see the 
difficulties of adding to income 
under present restrictions. 

Modernization of showroms, 
for instance, deferred for perhaps 
10 years owing to war conditions 
may now be essential. The cost 
may be prohibitive and the firm 
may regard it as an unprofitable 
move at the present time. 

The necessity to maintain a com- 
petitive background has worked in, 
however, to force many firms into 
heavy development expenses which 
they would rather have avoided. 

Their problem is essentially that 
of every other industry in Britain 
today—the problem of meeting ris- 
ing costs from harder-to-earn in- 
come, 








British Sight 
Bleak Outlook 
For Home Market 


GLASGOW, Scotland.—(UTPS)— 
Prospects for the home market are 
not too happy, W. J. R. Warren, 
general sales manager of Standard 
Motor Co., said at a luncheon of 
dealers here. 

Standard’s expanded program 
would soon allow it to produce 
1,000 Vanguards and 1,000 Ferguson 
tractors every week. 

By mid-1950 it would also be 
manufacturing 1,000 Triumph May- 
flowers, the new small car not yet 
in quantity production, weekly, he 


declared. 


In 1948 the company sold 60,- 
000 vehicles in export markets. This 
compares with the total output for 
all markets in 1939 of only 50,000 
units, an indication of the expan- 
sion program. 

Increased exports of the Van- 
guard saloon, the Vanguard estate 
car and pickup vehicle were re- 
corded in every country where the 
company was free to trade, Warren 
declared. 

He warned of the prospect that 
the government might restrict even 
more severely the supply of cars 
and vehicles to the home market 
and the heavy burden which this 
would place on the home retail 
trade. 


Metal Powder Show Set 


For Detroit Apr. 25-26 
NEW YORK.—The metal powder 
show, sponsored by the Metal Pow- 
der Assn., 420 Lexington Ave., New 
York 17, will be held in conjunc- 
tion with the association’s sixth 
annual meeting at the Book-Cadil- 
lac hotel in Detroit, Apr. 25-26, it 
was announced last week. 
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outlays. The new section will set | 


AUTOMOTIVE WASHINGTON | forth all these permanent invest- 


ments and what new money is to 
be spent for what additions to 


Important Edicts Due _ | tsee past rer sciustons, 


From High 


loans which show in the budget as 
money spent and in the 1950 budget 

ourt were a factor in causing the big 
deficit of $5 billion. 


As a matter of fact, it was this 


By William Ullman 
Wunauien Cesrenpendent category of potentially recoverable 
items in the budget revision issued 


V 7ITH many minor cases out of the way through rejection | Nov. 1 which originally led to the 


or decision during the fag end of 1949, it is likely that | 
1950 will bring some highly important Supreme court | 


rulings. 


decision to add a new section of 
tables and explanatory text. 
* * + 


|Monopoly Formula 


The high court, in recess over the holiday period, resumes | A CRITERION for measuring 
work today (Jan. 9). Here®————— a ——|+4% monopolistic powers, presented 


are some of the big cases that 


lie ahead: 

Constitutionality of the Taft- 
Hartley law’s non-Communist affi- 
davits, attacked by both right and 
left wing CIO unions. Arguments 
were heard in October. 

The Dennis case, involving gov- 
ernment employes sitting as jurors 
in the case of an avowed Commu- 
nist when the government’s loyalty 
program is based on hostility to 
Communism, Arguments were 
heard in November. The Joint Anti- 

Fascist Refuge 
Committee case, 
involving a possi- 
ble reversal of 
last June’s de- 
cision in the 
Christoffel case, 
which held a} 
congressional 
committee must} 
have a quorum 
present to take 
action. The pres- 

William Uliman ent case involves 
contempt of Congress before the} 
House Un-American Activities com- 
mittee. It was argued last month. 

The Henderson railroad dining- 
car segregation case is scheduled 
for argument in February. This 
is the case in which the govern- 
ment has asked the court to out- 
law the ancient doctrine of 
“separate but equal” facilities 
for Negroes. Some observers 
think the court will duck this 
issue, A decision against the doc- 
trine would rank with the Dred 
Scott case in the history of race 
relations in this country. 

The tidelands oil cases, involving 
multimillion-dollar oil-rich areas off 
the shores of Texas and Louisiana. 
The court has swept aside the 
states’ many delaying actions and 
will consider, in February, argu- 
ments on whether to declare that 
the federal government has a 
permanent right to the tidelands. It 
already has done so in regard to 
California. 

Other issues of importance in- 
volve state labor laws and their | 
relationship to federal statutes, the | 
question of a war criminal’s rights | 
in American courts, the Baltimore | 
press “gag” and the right of wit- | 
nesses before Congressional com. | 


mittees to refuse to answer ques- 
tions on the grounds of self- 
incrimination. 
* * * 

Insight Into Taxes 
A MmnICAN people, this year, for | 

the first time may expect to be} 
told exactly what they get for tax | 
dollars they spend, Makers of the | 
national budget are planning to| 
that end in preparation of their 
1951 volume. Should they miss the 
deadline, a special study will be | 
issued after the President sends | 
the budget message to Congress. 

The Bureau of the Budget said it | 
will tell the people just how much | 
of the $40 billion the federal gov- | 
ernment costs each year is money | 
“down the drain forever’; how} 
much is invested in building, roads, | 
parks and other permanent capital 
assets and how much is in loans 
recoverable and otherwise. 

It will be a new section in the 
budget—not a new form of capi- 
tal budget as some published 
reports have suggested—and “it 
will not hide ,the deficit,” a Bud- 
get Bureau spokesman said. 

“Tt will all add up to the total of 
the budget,” he said. “There will be 
no attempt to hide the red ink.” 

The added section, it was ex- 
plained, is designed to continue a 
policy launched under Harold 

Smith, late budget director, giving 
the taxpayer more and more de- 
tailed information about where tax 
dollars are spent. 

Some tax dollars, for example, 
the bureau spokesman pointed out, 
go into paying salaries, transporta- 


: : | by President Herm i 
tion costs, day-to-day operating | (3. U.S Chamber of Commerce, is| 
as fuel and light and | ptr Do A .-?. | CARLSON TAKES BUICK DEAL—With contract signed and th I 
other purely consumer goods. Those | receiving careful consideration in| Carlson, new Buick dealer at San Francisco, “is shown (right) Li competes te 
dollars buy services and leave no Washington official circles. pw +. ne, _ en ea seen Th can manager of the new firm, 
5 . . arison Buick, Inc. Carlson is a former Buick dealer at El Centro, Calif. H ith Buick 
permanent asset behind. Appearing before the monopoly | 5; 25 years, serving in various field capacities, including that of sone meneeer, in “the 


Then there are other items for| Subcommittee of the House judic- | Midwest region. 
which tax dollars are spent such as| i@ry committee, Steinkraus 5 ee 
public buildings, roads, dams, irri- | summed up USCC’s attitude on /for lower costs and selling prices. | constantly growing size of business 
gation projects, hydro-electric anti-trust law revision by des- 3. Can maintain profits without /units, the national trend is defin- 
plants, national parks, and timber cribing as monopolistic any | fighting to maintain volume. itely in the direction of increasing 
reserves and related items which| business having these character- 4. Does not bring unused capacity | competition and that expanding 
are permanent capital acquisitions. istics: |into use whenever sales revenue | business has created more competi- 

By hard searching in past bud- 1. Has no interest in new and/can be increased enough to cover /|tive markets and thereby given the 
gets it was possible to uncover better processes and products, |the cost of doing so. customer an ever-widening choice 
many, but never all of such capital 2. Shows no disposition to work| Steinkraus declared that despite | of supply. 


@ PREVENTS ROLL FORWARD 
OR BACK ON HILLS 


@ MAKES HILL STARTS EASIER 
WITH SIMPLE SWITCH ACTION 


STEP UP your sales with Rein ROLL 

HOLDER the amazing new safety device f 

cars and trucks your customers will really “go for 

ROLL HOLDER 1s attached to the hyraulic brake s 
gives extra brake protection on hills by preventing 


of the vehicle forward or back. It helps. on those diffi 
starts, on steep grades or slippery road surfaces by 
lease of the brakes with t 

operating accelerator. No more uncertain sta! 


to hold the brake and step on the 


Ply, 


In Addition ROLL HOLDER has these other 
Special Advantages: 


@ Serves as theft-proof lock, when special switch @ Eliminates “clutch-riding’ 


is turned on after truck or car has been parked @ Prevents vehicle rolling off jack 
ati 


in trafthc 


@ Permits even “pull” on hill or on rain, snow or when changing tires, regardless 


ice-covered roads position 


@ Minimizes hazards of engine stalls or other unexpected stops in 
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General Mec thse r 


The World's Largest Independent Manufacturer of Replacement Autom 


LOCK HAVEN. PA 
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The Styleline De Luxe 4-Door Sed. 


SIRST. .and Finest 
...al Lowest Cost / 
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CHEVROLET 
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Here, in Chevrolet for ’50, are the finest 
values Chevrolet dealers have ever offered to 
the motoring public. 

These thrilling new Chevrolets are avail- 
able in 14 surpassingly beautiful Styleline and 
Fleetline body-types. They bring buyers and 
prospective buyers a choice of two great 
engines with two great drives—the Standard 
Power-Team and the Automatic Power-Team 
(at extra cost). And they also combine quality 
feature after quality feature of styling, riding 


td 


MISSION 


ro 


comfort, safety and dependability ordinarily 
associated with higher-priced cars, but found 
only in Chevrolet at such low prices and 
with such low cost of operation and upkeep. 

Chevrolet dealers report that people every- 
where are pronouncing these new Chevrolets 
the smartest, liveliest, most powerful cars in 
all Chevrolet history. That means that again 
this year, as in years past, Chevrolet dealers 
have the car that is FIRST AND FINEST 
AT LOWEST COST! 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 
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MINERAL WELLS, Tex. — Rea- 
sons why 1950 should bring more 
prosperity than 1949 have been 
listed by Arno H. Johnson, director 
of media and research for J. Walter 
Thompson Co., New York, in a 
speech to the Southern Newspaper 
Publishers Assn. here. 

Johnson advocates a 5 percent 
increase in selling effort to swing 
“the delicate balance between 
prosperity or depression to the 
side of prosperity in 1950...” 

The advertising executive pointed 
out why the U.S. has a high level 
of purchasing power at present, as 
follows: 

1. Total disposable personal in- 
come after taxes in the first half 
of 1949 was at an annual rate of 


$194.6 bi billion, up 5 percent over the! 





same period of 1948. He said this 
could reach $200 billion in 1950. 

2. “Real” purchasing power in the 
first half of 1949 was 5 percent 
higher than in the first half of 
1948. With $200 billion of disposable 
income in 1950, real purchasing 
power could exceed 1949 by 6 per- 
cent. 

8. Surplus income available for 
discretionary spending or saving 
in 1949 was at the rate of $100.9 
billion. In 1950 this total could 
reach $107 billion. 

4. The backlog of accumulated 
savings totaled about $220 billion 
at the end of 1949, compared to the 
1940 level of $68.4 billion. 

5. Consumer debt is unusually low 
in relation to savings and dispos- 
able income. 

6. Over 4,000,000 families (or con. 
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Prosperity Seen for 1950 


Ad Executive Tells Southern Publishers Reasons 
Why This Year Should Top 1949 


| sumer spending units) have moved | 
lup to a level above $2,000 since 
|1948. This makes a total of 35,280,- 
000 families with $2,000 annual 
income, 

7. Employment in the first nine 
months of 1949, including the 
armed forces, averaged 60,100,000, 
compared with 60,500,000 in the 
same 1948 period. Nevertheless, 
average weekly earnings were 5 
percent higher in 1949 than in 
the previous year. 

8. Personal consumption expendi- 
tures for goods and services in the 
first six months of 1949 were at an 
annual rate of $178 billion, com- 





pared to $176.9 billion in the like | 


period of 1948. This market could 
reach $188 billion in 1950. 

9. The $16.6 billion annual rate of 
savings in the first six months of 
1949 was 89 percent higher than in 
the like 1948 period. 


10. Additions to buying power in } 


1950 will be $2.8 billion in G.I. in- 


surance dividends and $1 billion in | 


U.S. savings bonds maturities. A 
total of $22% billion in U.S. bond | 


maturities will take place within 








“Over here, I have an average 
group. I want you to design a small 
car that will accommodate all types 
comfortably.” 





1950-54. 
“In spite of this increased abil- 
ity to buy, | people have been 


hesitant because of apparent lack 
of confidence in the future, fear 
of depression, resistance to prices 
or anticipation of lower prices, 
and perhaps because businessmen 
themselves are not doing enough 
to convert purchasing power into 
purchases,” Johnson said. 

He pointed out that the hug: 
increase in savings in 1949 is in- 
dicative of buying restraint. 

“The ‘recession’ in early 1949 
therefore, was largely psychologica 
and self-induced by manufacturers 
wholesalers and retailers, and was 
not the result of any reduction in 
consumer buying power, or even in 
the total level of consumer buying 

“This fear attitude on the part 
of producers and sellers resulted in 
reductions of inventories which 
already were much lower in relation 
to sales than the usual prewar 
ratios, and in curtailment of selling 
pressure at a time when purchasing 
power would have justified increas- 
ing of sales effort.” 


New Passenger Car Registrations, 42 States for November, 1949-1948 
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Cu rren rices on NeW AUTOMODIEeS ddr. sed. $1,644; club ope. 


They do NOT include transportation 
charges, state sales taxes or optional 


BUICK—Special Series 40—4-dr. tourback 
sed., $1,957 (deluxe, $1,999); 4-dr. jetback 
sed., $1,925 (deluxe, $1,968); sed. cpe., 
$1,872 (deluxe, $1,915); bus. cpe., $1,819; 
Super Serfes 50—4-dr. sed., $2,157; ‘‘126"’ 
4-dr. sed., $2,230; sed. cpe., $2,059; conv., 
$2,404; Riviera cpe., $2,157; stat. wag., 
$2,862; ter Series 70—4-dr. sed., 
$2,656; **130"" 4-dr. sed., $2,761; sed. cpe., 
$2,551; conv., $3,004; Riviera cpe., §2,877: 
stat. , $3,430. 

CAD ‘AO—Series 61—4-dr. sed., $2,- 
893; sed. cpe., $2,788; Series 62—4-dr. sed., 
$3,060; sed. cpe., $2,966; oer. $3,497; 
Coupe "De Ville, $3,497; Series 60 ‘Special— 
4-dr. sed., $3,828; Series 75—5- “pass. sed., 
$4,750; 7-pass, sed., 94,970; 7-pass. Im- 


perial, $5,170; 9-pass. , $4,650; 9-pass. 
Imperial, $4,839. 

Special — 4-dr. 
sed., $1,460; sed. cpe., $1,413; Fleetline 
Deluxe—4-dr. sed., $1,539; sed. cpe., $1,- 


492; Styleline Special—4-dr. sed., $1,460; 
2-dr. sed., $1,413; club cpe., $1,418; Dus. 
epe., $1,339; Styleline Deluxe—4-dr. sed., 
$1,539; 2-dr. sed., $1,492; club cpe., $1,508; 
conv., $1,857; stat. wag., $2,267. 

CHRYSLER — — 4-dr. sed., $2,- 
163.75; club cpe., $2,133.75; stat. wag., 
$3,151; 8-pass. sed., $2. 842.50; Windsor— 
(Presto-Matic standard)—4-dr. sed., $2,- 





348.50; club cpe., $2,327.50; conv., $2,761; 
R-pass. sed., $3.037.25; lim., $3,163.50; 
Saratoga — (Presto-Matic standard)—4-dr. 
sed., $2,635; club cpe., $2,608.75; New 


Yorker — (Presto-Matic standard) — 4-dr. 
sed., $2,750.75; club cpe., $2,742.50; conv., 
$3,230.75; Town & Country conv., $3,994.75; 
Crown Imperial — (Presto-Matic standard) 


—4-dr. sed., $4,714.50; 8-pass. sed., $5,- 
278.75; lim., $5,383.75. 
CROSLEY—2-dr. sed., $866; stat. wag., 


$894; conv., $866; Hotshot roadster, $861. 


DeSOTO—Deluxe—4-dr. sed., $2,006.25; 
club cpe., $1,995.75; Carry-All sed., $2,- 
210.50; stat. wag., $2,979.25; OCustom— 
(Tip-Toe Hydraulic Shift standard)—4-dr. 
sed., $2,193.75; club cpe., $2,175.75; conv., 
$2,598; 8-pass. sed., $2,882.75; Suburban 
sed., $3,198.75. 

DODGE—Waytarer — 2-dr. sed., $1,755; 
roadster, $1,744.50; bus. cpe., $1,628.75; 
Meadowbrook—4-dr. sed., $1,865.75; Coro- 
net 4-dr. sed., $1,944.75; club cpe., 
$1,931; conv., $2,346; stat. wag., §$2,- 
882.50; 8-pass. sed., $2,634.25. 

FORD—Deluxe Six—4-dr. sed., $1,472; 
2-dr. sed., $1,425; bus. cpe., $1,333; De- 
luxe Eight—4-dr. sed., $1,546; 2-dr. sed., 
$1,498.50; bus. cpe., $1,419.50; Custom 
Deluxe Six—4-dr. sed., $1,558.50; 2-dr., 
sed., $1,511; club cpe., $1,511; Oustom 


$1,637.50; 2-dr. 


Deluxe Eight—4-dr. sed., 
sed., $1,590; club cpe., $1,595.50; 
$1,948.50; stat. wag.. $2,263.50. 

FRAZER—4-dr. scd., $2,395; Manhattan 
—4-dr. sed., $2,595; conv., $3,295. 

HUDSON — Pacemaker Six -—- 4-dr. sed., 
$1,933; 2-dr. sed., $1,912; club cpe., $1,- 
933; bus. cpe., $1,806.50; Super Six—4-dr. 
sed., $2,206.50; 2-dr. sed., $2,156; club 
epe., $2,203.25; bus. cpe., $2,053.25; conv., 
$2,798.75; Super Eight — 4-dr. sed., $2,- 
295.50; 2-dr. sed., $2,245; club cpe., 
$2,292.25; Commodore Six—4-dr, sed., $2,- 
382.75; club cpe., $2,358.50; conv., §2,- 
951.50; Commodore Eight — 4-dr. sed., 
$2,472; club cpe., $2,447.75; conv., $3,- 
040.75. 

KAISER — Special — 4-dr. sed., $1,995; 
Traveler, $2,088; Deluxe—4-dr. sed., $2,- 
195; Vagabond, $2,288; conv., $3,195; Vir- 
ginian, $2,995. 

LINCOLN — 4-dr. sed., $2,574.50; 


conv., 


club 


pe., $2,527; Cosmopolitan—4-dr. town sed., 
$3,238; sport sed., $3,238; club cpe., §$3,- 
185.50; conv., $3,948. 


MERCURY—4-dr. sed., $2,031; club cpe., 
$1,978.50; conv., $2,409.50; stat. wag., $2,- 
715.50. 

NASH—Statesman Super—4-dr. sed., $1,- 
738; 2-dr. sed., $1,713; club cpe., $1,735; 
bus. cpe., $1,633; Statesman Custom—4-dr. 
sed., $1,897; 2-dr. sed., $1,872; club cpe., 


PLYMOUTH — Deluxe P17 — 2-dr. sed., 


PONTIAC — Streamliner Six—4-dr. sed.. 


$1,894; Ambassador Super—4-dr. sed., $2,- ‘ g 
064; 2-dr. sed., $2,039; club cpe., $2,060; | taciuxe, $1,784); Streamliner Bight-*4-ar 
Aambacendor Coston —t-dr, sod. 53,323; | sod., §1.908 (deluxe, $1,903): sed. epe., 
2-dr. sed., $2,198; club cpe., $2,219. $1,758 (deluxe, $1,853); Chieftain Six— 
OLDSMOBILE — Series 76 — 4-dr. sed.,|4-dr. sed., $1,761 (deluxe. $1,856); 2-dr. 
$1,835 (deluxe, $1,903); sed. cpe., $1,761} sed., $1,710 (deluxe, $1,805); club cpe., 
(deluxe, $1,829); 2-dr. sed., $1,777 (de-| $1,710 (deluxe, $1,805); bus. cpe., $1,587; 
luxe, $1,845); club cpe., $1,735 (deluxe,|conv, deluxe, $2,138; stat. wag., $2,280 
$1,803); Holiday cpe., $2,019 (deluxe, $2,-| (deluxe, $2,359); Chieftain Eight — 4-dr. 
124); conv., $2,151; stat. wag. deluxe,|sed., $1,829 (deluxe, $1,924); 2-dr. sed., 
$2,520; Series 88—4-dr. sed., $1,999 (de-| $1,779 (deluxe, $1,874); club cpe., $1,779 
luxe, $2,077); sed. cpe., $1,925 (deluxe, | (deluxe, $1,874); bus. cpe., $1,656; conv. 
$2,003); 2-dr. sed., $1,941 (deluxe, $2,-/ deluxe, $2,206; stat. wag., $2,348 (deluxe, 
— club cpe., $1,899 (deluxe, ot): $2,427). 
oliday cpe., $2,183 (deluxe, $2,288); R—C al 
conv., $2,315; stat. wag. deluxe, $2,683; at aa re —_ 
Series 98—4-dr. sed., $2,320 (deluxe, §$2,- cpe.. $1,683; bus. cpe $1 588 25: Cham- 
414); 4-dr. town sed., $2,288 (deluxe, pion Regal Deluxe—4-dr. sed. $1 762: 2-dr 
$2,382); sed. cpe., $2,246 (deluxe, $2,340); sed., $1,730.50; club epe $1 756 75: bus. 
Holiday cpe., $2,404 (deluxe, $2,662); | one’ $1'662: conv., $2,086.25; Commander 
conv, deluxe, $2,793. Deluxe—4-dr, sed., $2,019.25; 2-dr. sed., 
PACKARD — Eight — 4-dr. sed., $2,249; | $1,987.75; club cpe., $2,014; Commander 
2-dr. sed., $2,224; stat. wag., $3,449; De-| Regal Deluxe—4-dr. sed., $2,140.25; 2-dr. 
luxe Eight—4-dr. sed., $2,383; 2-dr. sed.,/sed., $2,108.75; club cpe., $2,135; conv., 
$2,358; Super — 4-dr. sed., $2,633; 2-dr. | $2,467.50; Land Cruiser 4-dr. sed., §2,- 
ae eat Super au — str as 327.75. 
$2,919; 2-dr. sed., $2,894; conv., $3,350;/ wioHeLys-OVERLAND—Four—stat. wa 
° ° . g., 
T-pass. sed., $3,950; lim., $4,100; Custom! ¢1 799 98: stat, wag. (four-wheel-drive). 
—(Ultramatic standard)—4-dr. sed., $3,-| ¢9'998.27: Jeepster conv., $1,603.01; Six— 
975; conv., $4,520. stat. wag., $1,814.33; stat. sed., $1,866.92; 


Jeepster conv., $1,639.85. 
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Boom for Tullahoma: 


By Alan Sayford 
Staff Correspondent 

With a prospective boom in sight 
because of the selection of this 
small 
the site for the new $100,000,000 Air 
Force research center, automobile 
dealers around Tullahoma, Tenn., 
are sitting tight and assuming a 
wait-and-see attitude before mak- 
ing drastic plans for expansion. 

Although there is a strong com- 
bine in this locale preparing to 
boom the town with several 
million dollars worth of down- 
town building, which includes a 
new hotel, theater and several 
other construction projects, the 
majority of dealers was noncom- 
mittal as to present and future 


operations. 

M. W. Hickerson jr., owner of 
Manchester Motor Co. (Ford), 
Manchester, Tenn., scarcely 11 
miles from Tullahoma, reported 


that his new-car sales volume had 
increased 20 percent in the last 


_ biting take lteglace yf 


middle-Tennessee town as| 


|three months, which is just about|was that overall sales, 
the length of time since the an- 
|}nouncement of the 
|Tullahoma as the research site. |of approximately 10 percent. 
He also said that volume in this | 
same department over the last six | Chevrolet Co., Tullahoma, said that 
months had shown an increase of | his business had shown no increase 
only 12 percent. 

Concerning his used-car depart-| months, but he, like most of the 
Hickerson stated that the/|other dealers, was mum on what 
|increase was a little greater than | the future held for local automo- 
|in new units with a 25 percent gain | bile dealers. 
registered 
| nouncement. 

“Although the only 
ment in the service department 
has been seasonal, we are expect- 
ing a substantial, though not 
tremendous, increase in this de- 
partment with the greater num- 
| ber of motor vehicles passing 
through 
country,” Hickerson stated. 

As to an increase in parts and| 
accessories sales, none of the deal-| None of the 
ers questioned 


| being 





| ment, 


crease, but the general consensus 


The Ashtabula Wide & Leather Co., Ashtabula, Ohio + 


Conneaut Leather, Inc., Conneaut, Ohio + 


Eagle-Ottawa Leather Co., Grand Heven, Mich. » The 
: . Rodel Leather Manufociuring Co., Newark, Ul. J. 


this 
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? 


including 
new cars, used cars, accessories 
selection of | and parts, had shown an increase 


Claude Word, owner of Word 


in any department in the last six 


Buick Co., 





since the an-| In the first few days following | +1). 1950 Buick is so good that even Santa has switched over." 
the big announcement, automo- | ———_—_—— as aeaceiennincd . pa 
improve- | biles from all over the south and 


many states in the east and mid- 
west swarmed upon Tullahoma, 
and one dealer reported his 
wrecker business increased coo 
fold during this period. He sta ee 
that the wheels. of his wrecker |the™ ever anticipated. 
unit were always “hot” with calls . 
coming into his place of business Pittsburgh 

Although new-car registrations in 


night and day. 

the Pittsburgh district declined in 
the week ended Dec, 24, the de- 
crease was less than seasonal, 


at a rapid rate. 


section of the 


dealers contacted 
had an offer for his dealership, 
although other property in the town 


indicated any in- 












Genuine leather upholstery adds distinction 
and durability to any automobile . . . for 
leather combines smartness of color and fine- 
ness of texture with ruggedness of service. 
Under normal wear and with ordinary care... 
genuine leather improves with use . . . takes 
on deeper, richer tones . . . and helps to pre- 
serve the value of the car. 

We suggest to designers and makers of auto- 
mobiles that the wider use of leather in uphol- 
stering their cars will gain acceptance from an 
increasing number of discriminating customers. 
THE UPHOLSTERY LEATHER GROUP 
TANNERS' COUNCIL OF AMERICA 
100 GOLD STREET + NEW YORK 7 











Blanchard Bro. & Lane, Wework, W. J. 
Delaware Tanning, nc, New York, WY. 
Leather Co., Hackettstown, Ml. J. 


It appears that automobile deal- 
ers in this vicinity are headed for 
much bigger things than any of 








WINDOW TIE-IN WITH NEWSPAPER ADS—Santa and his Buick in the window of Grego 


Vicksburg, Miss., climaxed a series of newspaper ads by the dealership that 


has been moving upward in price | reports the Bureau of Business Re 


search, University of Pittsburgh. 


The bureau’s index of business 
jactivity rose during the week to 
181.4, as compared with 178.6 for 
the week ended Dec. 17 and 192.9 
for the same week of 1948. 

* > > 


Denver 

During November, Denver deal 
iers sold 1,262 new cars, as com 
|pared with 829 during the same 
month of 1948. For the first 11 
months of 1949, local dealers sold 
12,433 new cars, in contrast to, the 
|8,941 sold in the same period of 
1948, 


Truck sales, however, contin- 
ued to lag as 138 new trucks were 
sold in November, against 180 in 
the same 1948 month. 


New-car sales in Denver during 
November were: Chevrolet, 231; 
Ford, 176; Plymouth, 107; Buick, 
|94; Hudson, 76; Mercury, 59; Olds- 
mobile, 56; Nash, 54; Studebaker, 
|40; Dodge, 38; Pontiac, 33; Chrys- 
ler, 31; DeSoto, 24; Lincoln, 18; 
Cadillac, 13; Packard, 12; Kaiser. 
7; Willys, 3; GM, 2; Crosley, 2, and 
Frazer, 1, 


New cars sold in Colorado out- 








|side Denver during November 
were: Chevrolet, 26; Ford, 34; 
Plymouth, 17; Studebaker, 7; Olds- 


mobile, 12; Cadillac, 2; Hudson, 2: 





Kaiser, 2; Mercury, 2; Buick, 1; 
| Nash, 1, and Willys, 1.—(Ira R. 
Alexander). 

| * 7. > 
Cleveland 


December’s new-car registration 
figure was expected to equal No- 
vember’s total of 4,817, thus giving 
|Cuyahoga county (Cleveland), a 
| final figure of 60,900 new-car sales 
during 1949, 


This will mean 12,500 more than 
1948’s new-car sales. 

For the first 11 months of the 
year, GM products led the field, 
accounting for 45 percent of the 
market. Automakers outside the 
big three are reported to have 
grabbed off 13 percent. 

Chevrolet, Pontiac, Oldsmobile, 
Buick and Cadillac accounted for 
25,246 new-car sales during the first 
11 months of the year; Chrysler 
products accounted for 13,078 sales. 
while Ford, Lincoln and Mercury 
sold 10,751 units. 

Chevrolet topped the new-car 
|field with 12,314 sales. Others in 
ithe top ten include: Ford, 8,325; 
Plymouth, 6,411; Buick, 4,717; Pon- 
jtiac, 4,029; Dodge, 3,516; Oldsmo- 
| bile, 3,210; Mercury, 2,185; Stude- 
baker, 2,021, and Chrysler, 1,962. 

For the week ended Dec. 23, sales 

| of all motor vehicles dropped. How- 
| ever, the used-car and truck market 
jretained its margin over 1948. 
In the used-car field, 1,487 units 
| changed hands, while 71 used 
trucks were traded. The totals 
| represented an excess of 18 and 
| three percent, respectively, over 
| the comparable week of 1948. 

The sale of 904 new cars, and 48 
new trucks was 12 and 55 percent, 
respectively, below the 1948 week 

(Sanford Markey). 


Riley, Ex-Mayor of Portland 
Forms Packard Dealership 


Earl Riley, former mayor of 
Portland, Ore., has announced his 
reentry into the automotive busi- 
ness. Riley is president of Earl 
Riley Packard Co., which has pur- 
chased the assets of the Packard 
Oregon Co. 

Riley said plans are being made 
for a formal opening of the com- 
pany after completion of a remodel- 
ling program at the company’s 
building at W. Burnside St. and 
| Twentieth place. Riley was mayor 
of Portland from 1940 through 1948. 
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Merchandising 


Memos to Dealers 


By Bob Finlay 





— interest-stimulating question 
is used in an ad sponsored by 32 
Dallas auto dealers handling 15 
makes. The ad, obviously directed 
at “bootlegged” cars, asks: 

“Do You Know What a Spun 
Car Is?” 

The copy continues: 

“No? . . . Well, few people do, 
because most are wise enough to 
buy their new cars from depend- 
able, reliable, authorized dealers. 

“And those lured by the fast- 
talking, here -today, gone - tomor- 
row ‘Gypsies’ of the automobile 
business certainly won’t hear about 
a ‘Spun’ car from the ‘Gypsies.’ 

“For a Spun car may be a new 
car severely damaged in ship- 
ment, or—harder to detect — 
abused while being driven an 
undetermined distance. Some un- 
fortunate circumstance starts it 
spinning; then round and round 
it goes—where it lands . . . who 
knows? 

“It still has a new look—and 
doubtless will be offered as a pur- 
ported bargain by one of the | 
‘Gypsies’ of the automobile busi- | 
ness... . At most, savings offered | 
by cut price, non-authorized dealers 
are much too small to run the risk | 
of purchasing a Spun car—or a car | 
that has been driven in, towed or | 
otherwise subjected to abuse that | 
will affect its serviceability | 
throughout its life.” 

. * + 


Different Objective 
HEN, with a similar device | 
| 





different objective, Summers- 
Herrman (Ford) in Louisville, 
heads a used-car ad with a picture 
of a car turned upside down and 
a caption: 
“Yes! Turnover is the Answer.” | 
The idea is that fast-moving busi- | 
ness brings low prices, 
+ * +‘ 


Dead Horse 


YGEL GMC Trucks usually runs | 
at least two newspaper ads and 
changes the text often. 
The current ones: 
“Are you paying for a dead | 
horse???? Is your present car or | 





truck losing value faster than 
you can pay???” 

Solution is obvious. 

And: “We'll go out of our way to 
deal your way.” 

* * * | 
Proposition 

N JEFFERSON CITY, Mo.—| 

Riley Chevrolet Co., is asking for | 
the oldest Chevrolet in this terri- | 
tory in running condition in current | 
newspaper advertising. 

“We have a real proposition to | 
make the owner of the oldest Chev- | 
rolet we can find,” the ad reads. | 

* * Bd 
Plug | 
QAvEse gets a plug in an insti- | 
tutional ad run by Goodrich! 
Motors (DeSoto-Plymouth), Water- 
town, N. Y., under the heading: | 

“Stop Killing Our Future Cus- | 
tomers.” 

In part, copy goes: | 

“Strange, says you, that an auto- | 


Trade Directory 


Sources of Information 


Listed in Book 


COLUMBUS, O.—The Bureau of 
Business Research, Ohio State uni- | 
versity, announces publication of 
the third revised edition of “Infor- | 
mation Sources for Small Busi- 
nesses” (Ohio Small Business Hand- 
book No. B-3). 


The handbook is intended to pro- 
vide operators of small businesses | 
with a classified and annotated list | 
of sources of information on prob- | 
lems encountered in establishing or | 
operating a business. 


Copies can be purchased from 
the Bureau of Business Research, | 
Ohio State university, Columbus 10, | 
O., for 50 cents. | 





mobile dealer should make a plea 


crack-ups, the better for business. 


| “If you want it that way, let’s be 
brutal; while crack-ups increase 
business for the service department, 
every crack-up means _ injuries— 
sometimes death. So, please, stop 
killing our future customers. 

“Our mechanics can rebuild a 
torn auto body; in fact, they take 
great pride in doing so. But they 
can’t rebuild the people who get 
smashed up. They can’t rebuild the 
torn fragments of youngsters 
who’ve been hit by a car in the 
hands of a careless driver. 
“Don’t blame _ accidents 





on 


for safe driving when he stands to | 


make a _ profit from _ repairing 
smashed up vehicles. Therefore, 
|some people reason the more} 





speed alone. Speed and faulty 
brakes are death partners. Re- 
member that power was built 
into a motor for safety’s sake 
too. That power, properly used, 
can prevent accidents. 

“The automobile is an instrument 
of pleasure. It opens new horizons. 
But it can be a killer and close a 
life—your life or that of the child 
next door. Today’s precision built 
automobiles are literally loaded 
with safety features, But all the 
safety gadgets in the world won't 
be enough to save a life if careless- 
ness is in the driver’s seat.” 

o - * 


Short 


ORTHWESTERN Auto Co. 
(K-F), teamed up with the 
newspaper sponsors of the Denver 
Post-Dave Cook big-game hunting 
contest which ended Dec. 16. 
More than 20,000 Rocky Mountain 
region hunters competed for two 
Kaiser Vagabonds supplied by 
David Swartz and Earl J. Meer, 
partners in the Colorado K-F dis- 
tributorship. The cars were 
awarded to top hunters in deer 
and elk classifications. 


Way Back 


MERICAN Motor Sales Co., 
+4% Chrysler- Plymouth dealer in 
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| ae 2 
‘Vis: t 


iis 


size that 


the giant 
washes the whole car.” 


“He’s got 


Erie, Pa., used an institutional type 
newspaper ad to point up the fact 
it is Erie’s oldest car dealer. 

The ad carried a photo of a 1924 
Chrysler touring car and copy read: 
“When this 1924 Chrysler was the 
rage of the nation, our company 
was already over 15 years old. 

“You might ask are we trying 


Track down motor troubles quickly 


MELA 


Um CSG) 


Here’s a brand new tool using a tried and 
proven method of finding the source of 


many car troubles. The MULTISCOPE 

#MS-1 works on the same principle as a 
doctor’s stethoscope. The metal probe picks up 
noise vibrations and the sound chamber amplifies 
them. By tracing the intensity of trouble sound, | 
a mechanic can locate the source of the trouble 
and identify it by pitch, in short order. 


It is possible to determine quickly whether or 


not motor has a piston 


slap—and tell which piston 


—to locate bearing knocks, valve noises, blown gas- 

kets generator bearing trouble, body squeaks, etc., with 

a MULTISCOPE #MS-1. Countless hours of tear-down 

time can be saved by accurately diagnosing many motor 

troubles as soon as a car comes into garage for service. 
In addition to its actual usefulness, the MULTISCOPE 

#MS-1 has a professional appeal. It adds to the appearance 

of efficiency of mechanics... and permits them to offer au- 

ditory proof of their diagnosis of trouble to the customer. 


The MULTISCOPE #MS-1 is Herbrand’s current Tool- 


of-the-Month. See it at 


us for complete details. 


your Herbrand distributor, or write 


Mechanics Net $5.00 


Herbrand 


DIVISION OF 


THE BINGHAM-HERBRAND CORP. 
FREMONT 9, OHIO 






at 


Herbrand makes a complete 


kits and cabinets for all automotive service work 


Every month .. 
TOOL - OF - THE- MONTH 


too! distributor. 


. see the 






your Herbrand 





line of hand tools, 








A Herbrand 


- 


1 Increase the number of jobs per day 


er Sao 17 


to sell this 1924 Chrysler. We are 
not, The only reason we use this 
illustration is to try to impress 
upon you just how long we have 
been in the car business, There 
must be a reason. 

“Since Mr. C. J. Weber founded 
the business our motto has, and al- 
ways will be, ‘fair dealings,’ be it 
| service, new car sales, parts or used 


, |cars. No matter what department. 


“We are here to serve you to the 
|best of our ability. Feel free to 
|come in any time to inspect our 


/ |modern departments.” 


* * * 


Knee-Action 

A new flexible medium of mer- 
chandising is intriguing the dealers 
| in California, according to Slim 
|Barnard of the Los Angeles Ex- 
aminer. 

Buick Dealer Mose Campbell 
tells Slim about an eastern agency 
starting a new policy of renting 
| out space on pretty girls’ knees to 
advertise products. 

The girls ride on public trans- 
portation, and when they cross 
their knees, the ad is exposed. 
Space rates are said to be $20 for 


'one knee and two for $35. 


MUTISCOPE 


in your shop will... 


2 Provide fast, accurate diagnosis of trouble 


3 Avoid unnecessary tear-downs 


4 Allay customers’ skepticism 
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RETAIL DELIVERED PRICE 
COMPLETELY EQUiPPED 
NO EXTRAS TO BUY! 


iN 
r "% 
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4-Door De Luxe Sedan. The most popular car in its class 
America. 


The Champion ... holder of every American 
record in its class from 5 to 10,000 miles, made 
Speedway, 


*All prices quoted are retail delivered. Slightly higher in the West. 


WHEN YOU SELL AUSTIN... 
YOU SELL A COMPLETE LINE OF MOTOR CARS 
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THE LOW-COST ECONOMICAL CAR 
AMERICA WANTS! 


WUsbene 





Lax IN AND DAY OUT, you hear demands for a practical 
quality car that’s sized right, is inexpensive to buy and eco- 
nomical to operate. 

The Austin is today’s ONLY ANSWER to rising costs of mo- 
toring—to demands for a low-cost, economical quality car. 

The Austin is INEXPENSIVE to buy. Its purchase price 
makes it the lowest priced quality car in America. 

The Austin is ECONOMICAL to operate. No other car in 
its class can match this...up to 35 miles to the gallon and 
similar savings on oil, tires and upkeep. 

The Austin is COMFORTABLE. Sized to fit the family, it’s 
smartly styled, leather upholstered .. . gives a cushioned, 
on-the-level ride. 

The Austin is a RUGGED PERFORMER. It cruises at 60-70 
miles an hour, powered by a high compression, 7.2 ratio 










1 DEAL.-- 
TIN is T THE D DEALER'S ~~. -minded 0 
aus car that gives © po 





E ble, 
™ use its @ quality Sortable, depende che dealer a0 OPPO, a 
puyer economica ice .+- — = BUSINESS 





The COUNTRYMAN Station Wagon. Ideal 
utility car for the big family... holds six with 
luggage ...at a price far below any $1445 


other car of itstype . ..... tive running 


The %-ton PANEL DELIVERY. An efficient light 
carrier for the small to medium business. Its 
pry De gem eclegpate n 








valve-in-head engine... has a lower low gear for snow and 
mud. Its heavy-gauge welded steel body brings its weight 
up to 2250 pounds. 

The Austin is PROvED. American owners have driven 
their Austins over 100,000,000 miles . . . enthusiastically 
praise its dependable, all-round performance. 

The Austin is BACKED by efficient, expert service cover- 
ing the United States and Canada. Complete parts stocks 
are always available ... Austin will train your mechanics 
in your shop. ! 

The Austin is PROMOTED locally and nationally by a 
hard-selling, consistent advertising campaign. 

The Austin is suPPORTED by leading financial compa- 


nies who will FLOOR PLAN the Austin and FINANCE customers’ 


purchases. 





The %-ton PICK UP. A rugged, versatile, de- 
pendable light carrier for farms, big estates, 
stores and other businesses . . . with 


bi AUSTIN MOTOR COMPANY, LTD. (ENGLAND) 


Franchise Division—250 West 57th Street, New York 19, N. Y. 


_19 














irl. 


°49 Output Down Slightly . . . 





Rubber Industry Sees 
Good Business in *50 


AKRON.—Good business in 1950|try to predict the course 
second six months now, Seiberling 
I confidently be- 
year is ended, 


is the theme of statements issued 
here by the presidents of four 
rubber manufac- 
turing companies, 
and concurred in 
by an announce- 
ment from New 
York by the Rub- 
ber Manufactur- 
ers Assn., Inc. 

Statements 
were issued 
here by John L. 
Collyer, presi- 
dent of B. F. 
H. FE. Humphreys Jr. Goodrich Co.; 
J. P. Seiberling, president of Sei- 
berling Rubber Co.; Harry E. 
Humphreys jr., president of U. S. 
Rubber Co., and Harvey S. Fire- 
stone jr., chairman, Firestone 
Tire and Rubber Co. 

Humphreys estimated that tire 
sales in 1950 would be 80,000,000, 
about the same as 1949. Seiberling 
predicted “a distinct improvement 
over 1949 in sales volume” during 
1950, while Collyer foresaw 4 to 5 
percent increases in tire replace- 
ment sales. Firestone reviewed the 








rubber industry’s progress since 
1900. 

Though rubber consumption and 
tire production were off slightly last 
year from 1948 levels, both were 
still high, the RMA reported. 

The association estimates that 


first-quarter output will hold to or | 
exceed present volume and that, | 


barring unforeseen downturns in 
the general business picture, this 
year’s performance should at least 
equal that of 1949. 

The industry consumed an esti- 
mated 930,000 long tons of new 
rubber in 1949, as compared with 
1,069,000 long tons in 1948, the 
RMA revealed. 

Significant in the consumption 
picture was the 
strong position of 
American - made 
synthetic rubbers 
which more than 





held their own 
against imported 
natural rubbers 
during the year, 
the association 
said, 





Synthetic  rub- 
ber use, at 410,000 
long tons, was J. P. Selberling | 





proportionately higher than it was 
in 1948. “Cold” rubbers came in for 
acclaim as production was_in- 
creased from thousands to millions 
of pounds a month. 

The Office of Rubber Reserve 
neared its target of 200,000 long 
tons of “cold” rubber annually dur- 
ing a year-long program of con- 
verting its facilities for production 
of low-temperature polymers, the 
association said. 

Passenger-car tire production 
reached 65,500,000 units in 1949, 
as compared with 66,700,000 in 
1948, the RMA said. Truck and 
bus tire production totaled 11,050,- 
000 units, against 14,575,000 units 
in 1948, 

Makers of camelback for the re- 
treading and recapping trade| 
reported sales. 20) 
percent ahead of 
1948, the associa- | 
tion said. | 

Other increases | 
were noted in the | 
consumption of 
natural liquid la- | 
tex and synthetic | 
rubber latices. 

Seiberling char- 
acterized 1949 as 
an upside-down 
year, pointing out 
that during the summer, when busi- 
ness should have been good, it was 
slow, In the fall and winter, when 
it is usually slow, it was good. 

He said he expects passenger tire 
replacement sales volume for the 
industry to be up 6 to 8 percent in| 
the first half of 1950, compared with | 





4d. L. Collyer 





the first half of 1949. 

Seiberling said that recapping 
ought to continue at its present 
level, while truck tire replacement 
sales should be 10 to 12 percent | 
over the first half of 1949, and | 
farm tire replacement sales up 
about 10 percent. 
Too many factors are involved to| 


said. 


lieve that when the 


“However, 


the record of 1950 
will show a dis- 


tinct 


improve- 


ment over 1949 in 
sales volume, and 


barring an 
foreseen 


un- 
eco- 


nomic decline, in 
profits as well.” 
A 5 percent in- 
crease in passen- 
ger car replace- 


ment 


this year 
prediction of 
factor in this increase will be 


tire sales 
is the 





Collyer. 


‘4 


H. 8. Firestone jr. 


A major 
re- 


placement of wornout tires on °46, | 


‘47 and '48 automobiles, he said. 


Sale of replacement truck tires 


probably will 


exceed 7,000,000 


units, | an increase of 4 percent, 


of the 
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Collyer said, while a 5 percent 
| increase in replacement tires for 
agricultural use is anticipated in 
| 1950. 

| Collyer reported that nationwide 
| distribution of BFG puncture-seal- 
|ing tubeless tires has been delayed 


until mid-1950 by the large demand i 


| for the new product in the six sales 
| districts where it is currently avail- 
able. 

He estimated that the 1950 level 
|}of consumption should be about 44 | 
percent higher than the 651,000 long 
tons consumed in this country 10 
years ago. 

Humphreys declared that the 
“rubber industry should enjoy good | 
business in 1950, with sales totaling | 
about the same as in 1949—close 
to $3 billion.” 

He said that it is possible that 
original equipment business 
might fall off some in 1950, but 
replacement sales should hold up 
well. 

Humphreys also foresaw gains in 
1950 for rubber footwear, industrial 
rubber products, foam rubber pro- 

| duction and Lastex yarn usage. 

Pointing out that the industry 
|every year since the war has used 








|more synthetic rubber than _ re- 
| quired by law, Humphreys de- 
| clared: 

“U. S. Rubber Co. takes the 





DODGE > 


STAR MOTOR SELLS CAB FLEET—This Ford dealership sold eight cars equipped with 


two-way radios to Radio Cab Co., 
dealership, delivering the fleet to C. E. 


position that the government 
should get out of the rubber busi- 
ness because the present con- 
trols are unnecessary. We believe 
the synthetic industry will prog- 
ress farther and faster and oper- 
ate more efficiently when freed of 
government regulation and 
turned over to private manage- 
ment.” 

Firestone reviewed the achieve- 
ments of the rubber industry in 


| the first half of this century, and | 
“great opportuni- | 
ties” for the growth of the industry | 
|the Parts and Service division of 


touched on the 


in the next 50 years. 
“Electronic vulcanization shows | 


Logansport, 
and Mike Neel, 
Jennings wished the new cab company success in a newspaper ad. 


Ind. Shown is E. A. Jennings, head of the 
heads of the cab firm. Dealer 


great promise,” Firestone said, add- 
ing that 50 years from now tire 
manufacturing plants may bear lit- 
tle resemblance to the modern tire 
plant of today. 


Bear A pectnted 

Albert Bear has been appointed 
vice-president of Ontario Automo- 
bile Co., Ltd., Toronto, and will 
be responsible for all merchandis- 
ing activities of the company. He 
has been connected with the in- 
dustry since 1935, wnen ne jvined 


Chrysler Corp. of Canada, Ltd. 
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Finance Laxness 
Held Unwise 
For Year Ahead 


CHICAGO. — Pointing out that 
the outlook for financing in 1950 | 
is bright, Thomas W. Rogers, exec- 
utive vice-president of the Ameri- | 
can Finance Conference, warned 
that this prospect makes all the 
more inadvisable the practice of 
being lax in the matter of terms. 

An editorial by Rogers in the 
current issue of Time Sales Fi- 
nancing, published by the AFC, 
put it this way: 

“Recent developments in the " 
sales financing industry, at least ~~ 
in certain places, indicate that | 5 0°°Mnonice marking the’ grand opening of the new building of Rimes Motors, Inc. | 
loose terms are being offered by | East Chicago, Ind. 
distributing and financing agencies. a : 


Bg Re erg BoM Canada Shipments Up Chest Fund Quota Topped | 


portance of sound credit terms and , z 

the necessity for using good judg- | OTTAWA.—The Canadian gov-| With Kuhn at Helm 

ment in connection with the exten- | ernment reports cars of revenue| INDIANAPOLIS. — The city’s | 

sion of credit obligations. | freight loaded on the railways from community fund, which was headed 
“There is every reason to expect |the first week of 1949 until the| by Willis E. Kuhn (Chevrolet), has 

that the volume of finance business | week ended Nov. 26 totaled 50,831| exceeded its quota of $1,280,000 for 

during 1950 will be adequate with-|cars of automobiles, trucks and|the first time in history. 

out resort to the sale of terms/| parts, as against 43,087 cars a year| others are profiting from AUTOMOTIVE 

rather than merchandise.” ‘before in the similar period. NEWS want ads. Why not you? 
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| Operates 


DETROIT. — Warren Avis, Ford 
dealer at 12625 Grand River Ave., 
and president of Avis Rent-A-Car 
system, recently 
added London to 
the cities covered 
by his fast-grow- 
ing car-rental 
chain. 

His London li- 
censee was God- 
frey Davis, Ltd., 
Europe’s largest 
car-rental organ- a 
ization and also f ‘ 
one of the largest Warren Avis 
Ford dealers in Great Britain. 

For Avis, who got his start as 
a Detroit Ford dealer and still 
“The World’s Fastest 
Growing Ford Dealership,” it was 
the beginning of expansion plans 
which he hopes will carry Avis 
service into Mexico City, Hono- 
lulu, San Juan, Rio de Janeiro, 
Buenes Aires, Paris and Cairo. 

It was also the first. step in his 





BIG VALUE 15 DO 


Coage IUPIL PROM Gyoortunity. 








DODGE “Job-Rated” TRUCKS 


Dodge * Division of Chrysler Corporation ¢ 7900 Jos. Campau, Detroit 11, Mich. 


Avis Pushes Car Rental 


Detroit Ford Dealer Adds London to Airport 
String, Which Now Covers Over 60 Cities 











competitive battle with the General 
Motors-sponsored Hertz system. 


From an idea conceived while 
battling delays at airports during 
the war, Avis car-rental business 
has spreadeagled itself into 60 U. S. 
cities, Vancouver and London. This 
was quite a jump for the 34-year- 
old Detroiter, who started as a 
salesman with a large drug manu- 
facturer before the war. 


The Avis rental business got its 
start in 1946 as an exclusive car- 
rental operation at Miami Interna- 
tional airport. Avis’ idea was to 
provide cars for air passengers at 
principal airports throughout the 
country, thus eliminating costly loss 
of time and the inconvenience of 
limousine and bus service from air- 
ports. 


The Miami operation was im- 
mediately successful and soon 
Avis had opened similar opera- 
tions in Detroit, Chicago, Los 
Angeles and several other key 
air traffic cities. 


This year alone he has added 55 
new cities to the Avis system and 
he said he won’t be content until 
he has every sizeable airport and 
every city of 50.000 or more popu- 
lation in his fold. 

With the exception of the Avis- 
owned Detroit operation at the 
huge Willow Run airport, the 
agencies are all home-owned by 
reputable car-rental operators. 

Success in the airport car-rental 
business prompted Avis to make 
a coast-to-coast survey of the car- 
rental field. What he found pleased 
him, and he decided to jump head- 
long into the downtown rental busi- 
ness as a competitor of Hertz. 

The airlines, pleased by the in- 
crease in short-haul passenger 
traffic, are helping Avis promote 
his system with ticket envelope 
stuffers, promotional pieces in 
seat packets, counter signs, etc. 

Avis says he has reciprocative 
agreements with six of the major 
airlines—American. Eastern, Unit- 
ed, Capital, National and All- 
American—and is negotiating with 
others. 





Conn. Report: 
Details Threat 
Of Inflation 


HARTFORD, Conn. — “We are 
again threatened with inflation. 
which profits a few immediately 
but serves no one in the long run,” 
Connecticut State Bank Commis- 
sioner Richard Rapport warned in 
his annual report to Gov. Chester 
Bowles. 

“Chief among the _ inflationarv 
| forces,” Rapport said, “are the defi- 
cit of $5,500,900,000 in the federal 
budget for the fiscal year 1949-50, 
|and the $2,800,000,000 in insurance 
| refunds soon to be paid out to vet- 
|erans. Such money will be com- 
| peting for goods in the market with 
a resultant pressure upward on all 
prices.” 

The commissioner reported that 
| “retail business firms are extending 
|eredit in larger amounts and on 
more and more favorable terms, 
even in some cases requiring no 
down-payment whatever on pur- 
chases of relatively substantial size. 
The last few ‘months have seen 
some surge in kFousing construction 





| with only small down-payments 
| being asked. 
| “State and municipal debt is 


again rapidly expanding as the 
backlog of deferred demands for 
|institutional buildings, highways 
and other public works is being 
satisfied at higher prices. The fed- 
eral government's farm price sup- 
port continues, while at the same 
time proposals are made for paying 
such subsidies under formulas at 
whose cost no one has been able 
ito estimate accurately. 

| “There is no relief to be found 
|in the policy of labor toward wages 
and pensions. The increase being 
demanded in both means higher 
| costs and higher prices.” 


Gunn Names Harrison 
| William K. Harrison, former Mc- 
Kinley Gregg Auto Co. sales man- 
ager, has been appointed to a simi- 
lar position with Gunn Pontiac, 
Inc., Centre Ave., East Liberty, Pa. 
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Entertainment has always drawn a crowd. 
The crowd has always sought it, or waited for 
it to come to them. Wherever there was 

a crowd, there were customers. And wherever 
there were customers, there were people with 
things to sell. (A crowd that was in a good 


mood always bought more). 


Today the entertainer still gets the crowd, 
only he gets it faster and bigger. 

Through radio he reaches crowds of ten and 
twenty millions in a split second. 


And along with him goes the advertiser. 


In radio the largest crowds gather at that 
point on the dial where the entertainment is 


the best. That point today is CBS. 


For the Columbia Broadcasting System 
continues to be the most creative network in 
providing the kind of entertainment which 


captures the largest audiences. 


Only on CBS will you find most of the 
sponsored programs with the largest audiences 


in radio (11 out of the “top 15°’). 


And only on CBS can advertisers find most 
of the available programs with the largest 
audiences (7 out of the “top 10”). 


This is what makes CBS the most effective 
traveling salesman in radio.. -reaching more 
people with better entertainment... making 


the strongest impressions in all advertising. 


CBS 


—where 99,000,000 people gather every week 





Clarence Dixon, head of Hillcrest 
Motor (Cadillac), Beverly Hills, 
Calif., has completed his remod- 
eled showroom. This showroom, 


Dixon says, has the “world’s larg- | 


est lighting unit.” 


There are 1,600 square feet, using 


12,000 watts of fluorescent. This 
lighting intensity is approximately 
five times greater than that of the 
average showroom, he said. 

+ a * 


Greenwald’s Fetes at Yule 


A Christmas party for the 43} 


employes of Greenwald’s Inc. (De- 
Soto-Plymouth), 763 Kenmore 
Blvd., Akron, has_ been 
Bonuses and savings bonds were 


given out. 


+ * * 


Replogle Opens Ford Deal 


In Hollidaysburg, Pa. 


A two-day celebration heralded 
the opening of new facilities for 
Replogle Motor Co. (Ford), Hol- 
lidaysburg, Pa. The new unit is 
one of 19 Beasley Motor opera- 


held. | 
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| tions, according to F. R. Beasley, 
president of the firm. 

Merle E. Replogle is general 
manager, assisted by Ivan 
Strayer, service manager; Lloyd 
Forshey, parts manager; Donald 
Yingling, office manager, and 
C. W. Dozier, farm implements 
manager. 

* 


| Legislative Unit Named 


|By Ohio Association 

The following have been named 
members of the 
|mittee of the Ohio Automobile 
| Dealers Assn.: A. E. White, Colum- 
bus, chairman; R. J. Rodgers, Day- 
ton; Dorsey Nevergall, Sidney; 
| Paul M. Miller, Jackson; B. L. Wil- 
|liams, Cleveland; C. B. Flesher, 
Sandusky; C. B. Nye, Athens, and 
A. A. Parker, Salem. 

* a 

Kvam Buys Building 
| Kvam Motor Co, (Cadillac), 
| Milwaukee, has purchased the 
building of Ivan Schmidt, Inc. 


* * 


* 





HAT'S right there's something new and powerful 

under the sun! It’s the first and only truly national 
organization devoted exclusively to the job of plan- 
ning, installing and maintaining Highway Displays 
anywhere in America! This effective outdoor medium 
—which so long proved its power on regional or local 
selling assignments—is now an important part of the 
national outdoor picture—a medium which takes its 


rightful place in any 


soundly planned outdoor pro- 


gram. If you have a product—or your client has—which 
needs constant, powerful selling at very low cost 


ea 


*Reg. Trademark of Minnesota 
Mining & Mfg. Co., St. Paul, Minn. 


legislative com- | 


| 
at the dealership before delivery. 


(Chrysler-Plymouth), at 3919 N. 
Green Bay Ave., adding 25,000 
square feet of floor space to its 
present set-up. 

* * * 


Byers Shares $135,000 


George W. Byers, president of 
|George Byers Sons, Inc. (DeSoto- 
| Plymouth), Columbus, O., an- 
'nounces that $135,000 was distrib- 
uted to his firm’s employes at 
Christmas time. 

In all, 307 employes shared in 


the fund disbursement, including 


© | Pierce. 
| 


| workers at the firm’s branches in 


Louisville and Cincinnati, as well 
as at the headquarters operation 


in Columbus. 
* * * 


Coshocton (O.) Reorganizes 


Association Under Scott 


The Coshocton County (O.) Auto- 
mobile Dealers Assn. has _ been 
reorganized with Charles C. Scott 


as president; Harry Husted as vice- | 


and Fred Johnston as 
it was an- 


president, 
secretary - treasure, 
nounced. 


Directors of the group are: Frank | 


write, wire or ‘phone for details. National Highway 
Displays can do a great job for you! 


NAMES THAT GO NATIONAL—Alemite @ American Broad- 
casting Company @ Auto-Lite @ Buick @ Burd Piston Rings 
Chevrolet @ Chrysler @ Cooper Tire @ Dayton Tires @ Devoe 
& Raynolds Paint @ Dodge-Plymouth © Du Pont @ Evinrude 
Motors @ Fisk Tires @ Ford @ Fox Head Brewery @ Glidden 
Paints @ Hudson @ International Shoe Company @ Kaiser- 
Frazer @ Lincoln-Mercyry @ Martin-Senour Paints @ Miller 
Brewing @ Mohawk Tires @ Nash @ Oldsmobile @ Pennzoil 
Pepsi-Cola @ Philco @ Pontiac @ Pyrofax @ Quality Bakers 


of America @ Seiberling Tires 


@ Society Brand Clothes 


Studebaker © U.S. Tires @ Willys-Overland...and many others 


ional Advertising Co. 


WAUKESHA, WISCONSIN 


MERNAN DELIVERS TO NEW YORK TROOPERS—New York's state troopers have acquired | 
89 new Chevrolets from Mernan Chevrolet Co. of Buffalo. Photo shows eight of the vehicles | 


|Olinger, Garney Banahan and A 


* * 


Heaston Fetes Employes 


The 200 employes of the eigh 
| Joe Heaston Cos., Albuquerque an 
|Los Alamos, N. M., have beer 
given Christmas parties. Cash bon 
uses were given. 

* * + 


Greenman Retires 


Max Barish has replaced Lyle 
Greenman as Chrysler - Plymouth 
dealer in La Brea, Calif. Greenman 
has retired. 

Barish was formerly a Dodge 
dealer in Omaha. 

* * 

Guy H. Johnson Expands 

Guy H. Johnson, Inc., Bingham- 
ton, N. Y., has purchased property 
at 15-17 Collier St., adjoining its 
present quarters at 19-25 Collier. 
The building on the property will 
be torn down to provide additional 
parking facilities. 

- 7 


* 


Texas Dealers Up Stock 


Two Texas dealerships, by 
amendment to their charters of 
incorporation, have been permit- 
ted to increase their capital stock 
by the secretary of state. 

Oak Cliff Nash Corp., Dallas, has 
| increased its stock to $50,000, while 
| Washington County Motor Co., 
| Brenham, raised its stock to $70,000. 

* 


Osborn-Combs Honored 

Osborn-Combs (Chrysler-Plym- 
outh), West Los Angeles, has 
been awarded the Chrysler Medal 
of Merit for distinctive service, 
according to Jack Tuttle, Chrys- 
ler regional manager. 


| Limp Blimp 


Who Shot Down Womble’s 


Air Advertiser? 


It was “open season” on blimps 
in Lubbock, Tex., recently, but the 
person who brought down the 
blimp of Womble Oldsmobile Co. 
probably isn’t bragging of his 
marksmanship. 

For one thing who could possi- 
bly miss hitting a blimp? 

For another, Bob Womble, owner 
of the company, has posted a $100 
reward for information leading to 


|the arrest of the intrepid “marks- 


man.” 


With a 10-foot rip on the side, 
Womble is afraid his advertising 


| blimp has been brought down for 


|created a slow 


keeps—after two attempts. 

The first time, a few days earlier, 
the over-sized balloon came down 
as a result of a shotgun blast which 
leak. The second 


j}and last time it came down with 


six .22 caliber rifle bullet holes in 


|its skin. The 10-foot rip was occa- 


sioned when the blimp snagged on 


}a nearby chimney. 


Womble had it constructed for 


advertising purposes in New Jer- 


sey some time ago at a cost of $500. 
He is now attempting to secure 
materials in Amarillo to patch the 


| tear, but is not optimistic about the 


|stock of $50,000. 


blimp flying again. 
~ * * 


Duncan-Manley Grows 
The Duncan-Manley Chevrolet 
Co.’s home in Eufaula, Ala., with 
new additions, is claimed to be 
the largest building of its kind in 
that city and section. 
. 7 


Hatcher Names Brown 
C. W. Brown has been named 
service manager for Hatcher Mo- 
tors, Inc. (Ford), Fort Wayne, Ind., 
according to Graham Hatcher, pres- 
ident. 


* * * 


McCall to Build 
W. S. McCall, president of Char- 
lotte Hudson Co., Charlotte, N. C., 
announces that his concern will 
move into a new structure during 
the new year, and that plans for 
the plant will be announced soon. 
+ * * 


Gore Motors—Mullins 


Gore Motors, Inc., Mullins, S. C., 
has been organized with capital 
J. F. Gore is 


president. 
” * 


O’Donnell Pontiac Wins 


‘Better Dealer’ Award 
O’Donnell Pontiac, Inc., Balti- 

|more, has received the honor of 

| being the first Pontiac dealership 


| (Continued on Page 25, Col, 1) 





Dealer 
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Doings 


(Continued from Page 24) 


in its area to win the company’s 
coveted “Better Dealer” award. 

In ceremonies at the city hall, 
T. J. O'Donnell, president, was con- 
gratulated by Mayor D’Alesandro 
for his firm’s showing in winning 
the award. C,.F. Devereaux, man- 
ager of Pontiac’s Washington zone, 
presented O’Donnell with a Chief 
Pontiac painting. 

* 


* * 


* Ford Honors Lovett 

Raymond Lovett, president of 
Harris-Lovett Motor Co., Middle- 
boro, Ky., has been awarded his 
second consecutive four-letter dealer 
plaque by Ford Motor Co. 

+. - * 

Bearson Appoints Riker 

Clarence F. Riker has been ap- 
pointed sales manager for Bearson 
Motor Co. (Packard-White), Far- 
go, N. D. 


* * * 


Smallwood Gets L-M Deal 


C. Palmer Smallwood, Florence, 
Ala., announces that he has re- 
ceived the exclusive Lincoln-Mer- 
cury dealership for northwest Ala- 
bama. He is now in his new loca- 
tion at 723 E. Tennessee St. 

* + * 


Eisele—Fort Worth 


Packard Fort Worth, Inc., Fort 
Worth, Tex., has amended its char- 
ter of incorporation, changing its 
name to Eisele Sales, Inc. 

* + + 


Goldfinch Heads Merchants 

Albert E. Goldfinch, manager of 

Prince Chevrolet Co., Tabor City, 

N. C., has been elected president 

of the Tabor City Merchants Assn. 
* a + 


Rimbey Sells to Thomsen 


Ralph M. Thomsen has purchased 
Rimbey Motors Garage, Dawson 
Creek, B. C. He has been a partner 
in the business for the past two 
years and bought the interest of 
Victor Rimbey. 

* * * 


Premier Adds Franchises 


Premier Motors, Abbotsford, B. 
C., has secured franchises for Hill- 
man-Minx and Studebaker cars. 
The firm also handles Massey- 
Harris farm machinery. 

~ 7 * 


American Names Reynolds 


S. W. Reynolds has been appoint- 
ed general sales manager of Amer- 
ican Automobile Co. (Chrysler- 
Plymouth), Seattle. The dealership 
is owned by S. S. 

+ 


* * 


Thompson Joins Reif 
Appointment of Glen Thompson 
as sales manager for Reif Motors 
(Ford), Irving, Tex., has been an- 
nounced by owner H. S. Reifschnei- 
der, Thompson was formerly sales 
manager for Firestone in Dallas. 


Quick Buys U. C. Site 

Quick Motors, Watertown, N. Y., 
headed by Leon W. Quick sr., has 
purchased property at 327 State St. 
and will convert it into a used-car 
lot. It adjoins the dealership. Quick 
will take possession on March 1. 

a ” 


K-F Names Swinebroad 


Swinebroad Motors, 509 S. 
Alamo 8t., San Antonio, has been 
appointed a Kaiser-Frazer dealer. 
A. W. Swinebroad is president 
and general manager. 

* * a 


Jack Roan to Build 
Plans have been completed for a 
$35,000 building for Jack Roan 
Chevrolet Co., Cordell, Okla. 
a + ” 


Oak Cliff Hikes Stock 


Oak Cliff Nash, Inc., Dallas, has 
amended its charter of incorpora- 
tion, increasing its capital stock to 


az 
Godfrey-Nash Motors 

Pat Godfrey has purchased Cooke 
Motor Co., Lexington, Ky., and has 
changed the name to Godfrey-Nash 
Motors, Inc. Britt Newton is vice- 
president, Hefman Moore is secre- 
tary-treasurer, Jess Ryles is service 
manager and John Boyd is parts 
manager. 

* ” a 


Mounts Hudson Formed 
Mounts Hudson Sales, Inc., Gil- 


bert, W. Va., has been organized 
with capital stock of $5,000. Prin- 
cipals are Arden Mounts, Carl 
| Mounts and Audrey Mounts. 

. 


Corbin Opens I-H Outlet 


Formal opening of the new Inter- 
national Harvester headquarters in 
Stafford, Kans., has been held. 

In addition to the showing of the 
new 96-by-66-foot structure, Leland 
Corbin, owner, also exhibited 1950 
International trucks. A large crowd 
attended. 


+ * * 


Indiana Trailmobile Opens 


Indiana Trailmobile Sales has 
opened at 601 S. Michigan St., 
South Bend, as Trailmobile dis- 
tributor for nine northern Indiana 
counties and three southern Michi- 
gan counties. D. M. Greene heads 
the firm. 


* + * 


Rayl Buys Kansas Ranch 


Ashton D. Rayl, one of the old- 
est Ford dealers in Kansas and 





operator of the Ford dealership in 
Hutchinson, has purchased the 
Satchel Creek ranch of 2,880 acres, 
15 miles northeast of El Dorado, 
Kans. 

The purchase price was not dis- 
closed but is believed to have been 
around $200,000. 

+. 


* * 


Ochsenreiter Heads C of C 

Eugene C. Ochsenreiter, head of 
Gene Ochsenreiter, Inc., Asheville, 
N. C., is the new president of the 


Asheville chamber of commerce. 
* * + 


Mitchiner Organized 
Mitchiner Truck & Tractor Co., 
Inc., Scotland Neck, N. C., has been 
organized with capital stock of 
$100,000. Principals are J. A. Mitch- 
iner, J. F. Colvard and B. B. Ev- 


erett. 
* * * 


Wareing Opens Ford Deal 


In N. Sacramento, Calif. 
Grand opening of Dick Ware- 
ing Co. (Ford) and the introduc- 
tion of the 1950 Ford were held 
simultaneously in North Sacra- 
mento, Calif. 
The firm is the first Ford deal 





OKLAHOMA CITY DEALERS GIVE FORD TO LEGION—State Department Commander 


t klaho American Legion 
crane (et ekeme City district Ford dealers.” Others are (from left) Ford dealer 


organization by O 


Fred Jones, Legion State Adjutant Elmer L. Fraker, and Ford dealers F. E. 


W. G. Horton, all of Oklahoma City. 


in North Sacramento. Owner 
Richard Wareing has been in 
the automotive industry 20 years 
and for four years before going 
to North Sacramento was vice- 
president of Robert F. Benson, 
Inc. (Lincoln-Mercury), San Jose. 

¥ . * 
Suess Adds Showroom 

George Suess, president of Suess 
Motors, Inc, (Dodge - Plymouth), 
2036 S. Park Ave. Buffalo, an- 
nounces the opening of a modern 


accepts a Ford presented his 


Northway and 


used-car showroom at 2439-2505 S. 
Park Ave. 

A fashion show was held in con- 
nection with the formal opening 


and a television set was given away. 
* + * 


Wilson to Farney 


Farney Motor Sales, 1512 E. Jef- 
ferson, Springfield, Ill, has taken 
over the Hudson dealership form- 
erly operated by Claude Wilson 
Motors. James Farney sr. and 
James Farney jr. are partners. 


Independent auto dealer proves 
for himself that Sunoco 


Motor Oil forms less carbon! 


SUNOCO MOTOR OIL 


Unretouched shop photo of cylinder head above 
shows that Sunoco Motor Oil forms no harmful, 
power-robbing hard carbon. Proof that Sunoco Mo- 
tor Oil prolongs engine life and operating efficiency. 


ERE’S THE TEST made by an inde- 





pendent Michigan auto dealer to 
compare carbon deposits left by a well- 
known competitive premium-priced 
motor oil and Sunoco Motor Oil: 


CONDITIONS: Two new 1949 cars of 
the same make were driven 5,000 miles 
—one car using Sunoco Motor Oil... 
the other a leading competitive motor 
oil. Oil was changed in each car at 


COMPETITIVE MOTOR OIL 


in identical test a leading competitive motor oil 
formed the hard crusted carbon deposits shown 
above. Deposits like these cause pre-ignition knock- 
ing, loss of power and reduced gasoline mileage. 


1,000 mile intervals—no oil added be- 
tween changes. Cars were driven at 
mixed speeds, on open roads and in 
city traffic. Cylinder heads were re- 
moved at end of test and above photos 


were taken. 


RESULTS: Photographic proof above 
shows that Sunoco Motor Oil formed 
no harmful carbon deposits in com- 


bustion chambers. 


DYNALUBE ~~~“ MERCURY MADE 





HERE’S THE ROADMASTER in the popular tourback body style. Seats six. Wheelbase, 
126% inches. Power, 152 hp Fireball valve-in-head straight-eight. 


SWEEPING JETBACK LINES give this 6-passenger 2-door Sedanet a speedy look even 
when standing still. 152 hp Fireball engine, Dynaflow Drive standard, as usual. 


THE SLEEK, PATTERN-SETTING RIVIERA retains the look of a convertible with hard-top 
permanence. Supremely rich in every detail of trim and finish with all of ROAD- 
MASTER’s brilliance on the road. White sidewall tires extra wherever shown. 


Tune in HENRY J. TAYLOR, ABC Network, every Monday evening, 


io 


Whatever the price range), J¢ 


YOU'LL PACE THE PACK in this ROADMASTER Convertible. Push-button top, window 
and front-seat controls. 152 Fireball hp. increased seating room in spite of reduced 
over-all length. 


BUICK ORIGINATED THE “ESTATE WAGON” —and here it is in the ROADMASTER 
version. Richly finished and limousine-comfortable, here’s a real “land yacht’ of 
undisputable: distinction on 126'/4-inch, 152 hp chassis. 
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"9s lot of people are going fo find their dream car among these Buick beauties 
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TUDY them well, friend—these two pages and 
the two that follow. 


They show what Buick has been readying for 
the market—and it is something to send spirits 
soaring. 


Start, please, with the bare facts only. This wide 
array of gorgeous body types to choose from. 
Four different wheelbases. Three valve-in-head 
engines—all of increased compression ratios—in 
no less than five power ratings. 


Closed cars, open cars, sports models, utility 
models—every one shortened in over-all length 
for easy handling, yet every one generously roomy 
in interior dimensions. 


Three complete series—ROADMASTER, SUPER, and 
SPECIAL—at figures (get this!) that spread-eagle 
every price range above the very lowest! 


Now—just look at these wonder cars for a moment 
through the eyes of someone who’s going to buy 
one. Picture yourself studying these lovelies in the 
flesh—as you see them on these pages. 


There’s you—traveling in the eye-stopping style 


of Buick’s bold-patterned front end and Buick’s 
unmistakable tapering fenders, 


You—bossing the soft-voiced might of engines 
that are not merely valve-in-head, not merely 
high-compression, but high-compression, valve- ; 
in-head and Fireball to boot! | 


You—reveling in the gentle comfort of Buick’s 
pillowy ride—knowing the good solid feel of 
Buick’s stout and steady structure—enjoying 
feather-light Buick handling, even to the liquid- 
silk smoothness of Dynaflow Drive* if you elect. 


In short, you traveling in the Buick manner, in 
the car which is already the firm-fixed fashion of 
the times. 


Buick dealers (those lucky fellows!) have just 
opened their big 1950 season with a news-making 
display. 

Better drop around and see a dealer near you, no 
matter where your interest lies. Whether you’d 
like to own a Buick, or just wonder what it’s like 
selling Buicks instead of something else—you’ll 
have first chance at seeing the cars that are going 
to be top choice for 1950 for more people than 
ever before! 


*Standard on ROADMASTER, optional at extra cost on SUPER and SPECIAL models. 


MEET THE ROADMASTER 130 
...@ lordly new body type on 130%-inch wheelbase 
which gives inches more legroom in rear seat with 
even less over-all length than previous models. 











THIS RICH TREATMENT of the rear 
window adds grace, beauty and a 
generously broad view fo the rear. 







STULL MORE 


NRA CAILD A 
{WO Pages 









TIDY SIZE and new garaging ease will make this SUPER Convertible more popular than 
ever. Hydraulically operated top, windows and front seat, 124 or 128 hp engine. 





THE YEAR’S BIGGEST 
POWER THRILL! 


Mark this well: Every one of 
these new Buick SUPERS for 
1950 has the latest thing in 
valve-in-head engine design, 
the new F-263 Fireball valve- 
in-head straight-eight. Using 
still higher compressions 
(6.9 or 7.2 tol) andturning most brilliant road-cars on 
up still more power (124 or the highway. Ask your dealer 
128 hp), this new engine for a demonstration—and 
makes the SUPER one of the hang on to your hat! 





REAL FAMILY FRIEND is this 6-passenger 2-door Sedanet with 
-increased interior roominess and inches-shorter over-all length. 
Two power ranges on /2I'/2-inch chassis. 






HERE’S THE EVER-POPULAR tourback 4-door Sedan. 1/2I'/2-inch BIG NEWS FOR SMART PEOPLE! The Riviera is now available on 


wheelbase, 204 inches bumper to bumper, 124 hp with Synchro- the SUPER chassis too. Trim, sleek, racy convertible lines in a 
Mesh transmission, 128 hp with Dynaflow Drive. * richly-finished, high-visibility permanent-top model. 






Features like these mean 


Bucks He Cur 


Higher-compression Fireball valve-in-head power 
in three engines, five hp ratings. (NEW F-263 ENGINE 
IN SUPER MODELS.) 


New-pattern styling, with bumper-guard grilles, 
taper-through fenders, “double bubble” taillights. 


Wide-angle visibility, close-up road view both 





SHORTER YET ROOMIER tells the quick tale of the SUPER 126, this forward and back. 
new 4-door Sedan on 125'/-inch chassis, with inches more leg- Traffic-handy size, less over-all length for easier 
room in rear seat. 124 of 128 Fireball hp, Dynaflow Drive* parking and garaging, short turning radius. 


optional at extra cost. 
Extra-wide seats cradied between the axles. 


Soft Buick ride, from all-coil springing, Safety-Ride 
a a | al YAN rims, low-pressure tires, ride-steadying torque-tube. 
.~ =! all a0 2 vt *Dynaflow Drive standard on all ROADMASTERS, 
a a ‘ 


optional at extra cost on SUPER and SPECIAL series. 


Big array of models with Body by Fisher. 


Wide choice of equipment adding flexibility to 
prices that bracket every price range above the 
lowest. 





HERE‘S THE ESTATE WAGON on the SUPER chassis. Virtually hand- 
finished in rich mahogany veneers and chrome trim, it gives you 
sedan comfort with station wagon utility. 


BUICK Division of GENERAL MOTORS 

















HERE’S THE SPECIAL in two 6-passenger 4-door jetback Sedan 
designs. Deluxe finish is shown in the foreground—standard 
finish in the rear. 115 hp with Synchro-Mesh transmission, 122 hp 
with Dynaflow Drive.* White sidewall tires, as illustrated, avail- 
able at extra cost. 





LOWEST PRICED OF ALL BUICKS, this 3-passenger Coupe is avail- 
able witha wide range of optional equipment, including Dynaflow 
Drive.* A perfect car for the small family or business traveler. 





YOU'LL FEEL SAFER about small children in this roomy 6-passenger 
family Sedanet with only two doors. Deluxe finish (foreground) 
or standard finish. 





> 





YOU'LL REALLY WELCOME these additions to the SPECIAL 


series—two 4-door 6-passenger Sedans in the much-sought 
tourback body design. Deluxe finish shown below — 
standard finish above. 115 hp with Synchro-Mesh transmis- 
sion, 122 hp with Dynaflow Drive.* 12I'/-inch 
wheelbase. 
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Greater Value 
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When better automobiles are built BUICK will build them 
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The men who make 
buying decisions in the 
factories and dealerships 
keep informed 

by reading... 


THE WEEKLY NEWSPAPER OFAMERICA'S NO. 1 INDUSTRY 
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Makers Set 3-Day Meeting a ete 


Burke, English to Talk 
At Trailer Parley 


WASHINGTON. — J. W. Burke, 
manager of Chevrolet’s truck de- 
partment, will be one of the fea- 
tured speakers at the Truck-Trail- 
er Manufacturers Assn. convention 
Jan. 16-18 in Edgewater Park, 
Miss., it was announced here last 
week by Harrison Rogers, TTMA 
president. 

The parley is scheduled in the 
Edgewater Gulf hotel. 

Burke will speak on the subject: 
“Quality Salesmanship.” His talk is 
slated for the Tuesday morning 
breakfast session. 

Henry E. English, newly-elected 
president of the American Truck- 
ing Assns., will be the luncheon 
speaker Jan. 18. English will also 
be the guest of honor at the asso- 
ciation’s annual banquet. 

In outlining the program, Rogers 
explained that the first day would 
be devoted to registration, TTMA’s 
annual golf tournament and to a 
“get acquainted” reception in the 
evening. 

A Tuesday general session will 


N.Y. Haulers Say 
They Deserve Cut 
In Taxes, Not Hike 


ALBANY, N. Y. — Less rather 
than more taxes should be paid by 
New York state’s trucking industry, 
a number of witnesses have testi- 
fied at a hearing conducted here by 
a joint state legislative committee 
created to investigate possible rev- 
enues from highway and canal use, 


No specific proposals for the en- 
actment of new special highway-use 
fees to be paid by trucking con- 
cerns were presented to the 
committee, but officials of several 
taxpayer organizations contended 
that new revenues must be found 
to meet needed highway costs. 

The hearing was conducted by 
the committee on highways, canals 
and revenues, which was created by 
a 1949 joint legislative resolution 
which asserted that railroads are 
subjected to unfair competition 
from truckers using the highways 
and from the toll-free canal. 

Senator George Manning, Ro- 
chester Republican who heads the 
committee, denied a statement by 
E. C. Mayberry, representing the 
Truck Owners Protective Assn., 
that the committee had “precon- 
ceived ideas” about truck fees, and 
that the language of the resolution 
creating the committee was “en- 
tirely inimical to the truck 
industry.” 

Frank B. Kurtz, president of the 
New York State Motor Truck 
Assn., told the committee that 
$870,000,000 of state and federal 
funds would be available for high- 
ways for the 1949-52 period, 

Charles D, Henderson, executive 
vice-president of the New York 
State Automobile Dealers Assn., 
suggested that the state meet its 
highway needs by earmarking for 
highway purposes the motor vehicle 
and motor fuel taxes now diverted 
to other uses. He said that since 
1934 the state had collected nearly 
$700,000,000 more from highway-use 
taxes than had been spent on high- 


ways. 
Walter O. Howe of the New York 
Citizens Public Expenditure Survey 
contended that existing taxes and 
fees “must be increased or new 
sources of revenue must be de- 
veloped” to meet highway needs. 
“It will be quite impossible,” he 
asserted, “to provide and support 
the proposed extensions and im- 
provements of the existing high- 
ways of the state within the present 
structure of taxation and fees.” 


B. C. Tourists Rise 


VANCOUVER, B. C.— Tourists 
entering British Columbia on trav- 
elers’ permits showed a 6 percent 
increase in October over the same 
month the previous year. A total 
of 13,947 cars were recorded in 
October, 1949, as against 13,057 in 
October, 1948. For the first 10 
months of 1949, 194,273 cars visited 
the province, as compared with 
173,291 the same period in 1948. 


start with a breakfast meeting, 
“Welcome to Mississippi,” by R. 
Whit Sturges, president of the 
Mississippi Transport Assn., and 
Burke’s presentation. 

Other speakers on the Tues- 
day morning program include: 
Fred B. Lautzenhiser, Interna- 
tional Harvester executive engi- 
neer, who will speak on “Motor 
Trucks, Highways and Highway 
Transportation.” 

Earl Frankenburger, Interstate 
Commerce Commission practition- 
er, will give his views on the 
effect of state laws on motor ve- 
hicle transportation in the South. 
George F. Kinkead, president, 
Trailer Advertising Co., will speak 
on “Trailers as Traveling Bill- 
boards.” 


The American Trucking Assns. 
program for interline-interchange 
of semi-trailers will be discussed 
at an afternoon roundtable session. 
Discussion leader will be Hoy 
Stevens, secretary of the equip- 
ment advisory committee of ATA. 


M. J. Neeley, first president of 
TTMA, will be the feature speaker 
on the Wednesday morning pro- 
gram which, Rogers explained, 
would be the association’s business 
session. Neeley’s subject will be 
“Something to Think About.” 

English will take as his topic 
for the Wednesday luncheon ad- 
dress “The Trucking Industry’s 
Fieht for Survival.” His address 
will be preceded by the installa- 
tion of officers for 1950. 

“A feature of this year’s pro- 
gram,” Rogers said, “will be a most 
generous array of door prizes do- 
nated by our cooperative supplier 
associates. These prizes will be 
awarded to the holders of the lucky 
tickets at drawings conducted dur- 
ing the various convention ses- 
sions.” 

An entertainment feature will be 
a cocktail party sponsored by 
Aluminum Co. of America. 


a 


Oil Operations 
Ease First Time 
Since Early War 


NEW YORK. — Unseasonably 
warm weather over a large portion 
of the heating season and declining 
export requirements in 1949 eased 
the oil industry’s unprecedented 
rate of operations in this country 
for the first time since the early 
days of World War I. 


Domestic demand reached a new 
high during the year, topping the 
1948 record by a slight margin. 
Total consumption, however, includ- 
ing exports, dropped below the all- 
time peak set in the same calendar 
year. 

The American Petroleum Insti- 
tute, in a year-end review of the 
industry’s activities, reports that 
operations boomed along at near- 
record levels in 1949, but fell short 
in many respects of equalling or 
surpassing the array of alltime 
highs set in the preceding 12 
months. 

The relatively warm weather in 
both the first and last quarters was 
the primary reason because it re- 
duced consumption of fuel oil in 
areas normally demanding large 
quantities. 


New 3-M Head 
Optimistic for °50 


ST. PAUL.—Richard P. Carlton, 
new president of Minnesota Mining 
& Mfg. Co., looks forward to 1950 
as @ year of “continued growth and 
increased sales” for his firm. 


Summing up his firm’s operations 
for 1949, Carlton recalled that at 
the end of the third quarter sales 
were $83,200,660, an increase of 
$3,400,000 over the same period for 
1948. 

“And it looks now as if our 1949 
total sales will be higher than the 
$108,000,000 record we set in 1948,” 
he predicted. 
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Newport Hardtops Added in Three Series. . . 


Chrysler Cars Refined for 1950 


T= 1950 Chryslers boast exterior 
styling refinements and me- 
chanical improvements designed 
to add to passenger safety and 
convenience. 

Placed on display last week by 
Chrysler dealers, the 1950 cars 
feature a new grille and rear- 
end treatment and better brakes 
on all the 19 standard body 
styles. 

New to the Windsor, New York- 
er and Town and Country series 
is a hardtop convertible called the 
Newport. The Royal and Saratoga 
lines continue as the lowest-priced 
six, and eight-cylinder groups, re- 
spectively. 

Prestomatic Fluid Drive trans- 
mission remains standard equip- 
ment on all Chrysler series but the 
Royal, on which it is optional. 

7 ca o 


a appearance of 1950 
Chryslers has been altered by 
removal of the license plate as- 
sembly that occupied the middle 
of the deck lid. The license plate 
bracket has been framed in the 
middle of the rear bumper, with 
small lights in each bumper guard 
illuminating the plate. 

The stop lights, which formerly 


FROM TIRE TO TIRE—Detail view of the 
front fender of the 1950 Chrysier New Yorker. 
The chrome grille plate, in which the round 
parking and turn signal light is mounted, 
extends around the side of the fender almost 
to the edge. 


flanked the license, have been com- 
bined with the tail and turn signal 
lights and are flush mounted on 
the rear crown section of each 
fender. A new turn indicator switch 
prevents the stoplight from oper- 
ating on the side where the turn 
signal is flashing. 

The back-up lights, formerly 
combined with the stoplights, 
have been made separate units 
and are located each side of the 
trunk lid on approximately the 
same level as the tail lights. 

A new Chrysler nameplate, in 
chrome script, replaces the license 
plate assembly in the middle of 
the rear deck. 

* + + 
RONT-END appearance also has 
been restyled with a new die 

cast radiator grille. This incorpor- 
ates three horizontal chrome bars, 
topped by a fourth bar which 
curves down at the ends and meets 
the third bar. 

The third chrome bar extends 
under the headlights and around 
the front fender as part of the 
molding. Seven thin vertical bars 
are spaced between the second and 
bottom horizontal bars. 

Distinguishing the New Yorker 
and Saratoga series in the 1950 





CHRYSLER BACK END—Rear view of the 
1950 Chrysler Windsor sedan. The rear window 
has been increased 27 percent in area, and 
two chrome division bars have been added. 
The license bracket assembly has been re- 
moved from the middie of the rear deck 
and a Chrysler script nameplate in chrome 
has been substituted. The rear bumper is 
wider and more massive. 








FACE LIFT—Front view of the 1950 Chrys- 
ler New Yorker sedan, showing the new di 
cast radiator grille, wider and more massive 


bumper and redesigned radiator ornament. 


models is a solid chrome grille 
plate which extends from each side 
of the grille under the headlights 
and around the fenders nearly to 
the fender break. Set in the mid- 
dle of each chrome plate is a round 
light which combines the functions 
of a parking and turn signal light. 

The chrome fender molding has 
been lowered on the 1950 cars, ac- 
centuating the lower appearance. 
The front fender molding now 
stops at the door edge on the New 
Yorker and Saratoga series instead 
of extending nearly across the door 
panel. 

The wheel cover ornamentation 
differs on the New Yorker and 
Saratoga series from that of the 
Windsor and Royal models. 


* * * 


HE REAR window has been in- 

creased 27 percent in area to 
684.4 square inches, improving vis- 
ibility. The outside panels are 
slightly rounded and blend into the 
body lines. Two chrome division 
bars have been added, dividing the 
window into three panels. 

New bumpers of more massive 
design have been installed both 
front and rear. These are two 
inches wider than the previous 
model and different in contour. 
The bumpers are of cold rolled 


_|steel and chrome plated. 


The Safe-Guard hydraulic brakes | 
on the Royal and Windsor series | 


have been increased from 11 to 12 
inches in diameter, providing 15 
percent more brake lining contact. 


A new one-inch diameter master | 


NEW DESIGN TOUCH—Side view of the 
restyled rear fender on the 1950 Chrysler New 
Yorker model. The fuel tank cap is 


rubber grommet has been recessed in the 
metal. : 


cylinder replaces the 1%-inch type 
used previously. This is said to 
promote lighter pedal pressure and 
make for greater reserve. 

The Safe-Guard is a shoe type 
brake, Chrysler division points 
out, and not to be confused with 
the new Chrysler self-energizing 
disk brake, which is installed on 
the Crown Imperial and the 
Town and Country models. 

Shorting of the battery through 
the field in the voltage regulator 
has been virtually eliminated by 
relocating the battery terminal lug 
on the opposite side of the voltage 
regulator case. This prevents the 
field and battery terminal lugs 
from being contacted with a screw- 
driver at the same time, it is 
stated. 

+ + as 
Aa servicing of the gear- 
shift mechanism on the Presto- 
matic Fluid Drive transmission has 
been achieved by providing a set 
screw adjustment for the gearshift 
levers on the side of the trans- 
mission. This previously was ac- 
complished by adjusting the gear- 
shift levers on the steering column. 
Improvement in the instrument 
panel includes new and larger rot- 
ary switch knobs, with a vertical 

bar for easier control. 

A more varied upholstery selec- 
tion is available on the Chrysler 
line of cars in 1950. Three new 
chain stripe broadcloth fabrics in 
gray, brown and green may be 





almost | 
flush mounted in the fender because the | 





ordered for the Royal or Sara- 
toga models, replacing pile fab- 
ric and gray broadcloth. 

The Windsor series continues to 
offer dark blue, maroon or green 
broadcloth seat upholstery, with 
contrasting lighter shades of the 
same colors for the head linings 
and door panels. In addition, a new 
maroon-striped gray broadcloth is 
available for the Windsor to re- 
place the neutral taupe broadcloth 
formerly offered. 

The New Yorker has a new 
striped broadcloth in two shades 
of green, blue gray with blue stripe, 
brown with brown stripe and gray 
with maroon stripe. A nylon waffle 
pattern in taupe also can be or- 
dered at extra cost. 

+ * . 

IFTEEN standard colors are 

listed in the Chrysler line for 
1950. 

The Royal series will include 
four models—the four-door sedan, 


FOR YOUR CUSTOMER’S WINTER VACATION .. . 


LADY VOYAGER 


Ladies’ 3-pc. Set consists of Weekender, Wardrobe 
ANILINE COWHIDE. 
Matching cowhide binding gives bumper protection 
the long way around each case... not just the ends. 


and Puliman in TOP-GRAIN 


Lined with Coronation Satin. 


Dealer's Cost: $106.00 per set 


Also shown: Victoria Train Case. 


Dealer's Cost: $28.50 


WARDROBE p> 


Scientifically designed lightweight hanging fixture car- 
ries eight dresses without wrinkling. Protected by a 
pleated curtain. Tie-tapes and four full-shirred pockets 


care for a large quantity of addi- 
tional clothing and accessories. 
Three shirred pockets keep numer- 
ous small items securely in place. 
(21''x18"'x8'/9"). 


FIELD EXECUTIVE > 


Men's 2-pc. set consist- 
ing of Convertible 2- 
Suiter and Companion 
in Imported Pigskin 
(hazel) or Top-Grain Aniline Cow- 
hide. Simply snap Maximillian's Ex- 
clusive SUIT-PAC (shown at right) 
out of Convertible 2-Sviter (shown at 


left) and you have an ultra-lightweight all-purpose 
bag. SUIT-PAC permits easier and rapid wrinkle- 
free packing and unpacking. Contains: built-in 
soiled laundry compartment; tie rack; 2 light- 
weight hangers; zipper closed curtain; and stiff 
Dealer's Cost: $81.00 


divider. 


YOUR CUSTOMER'S INSURANCE POLICY 
Only Maximillian Luggage is 
BONDED by a National Bonding Company for five years 
against all defects in workmanship and materials. 

Se 0 OS OD FD OS SD SS TS DOD DD OS ES EP OD GSD aN A SA aD SD ANDO GND OD SO SE SEAN mo as OOO 


FIRMAN LEATHER GOODS CORP. 


for lasting satisfaction. 


137 E. 25th St., NEW YORK 10, N. Y. 


COLORS: Cherrywood (dee 
(rich medium tan), SAODL 
also in eggshell-white RAWTO 


Firm Name. 


Address__ City 





Buyer's Signature. 


@ Hand-polished solid 
brass hardware 





cherry-brown), 
aie ght natural tan). VOYAGER 
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CHRYSLER WINDSOR NEWPORT—An entirely new body = in the 1950 line, it also is 
offered in the New Yorker (eight-cylinder) and Town and untry (eight-cylinder) series. 
This is a hard-top convertible, designed like a convertible with a permanent steel top. 
Windows and window-posts may be lowered completely out of sight, and a huge rear 
window, curving into the steel top, carries out the idea of a completely open car. 





club coupe, station wagon and | series employ the eight-cylinder 
eight-passenger sedan. There will|135-horsepower Spitfire engine. 
be seven models in the Windsor—| There are only two models in the 
the four-door sedan, club coupe, | Saratoga—four-door sedan and club 

convertible coupe, town sedan, coupe 

eight-passenger sedan, limousine 
and special Newport club coupe. The five models in the New 
Both the Royal and Windsor Yorker series include the four-door 
sedan, club coupe, convertible 


models are powered by the six- 
cylinder 116-horsepower Spitfire | coupe, special Newport club coupe 
and Newport Town and Country 


engine. 
The Saratoga and New Yorker club coupe. 






























$79-$89 
EXTRA ON 
EVERY CAR 


YOU SELL! 


You make a profit of $89 when you sell 
the illustrated four piece Top-Grain Ani- 
line Cowhide LADY VOYAGER Set. 


NEW LOW PRICES now allow you 
to sell Maximillian’s six piece Leather- 
Hyde* WAYFARER Set (not illustrated) for 
Five Gelbahlnved pochele, one only $198. Your cost is only $119. See 


of which Is removable, zip- coupen below. 
pered and waterproof, hold e 


accessories. Tie-topes prevent 
NOW YOU NEED LUGGAGE 


shifting. (26''x16"x8"). 

To close those sales that are becoming 
more difficult every day, throw in a few 
pieces of Nationally Advertised MAXI- 
MILLIAN Bonded luggage at a special 
price. This is the “‘clincher’ that will close 
your most difficult soles becouse you can 
offer it at a minimum cost to yourself 
end with a moximum effect on your 
customers. 





<q PULLMAN 


ideal for packing bulk wear- 
ing apparel for long trips. 


<q WEEKENDER Holds ampie 
clothing for a weekend trip. Smalier 
version of Pullman case (see above). 
(21 213'A"' x62"). 


ey TRAIN CASE An ideo! cose for the 


overnight visit, with ample space for per- 
sonal clothing. Removable easeled mirror 
in lid. Sliding jewel tray. Shirred pockets. 
Lifetime wear elastic loops hold your 
cosmetic botties and jars. 


(14°'x10'"'x8"') 


*Leather-Hyde is a leather-plastic blend. 










ORDER 
DIRECT 
FROM 

THE 
MANUFAC- 
TURER 


TODAY! 











Advertised 
Consumer Price 


Please ship following: jonsumer Pr 
acl. . 1x 


Your 
Quantity Color Dealer's Cost 














GINGER | #1—3 pc. LADY VOYAGER Basic Set $106.00 $211.48 
Matching Victoria Train Case sans  $ 28.80 $ 57.00 
#2—2 pc. FIELD EXECUTIVE Set | § 81.00 $161.48 

State. VIKING 2 pc. Matched Men's Sets (Not Illustrated) 
VIKING IN TOP GRAIN COWHIDE Tah $ 71.00 $140.94 
VIKING IN DEEP BUFFCOWHIDE | | | $ 51.00 | $101.80 














6 pc. Leather-Hyde* WAYFARER Set (Not illustrated) 


Includes Men's 2-Suiter and Com- 
inion, Ladies’ 14" Train Case; 
1" Weekender; 21"' Wardrobe; 
26" Pullman 


| 
$119.00 $237.46 
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Restyled uy Longer oni howe Appearance... 


New DeSoto on Display Jan. 10 


EDESIGNED on the outside to, double moulding line around the | been set low on the deck lid. The 


present a longer and lower ap- 
pearance, the 1950 DeSoto goes on 
dealer display tomorrow (Jan. 10). 
Styling changes affect both the 
front and back ends. 

Deluxe and Custom series are re- 
tained in the DeSoto line. Tip Toe 
hydraulic shift remains standard 
on Customs, with Fluid drive 
standard and Tip Toe shift optional 


on Deluxe cars, 
+” * * 


HE rear of the 1950 DeSoto is 

completely new. The rear win- 
dow, now 33 percent larger, is said 
to give wide-angle visibility. 

The bottom edge of the window 


rear. 

Rear fenders have been length- 
ened and retain their full height 
almost to the rear of the car. 
They also have been  peak- 
crowned. 

The rear bumper has been deep- 
ened and widened to conform with 
overall design and to give more 
protection to the new fenders. New, 
sturdier bumper guards are pro- 
vided. 

The taillight, stoplight and direc- 
tional turn light have been com- 
bined in single units mounted on 


each rear fender. 
7 a as 


new nameplate is of Reflexite with 
DeSoto in white letters on a red 
background, 

Horizontal chrome trim adds 
length to the car’s appearance. 
Trim has been lowered to give a 
road-hugging look. 

An entirely new grille gives a 
more massive head-on look to the 
newly-styled front end of the 1950 
DeSoto. 

The grille has been lowered and 
is divided in the center by a colored 
section bearing the new DeSoto 
crest medallion. This section is 
painted to match body colors. 

While the DeSoto “waterfall” de- 





1950 


L 





TO LOOK LOWER AND WIDER—The rear window of the 1950 DeSoto is 33 percent larger 
and gives wide-angle visibility. The bottom edge of the window now extends all the way 
down to the belt moulding. Rear fenders have been lengthened and retain their full height 
almost to the rear of the car. The bumper guards are sturdier. A new combined deck lid 
lock handle and nameplate has been set low on the deck lid. The new nameplate is of 
Reflexite with DeSoto, in white letters on a red background. 





upholstery patterns and materials. Nev. Businessmen 





now extends all the way down to 
the belt moulding, 


A NEW type of combined deck lid 
lock handle and nameplate has | sign of the grille has been retained, 
it now consists of vertical bars of 
equal width, curved outward toward 


the bumper. 


providing a 


* * * 


NEW combined circular parking 
lights and turn signals have 
been set into the grille, beneath 
each headlight. 

The DeSoto nameplate in script 
lettering is centered on the hood 
above the grille. The new DeSoto 
hood ornament is a_ sculptured 
bust of Hernando DeSoto. A new 
chrome nameplate is now on the 
forward edge of both front doors. 

Rear wheel tread has been wid- 
ened 2 9-16 inches, contributing to 


MOS | 


PRODUCTION FOUNDRIES 


ita /HELAND Rhy 


FOUNDRY DIVISION 
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PEAK-CROWNED—Detail of the new rec 
fenders on the 1950 DeSoto. The fenders are 
longer and retain their full height almost to 
the rear of the car. 


CHATTANOOGA 2, TENNESSEE 


the wide look of the rear and 

giving added riding stability. 

New interior styling is another 
1950 addition. 

The new instrument panel is in 
metallic enamel colors that match 
the metallic enamel garnish mould- 
ings. A new drawer-type ash tray 
bearing the DeSoto nameplate is 
centrally located on the panel. New, 
larger rotary switch knobs have a 
vertical bar for easier control. 

~ + > 
Oa have a choice of special 
Custom steering wheels in mar- 
bleized colored plastic. The knobs 
of the cowl vent, turn signal and 
gearshift are in harmonizing col- 
ored plastic. 

The dome light has been moved 
to the center of the roof. It is 
operated automatically by all doors 
and manually by a pillar switch. 

New Custom wool floor cover- 
ing, front and rear, is “water- 
resistant, color-fast, easy-to-clean 
and long lasting,” according to 
DeSoto. 

There are several choices of new 


AAR to Hold 


Coast Session 


SAN FRANCISCO.—A joint coast 
regional meeting of the Denver, 
Seattle, Portland, Los Angeles and 
San Francisco groups of the Auto- 
motive Affiliated Representatives 
will be held here Feb. 14 at the 
Bellevue hotel. 

Ed L. Lee, AAR’s national exec- 
utive secretary, will preside at the 
meeting, which will coincide with 
the Pacific Automotive Show. 


Huckaby Names Slawik 
Lee Huckaby Motors (Crosley), 
1703 N. Lamar, Dallas, has ap- 
pointed Stanley Slawik as _ sales 
manager. 











GET RID OF GAS FUMES 


Solve Your Garage and Shop Ventilation 
Problem This Simple Inexpensive Way 


What you have been waiting for—the final, successful solution to your garage 
ventilation problem all available in a packaged kit, including motor and 
blower, ready to install. 








@ Removes gas fumes at source (exhaust pipes). 

@ Simple installation—no change or alteration of exist- 
ing facilities. 

@ Not in your way—instantly in use or out of the way 
when you don't need it. 

@ Saves man-hours and helps keep employees. Mechanics 

have less sinus, headaches, etc. 














COMPLETE 
PACKAGED KIT 
F.O.B. Decatur 


$1$750 


WRITE FOR CIRCULAR 


Iilustration shows standard kit 
with two extra tube outlets. 

















National also makes a complete packaged kit for underfloor irstallations. 
Cast aluminum floor assemblies, flexible metal hose, motor and blower 
units and accessories available. Write for Complete Catalog. 


The National System of GarageVentilation 


World's Largest Manufacturer of Exclusive Garage Ventilating Equipment 
DEPT. 2113, 318-330 N. CHURCH ST., DECATUR, ILLINOIS 















No car in America has larger 
brakes than those on the new De- 
Soto, it is claimed. The new brake 
drums are 12 inches in diameter. 


New DeSoto brakes are said to 
require less pedal pressure and to 
have greater reserve. 

* © * 


ADOTTIONAL claims by DeSoto 
include: Servicing of the trans- 
mission has been made easier and 
more economical; accidental short- 
ing of the battery through the volt- 
age regulator has been eliminated; 
a new turn indicator switch pre- 
vents the stop light from operating 
on the side where the turn signal is 
flashing; the body has been better 
sealed against dust and moisture, 
and the spare tire can now be re- 
moved without the use of any tools. 

The 112-horsepower DeSoto en- 
gine has a compression ratio of 
7 to 1, Every DeSoto is equipped 
with extra-low-pressure tires. 

There are 11 body styles in the 
new DeSoto line—Custom and De- 
Soto line—Custom and DeLuxe 
four-door sedans; Custom and De- 
Luxe club coupes; Custom and De- 
Luxe eight-passenger sedans; 
Carry-All sedan; nine - passenger 
Suburban; convertible coupe; sta- 
tion wagon, and a new hard-top 
Custom convertible called the 
Sportsman. 


A DECADE 


OVER 


NEW EIOMES 


have been added in Nash- 
ville (Davidson County) in 
the past ten years. This 
record was accomplished 
in spite of the non-build- 
ing war years. Hundreds 
of new homes are now 
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being built at an even more 
accelerated rate... for 
new families whose incomes are adding more 
and more to the “Money Town” of the South. 


Reach this prosperous market through two great newspapers. 


Newspaper Printing Corporation, Agent 
represented by the Branham Company 


INF AA'S LNW UE th ths 


The ‘MONEY TOWN” of the South 





Plan Group for 


Legislative Action 


ELKO, Nev.—A proposed state- 
wide organization of businessmen 
aimed at a positive legislative pro- 
gram prior to the next session of 
the Nevada legislature has been 
unanimously endorsed at a meet- 
ing here. 

Support from Elko businessmen 
for such an organization was sought 
by a delegation from the Reno 
chamber of commerce during a tour 
of various Nevada communities. 

George Wingfield jr., leader of 
the delegation, declared that other 
groups have “positive” programs, 
while the businessmen of the state 
are viewed as being “against” 
everything. 

Charles Merrill, chairman of the 
Reno chamber’s legislative commit- 
tee, urged that steps be initiated 
immediately by the Elko business- 
men toward participation in the 
proposed new state group. He said 
support for the program is unani- 
mous in other sections of the state. 

“The best legal counsel we can 
retain to represent us in Carson is 
not enough,” Merrill said. “Every 
community must be active in legis- 









lative matters.” 
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Lawsuits Affecting Dealers . . . 


Court Decisions 


By Leo T. Parker 
Attorney at Law 

ee to a recent higher 

court, a recorded chattel mort- 
gage or conditional contract on an 
automobile is void which is not 
signed by the purchaser or mort- 
gagee. The fact that one or more 
copies of the instrument is signed 
is immaterial if the recorded in- 
strument is unsigned. 

For example, in Tardiff  v. 
M-A-C Plan of Ne, 67 Atl. (2d) 
337, it was shown that a dealer 
sold an automobile under a con- 
ditional sale contract in duplicate 
setting forth that title to the auto- 
mobile should remain with the 
dealer until the purchase price 
was paid in full. 

One of these copies was signe 
by the purchaser and returned to 
the dealer. That copy was never 
recorded. The other copy was com- 
pleted by the dealer by having the 
name of the purchaser typewritten 
on the signature line. This copy was 
recorded. 

In later litigation 
court held that the dealer was not 
protected by the recorded instru- 
ment, and said: 

“That instrument presented for 
record was unsigned. The lack of 
a signature is as outstanding a 
defect as the omission of any one 
formality could be. 

“That a duplicate of the unsigned 
instrument presented for record 
had been ‘signed by the person to 
be bound’ cannot benefit the de- 
fendant.” 

* * * 


Customer Injuries 


T VARIOUS times in the past 
courts have been asked to de- 
cide whether an automobile dealer 
is liable in damages for injuries to 
customers caused by falling plaster. 
According to a recent higher 
court the dealer is not liable for 
such injury unless the injured 
person proves thac the dealer did 


Plastics Parley 
To Hear Talks 


By 20 Experts 


CLEVELAND.—Plastics men at- 
tending the 1950 conference of the 
Society of Plastics Engineers at the 
Hotel Carter here Jan. 11-13 will 
hear talks on almost every phase in 
the manufacture and use of plastics 
by 20 top men in the field, accord- 
ing to Kichard L. Huber, confer- 
ence chairman. 

Dr. Howard E. Fritz, vice-presi- 
dent in charge of research for B. F. 
Goodrich Chemical Co., will deliver 
the keynote address at the confer- 
ence banquet, Jan. 12. His topic 
will be: “Your Right To Think (A 
Sixth Sense).” 

The three-day program also in- 
cludes a national business meeting, 


| premises?” 
| ordinarily the landlord is liable, but | 
a\@ clause in the lease contract may | 
| relieve him from liability. 


/ heat to the premises. 
the higher 


| 
something to cause the plaster to 
fall. 
For example, in Rich v. Mead- 
ville, 62 Atl. (2d) 1, the court did 
not hold a dealer liable in damages 
to one Rich, seriously injured when 
plaster fell on him, because no proof 
was given that falling of the plaster 
resulted from negligence of the 
dealer or his employes. 
* * * 


Building Heat 
N ANY law suits have arisen over 
i the legal question: “If 


|estate is leased by a landlord who} 
| agrees to furnish heat, who is liable | department of vocational education. 


if a pipe freezes and floods ood 
The answer is_ that} 


For illustration, in F. R. v. Fall | 


|River, 83° N. E. (2d) 880, it was | 
|shown that a lease contract con-| 
|tained a clause in which the land-| doing considerable damage to stock 
|lord agreed to furnish sufficient | jin the building. The tenant sued the 
landlord for heavy damages. The | 


The lease also contained a 


HOCKS GIVES CAR TO U. OF CINCINNATI—Harry Hocks, president of Hocks Buick Co.., | 
real | 3363 Reading Rd., Cincinnati, presents the keys of a 1950 Buick Special to G. W. Winter, 
seated in car, driving instructor at University of Cincinnati. Next to Hocks is Carter V 
Good, dean of the teachers college, and on the right is Dr. Harry W. Paine, head of th 


clause that the landlord would 
not be held liable for any damage 
done “from plumbing, water, 
steam, or the bursting, leaking or 
running of any pipes.” 

One night a pipe froze and burst 


jury refused to hold the landlord 


Nething takes the place % 
KENT-MOORE 


SPECIAL SERVICE TOOLS 


|liable. The higher court approved | 


|lord can be held liable to the lease | provide 


|}occasioned from plumbing, 


Hillman Cites 
I mprovements 


In °50 Models 


NEW YORK.—The Hillman Minx 
for 1950 will retain the same engine 
as in the past but several new fea- 
tures have been added which will 
result in improved road perform- 
ance, Rootes Group representatives 
reported last week. 

General appearance of the car is 
said to have been improved by 
new front and rear bumpers of 
»|rounded sections. Over-riders are 
-. |available as extra equipment. 
| Separate side lamps on the car 
|are now fitted to conform to over- 
e Seas requirements, and the instru- 

|ment panel is reportedly greatly 
|improved in appearance. 

Hillman convertibles and estate 
the verdict, saying: cars for 1950, it was added, are 

“It is difficult to see how the land- | fitted with wider front seats to 
increased comfort. New 
in view of terms of the leases that | Hillmans will offer a choice of five 





|the lessor (landlord) shall not be| paint finishes. 


held liable for any damage done or | 
water, | AUTOMOTIVE NEWS, the Newspaper of 


steam, or other pipes, or the burst- | the Industry, read by everyone who counts 
3 : s in America’s No. 1 Industry . . . an esti- 
ing, leaking or running of any | mated more than 100,000 cover-to-cover 
pipes. readers weekly! 


It’s a fact! On nearly every major repait job, you run 
up against a number of important operations that just can’t be done 
efficiently with ordinary shop tools and equipment. And no matter 
how you try to get by these operations with improvised makeshift 
devices, you'll find that nothing can take the place of Kent-Moore 


Special Service Tools. For you see, Kent-Moore Tools are developed 
in cooperation with leading car manufacturers to meet essential 
factory-recommended service requirements. Each tool is designed 
to perform a specific operation for which no adequate standard tool 
exists. And each one is built to do its particular job quickly, easily, 
accurately to assure proper service at a fair “flat-rate” price with 
positive profits for you. The New Kent-Moore Composite Tool 
Guide contains complete catalog information on all of these es- 
sential Special Service Tools . . . and a copy is yours for the asking. 


Kent-Moore 


ORGANIZATION, inc. 


GENERAL MOTORS BUILDING e DETROIT 2, MICHIGAN 


Sales and Service Engineering Representatives in Principal Cities Coast-to-Coas? 


at which there will be an election 
of officers, and special activities for 
wives of persons attending the 
conference. 

Importance of the conference was 
underscored by J. R. Hoover, vice- 
president of B. F. Goodrich Chemi- 
cal Co., who said that many of the 
future trends in the plastics indus- 
try will be determined at the 


meeting here. 
Oll NOZZLE CHECKING TOOL SET FOR 


CHEVROLET (J 2130-B)— This Kent-Moore Special Service 
Tool is designed to permit accurate checking of oil nozzles, 
dippers and troughs to determine proper clearances, depths 
and nozzle aim. In accordance with the car manufacturer's 
specifications, its use is required every time the oil pan is 
removed to assure correct lubrication and proper engine 
performance. Saves time, saves labor, eliminates errors. 
Applicable to all Chevrolet passenger cars and truck models 
from 1937 through 1950. 
Price: $23.95 less 5% cash with order 
F.O.B. Jackson, Michigan 


New Truck Guide 
Due This Month 


WASHINGTON.—Copies of a new 
truck reference book now being 
published by NADA will be sent to 
all members this month. 

National Automobile Dealers Used 
Car Guide Co. reports that the book 
will include the factory delivered 
Price of the truck when new. It 
will not, however, list current used- 
truck retail values, Subscription 
Price is $2.50 a year. 


Hobson Remodeling 

N. E. Hobson & Son (Chevrolet- 
Oldsmobile), Kingman, Kans., has 
launched a $20,000 remodeling and 
expansion project. Plans call for 
an addition 54 by 50 feet at the rear 
of the main building. Electric over- 
head doors will replace present 
doors, and the interior of the estab- 
lishment will be remodeled. 


Visit the Kent-Moore display at the N.A.D.A. Exhibition, 
Atlantic City, February 5-8, Booths D116-117-118 


a &. 


TOOLS AND EQUIPMENT 


8 


SPECIAL AUTOMOTIVE 


ENGINEERS AND MANUFACTURERS OF SERVICE 
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Powerglide, New Carburetors Among Other Features .. . 
Chevrolet Boosts ’50 Horsepower 




















9, 1950 


the control linkage, making it im- 
| possible to start the engine in any 
|of the driving positions of the 
control lever. 


* * * 











| ted OPERATION, the torque con- : 
; verter is the heart of the trans- 
ae ggg? has raised the cur- mission, Running in a bath of oil, f 

. tam ~ the first automatic its five elements work together to n 
transmission offered in the lowest- | convert, or multiply the engine’s 
priced field, a new torque converter ‘torque to provide an infinite num- ( 
named Powerglide. ber of “gear ratios”—without the y 

Together with a re-engineered use of gears, thus making it pos- 

power plant yielding 105 horse- sible to do all normal driving, from 

power, Powerglide will be op- start to high speed, with the con- le 

tional equipment on all 1950 trol jever set in one position— ( 

Chevrolet cars. Dealership dis- Drive. IMPROVED CARBURETION—A cross-section tl 

lay of the new models started The five elements of the torque of the 1950 Chevrolet's new Power-Jet car Cc 

_* : buretor, showin the vaccuum operated le 

Jan. 7. - ‘ converter are the primary pump, Power-Jet (right), which automatically en 

Other Chevrolet innovations for driven by the engine; the turbine, | riches the mixture as needed during accelera 
1950 are the Bel-Air, a hardtop driven by the force of oil thrown ten. ee accelerating i aeons on tc 
convertible in the Styleline series, from the primary pump and con-| {hls snd js equipped it @, tarot 
so ght cme pact ie to the —" and the co faster, more efficient cold-weather starting k 
the Powerglide and non-Powerglide ondary pump, the primary an 
engines. secondary stators, all three of/|started. At that point the primary B 

The Chevrolet valve-in-head mo- which are located between the! pump, which is directly connected 
tor without the automatic shift has primary pump and the turbine. to the engine’s_ crankshaft, also L 
been stepped up from 90 to 92 All five are vaned wheels and all, begins to turn. Its vanes, circling vi 
horsepower. Fieetline and Styleline ‘nest closely together, but the vanes|in the contained oil, develop a el 
body choices in Special and Deluxe | ENGINE WITH POWERGLIDE—Left side of the new Chevrolet 105-horsepower motor with| of none of the wheels touches one | centrifugal force which throws the 
treatments are retained. Powerglide transmission. There is a vacuum connection between intake manifold of the new another. A pressed steel housing |oil out of their openings near the d 

* * * carburetor and the transmission modulator valve body. The white lever at the right, on the | “ : rim a 
: : case, is the connecting link between the manual contro! lever, beneath the steering wheel, |encloses the five elements and con- | bt 

HE Powerglide automatic trans- | and the manual control valve, within the hydraulic valve body. Also included in this power/tains the working fluid, a light; The oil then enters between the ti 

-mission makes use of hydraulic | plant is a high-reduction rear axle. |mineral oil in which the converter | vanes which line the outer shell of a: 
torque conversion, a method of | |operates; and a cast iron case| the turbine—the other half of the 8 
transmitting power to wheels that | »|encloses the entire assembly. |doughnut—which is connected, vi 
results in clutchless shift-free driv-| @ > In appearance, the assembly of | through the gearset, to the wheels al 
ing in Chevrolets so equipped. the five elements closely resem- (of the car, The vanes of the tur- 

Torque, or the force of rotation | bles a doughnut. The primary (bine, which are curved slightly ? w. 
generated at the engine crankshaft, | pump and the turbine make up backward and which are closer to- H 
is now transferred through rapidly | + 4 the outline of the doughnut, and | gether at the exit end, then cause W 
whirling oil. The force is increased i their vanes are so installed that (the oil to return, through the vanes st 
in direct proportion to throttle | . they line the outer curve of the (of the two stators and the secon- to 
pressure, as with the conventional | doughnut’s walls. dary pump, to the primary pump. tr 
clutch and gear transmission. An additional = of —o called; Jt is not until the engine is 

However, instead of the “steps” : an overrun coupling, has Deen in-| speeded up that torque conversion, S 
involved with mechanical gear ; | stalled inside the first curved vanes | or twist multiplication, begins. The 

linkage to reduce engine speed rapid turning of the engine’s crank- Ir 
as the car gathers momentum, , shaft also turns, or twists, the pri- 
the flow of power to the rear | ; | mary pump. | Ge 
wheels is fluid and variable. Once | | The centrifugal force of the oil vo 
the car is moving with the level | | picked up and thrown by its vanes _ 
in “Drive” position, no shifting : then mounts to the point where | 
action is necessary regardless | | a the flow reaches 55 gallons per ne 
of the number of traffic stops- | a second, its speed about 41 miles E. 
and-goes, Chevrolet states. FOWEROLIOS OISRCTED--Aa exploded view the Chevroiet tranemicsion thowiag the | per hour. It discharges into the no 

_| principal operating parts. rom right to left ront to back) they are: turbine in its | , i 

Increased cooling and greater in housing, stators, primary pump, front oil pump, bell housing, valve Led, hydraulic clutch | vanes = oe turbine at a Sh 
take and exhaust valve capacities with low band, planetary gearset with reverse band, transfer case with parking pawl and g torrential rate. of 
are introduced in the Powerglide | detent lever (the manual control connection) and rear oil pump. Not shown is the universal | It surges around the outer rim 
motor. The manifold has been re- joint, which with its speedometer gear is the last unit of the transmission. | and pushes against vanes which vo 

. i ; : fac 

mage ey ee ae “D” (Drive). For ordinary travel,| placement is 235.5 cubic inches with | 0, are 50 a ieee ae ; br 
: ; forward movement thereafter is| bore and stroke at 3 9/16 by 3 15/16. . oe poe & al ms 

reduced from 4:11 to 3:55 to lower | | lame = Mheeltte seaanen | : ismooth flow of oil. The oil thus th 
engine speeds. — . - °° Power output of the car without compels the turbine to rotate and 

On the steering column in Pow- alone. | the automatic transmission has pick up speed. 
erglide Chevrolets is mounted a To bring the car to a stop, the| been boosted by engine refinements | Curae SEMOVED—How Chevrolet's new It flows, then, in a backward RB. 

| throttle foot is moved to the brake|to 92 at 3,400 r.p.m.'s. The cubic- | cine clutchless ‘driving is shown by these | direction—through exit spaces be- T 
as desired. Resumption of forward | inch capacity is 216.5 with bore and | two extended views. In the upper picture of tween the vanes which are closer 
movement in traffic is obtained | stroke 2% by 3%. the manual gearshift (left to right)—flywheel, h h he . I 
m ly by d ssi the throttle 9 clutch disk and pedal, clutch pressure plate, toget or than the entrance spaces 
oS wae Sanaa Chevrolet’s new carburetor in- | ciytch control mechanism, clutch housing and | increasing the force. Inj 
Although the drive in “R” (re- troduces a concentric float bowl | three-speed manual-shift transmission. In the * ¢ ¢ Ws 
verse) and “L” (low) continues | designed to prevent any “starva- eemlok Eeehact toate nad cae ne anes of the two stators are so ap) 
through the converter, low and | tion” of the fuel metering jet | jurbine, stators, torque converter housing with; * arranged that they receive the SOr 
; = h | regardless of sudden starts or the | primary and secondary pumps, transmission stream of oil from the narrowed ma 
reverse gears increase the power level of the road. housing and transmission case with planetary exit points and divert it from a ma 
on the rear wheels by definitely | Other 1950 advances include a tow and reverse gearset and hydraulic con- face Gay t @ termeed Gow 4 
fixing the ratio of revolutions be- | central location of the main dis-| into the vanes of the primary cos 
tween the crank and propeller |charge nozzle to eliminate gas to prevent “coasting” when the ac-| pump. They cannot be turned, for mo 
| shafts. To provide the gears, a | spillage and a guard against vapor | celerator is released. |the overrun cams on which they me 

INSIDE LOOK—A sectional view of the| simple planetary gearset is built | lock through the “bedding” of the| The two stators and the secon-|are mounted lock them tightly to fa 
yr] ak bee oe tee = See into the transmission. | metering jet in cooler fuel. More | dary pumpare true wheels in| the stationary stator support. anc 
the front oil pump, the valve body, the Through check vanes in the con- | Positive operation in cold weather | shape. They are smaller than the| Their vanes therefore cause the sto’ 
hydraulic clutch and the low brake band, the verter, Chevrolet claims, the car | 18 also claimed. — | first two elements and their vanes high-pressure stream of oil to 
(gg old ge gt he pn the rovers | does not “freewheel” once the A direct drain has been added | resemble flattened, slightly curved | “carom,” or bounce, with little loss Gr 
ometer drive gear and the universal joint.|throttle is released. Valve control|t® Prevent gasoline stains on rear spokes set at an angle. They are|of velocity, into the primary pump. 

The brake band ‘servos are seen below them. | of the hydraulic fluid is said to be fenders from fuel spilled during |so mounted that they will spin| And the primary pump, which is In 
the of sump is immediately below the torque | more positive and service-free. filling, ventipanes modified against | freely in one direction but not the | already rotating at high velocity, > A 
. Reverse and low gears are fitted | wind roar, an improved rear vision | other. picks up that high velocity stream as 
. od . : ona mirror and glove compartment | * * * of oil and adds more velocity to Y. 
quadrant in miniature somewhat/into a compact unit, permitting ligh i+7 ‘ ; ; : : : . or 
like power controls on ocean liners, | better response when the gears are | /8"t repositioned to exclude glare |‘ HE basic action of the converter|it as it swirls it again up and eur, 
The plastic quadrant is marked |alternated as might be necessary | "4 — psc aay nee a ae begins when the engine is (Continued on Page 53, Col. 1) ann 
from left to right with “Park,”|in “rocking” a car in deep sand, | ; = te s raal 
“N” “D” “L” and “R.” | ameter weed fa the * k” -’| a Whistle on the gas tank vent to 

° , Sam . oF . 4n the park P0S!I-| warn of approaching overflow. G 

A lever under the steering wheel po gears = locked, preventing | ete ae par 
positions a pointer at one of the rolling on grades. , ; : ‘ mer 
five stations. To start the engine, In neutral the car may be pushed | a ee ae a sale 
the pointer may be placed at “N” to gather momentum for the emer- | teri Ag a oa . ann mT 1946 
(Neutral) or “Park.” gency engine starts that might be ae B od gi ih 7 iene | sent 

a necessary with a dead battery. —— oe a ee Ce of I 
ISE Set Mae and paneling. 
( THERWI the starter button , : The radiator grille has been sim- | . 
on the dash remains ineffective. THe engine used with Power- |plified, and bumper guards are| The 
With the engine started, the lever glide develops 105 horsepower at | higher and stronger. To 
is moved to.place the pointer at | 3,600 revolutions per minute. Dis-| The “T” handle of the rear deck | ‘ 
is replaced by a new stationary, 
ornamental handle. Tail lamps have tel 
been redesigned to be more easily P ac 
discernible from the sides. The 
Forty percent more rear win- es 
dow glass area than the conven- The 
tional coupe is claimed for the oe 
| Bel-Air model, which uses a | sae 
special frame. ae 
| Powerglide consists of two major | ~ 
4 | units—a torque converter and a/| - 
planetary gearset—with a system of | . 
hydraulic controls. The planetary | Stud 
| gearset would not be necessary | ’ In I 
except that reverse and emergency | 
low are required from time to | SERVES QUINTET OF PURPOSES—Performance of the 1950 Chevrolet Powerglide, first AI 
ltime, Chevrolet states automatic transmission in the lowest-price auto field, is illustrated by the five small pictures sh 
7 ° . set over the controls. When the pointer is positioned at ‘'Park,"’ wheels are locked and the : 
A driver cannot start the engine | car connet 1. eee is an idling position or for starting the engine. When the lever i 
: ‘ @ y unless the lever is set at Park or | moves pointer to "'Drive,"’ forward momentum is entirely dependent on accelerator ake 

HARDTOP CONVERTIBLE ADDED—The Bel Air features custom interior treatments, improved | : | . "Low" is f ies, in d id . it iti i 

visibility and two-tone color combinations. As with other 1950 Chevrolets, bodies and chassis | Neutral. As a safety precaution, an | Sees” aooiton cea Gath cations, Wa asain a ae octets al 


electric switch is incorporated in| a car by shifts from low to reverse. 


Powerglide automatic transmission is optional. 


have been improved and ‘refined. 
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Fruehauf Trailer Co. of Canada, 
Weston, Ont., has appointed Wil- 
fred Hampson as sales promotion 
manager. 

* * 
Chevrolet Names Morgan 


To Twin Cities Berth 


A. M. S. Morgan, former Chevro- 
let district manager of the Fargo 
(N. D.) zone, is now in charge of 
the metropolitan area of the Twin 
Cities zone, announces Urban Fel- 
lenstein, Minneapolis zone manager. 

T. H. Odenbach has been named 
to Morgan’s former post. 

* * + 


Executive Staff Juggled 
By Allegheny Ludlum 

The executive staff of Allegheny 
Ludlum Steel Corp. has been re-| 
vamped as the result of a series of | 
elections by the board of directors. | 

H. G. Batcheller, company presi- | 
dent, was elected chairman of the | 
board, with E. B. Cleborne, execu- | 
tive vice-president, succeeding him 
as president. Cleborne, in turn, was | 
succeeded by Edward J. Hanley, | 
vice-president in charge of finances | 
and treasurer. 

Clark W. King, vice-president, 
was elected treasurer, succeeding 
Hanley in that position. T. Ames | 
Wheeler, manager of the costs and | 
statistics department, was elected 
to the newly created office of con- 
troller. 


* ck * 
Sloan Retires from GE; 
Introduced Sealed-Beam 


Martin L. Sloan, vice-president of | 
General Electric Co., who was in- | 
volved in introducing the sealed- | 
beam headlight, has retired under | 
the firm’s pension program after | 
nearly 40 years’ of service, Charles | 
E. Wilson, GE president has an- 
nounced. 

Working on the sealed beam, 
Sloan not only acted as coordinator | 
of the various GE activities in- | 
volved, such as engineering, manu- 


facturing and _ sales, but also} 
brought the various automobile 
manufacturers into agreement on 


the development Wilson said. 
* * * 


B-W Names Anderson 


To Head Michigan Plant 


R. C. Ingersoll, president of the | 
Ingersoll Steel division of Borg-| 
Warner Corp., has announced the | 
appointment of Robert A. Ander- | 
son as vice-president and works | 
manager of the division’s Kala-| 
mazoo (Mich.) plant. 

The Kalamazoo plant makes gas, | 
coal and oil fired furnaces, auto-| 
motive and agricultural imple-| 
ment parts for automotive and 
farm equipment manufacturers, 
and also all-weather combination | 
storm windows. 

ok + * 


Grete Gets L-M Sales Post 


In New York District 


Appointment of William B. Grete | 
as assistant manager of the New 
York sales district, Lincoln-Mer- 
cury division of Ford Motor Co., is 
announced by J. D. Platt, district | 
raanager. 

Grete joined Ford in 1933 as a| 
parts packer in its export depart- | 
ment. He transferred to the Ford | 
sales department in 1935 and since 
1946 has been senior sales repre- 
sentative for the New York district | 
of Lincoln-Mercury. 

we e ” 


Thermoid Switches Lamson 


To Replacement Sales 


Appointment of George S. Lam- 
son to the position of manager, re- 
placement division, is announced 
by President Fred Schluter of 
Thermoid Co., Trenton, N. J. 

Lamson, 14-year veteran of the 
Thermoid sales staff, comes to his 
new post from San _ Francisco, 
where he headquartered for the 
past eight years as manager of 
Thermoid’s western division. 

” a 


Studebaker Promotes Pair 

In Die Engineering 
Appointment of John M. Scott 

«as head of the die engineering and 

maintenance department of Stude- 

baker Corp., and that of Arthur | 


Hi. Eulitz as assistant to Scott, | 
have been announced by P. O.! 


Auto Personnel 





Peterson, manufacturing vice-pres- 
ident. 

Scott has been engaged in auto- 
motive engineering since 1923. He 
has been associated with a num- 
ber of automobile firms in Detroit. 


Eulitz is a 35-year veteran with 
Studebaker. 
* * 


Noll Gets Gulf Post 


Appointment of Charles R. Noll 
as director of automotive products 
engineering in the newly-formed 
product development and product 
engineering section of Gulf Oil 
Corp., is disclosed by H. P. Hobart, 
vice-president. Noll joined Gu¥f’s 
technical sales section in 1924. 

* * * 


Ethyl Elevates Costello 


To Vice-Presidency 

The election of Joseph A. Cos- 
tello as vice-president of Ethyl 
Corp. has been announced. He has 
been with Ethyl for more than 
20 years and has been assistant 
general manager of manufactur- 
ing for the past five years. 

He joined Ethyl as a field rep- 


FRAM GIVES YOU 


resentative in the sales depart- 
ment and served subsequently as 
manager of the Atlanta and New 
York sales divisions. 


U.S. Steel Names 
4 Officer Changes 


Four personnel changes in two 
United States Steel subsidiaries 
have been announced by Benjamin 
F. Fairless, president. 

Clifford F. Hood, president of 
American Steel & Wire Co., has 
been elected president of Carnegie- 
Illinois Corp., 
R. Cox, who has resigned. 

Harvey B. Jordan, operations 
vice-president of American Steel & 
Wire, has been named president of 
that firm, replacing Hood, and 
James E. Lose, operations vice- 
president of Carnegie-Illinois, has 
been elected executive vice-presi- 
dent of that firm, a newly-created 
post. 


* * * 


McArthur Heads Plant Sales 


For Gregory Division 


Appointment of Walter E. Mc- | 
Arthur, formerly eastern regional | 


manager of the Nelson Stud Weld- 
ing division of Morton Gregory 


OPERATOR 25 DIRECTORY SERVICE... 


Have your name listed! Powerful Fram ads 
urge millions of motorists to call Western Union 
by number and ask for Operator 25 
to get the name of their nearest 

Fram Dealer. That’s you 


BATTERY OF POWERFUL 

MAGAZINE ADS... Spreads and 
Pages month after month 
in Saturday Evening Post, 
Collier’s, Popular Science sell 
Complete Engine Protection. 


if you sign up now! 


succeeding Charles 
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CONTEST WINNER RECEIVES CAR FROM PERSON—Davis P. Marable, 


seated in the 


| 1950 Ford sedan which he won in Ford's $100,000 car-check and safety contest gets con- 





manager. At left is Col. 


gratulations from Emerson Planck, second from right, Ford's Norfolk (Va.) district sales 
C. W. Wooderson 


supervisor of Virginia state highway patrol, 


standing beside W. L. Person, president of Person Motor Corp. (Ford), Williamsburg, Va., 


where 


Corp., as manager of industrial 
|sales has been announced by Leon- 
ard C. Barr, sales vice-president. 
In a newly created position, Mc- 
Arthur will coordinate stud weld- 


ing sales and engineering service | 


‘to large national firms having en- 
gineering and purchasing depart- 
ments in various locations, Mc- 
Arthur will have his office at Nel- 
son headquarters in Lorain, O. 


presentation took place. At far right is H. M. Stryker, Mayor of Williamsburg. 


Dearborn Ups Miller 


| Ray J. Miller has been named 
| manager of the Research Engineer- 
ing department of Dearborn Motors 
Corp., Detroit, national marketing 
organization for the Ford tractor 
and Dearborn farm equipment, it 
is announced by Frank R. Pierce, 
| president. He will be a staff mem- 
|ber of the engineering and manu- 

facturing division headed by Ralph 
| E, Hunt. 


New, better-than-ever Fram merchandising 


campaign helps you sell 


more. Posters, 


banners, displays, merchandisers, booklets, 
uniforms and more. Get the whole story 


from your jobber. 


GIANT BILLBOARDS 
-..oOn arterial 
highways in every 


They tell motorists to call 
er 25 for your name 
when you’re a Fram 


Dealer. 


THAT’S ONLY THE BEGINNING! It’s the Fram 


state across the 
nation remind mo- 
torists of Operator 25 
and Complete Engine 
Protection. Cash in 
. .. Display Fram. 


“See 


Your Dealer” campaign that sells hard with un- 
matched scientific advertising. Cash in now and 
ride the profit highway with Fram. See your 
jobber and get started with the 1950 campaign 
that puts vou out front! 


For Complete Engine Protection 


OIL-AIR - FUEL 











36 


AUTOMOTIVE NEWS, JANUARY 9, 1950 - 






HAPPY (Full-speed-ahead) HOLIDAY = s« 
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Chryslers Great 





ew Convertible 
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AN AMERICAN BEAUTY THAT 
LOVES HARD WORK ! 







is “the car designed with: YOU in mind.” That 
means it was built to give you more headroom, 









more legroom and more visibility. It means that 
. it 4ets you drive without shifting. Compare it, not 







merely with any other car at the same price, 






but with any other car at aay price. 
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Why the New Hudson is 


Americas 4-most car 






How are you 
going tobuy #F 


= your next Car? 
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Designed for a 


Roamin’ Holiday! 
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Holiday’s great 


- YOURSELF who's the most likely prospect for a 


new car or for anything that has to do with a ear. 


Is it the family that drives 50° more than average? 
Is it the family that takes more vacations and has 
more leisure? Is it the family that goes more places 


and does more things? 


If so, you know why Holiday’s been such a success. 
It’s the one general magazine most identified with 
enjoyment and the good life. Every page appeals to 
the human desire to have a good time. Every page 
whets the appetite for pleasure. Every page is crammed 
with things to do, places to go, ways to enjoy oneself. 
Holiday is truly America’s year-round playground 


in print. 


In less than four years, Holiday has attracted an 
audience of well over 800,000 of America’s finest 
families. Their average income is practically three 
times as high as the national average. They take an 
average of 2.5 vacations per year. They own more 
than five cars for every four families. They drive their 
cars an average of 13,608 miles a year. (National 
average is 9,545 miles.) And it’s these extras—extra 


income, extra vacations, extra mileage—that make 


I was born with my 
foot on the gas. 


Here’s the story behind 


record in automotive advertising! 


extra automobile and automotive products sales. 


Or you can measure it another way: Projected on a 
base of 800,000 families, Holiday’s automotive survey 
reveals that Holiday readers own over a million cars. 
They drive over 13 billion miles a year, buy over 961 
million gallons of gas, over 75 million quarts of oil, 
more than a million tires and tubes, and more than 


two million spark plugs. 


In other words, they're ideal customers. They don’t 
have to “make something do.” Their demand that 
their cars always be in top operating condition makes 
them America’s best prospects for new cars as well 


as parts. 


That's why Holiday has grown faster in the esteem 
of the automotive industry than any other magazine, 
weekly or monthly, in Detroit’s memory. That’s why 
seventeen leading car manufacturers (see opposite 
page) now use Holiday. That’s why Holiday carried 
more automotive advertising in 1947 than in 1946, 
more in °48 than in °47, more in °49 than in °48, and 
expects to carry more in °50 than ever before. That’s 


why Holiday sells the idea that sells the goods, 


» 


THAT SELLS THE GOODS! 
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Backshop 


--- by Jack Weed 





AY WILSON, of Allen Electric ; especially motor analyzers—and do 
& Equipment Co., was in the not insist that the men in their 
office recently and showed me his| shops get full use out of them, for | 





to diagnosis selling of service. The 
procedure has every qualification 
of not only increasing service sta- | * *« «6 
tion revenue but, in my humble) Why & P 
opinion, cannot help but build more y Guess? 
customer satisfaction and retain 7 ME, having a motor analyzer | 
more service customers for fran- in the shop and not using it to 
chised car and truck dealers than/| determine what is the cause of | 
anything that has “caught on” /engine failure, is just as asinine | 
since the lush war days. as a dentist having an x-ray ma-| 
Allen’s approach to this impor- | Chine and letting it set idle in the | 
tant phase of dealer service oper- | Corner of his office while he guesses 
ation is different from any other |@t what is causing an ache in a) 
approach to the problem of mak- | tooth. 


tomer. 


They approach diagnosis selling Of course, much of the guess- 
from the standpoint of grouping| ing that is going on in dealer 
all phases of electrical trouble that | shops ‘is caused by lack of knowl- 
affect certain circuits and tracing) edge of how to properly operate 
down each factor that could pro-| the equipment already in_ the 
duce the problem that faces the (See BACKSHOP, Page 54, Col. 1) 


car owner. 
* * * 


Avert ‘Comebacks’ 

URVEYS among dealer and in- 

dependent shops indicated that 
voltage regulator trouble—or trou- AE as 
ble that is normally blamed on the SERVICE STATION SAFETY SUPPLIES 
failure of the voltage regulator ND 
was one of the most prevalent Fou USE IN May 
services that were being mis- 
handled, and so Allen’s first diag- f 
nosis “package” is wrapped around ; A F ETY fi R ) 6 R A M 
the troubles that are usually 
blamed on the voltage regulator. 

They are certain that if the 25 
checks that trace troubles on this 
circuit are made when an owner 


tery is continually going dry, | 
lights fade and come bright and| 
the other indications that some- | j 
thing in this line is out of kilter 
not only will the customer’s trou- 
ble be repaired correctly and a 
“comeback” with its attendant dis- | 
satisfaction be prevented—but most 
of the 950 out of every 1,000 voltage 
regulators that are sent back to} 
the factory as no good, but which} 
are found to be okay when checked 
at the factory—will stay on the| 
customer's car. 

I have been accused of being | 
a little rabid on this subject of 
diagnosis selling of service—and 
if that description fits me I am 
only too glad to “wear the cloak.” 

I have never been able to under- a 
stand why at least one-half of the! 
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| oe 


from 8 percent of the total in May, | year. 


that the car dealer has been getting | franchised dealer. It will show that 
a consistently larger share of major|the car dealer has increased in the 
repair work than any other type of | percentage of lubrication volume 


This survey will show that in 
1947 the car dealer was getting 










Meantime, the independent shop | 












W 


comes in complaining that his bat- J ENDORSED SY NATIONAL SAFETY COUNCIL AND 


May is National CarSatetyManth 
t CHECK YOUR CAR 





Safety Month Offers .. . 





Chance to Spur Repairs 


May has again been selected as 
National Safety Month, It is 
earnestly hoped by automotive 
safety leaders that every fran- 
chised car and truck dealer and 
tire dealer will “sell” owners of 
older cars as well as the owners 
of postwar vehicles on having 
their cars or trucks given the 
10-point safety check either be- 
fore or during this month, 


National Safety Month is spon- 


ing certain that the shop not only | Most of our adverse public re-| sored by the National Safety Coun- 
finds out scientifically what is |lations are being caused by too cil and the Inter-Industry Highway 
wrong with the car, but deter-*|much guessing by men who have Safety Committee. This year the 
mines the things that must be (the means at hand to definitely |Inter-Industry Safety Committee 
repaired or adjusted to complete- (and scientifically find out and) represents not only the Automobile 
ly and thoroughly correct the |KNOW what causes the service | Manufacturers Assn. and the Rub- 
trouble. |customer’s complaint. ber Manufacturers Assn., but the 
National Automobile Dealers Assn. 
as well. 


+ * * 


VERY check made by police or 
safety officials in this country, 


as well as in Canada, has shown 
a very high percentage of cars and 





NIER-INGUSTAY HIGHWAY SAREETY committee | 


LTHOUGH the Allied Plan check ; dropped in major service from 38| 19.4 percent in 1948 and to 24.5 per- 
“& on car dealer service revenues| percent in 1947 to 32 percent in cent in 1949, while the filling station 
shows major motor work dropping | 1948, and to 28 percent this past | has steadily lost percentagewise. 


In 1947, the corner filling station 


1949, to 6 percent in October, the} The Collier survey will agree with |Obtained 71 percent of the lube 
annual Collier survey to be pub-/ all other departmental checks on | jobs, in 1948 59.6 percent, while in 
lished early next spring will reveal|the increase in lubrication by the | 1949 it dropped to 51.3 percent. 

* . * 


OTH of these increases are of 
great importance to the car 


shop. done from 15 percent in 1947 to/|dealer in his present spot of need- 
ing more service revenue to offset|of figures seems to indicate that! . ‘ : 

; : = : : |}so that the message it carries can 
|his higher overhead and decreased | either less major repair work was be read = caanian tes 4 


49 percent of the major service In This Section |car sales profit. 
work, in 1948 he got 51 percent | ons Postagte cescceeeses Pages 46-49 Further analysis of dealer serv- 
and this past year 54 percent. esas 2” nea — 4 ice returns show that in May, 


when the franchised dealer was 





im- 


@vcHECK YOUR CAR WY CHECK 








ITH upwards of 18,000,000 cars|trucks in operation that are faulty | will aid him greatly in bolstering 
and trucks on the streets and 
highways of the nation 10 years 
|old or older, National Safety Month 
this year assumes a greater 
portance than it did even in the 
war years. Since new cars are 
, ; : : 4 : easier to get, more and more own- 
firm's film-—which is their approach | their own pocketbook’s sake 4S \ers of pA ns cars are giving them 
| well as for the sake of the cus- | less and less attention. 


in at least one prime safety factor. his service returns and profits. 


While brakes and lights are | It will also help him bring back 
perhaps the two most important (into his shop many service cus- 
points of safety check, tires, |tomers who own older cars and 
glass, wipers, steering and horns | whose service requirements make 
are other factors that are con- for higher parts and customer 
| tributing causes for a large per- | labor sales. 
| centage of our increasing acci- | This year, like last, there is 
| dent rate, little hope that the national ef- 
: | fort will get universal support 
| cn Say See eae from the National Assn. of Police 
Chiefs. Each dealer should start 
now to build up cooperation for 
the safety month with his local 
police chief’s and _ sheriff’s de- 


get the wholehearted support of 
\franchised car and truck dealers | 
ithis year more than ever before, 
leven if this support is given on a 
|selfish basis. It comes just at the 
'time when a large percentage of| Partments. 

the dealers now in business will| If the dealer belongs to any of 
‘come to full realization that the the noontime or civic clubs of his 
retailing of automotive products City, it is none too early to point 
has some high expenses as well as | out the advantages of the National 


|profits connected with it. And| Safety Month and to get those 


when many will find that overhead | organizations behind the local 


expense has increased considerably | dealer association or group in the 
|since prewar days. ;movement to get full police co- 


| . : 
It will come when many dealers | OPeration in the check. 


| will realize that absorption—paying | 
'a high percentage of set expense | JNDICATIVE of the need for as 
out of the earnings of the service|~ thorough a check covering as 
department—really is an important | Many vehicles as possible this year 
factor in the successful operation|@re figures from the AAA. They 
of a dealership. |show that last year battery fail- 
. * *& ures were up 12.9 percent, ignition 
HE dealer, without much effort, | failures increased 7.2 percent, car- 
can combine an activity of a/|>uretor failures increased 32.5 per- 
high civic nature with one that|cent and faulty lights increased 
| 38.2 percent. 

While tire failures decreased 2.3 
| percent, they still represented over 
8,600,000 calls for service. Faulty 
| brakes also decreased some 16 per- 
cent but still called for more than 
| 400,000 calls by club service cars. 

These figures indicate that a 
dealer who really sets his shop up 
|to make Safety Month checks in 
|} volume and sets up a procedure to 
|take advantage of the work that 
|the checks uncover will not only 
|increase service revenue but also 
| will resell many owners on coming 
back for regular service work. 
Safety checks should also en- 
| able the dealer to greatly increase 
| his sale of tires, windshield wiper 
blades and motors, lamp wiring 
| and relays, brake relines and 
many other items. 

Dealers will have available a full 
| kit of identifying material to point 
{them out as a Safety Check head- 
| quarters and to help sell the checks 
;and the need for them, 

| During Safety Month the slo- 
}gans, “Check Your Car, Check 
| Accidents” and “Check Your Truck, 
|Check Accidents,” will receive na- 
| tional publicity through billboards, 
|}radio, direct mail and in other 
media, 

| Dealer kits contain a large cloth 
| banner for outside or inside dis- 
|play, another banner containing 
|“check pennants,” window stickers, 
buttons calling attention to Safety 


| 









ACCIDENTS 








dealers in this industry will invest SIGNS FOR NATIONAL SAFETY MONTH—The National Safety Council and Inter-Industry Highway Safety Committee recommend that | Month for the service manager and 
the amount of money they have| °°’ franchised car and truck dealer identify his dealership as a place where safety checks ‘will be made in May. Among the signs| his assistants to wear and a shop 
. . . y , y available through Modern Displays & Equipment, Inc., Detroit, are the big banner for the outside of the building, a large series of poster They will be available 
invested in testing equipment pennants for the shop and show window signs calling attention to National Safety Month and items on the car that should be checked. | : a ‘ 

ne |through Modern Displays Detroit 


|}or through factory sources. 
a + + 


Where Is Major Repair Work Going? Perce 


| Safety Month between now and the 


getting his highest percentage of | first of April and several are plan- 
ning to furnish dealer organiza- 


major motor work, his labor sales tions with special mailings, it is 
averaged $7.21 per repair ticket. | understood. 
In October, with major repairs | Another stimulator for police co- 
2 percent lower, customer labor | operation in the safety drive has 
sales were $6.56, or 6.2 percent | been produced by Van Houten, Inc., 
lower. | Detroit, and is available for all 
: dealer organizations. It is a com- 
In the tw s sales ae : f belle 
ns ao Se SaleS position disc that fits inside the 
ee |wWheel rim of a car and remains 
Further study of these two sets/stationary when the wheel turns 


being done or that more of it was There are no moving parts to the 
being done by the owner of the| disc. It is fastened to the axle 
car himself. Collier's found the lat- | spindle by a simple connection and 

(Continued on Page 44, Col. 1) (Continued on Page 45, Col. 4) 
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SERVICE SECTION 


a 


HATTANOOGA, Tenn. — Auto- 
motive service is on the upswing 
here in Chattanooga and the Ten- 
nessee valley, as indicated by 
reports from both Big Three and 
independent dealers. 

Surprising as it may seem, al- 
though the volume of service is 
hizher percentage-wise than it was 
six months and even a year ago, 
the percentage of large engine jobs, 
such as complete overhauls and 
replacements, is on the wane. 

Sam Hammond, general manager | 
of Anderson Motor Co. (Dodge- | 
Plymouth), South Pittsburg, Tenn., | 
ut it: | 
r “People would rather trade | 
automobiles with you now than 
have any major work done on an | 
engine. Whereas nine months and | 
a year ago, they usually were in 


just the opposite frame of mind. | Ringgold, Ga., Bob Calhoun, gen- | 


“As I see it, the buyer can get} 
just about anything he wants now, 
as to make, model, color, etc., and 
so he takes the new automobile | 
with the idea in mind that his 
repairs will be a lot less,” Ham- 
mond stated. 

Small service, such as is usually | 
done in the “front shop,” is what is | 
building the dealer’s service dollars 
these days, 
Kile, partner in Hamilton and Kile 
Motor Co. (Cadillac - Oldsmobile), 
Cleveland, Tenn. 

“The more new units a dealer 
can get on the road, the more serv- 
ice volume he can ring up on his 
cash register,” according to Kile. 
“Although the big jobs, with the ex- 
ception of body work, is more the 
exception than the rule now, engine 
tune-ups, brake jobs and such as 
that keep the dollars rolling in. 

“Being brutally frank about the 
situation, it’s the dollars rolling 








the dealer’s way that keep him | 


in business.” 

Vaughn Hamilton, the other part- 
ner in Hamilton-Kile Motor Co. said 
that service volume is up approxi- 
mately 25 percent over what it was 
nine months to a year ago. 

Doyle Hayes, owner of Hayes 
Nash Motors, Dalton, Ga., reported 
the largest increase in service vol- 
ume with a betterment of approxi- 
mately 75 percent over a year ago. 
Hayes agreed with the statements 
by better than 90 percent of the 
dealers that their service increases | 
are due to smaller jobs and a lot 
more of them. 

In Athens, Tenn., Norman 
Nagel, general manager of Rus- 
sell Motor Co. (Cadillac-Pontiac) 
indicated his overall volume on 
service was up better than 35 | 
percent. Nagel is constructing a | 
new building, but intends to keep | 
his old place because of the in- | 
crease in service. 

“We're planning to use the old| 

building for a body shop,” accord- 
ing to Nagel. “Business in the serv- | 
ice line has increased so much that 
we can well afford to keep our 
former location just for such a 
purpose.” 

Raymond Abney, owner of Abney | 
Motor Co. (Dodge-Plymouth), La- 
Fayette, Ga., indicated his service 
volume had increased better than 
25 percent during the last quarter. | 

Parts and accessories sales are | 


N. C. Makes Progress 


In Car-Light Corrections 

RALEIGH, N. C.—Strong reduc- 
tions in the number of car lights 
to be corrected has been reported 
by Col. Tony Tolar, patrol com- 
mander. In October, 35,638 lights 
were corrected, compared with 
113,351 in September. 

Highway revenue collected for 
overloading and improper licenses 
has reached a total of $287,468.47 
for 10 months, he said. 


Nellenbeck Expands 


Donald L. Nellenbeck, announces 
he has leased garage quarters at 83 
Henry St., Binghamton, N. Y., ad- 
joining his firm’s present property. 
The quarters formerly were occu- 
pied by International Harvester Co. 

The addition of the 10,000 square 
feet of floor space brings the firm’s 
total floor area to 32,000 square feet. 
Following remodeling, Nellenback 
said he expects to move a large 
part of the company’s new and 
used-car displays to the new quart- | 
ers. Service facilities also will be 
expanded, 


L: rge Repairs Decline in Tennessee Valley .. . 


Small Jobs Boost Shop Volume 


|holding their own in this section,;Card Motor Co. (Ford), Cleveland, | 


about holding his own in service 
volume with possibly a slight de- 
crease over the service sales six 
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even though the new units are | Tenn., said the increase in volume | 


being sold as the buyer wants them | in the company’s body shop is the | 
and no extras are forced-sold in major factor in keeping service | 
the transaction. sales ahead of volume this time last | 
“We're selling a lot more units | year. He indicated that the service | 
—— a. aaiseek tae | business had risen about 25 percent 
ager of Trion Motor Co. (Dodge- | “ith hs dealership. : 
Charles Freeman, jr., partner in 


Plymouth), Trion, Ga., and al- 
though the number of accessories | Freeman Pontiac Co., Chatta- 
nooga, said his company’s service 


per unit is away down dollar- 
wise, the larger vehicle volume | volume had increased better than 
= _ renee 30 percent over the last six showing an increase of better than 
Bankson indicated that where| months. 45 percent which boils down to the 
about every other automobile used| “We practically never have calls|fact that the average service bill 
to be sold with a radio, only about |for motor replacement any more,” | per vehicle is only about half what 
every fourth or fifth is now, but | according to Freeman. “That is it | jt was about a year ago. 
with twice as many cars being sold, | seems like practically never in com- | As he has been doing in con- 
the net sales on accessories is about | parison to the amount of that type) junction with his new and used 
the same. |of business we completed up to! automobile sales, Mr. Automobile 
At Turpin Motor Co. (Ford),|¢ight to ten months ago.” | Dealer is plugging his service 
Analyzing the whole situation in| wares more vigorously in the 
eral manager, said that he was just | this area, it appears that the aver-| daily newspapers with new types 
| age dealer is well satisfied with his | of special bargains being put 
shop. The average increase in dollar| forth by most metropolitan 
volume from this source has been| dealers. 
months ago. |about 25 percent in the last nine| Sorvice salesmen are again ap- 
Jewell Epperson, partner in C. C.| months with the number of units| pearing in the dealers’ organization. 


| office. The ‘'spot'’ car and brilliant lighting 
| ini somal . 
| passing through the averagé shop 





RODGERS ADDS USED-CAR LOT—Rodgers Pontiac Co., Dayton, O., 
used-car lot into operation. Body, paint and reconditioning shop appear behind the closing 


| the last 12 months.” 





has put this new 


and signs are features. 


Prior to the last nine months, these 
were considered more or less un- 
neccessary to his operation, but 
|most dealers have found out that 
|a@ large increase can be made in 
accessory sales by having a man 
|handy to help “push” a customer 
| into an accessory sale that he was 
| already contemplating. 

All is well in the dealer service 
| Shops in this area and as one dealer 
| put it: 
| “The selling of service is an item 
| that came back into being with the 
| selling of new automobiles. Both 
| revolutions have taken place within 


according to Walter | 





REFINISHED IN THE DeVILBISS 
COMPLETE PAINT SHOP 
AND CONVECTION OVEN 


N the new DeVilbiss Complete Paint Shop with its efficient 
I convection oven, cars can be painted and dried dust-free at 
the rate of one every 45 minutes. 


One-third of today’s shop volume results from body and refinishing 
service. Used car reconditioning boosting this volume to as much as 
50%. Therefore, the facilities of a Complete DeVilbiss Paint Shop 
become a necessity as well as a profit leader. Gear your facilities for 
high-speed, low-cost, efficient production . . . install a tandem com- 
bination DeVilbiss Economy Showroom Booth and Convection Oven. 


In the new DeVilbiss Auto Oven, the car is enveloped in a circulating 
stream of filtered, heated air held to a safe temperature by automatic 
controls. Every part of the car is dried uniformly . . . no discolored 
hot-spots, no soft undried areas. And it costs as little as 10 cents to 
dry a car the DeVilbiss way, depending on fuel rates. 


You'll make more money and do better, faster work when you install 
a DeVilbiss Complete Paint Shop and Oven. Ask your distributor 
for details. Or write to— 


THE DeVILBISS COMPANY, Toledo 1, Ohio 


Canadian Piant: WINDSOR, ONTARIO 


Or Vitaiss 
a 


. 
#84 Boor 





Write for Free Booklets 
that describe the DeVilbiss 
Auto Oven, the Economy 
Show Booth and Complete 
Paint Shop Outfits. 


DE VI LBISS seer: Qvetity ix att bur. 


EXHAUST SYSTEMS 
AIR COMPRESSORS 
HOSE & CONNECTIONS 





NEW FORD “120” POWER UNIT 


Removable dry cylinder liners . . . 3-ring pistons, 
chrome top ring . . . Moly-chrome valve seat in- 
serts... Circulating cooling system with thermo- 
stat... Replaceable thin shell main and connecting 
rod bearings . . . Counterbalanced crankshaft ... 
Magneto or battery ignition ... Oil filter... Heavy 
duty oil bath air cleaner. 


NEW FORD “239” POWER UNIT 


Dual water pumps... Full 
length water jacketing plus 
..» Recirculating pressure 
cooling system with ther- 
mostat .. . Fully counter- 
balanced crankshaft .. . 
Replaceable thin shell 
bearings ... Moly-chrome 
valve seat inserts .. . Dual 
downdraft carburetion ... 
Oil filter and heavy duty 
oil bath air cleaner. 


YOUR JOB IS WELL-POWERED 


NEW FORD “337” 
POWER UNIT 


Drop forged fully counterbalanced 
crankshaft, hardened journals... 
Heavy duty replaceable thin shell 
copper lead bearings . . . Hard 
faced cobalt exhaust valves (free 
type valves) . . . Autothermic pis- 
tons, chrome top ring . . . Dual 
centrifugal water pumps... Full 
length water jackets . . . Recircu- 
lating pressure cooling system with 
thermostat ... Dual downdraft car- 
buretion . . . Oil filter and heavy 
duty oil bath air cleaner. 


WHEN IT’S FORD-POWERED 


NEW FORD “226” POWER UNIT 


Pad mounted oil filter . . . Full length water jacket- 
ing . . . Recirculating pressure cooling system 
with thermostat . . . Counterbalanced crankshaft 
.. + Heavy duty replaceable thin shell copper lead 
bearings ... High lift camshaft ... Balanced car- 
buretion (downdraft or updraft) ... Heavy duty 
oil bath air cleaner. 
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NEW FORD “254” POWER UNIT 


Pad mounted oil filter . . . Recirculating pressure 
cooling system with thermostat . . . Autothermic 
pistons with chrome top compression ring .. . 
High lift camshaft . . . Hard faced cobalt exhaust 
valve (free type valves) ... Counterbalanced crank- 
shaft ... Heavy duty replaceable thin shell copper 
lead bearings .. . Balanced carburetion (down- 
draft or updraft) ... 
Heavy duty oil bath 
air cleaner. 


@ Ford Industrial Power Units are now available in five great models... four, 
six and V-type eight cylinder .. . 120 to 337 cu. in. displacement. COMPLETE 
with radiator . . . instrument panel and S.A.E. or Ford type housings . . . Foot 
or skid mounted. Closed and open types. Made throughout to Ford’s famed 
hi-precision manufacturing standards. Completely tested and READY TO RUN! 


Here’s the newest line of power units in the field, ready to go to work for 
Ford Dealers building extra profits in every locality . . . profits on original 
unit sales, plus profits on future parts and service business from users of 
Ford Industrial Engines. Technical advice on any application is available to 
all Ford Dealers from Ford District Sales Offices and the Ford Industrial 
Engine Department. 


RIGHT for Centrifugal Pumps ... Arc Welders ... Air Compressors ... Cranes and 
Hoists ... Winches ... Railway Cars ... Generator Sets ... Crane Loaders ... Feed 
Grinders ... Mechanical Shovels . . . Portable Sawmills . . . Portable Well Drillers... 
Farm Combines ... Street Flushers ... Concrete Mixers ... Portable Grain Mills... 
Irrigation Equipment ... Log Yarders and Loaders—and many other applications. 


industrial Engine Department 


FORD MOTOR COMPANY 


DEARBORN, MICHIGAN 
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HAS 27,200 SQUARE FEET FOR USED-CAR DIVISION—This streamlined new Nash dealer- 
ship is Thurston Cooke Motor Co., Inc., Louisville. More than 46,000 square feet of floor 


space are available for new-car operations. 
manager. 





Fail to Survive 


Wisconsin Tests | 


MADISON, Wis.—Since the new | 
Wisconsin antifreeze law went into | 
effect July 1 last year, 130 brands | 
have been registered and tested by 
the state department of agriculture. 


Thurston Cooke is president and operating 


jected brands contained ingredients 
such as sugar, glycerine and salt 


solutions. 


In a number of cases, Warner 
reported, manufacturers were asked 
to correct their “protection charts” 
when laboratory tests revealed that 
the suggested dilution would not 
stand up at the temperatures indi- 
cated. Service station operators and 
retail dealers should make sure that 


MEWA Publishes 
Wage-Hour Book 


CHICAGO. — The Motor and | 
Equipment Wholesalers Assn. has 
sent to all its members a 64-page | 
booklet entitled “New Wage-Hour | 
Laws.” The new measure becomes 
effective Jan. 25, 1950. 

The basic provisions of the law 
apply to all employes of automo- 
|tive wholesalers in interstate com- 
merce. The minimum hourly rate 
|for such employes has been raised 
from 40 cents to 75 cents. The} 
|MEWA booklet gives automotive | 
|wholesalers an up-to-date picture | 
lof the law’s requirements. 


| Rhode Island Dealers 


Name Clarke Director 

The Rhode Island Automobile 
|Dealers Assn. has appointed Col. | 
Thomas A. Clarke, of T. A. Clarke | 
Motors, Inc., to fill the board va-| 


SERVICE SECTION 





2 Shows Sell Out Space 


Pacific, Southwest Automotive Events Report 
No More Exhibits Available 


ALL exhibit space for both the 
+% Pacific Automotive Show and 
the Southwest Automotive Show 
has been sold out, according to an- 
nouncements from both committees. 

The Pacific show is set for Feb. 
16-19 at Civic auditorium in San 


|Francisco, and the Southwest will 


be held March 23-26 at San Antonio 
coliséum, San Antonio. 

The former show will have 477 
booths, 39 more than originally 
planned since the basement will 
now be used, and the latter show 


| will have exhibits from 185 fac- 
| tories, committee reports state. 


The Pacific show—sponsored by 
wholesalers in the 11 western states 
-promises to be outstanding both 
from a display and attendance 
standpoint, it is said. At present 
approximately 300 wholesalers have 


About half of the brands reportedly |each brand of antifreeze they buy C4ncy caused by the retirement of | made application as sponsors and 


were alcohol and the rest perma- | 
nent (glycol) formulas. 

Only a few samples submitted | 
failed to meet specifications, Chief 
Inspector George Warner said. Re- 





ee 


ZOOM ALONG WITH BROTHER SWIFT! 


or sell is covered by a proper state 
permit, showing that it has been 
registered, tested and found to com- 
ply with the state law, according 
to Warner. 


2 a 


Joe McEvoy. 

Clarke was president of the} 
association in 1940, and up to 
recently was president of the Rhode 
Island Ford Dealers Assn. 
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more are coming into the show 
office daily, it is reported. 
+ 7 + 


‘—— housing bureau of the show 


reports great activity with many | 








Profit Faster with Much Less Work 


Painting Cars the M-S Way! 


Paint more cars faster the profit-boosting way with ready-mixed 
Martin-Senour finishes. Every job is right the first time because 
M-S finishes are factory-matched to the car-maker’s specifications, 
then factory-packaged for positive color control! Simply check the 


car’s color, make and model in your M-S catalog. Then order from 


your N.A.P.A. jobber. 


Only M-S Hi-Solids Lacquers and 
Synthol Enamels Give You All 8! 


1. Higher painting profits! 

2. Exact color match to car-maker’s specifications! 
3. Top quality, top durability, top beauty! 

4.No time wasted mixing or matching! 

5. Patented pour-top can prevents waste! 


6. No come-backs, no headaches! 


7. Easier to handle... 


8. Available everywhere! Call your N.A.P.A. jobber! 


jobs out on time! 
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SPECIAL PROFIT PACKAGE! 
M-S “Ultra Jet” black lacquer 


Top-quality jet black lacquer for all-over or 


pounds easily to high 
for M-S No. 6069. 


MARTIN 


spot-repair jobs. Unusual building and cov- 
ering qualities save time and money on every 


job. Dries with fine natural lustre. Com- 


polished surface. Ask 


2520 South Quarry Street, Chicago 8, Illinois 


is the only Positive Control from Factory to Finisher 


|out of town members of the indu-- 
| try writing in for rooms. 


| Now definitely established is the 


| automotive booster kick-off dinne -, 

|set for 7:30 p.m., Feb. 15 at the 

| Fairmont hotel. 

In reporting further plans for 
its advertising and sales promo 

| tion, the Southwest show group 
said “Get It From Your Jobber’ 
has been selected as the theme 
for the affair. 

This line will be used on all pro- 
motional material prepared for dis. 
tribution to the trade by sponsoring 
jobbers. To date, 150 jobbers have 
decided to sponsor the show, it is 
| said. 


MEWA Meeting 
Set Day Before 
‘Pacific Show 


SAN FRANCISCO.—The Motor & 
|Equipment Wholesalers Assn. will 
hold its annual western states 
|meeting Feb. 15 here in the Fair- 
|mount hotel. The Pacific Automo- 
tive Show opens the next day at 
|the Civic auditorium. 

| MEWA invited all show-sponsor- 
ing wholesalers and cooperating 
manufacturers to attend the meet- 
ing. 

Among the subjects that will be 
discussed, MEWA officials said, 
will be: “Ten Important Facts for 
Management Control,” exposition 
of a new service for MEWA mem- 
bers and the impact of the new 
wage-hour law on automotive 
wholesalers. 

B. W. Ruark, general manager, 
Howard Reed, management and 
legislative counsel, and Daniel J. 
|Hartnett, Western representative, 
are among those who will repre- 
/sent MEWA at the meeting and at 
the show. 


Fruehauf Credits 
Training School 
For Sales Hike 


DETROIT.—A companywide fall 
sales school, which was instituted 
in mid-September by Fruehauf 
| Trailer Co., is depicted by W. J. 
| Robinean, sales vice-president, as 
|the key to the company’s expand- 
|ing sales volume. 
| The first such school, held in 
j;early spring, produced such re- 
markable results in an industry 
that was generally ailing, Robin- 
|son said, that plans were immedi- 
ately formulated for a _ second 
| edition. 
| Fruehauf sales showed a sharp 
| increase in the third quarter. This 
|}advance was held steady through- 
|}out October and officials believe 
|that the year’s total volume will 
| approach the volume of 1948 when 
}the company rolled up total sales 
| of $84,000,000. 
| The sales school involves several 
|hours of class-room study and re- 
| view and field work as well. There 
|} are 12 weeks of work in the school 
|schedule on 12 specific phases of 
trailer sales and service. 

The work requires contacting of 
|new customers as well as old with 
written results to be mailed weekly 
|to the Fruehauf sales department 
|for review by Robinson's staff. 
| The school is not confined to 
|Salesmen alone. Branch and _ re- 
gional managers are also required 
to participate. 











Holley Is Elected 


I n Electric Assn. 


DETROIT. — Holley Carburetor 
Co. has been elected a member of 
the Manufacturers division of the 
Automotive Electric Assn., S. W. 
Potter, executive secretary, an- 
nounced last week. 

Holley manufactures carburetors, 
distributor ignition units and gov- 
ernors as original equipment. W. E. 
Bailey, Holley service sales and 
advertising manager, his assistant, 
George Freeland, and R. G. Lift, 
service manager, are expected to 
be active in association affairs. 
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New Regulations Effective Jan. 25... 


Wage-Hour Exemptions Defined 


\, ASHINGTON.— Adoption of re- 
vis d regulations governing mini- 
mum wage and overtime exemption 
of certain so-called “white collar” 
employes under the Federal Wage 
and Hour Law was announced last 
week by William R. McComb, ad- 
ministrator of the Department of 
Labor’s Wage and Hour and Public 
Contracts divisions. 

The revised regulations, which 
will continue to apply to about 
2,500,000 employes, will take effect 
Jan. 25, 1950, effective date of the 
Fair Labor Standards amend- 
ments of 1949, which increase the 
mimimum wage to 75 cents an 
hour and make other changes in 


this law. 
The new regulations’ contain 
“tests” of duties, responsibilities, 


salary levels and other basic re- 
quirements which employers must 
apply in determining which of their 
employes may be exempt from the 
wage and hour provisions of the 
wage-hour law as an “executive,” 
“administrative,” “professional,” “lo. 
cal retailing” or “outside salesman” 
type of employe. 

They provide a salary and five 
tests for “executive” employes; a 
salary and four other tests for 
“administrative” and “professional” 
employes, and two tests each for 


MEWA Acclaims 
Ad Council and 
Booster Clubs 


CHICAGO.—Two resolutions have 
been adopted by the Motor & 
Equipment Wholesalers Assn., 
thanking the Automotive Advertis- 
ers Council for its “Get It from 
Your Jobber” campaign, and ap- 
plauding the Automotive Booster 
Clubs International for its contri- 
butions to the industry. 

MEWA reports that nearly 100 
jobbers subscribed to AAC’s pro- 


gram, and has urged all wholesal- | 


ers to support the plan. 

Auto wholesalers should back 
“Get It from Your Jobber,” thus 
“enhancing their own welfare and 
that of the manufacturer-through- 
wholesaler to retailer distribution 
system,” said MEWA. 

In its plaudit to the Boosters, 
MEWA said the group, which 
started 28 years ago, “has achieved 
an enviable status among automo- 
tive wholesalers and the industry 
at large. 

“They have made and will con- 
tinue to make a significant con- 
tribution to the progress of auto- 
motive wholesaling. They can justi- 
fiably be proud of the record they 
have made,” MEWA stated. 


Boom in Signals 


Law Enforcement Ups 


Milwaukee Sales 


MILWAUKEE. — Now that the 
law covering signalling by motor- 
ists is being enforced here, sup- 
pliers of signal conversion kits for 
old cars are doing a good business. 

One dealer advertised such kits 
for all 1942-50 cars at $7.44 per set. 
The kit consists of signal arm, sig- 
nal flasher, socket bulbs, wiring 
kit for installation and instruc- 
tions for conversion. The signal 
arm alone is $2.98 and the signal 
flasher is 98 cents. 


Iowa Finance Firms Vow 
Aid to Correct Abuses 


DES MOINES.—Cooperation with 
the Iowa state insurance depart- 


ment in correcting abuses con- 
cerned with installment sales of 
automobiles was pledged by the 


Iowa Assn. of Finance Companies 
at its annual meeting here. 

Thomas Woods, retiring president 
of the association, said the finance 
industry had been criticized because 
a small number of operators fail 
to explain fully the financing con- 
tract and the client misunderstands 
what he is getting. 


Jay-Jay Adds U. C. 

J. J. Harry jr., owner of Jay-Jay 
Motor Co. (Chevrolet-Buick), 15th 
and 22nd Ave., Gulfport, Miss., has 
announced that his firm has been 
approved by Chevrolet as an au- 
thorized used-car dealer. 


“local retailing” and “outside sales- 
man employes, for whom there are 
no salary tests. 

The tests for exemption under the 
revised regulations include among 
their basic requirements: (1) That 
“executive” employes must perform 
managerial duties; (2) that “admin- | 
istrative’ employes must perform 
office or nonmanual field work of 
substantial importance in the man- 
agement or operation of the busi- 
ness; (3) that “professional” em- 
ployes must perform work requiring 
advanced knowledge in a field of 
science or learning, or perform cre- 
ative work in an artistic field; (4) 
that “local retailing” employes must | 
make local retail sales of “goods 
or services,” or perform work im- | 
mediately incidental to such sales; | 
(5) that “outside salesmen” must 
be engaged to sell, away from their | 
employer's place of business. 

McComb said that the changed 
regulations as adopted represent 
only minor changes from the pro- 


posed revisions he made known 
on Sept. 10, 1949, on the basis of 
a@ report and recommendation 
made to him following a public 
hearing held to consider chang- 
ing the regulations, which were 
last substantially revised in 1940. 
He took into consideration com- 
ments by interested parties who 
responded to his notice of Sept. 
10, and the apparently intended 
purpose of the Fair Labor Stand- 
ards Amendments of 1949, adopt- 
ed in October, he said. 


One change, in the definition of 


| “professional,” was made in the in- 


terest of clarity. Another change 
bases the sales volume test of the 
“local retailing” definition on “retail | 
sales of goods or services of which | 
more than 50 percent of the dol- | 
lar volume are made within the} 
state .. .,” instead of on sales “the | 


greater part of which are in intra- | 


|state commerce,” to conform with) 
| the apparent intent of the Congress 


in passing the amendments, The 


third change adds the retail sale of 








| eral sales manager; O'Neil; 
| Barmore, service manager; Vern Willis, truck manager; Lyle Bridgman, office manager, and 


| Willard Woods, used-car manager. 





Mo., 
Kansas City district. 


FICK RECEIVES FORD'S 'FOUR-LETTER' AWARD—Rudy Fick (fifth from left), Kansas City, 
is awarded the company's dealer honor from T. 
At the presentation, left to right, were Joe Lagoski, parts manager of 





J. O'Neil, sales manager of the 


Rudy Fick, Inc.; Glover L. Williams, vice-president and general manager; Dave Trigg, gen- 


Fick; G 


definition, 

The new regulations contain re- 
vised salary levels as proposed on 
Sept. 10 for the three classifications 
of “white collar’ employes for 
whom salary tests are among the 
factors in determining exemption. 

For “executive” type, the new 
salary test will be $55 a week (or 
$238.33 a month), to replace the 

1940 test of $30 a week; for “ad- 
ministrative” and “professional” 
types, the new salary test will be 


Speed Body 
Straightening! 





Here’s the ONE MAN way to apply 


O. Simmons, 


assistant district sales manager; Joel 


“services” to the “local retailing” | $75 a week (or $325 a month), 


instead of the $200-a-month test 
established in 1940. 

Also as was proposed, the revised 
regulations as adopted contain new 
provisions for determining the ex- 
emption status of employes who are 
paid at least $100 a week on a 
salary basis. These provisions es- 
tablish shortened tests for deter- 
mining whether such employes meet 
all the specific requirements of the 
“executive,” “administrative,” or 
“professional” definitions. 





2\ HYDRAULIC POWER with more 


You can add more speed and greater 
efficiency to your body and frame work 
with a Snap-on Hydra-Pak because it 
can be set up and operated by one man. 
The Hydra-Ram which develops ten 
tons of hydraulic power can be used 
to push, pull, clamp, spread or bend, 
and operates at full efficiency in any 


working position 








matically when hydraulic power is re- 
leased. Any one of hundreds of work- 
ing set-ups can be assembled, ready for 


SNAP-ON TOOLS 
CORPORATION 


i 8082-A 28th Avenue 
Kenosha, Wisconsin 


retracts auto- 


dustrial centers. 


*\ accuracy... and more profit for you 


action, in a few minutes ... a factor 
that means increased efficiency and 
more profits for you, Hydra-Pak parts 
and attachments carry a guarantee 
against defects in workmanship and 
materials. Snap-on’s nationwide tool 
service is available through 40 factory 
branch warehouses located in key in- 


Write for booklet describing Hyrda- 
Pak and its application to your work. 
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What About Major Repairs? 


(Continued trom Page 38) 


ter to be true in its contact survey 
of some 5,000 vehicle owners. 
* * * 


HIS can lead to only one con- 

clusion, as far as the car dealer 
is concerned, The major repair 
work that he has lost is either not 
being done or it is being done as 
cheaply as possible by the owner 
himself in a spirit of “getting by 
until—.” 

Either way, it means that the 
dealer will no doubt feel the brunt 
of it this year on the cars he will 
be forced to take in trade. If he 
doesn’t get these prewar jobs in 
poor condition on the first trade, 
he probably will on the first trade 
down. 

Used-car experts say that we will 
be up to a two-to-one trading ratio 
by mid-year. Most car lines report 
one-to-one or very close to that 
today—and many dealers are still 
wholesaling. 

Some of the fault for this condi- 
tion can be blamed on the changed 
economic status of the owners of 
these older cars. However, a great 
deal can be blamed on the man- 
ner in which the dealer served 
them—or failed to serve them 
when they were “in the habit” of 
keeping their car in good safe run- 
ning condition. 

* * * 

J ACK of proper inspection of 

jobs that had already been re- 
paired, before they were turned 
over to the customer, it is believed. 
has been as much responsible fer 
customer complaints about high 
cost of dealer service and poor 
treatment by the dealer as all 
other factors. 

While improper diagnosis is the 
root of much over-selling and poor 
service, lack of inspection of the 
completed jobs has been one of the 
basic reasons for much “comeback” 
and customer dissatisfaction. 


Mechanics are human and s"b- 
ject to human errors. Many are 
but parts changers and not re- 
pairmen in the strict use of the 
term. But even good mechanics 
can make a repair that involves 
new parts and, unless he, or 
some competent man rides the 
job, neither he nor the shop has 
any proof that the repair has 
been properly made. 

Owners with limited resources | 

and with some mechanical ability 
-or confidence that they have 
some repair ability—are thus try- 
ing to eke out a lower maintenance 
cost on their older cars by doing 
the work themselves. 

- * * 


CORRECTION in the shop now 
would not bring back many 
of these customers that were lost 
due to real or fancied exorbitant 





charges, but it certainly would 
cut down the number of customers | 
that would be lost in the future. 

However, the customer who has | 
left the service shop to do his own 





repair work can still be retained 
as a source of service shop profit, | 
if an effort is made to sell him | 


o-W Oil Okayed | 
For Zero Driving 


By SAE Group 


ST, LOUIS.—The 5,000,000 motor | 
vehicles operating in the sub-zero 
winter weather of northern U. S.|! 
and Canada can use 5-W crankcase 
oil satisfactorily, it has been re-| 
ported to the national fuels and 
lubrication meeting of the Society 
of Automotive Engineers. 

The report, presented by V. G. 
Raviolo, of Ford Motor Co., said 
that while a moderate increase in| 
oil consumption is to be expected, 
starting is about one-third easier. 

It also said there is little or no 
increase in wear except under 
extreme heavy-duty operating con- | 
ditions. | 

The gain in oil use was reporting 
at about 30 percent, but it was 
explained that compensating bene- 
fits are to be found in ease of 
starting and in stability of the oil, 
regarded as an improvement over 
diluting 10W oil with kerosene. 

Raviolo said the committee's | 
findings were based on extensive 
reports and research, | 


the parts and supplies he will need 
to do his work. 


This is particularly true in the 
case of the service shop that will 
fit the rings and pins for the 
man who is going to do his own 
job. 

This prevents the owner from 
becoming a customer of the “half- 

and-half” 
street—the boys who sell as much 
retail as they do wholesale—and 
who make the greater part of their 
living getting the full retail price 
for the parts because they will do 
the part of the job that calls for 
expert workmanship. 


On the other hand, the con- 
stantly increasing flow of custom- 


ers into the average dealer's serv- | 


ice department for lubrication and 
oil changes has not been taken 
advantage of, according to the 
Allied reports. 

As noted, parts sales have not 
increased during the 
have the number of items per 
ticket. In fact, between May and 


a. es A 4 






parts jobber down the) 
|changes were the 
| volume item, representing approxi- 
|mately 8 percent of the shop vol- 
/ume in services sold, Lubrication 
|was the second highest item in 
|point of sale, representing 17 per- 


period nor) 


October the average shop checked 
lost .2 percent in average opera- 
tions per repair order. These fell 
off from 1.58 per ticket in May to 
1.56 in October. 


* + a 


Ts means that if every service | 
customer came in for a lube 
job, the shop was selling but .56 
percent of another service. Oil 
fourth highest 


cent of the services purchased. 


To demonstrate what would 
have happened in October in the 
average shop checked, if but .44 
percent of a service item more 
had been sold each customer of 
these shops the total revenue per 
ticket would have been increased 
from $13.88 average to a little 
more than $17.80. 


That average return per service 
ticket written would have brought 
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FREE BOOKLET 


GIVES 21 STEPS 
TO INCREASE USED 


CAR VALUES! 


























IN A PONTIAC 
Ltd., 


A CHIEF 
Kapiolani Motors, 


the shops checked back to a total 
service revenue higher than dur ng 
the lush war years without it being 
necessary to increase the number 
of customers coming to the shops. 

The lube man has the _ best 
chance of anyone in the shop to 
sell that extra service that may 
mean the difference between a 
profitable service shop operation 


and one that is low in absorption. 


YOU 
THE 


the bone. 


This Carsmetics book, just off the press, 
tells you how an expert on reconditioning 


has planned a 21-step method of put- 


in every used car. Write for your copy! 


IN HONOLULU—Raymond M. Bradley, 
Beretania and Punchbowl streets, 
with Chief Little Wolf, a world-touring wrestler. 
have been a personal friend of Chief Pontiac. 


ting new sales appeal and more profit 


_SERVICE SECTIO’ 








sales manager of 
Honolulu, Hawaii, shakes hands 
The chief's great-grand‘ather is said to 


Dusenbury’s New Home 

Open house has been held by 
Dusenbury’s (International), An- 
thony, Kans., at its new place of 
business. The new structure mea- 
sures 120 by 96 feet. 

A large crowd attended the open- 
ing, the company said. In the eve- 
ning Dusenbury’s held its annual 
“family party,” consisting of movies 
and a special group of entertainers. 

——— 


GET FASTER 
CARSMETICS 





Reconditioning used cars is a profitable business 
when you use the Carsmetics method and 
Carsmetics special, time-saving products. Here’s 
a completely new approach that provides faster 
used car turnover—a method of appearance re- 
conditioning with products that cut expenses to 


Every Carsmetics product features speed and 
economy. Why apply wax by hand when spraying 
takes a fraction of the time? Why let dirty, faded 
upholstery kill a sale when a 10-minute Spray 
Tint job makes upholstery look new? Get all the 
potential profit from every used car—and make 
your selling easier and faster. Ask your Whiz sales- 
man to tell you about Carsmetics reconditioning, 
or write for the free ‘“‘Carsmetics’”’ booklet—today! 
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Pierce Predicts 
Good Market for 


Farm Machinery 
/ETROIT.—“As far as the out- 


Chance for Shop Boost 


Dealers Can Improve Their Position 
During Safety Month 


(Continued from Page 38) 








‘ look for our business in 1950 is ; ‘ 
concerned, we frankly are on the jhas sufficient clearance for the;is down to less than 9 percent 
optimistic side, although there’s no Waes to revelve azound Kt. |today. Oil changes have jump. i 
denying the fact that business will | In a recent holiday drive | from 14 percent to 32 percent, wash 
come only to those who go after it,” | onion [on drivers, these were | and polishes from 5 percent to 10 
declared Frank R. Pierce, president | cn ce ie tae o ome | percent, while brake work has de- 
of Dearborn Motors Corp., last sation on the street but resulted |C"°*S°d 3 Percent, front-end work 
j week. | in favorable publicity in the daily 3 percent and minor motor repairs 
“While total industry sales will | papers. / 1% percent. 
i o probably be lower in 1950” Pierce | Most dealers are serving about| Postwar cars represent 57 per- 
sid to said,” there will be excellent oppor- as many customers as during the| cent of the cars worked on in 
tunities for alert and active dealers. boom days of the war. But more| the average car dealer shop to- 
Farmers still have the ability and and more of these customers are| day, according to this recent sur- 
e desire to buy productive machinery, | winninG SMILE—Mrs. Merrill F. Blankin, 528 E. Gates St., Philadelphia, happily takes| OW driving new cars. This means| vey, with 1942 and older vehicles 
but the advantage of particular | possession in New York of the four-door Renault sedan she won by dressing the most beau- that instead of most customers | i 
: ; ; ere , ‘ y Greseine representing but 43 percent and 
d by types and makes of farm equipment | tiful doll in a nationwide radio contest to provide dolls for underprivileged children. As| driving the older cars which need . 
. will have to be thoroughly demon- | @ result of the contest, the Save the Children Federation, a child service organization | more servic the drivi the growing smaller each month. 
An- ; with national headauarters at | Madison Ave., New York, received about 1,500 dolls for | na ee ote wane ©! Few dealers have made any ef- 
ce of strated. For all of us—the manu-| children it helps in small rural schools in eight southern states, new cars which require less. | A y 
in facturer; the dealer, the farmer— | + * & | fort to retain the owner of the 
a- at foo fh orm ier ; ; , : ‘watinyn | Older cars—or to keep the buyer 
aon ealthy and normal situa-| ow research center near Detroit | business, as well as the part we on on tory Te as ant of the “tradein.” Many - oat 
, . 3 i re expe i | expect to continue to play in it.” as Jumped from percent of | emai al 
a “Dearborn Motors is currently wa | ee ee ed eee the repair orders in 1945 to nearly| Understand the value of a good 
sient engaged in a major expansion pro- a is, perhaps better than any- , -romoTIVE NEWS, the Newspaper of 30 percent today, according to the| Service customer. 
ee gram involving an investment of 2 ing else, demonstrates the confi- the Industry, read by everyone who counts | Wolf survey. Meanwhile, major re-| Others had no opportunity to re- 
ee millions of dollars. We are building | ence we have in the future | nated wore hah 100.008 Govertouaves (Dt WOrR which appeared _on 17/tain the buyer of the “tradein” as 
, a new headquarters building, and a agriculture, the farm equipment readers weekly! percent of the shop tickets in 1945|a service customer as they whole- 
nae 7 : . — ~|saled all of their trades. 
aed This Safety Month drive, how- 


ever, is an opportunity for them 
|to rectify this error and get these 
owners back as shop customers, 
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‘Pontiac to Train 
Sales Managers 


In Pacifie Area 


| SAN FRANCISCO. A training 
|course for sales managers from 
|Pontiac dealerships in the Pacific 
region has been set up by Pontiac, 
‘announces Don R. Stuart, San 
| Francisco zone manager. 
| The first session is slated to start 
| here on Jan, 16, with 25 in each of 
|two classes scheduled from the list 
of applications sent in by western 
dealers. Stuart indicated a third 
|class may be added to meet the 
|enthusiastic demand so far en- 
| countered. 

A preliminary class for the divi- 
sion’s western wholesale personnel 
|completed its course’ recently, 
| Stuart said. The one-week course 


TURNOVER PLUS TOP PROFITS WITH ee eel one 
|GM Institute in Flint. This first 
SD class, Stuart affrmed, was “an un- 

qualified success.” 


| The training program has as its 
| purpose the training of sales man- 
; |agers in the application of sound 


'and modern principles of sales 
| management for volume selling of 
|new and used cars on a profitable 
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SS TIME-SAVING, PERMANENT REPAIRS! Whiz Met-L-it for ‘‘cold | basis. ow 
1 4 cs Y | The program, developed jointly by 
1C EM metal” body and fender repairs. Costs far less than other | representatives of Pontiac and Gen- 
’S PAIR materials— gives GUARANTEED PERMANENT ADHESION! Body eral Motors Institute, is organized 
into six sections. The first section 


repairs boost profits in used cars! TRIM CEMENT holds loose lis to stress the importance of the 


er 
. upholstery and moldings in place. sales manager's job and his respon- 
e- 6f , 7 e sibilities. The second phase empha- 
to ‘ QUICK-CLEANING! Carsmetics DEGREASER, CAR WASH, and sizes job organization. ; 
5 , Z d Other phases of the program in- 
\ PRE-WAX CLEANER take the dirt off a car’s exterior in recor | clude new-car merchandising, used- 
time. ,CHROME POLISH and GLASS CLEANER make short work car merchandising, general opera- 
id x ; sae tions and operational analysis and 
of tarnish and grime. Then you clean and sanitize upholstery | planning. 
1B with Carsmetics VAC-U-SUDS and SPOT REMOVER. | —________— 
-d Trade Group in K. C. 


SPRAY FOR SPEED! Carsmetics SPRAY TINT re-colors faded 


YY upholstery. SPRAY WAX coats paint finishes quickly, requires 
1€ no hard rubbing or buffing. PLASTIC SPRAY COATING renews 
ce convertible tops and truck interiors, and TRUNK COATING 
S- sprays new lining in trunk interiors. Carsmetics RUBBER 
g, DRESSING refinishes and protects tires and floor mats—STEER- 

ING WHEEL COATING touches up steering wheel and post. 


|Eleets Corriston Again 


| KANSAS CITY.— Robert Corri- 
|ston has been elected president of 
|the Automotive Trades Assn. of 
|Greater Kansas City for a third 
| consecutive term, Ray Lloyd, execu- 
tive secretary, announced last week. 
| Other officers for 1950 are: H., C. 
|'Peterson, vice-president; Fred 
Kessler, secretary, and Everett 
| Broyles, treasurer. 
| Committee heads selected are: 





Use CHROME FINISH to paint engine and badly rusted chrome 

parts; use CHROME REFINISH KIT for mirror-bright re-chrome 

jobs. NEW CAR ODOR adds final sales appeal. 'Chuck Gilchrist, chairman of the 
| jobbers section; J. W. Stenger, Auto 


(OP DOLLAR! Cars reconditioned by the Carsmetics ‘‘bumper- Body Co., chairman of the body and 
|fender section, and John Bowman, 


Bowman-McHenry Auto Park, 
chairman of the parking section, 

| The association will hold its an- 
/nual inaugural ball Jan. 28, at the 
Hotel President. 





to-bumper”’ method sell fast—with more profit for you! 













Carsmetics story. See us at the National 
Automobile Dealers’ Equipment Exhibition, 
Atlantic City, Booth No. G-110 or at your 
nearest Regional Automotive Trade Show. 


Kranz Joins Kronon 


Ray F. Kranz has resigned from 
| Westinghouse Electric Supply Co., 
Chicago, as sales manager, to be- 
come general sales manager of 
|Kronon Motor Sales, Inc. (Lincoln- 
|Mercury), 4330 Irving Park Rd., 
|Chicago, it was announced by Al 
| J. Hoyt, sales manager, 


| See the Carsmetics line, hear the 


R. M. HOLLINGSHEAD CORPORATION + Camden 2, New Jersey 
Canadian Offices: Toronto » Warehouses: Dallas, San Francisco, Chicago 











































FOR REPAIRS ON FORD V-8 CARBURE- 
TORS—A tear-down and build-up fixture to 


speed up repair work on Ford V-8 type 
carburetors is offered by Keller Research 
Corp., 12727 Stout Ave., Detroit. Number | 


2600, is cast aluminum, and may be held in a 
vise or screwed to a work bench. 


for the fixture. Because the carburetor is held 
rigidly in the most convenient positions for 
all assembly and disassembly operations, the 
mechanic has full use of both hands to 
manipulate tools, screws and parts. Being 
held firmly, there is no chance for the car- 
buretor to twist or turn or fall to the floor 
while being worked on, according to the 
company. 





VEHICLE HELPER — A unique Load-Ster | 


helper for various types of passenger cars 
and pick-up trucks has been designed, and 
is distributed by Prior Products, Inc., 
Dallas, and Middletown, O. This spring gives 


a normal ride when not loaded and an easier | 


the company states. 
not 


ride when overloaded, 
This helper spring does 
normal 
when excessive load is carried or rough roads 
are encountered. There is no maintenance of 
any kind needed, it adds. 





TOE GAUGE—A magnetic type which per- 
mits micrometer checking for toe in and toe 
out from the front of wheels is announced by 


J. H. Bender Equipment Co., South Gate, 
Calif. According to the manufacturer this 
gauge eliminates the trouble of moving bar 
from front to back of wheels, does away with 
scribing of tires and the necessity of moving 
the vehicle backward or forward. Magnetic 
pointers snap onto the machined surface of 
the hub ends. The bar is set in front of the 
wheels and remains in front. All readings 
(toe in and toe out) are shown on the 
micrometer near the right front wheel. Cali- 
brations are in 1/64 inches. The magnetic 
toe gauge can be used on any rack or 
turning radius plate. 


INTERIOR VISOR—Soft-Glow, a full-vision 
interior visor, has been announced by Lee- 
Edward, Inc., 812 Broadway, New York. The 
only panchromatic full-vision interior visor 
on the market, according to the manufac- 
turer, it is inside the car and covers both 
windshields. Designed to soften bright lights, 
filter out haze, the new visor cuts down sun 
and snow glare, the company says. Can be/| 
used for night driving. According to the 
manufacturer, Soft-Glow does not shatter, 
has an impact strength seven to eight times 
that of glass, withstands up to 140 degrees 
Fahrenheit, is more resistant to frost than 
glass. Visor is fully adjustable and comes with 
an extra rear-view mirror attached. 


Time | 
saving and safety are two advantages claimed | 


of | 


interfere with | 
spring action but takes effect only | 





OIL CHANGER—This model by Grandberg 
Corp., Oakland, Calif., is said to drain a 
crankcase in a matter of seconds, with no 
lift or pit required. The Granco oil changer 
consists of a positive displacement type pump, 
capable of high vacuum, driven by a 110-volt 
AC-DC '/th-horsepower electric motor equip- 
ped with conveniently located toggle switch. 
Four assorted lances are furnished with the 
| changer, to fit all cars, trucks, tractors, buses 
|}and boats. Each is equipped with a quick- 
coupler and check valve to prevent drippage, 
the company states. Comes complete with six 
feet of hose, 10 feet of electric cable having 
cround wire, which eliminates possibility of 
shock. All equipment is displayed on an 
attractive rack having a drip pan and holders 
for motor and extra lances. 
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CARBURETOR REBUILDER — Especially 
adaptable for used-car operations is this Hy- 


grade finger-tip system. The manual which 
forms the keynote said to enable a mechanic 
who has never repaired carburetors to be- 
come an expert in one week's time. Available 
only to dealers who become registered Hy- 
grade carburetor rebuilders, this manual 
illustrates and explains each step of rebuild- 
ing. The 20 kit assortment—CKA-20—will serv- 
ice Fords, Chevrolets. Plymouths and several 
other cars of popular make. The other 25 
carburetor assembly kit—CKA-25—will service 
95 percent of the cars on the road today, 
|according to Hygrade Products division, 
| Standard Motor Products, Inc., 35-35 Thirty- 
| Fifth St., Long Island City 1, New York. 


































ITS ELECTRONIC—A completely redesigned 
sound probe utilizing the principles of elec- 


tronics is announced by Como-Tex Co., 128 
W. Lake Street, Chicago |. The new device, 
according to Charlies Ernst, localizes sound 
electronically bringing it to a focal point. It 
may thus be accurately traced to its source. 
Amplification of the sound immediately re- 
veals its true character whether normal or 
foreign, the company states. "Welding rods, 
pieces of steel, mechanical stethoscopes, etc., 
says Ernest, have been widely used by mechan- 
ics and engineers, but these make shifts have 
proven inadequate in trying to localize sounds 
and solving most mechanical problems.” 


* * * 
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FENDER REPLACEMENT—It is no longer 
necessary to replace a complete quarter 
| panel when only the fender is damaged. 


| Foxcraft Products, 3235 N. 22nd St., Phila- 
delphia, is introducing a unit that will save 
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NEW PRODUCTS 


A MAGNETIC SWEEPER that runs along 
shop floors to pick up stray nuts, bolts, 
screws and small metal parts has been intro- 
duced as Magimmick magnetic sweeper by 
Uliman Products Corp., 152 Prospect Ave., 


Brooklyn 15, N. Y. Has 12 inches of powerfully | 


magnetized surface, the company states. Com- 
pactly designed to get into narrow spots, it 


reaches into corners, under benches and 
| machines. The special patented release fea- 
ture enables the release of sweepings by 





SERVICE SECTIO 





CLEANS FITTINGS — Dover-Prairie Corp. 
LaGrange, Ill., has introduced a pocket-size 
| tool designed to remove mud, ice, or any 
foreign matter from grease fittings. The tool 
| which fits all standard grease fittings, is 
| suitable for use in lubrication work on autos, 
| tractors, trucks, buses, and road, farm or 
industrial machinery, and any other equip- 
ment using standard grease fittings. Use of 
the tool prevents damaged gun tips and 
eliminates damage to grease fittings caused 
by improper cleaning with screwdrivers or 
other unsuitable implements, the company 
| states. Grease jobs are speeded because of 
| the ease with which the tool cleans fittings to 
provide best connection with the grease gun. 
With clean fittings there is no loss of grease 
or pressure and a more thorough greasing is 
possible, it adds. 


merely opening the cover. This breaks the | 


magnetic adhesion and articles drop off in- 
stantly, the firm adds. 





over 75 percent of labor and parts, it states. | 


This new product transforms an expensive 
repair job into a simple replacement. There 
is no cutting or piecing necessary as the 
| fender is perfectly matched, it adds. Avail- 
able for two-door and four-door models, right 
and left. The left fender replacement includes 
| the gas tank filler box, eliminating all repair 
work. 






FRESHENS AIR—Odor Ban, a_ !'/2-ounce 
electric deodorizer, is offered by Cauhorn 
Distributing Co., 9993 Broadstreet, Detroit. A 
deodorant cake is inserted in the unit and 
when activated by the heat of electricity, it 
kills smelis, the firm reports. 





RECONDITIONS BRAKE DRUMS—A _ unit 
that grinds, machines and hones brake drums, 
the Drum-Dokter, is being produced by Bar- 
| rett Equipment Co., 2lst and Cass Sts., St. 
Louis. The apparatus has a micrometer dial 
indicator for checking drums both before and 
after reconditioning, says the firm. 





FOR STEERING-ARM REPAIR—A 
straighten steering knuckle support arms and 
correcting caster has been developed by Arn- 


tool to 


Wood Co., 610 W. Colfax, Denver. The ARW | 
Caster tool is used with a ram-type jack and 


ls og 


| castle, 





MEASURES RADIATOR FLOW —An_im- 
| proved design Flow-Test machine for testing 
| the gallons-per-minute flow of an automobile 
|radiator is offered by Inland Mfg. Co. of 
| Omaha. The new machine circulates water 
| through the radiator, duplicating the condi- 
tions of a car on the road. Testing may be 
done either with the radiator on or off the 
car. A gallons-per-minute flow meter gives 
| quick visual direct readings. The unit is port- 
| able and self contained, requiring no water 
|or sewer connections. A caster base makes 
the machine easy to move about the shop 
| An electrically powered pump is used for the 
| water return, according to the company. 


* * * 
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| AGAINST FADING — Diagram 
World Bestos ‘Red Block’ (top right) in the 


shows new 
combination which is guaranteed to 
eliminate brake fade under any and all con- 
ditions, according to World Bestos, New 
Ind. Red Block segment keeps brake 
drum free of organic film or other deposits 
thus prohibiting glazing of blocks or drum 
surface, it states. By keeping these friction 





the wheels need not be removed, the firm 
states. 


surfaces clean and smooth, brakes will oper- 
ate at top efficiency whenever applied and 
fading is eliminated completely, the maker 
adds. 
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SANDS BRAKE SHOES—Lempco model 8SU 
brake shoe sander removes old bonded lin- 
ing rapidly, trues the shoe, and leaves a 


| bright clean surface with the correct degree 


of roughness to assure perfect bonding of the 
new lining, says the firm, Lemco Products, 


Inc., Bedford, O. It handles shoes of all types, 
ranging from 8 inches to 18 inches in diam- 
and up to 4 inches wide, 


eter it is said. 





REDESIGNED — Four new design features, 
incorporated for increased work efficiency, 
have been introduced by Greene, Tweed & 
Co., North Wales, Pa., in redesign of its line 
of replaceable face hammers. Tools are 
equipped for rapid replacement and inter- 
change of hammer faces, with faces available 
in rawhide, Basa molded composition, plastic, | 
copper and babbitt, thus offering selection | 
of the face that suits the work and prevents | 
mar, chip or "pile up" of material struck, 
the company states. 


| vertising 


with four gold-color mirrors already mounted. 












MIRROR PROMOTION AIiD—The 1950 ad- 
and sales promotional campaign | 
of the Supersite Corp., 384 Canal Place, New 
York, includes a display in color. The size 
of the display is 22!'/, inches by 13 inches, 
including the product. The display is delivered 




















REMOVES EXHAUST GASES—Exhaustaire, a 
portable device which carries fumes from the 
car to the outside, has been introduced by 
F. E. Brady Products, Inc., Muncie, Ind. 

(Continued on Page 47, Col, 1) 
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SERVICE SECTION 


New Products | 





(Continued from Page 46) 


revised edition of the _ illus- 


trated booklet, “Vinylite Resins 
ani Plastics,” has been published 
by Bakelite Corp., 300 Madison 
Ave., New York 17. It is available 
to interested parties by writing 
th: 


company. 





NEW AD SPOT—Wheel discs that fit any | 
car. Hold disc stationary while wheel turns. | 
Simple fitting to axle spindle holds disc in | 
place. Any advertising message can be | 
placed on disc—two mottos ready for Na- 
tional Safety month. Developed by Van 
Houten, Inc., 16141 Harper Ave., Detroit. | 


+ + * 


Easy Installation Features 


Service Driveaway Bell 
Shur-Call, an improved service | 
driveway signal that can be put 
into operation without the need of | 
ordinary fittings, is now available 
from Acme Air Appliance Co., Inc., | 


100 Hinsdale St., Brooklyn 7, N. Y.| : 


This signal needs only to be}! 
plugged into a 100 or 115-volt AC) 
outlet, after which the tubing is) 
pushed upon the air relay pipe—no | 
special couplings or clamps are | 


needed—and the other end closes} ~ 


with the three-eighths-inch steel | 
plug that is provided for that pur-| 
pose, the company states. 


Even in the event that the al 
ing is cut by truck or tire chains, | 
it is easily repaired with a short | 
length of pipe or metal tubing, it | 


| 


adds. 








STEAM CLEANS—A 
ing machine, which boasts a flow system that 
is said to keep the tank, and all water and 


portable steam-clean- | 


solution lines hot, has been introduced by 
Spontane Mfg. Co., Atlanta. 


* * * 


Jet Starter Speeds Up 
Cold-Weather Starting 


A device which is claimed to start 
cars promptly in cold weather has 
been introduced by Leake Engi- 
neering, Inc., 104 Montgomery St., 
Brooklyn, N. Y. 

Requiring no electrical connec- 
tions, the manufacturer said the 
Jet Starter is a development of a 
jet atomizer. 


* * + 
Clear Plastic Coating 
Packaged for Auto Use 


Krylon, a protective plastic coat- 
ing that may be wiped, brushed 
or dipped on, is now being pro- 
duced for automotive use by Foster 
and Kester Co., Philadelphia. 


The new package is in a 12- 


ounce, self-contained spray unit 
(aerosol bomb type). Krylon is said 
to leave a transparent film which 
prevents rust and corrosion on 
chrome trim. 

a + ca 


Steber Offers Column Light 


For Service Stations 

Steber Mfg. Co., Broadview, IIL, 
announces a new column light for 
service stations and other appli- 
cations. The unit is a fluorescent 
illuminated standard built on a 
superstructure of are welded 
steel. Bottom half of housing is 
constructed of 16-gauge sheet 
steel. Upper half is Skytex glass 
enclosed with four 40-watt fluor- 
escent tubes, mounted one behind 
each glass panel. 

One of the glass panels can be 
removed to permit replacement of 
lamps or for cleaning. Flood or 
spot lamps can be attached to 
crown cap which is provided with 


Honored by America’s 
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half-inch threaded openings. |can add merchandising power to| step method of putting new sales 
Half-inch pipe fitting for air or 
water line as well as hose hanger 
hook are provided, 





FOR FORD SPRINGS—To insert- 


service 


the external appearance of a store. | appeal and more profit in every 


Titled “Plexiglas for 


Store Fronts,” it illustrates more | COVeTS 


Modern | Used car, the firm said. This method 


reconditioning procedures 


than a dozen actual applications of | for both the interior and exterior 
this weather-resistant architectural | 0f cars and trucks. 


|material on all types of stores, in-| 
| cluding an auto dealership, In each | 
|case, captions specify the material | 
|used, give dimensions and describe | 


|the lighting methods employed. 


Four pages are devoted to sug-| 
i| gested store fronts whose design 
|}embodies advanced thinking in the 


|application of this plastic for maxi- 
mum beauty and effectiveness. 


| equipped rear springs of 1949-50 Fords there | 


lis now available the Rowland spring service 
kit for Fords, announces William & Harvey 
Rowland, Inc., Philadelphia. The kit includes 
| four spring aligners and 12 spring inserts. 


_ Show Windows 
Booklet Describes Plastic 


For Store Fronts 
| For retailers, store architects and 
| designers Rohm & Haas Co., Wash- 
|ington Square, Philadelphia, has 
published a booklet which shows 
| how its acrylic plastic Plexiglas 


fore- 


a 


Honored by Doctors of Motors, 


* * * 


Reconditioning Booklet 
Offered by Hollingshead 


A free booklet outlining a planned 
21-step method of appearance re- 
|conditioning for used cars and 
trucks has been announced by R. M. 
Hollingshead Corp., 740 Cooper St., 
Camden, N. J:, in connection with 
its Carsmetics program which is 
getting under way in January. 

The booklet tells how an expert 
on reconditioning has planned a 21- 





| Spee-Deliner, 





BRAKE LININGS — Dura-Bond 
Inc., Ann Arbor, Mich., announces the Spee- 


REMOVES 


Deliner, built for fast removal of bonded 
brake lining. This development results from 
demands from brake service shops for a 
quick and easy lining removal method to 
process the daily increasing number of previ- 
ously bonded brake shoes coming into their 
shops, the company states. Tests prove a vol- 
ume of 35 to 50 shoes per hour is easy with 
it adds. Unlike shearing and 
chiselling methods, Spee-Deliner not only 
quickly removes worn lining, but also leaves 
brake shoes clean and bright, ready for 
bonding, it is stated. 

(Continued on Page 48, Col. 1) 
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most automotive engineers, who 
acclaimed Perfect Circle Piston 
Rings as best engineered — by 
more than 4 to |.* 


America’s expert mechanics, who 
actively express their piston ring 
preference by installing millions 
of Perfect Circles every year. 


owners all over America, who in 
survey after survey have invari- 
ably named Perfect Circle their 
first choice by a wide margin. 


(/Ilustrated—GX Steel Oil Ring—one of 62 types of Perfect Circle Piston Rings.) 


*In an independent survey among automotive engineers—maintenance men, fleet operators 
and designers of new equipment—Perfect Circle was first choice as the best engineered piston 
ring—first by more than 4 to 1—and received more votes than ALL other brands combined! 


Perfect Circle Corp., Offices: Hagerstown, Ind., and Toronto, Can. Planis: Hagerstown, Richmond, New Castle and Tipton, Ind., and Toronto, Can. 








New Products 


(Continued from Page 47) 


Publication of a new and revised 
edition of the book, “How to Run 
a Lathe,” is announced by South 
Bend Lathe Works, South Bend 
22. Containing 128 pages and more 
than 350 illustrations on the care 
and operation of metal-working 
lathes, this book may be used as 
a reference by experienced machin- 
ists or as a text by the apprentice 
or shop student, the company 


claims. 





FITS MANY CARS—A visor said to be suit- 
able for most cars is announced by Controla 
Mfg. Co., 2241 S. Indiana Ave., Chicago. The 
device is finished with silver hammerloid and 
comes with "'Kromtrim'’ or without. It can be 
refinished to match the car, and no drilling is 
necessary for installation, the firm said. 


EET 


| Device Cleans Carburetor 


Without Dismantling 


Pennsylvania Refining Co., 
Cleveland, reports its new tool, 
the Gumouter, when used with its 
product Gumont, permits thor- 
ough, easy cleang of all internal 
parts of the carburetor in a 
matter of 15 minutes without 
taking the carburetor apart or 
off the engine. 


To use the Gumouter, it is 
necessary only to detach the fuel 
line at the fuel filter or carbure- 
tor fuel intake. The fuel line is 


then capped or plugged with a 


five-way combination fitting 
which serves the majority of 
requirements, the firm states. 


* * * 


Welding Manuals 


Electrode division of McKay Co., 
349 McKay Bldg., Pittsburgh 22, 
has issued the first of a new series 
of manuals on arc welding, de- 
signed to instruct beginners and 
refresh the memories of experi- 


enced operators in making general 
weld repairs. 





ATTENTION GETTER—To 
purchase impact for its Freeman headboit 
heater, Five Star Mfg. Co. of East Grand 
| Forks, Minn., uses an unusual counter demon- 
stration unit. By pressing the switch a pros- 
pective buyer can actually see how this motor 
heater works; in a matter of seconds the 
water in the jar begins to heat visibly. Base 
of the display is made of metal with a well 
for the jar to rest in, and a tray for advertis- 
ing literature. The metal back is die-cut and 
lithographed in two colors. Plugs into any 
110-120 volt AC-DC outlet. 


create point-of- 
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SPINNER—A 


chrome 
inches in length equipped with a ball bearing 
is specifically made for the new aero designed 


plate propeller 


fronts of the Studebakers and Fords. When 
the car is in motion the air spins the pro- 
peller and provides not only attractive ap- 
pearance but is said to reduce the bugs and 
foreign matter which tend to clog the radia- 
tors. The Lindberg prop can also be mounted 
on grilles of other types of cars. Manufac- 
turer is Lindberg Engineering Co., 2450 W. 
Hubbard St., Chicago. 


ok oh * 
Spray Wax Introduced 
By Wingwax Co. 
An aerosol car wax has been in- 


troduced by Wingwax Co., 
ton, O. 


Wingwax is applied by pressing | 


a finger-release valve which sprays 
the “100 percent imported carbuna 
wax.” The job is then completed 
by wiping it off, the firm said. 


independent repairmen install 
ay Re altel es Eee 
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SUPPLIED 
by Chrysler 


Corporation 


You can get 


MoPAR 
aE TLL 
ACC 


ce 


Easy to Use 


Convenient packaged sets 
of MoPar Power-Punch 
Piston Rings include full 
instatlation instructions. 


Easy to Get 





TWO TYPES AVAILABLE 


OIL SAVER SETS for new or re- 
bored cylinders. Engineered to 
seal compression, allow lubri- 
cation of cylinder wall, prevent 


scuffing, control oil consumption. 


OIL MASTER SETS for re-ring 
jobs, Restore compression and 


Peano esa Sle oil economy without reboring, 
dealers handling Chrysler prevent scuffing, allow necessary 
Corporation-built vehicles. cylinder wall lubrication. 


PLYMOUTH * DODGE + DE SOTO * CHRYSLER CARS 
DODGE ‘fob-Rated TRUCKS 


GAT UE Tah 


AYSLER CORneg 
yse Ration 
Ma PAM 


te PARTS AND ACCESSORIES ° 


7 plete—the 


Day- 


| Products, 


SERVICE SECTIO’ 


Gardner-Denver Offers 


Compressors on Trailer 


A new line of trailer-mount:d 
portable compressors is announc: d 
by Gardner-Denver Co., Quincy, I 
The compressor units are said o 
|be ideal for painting contractors, 
| stone masons, monument workers, 
|public utilities and _ industril 
| plants. 

The Gardner-Denver traile -- 
mounted units are furnished com- 
air-cooled compressor, 
with V-belt drive to gasoline en- 
gine, mounted on a pipe tank type 
base. The unit is equipped with 
semi-pneumatic rubber tired roller 
bearing wheels, drawbar, trailer 


hitch and stabilizer leg. 





MOBILE REFINISHING UNITS — Durabake 
Inc., of Fostoria, O., announces Mobil-Dry, 
a line of portable infrared refinishing units 
said to feature gold-plated radiant wall 
construction and balanced lamp distribution 


Rear-Door Safety Lock 


Patented by Dickson 


Earl N. Dickson, head of Neivel 
Inc., South Bend, has 
been granted a patent for a rear- 
door safety lock, which he said 
fits all four-door automobiles. 

An automatic feature, accom- 
plished with a simple installation in 
the center post and the door, allows 
a rear door to open only when a 


front door on the same side is 
opened, Dickson said. 
cf * + 





FOR GAGE BLOCKS—An accessory set de- 
signed for use with all makes of precision 
gage blocks is announced by Jansson Gage 
Co., 19208 Glendale, Detroit. The set makes 
possible a variety of additional applications 
with gage blocks, the firm states. It includes 
iaws, straight edges and adjustable holders 
in various sizes, as well as a center point 
and scriber. 


* * * 


Nu Orm Offers Booklet 


Publication of an eight-page in- 
formational booklet describing its 
new-car dealer service analysis and 
follow-up plan is announced by Nu 
Orm Plans, Inc., 3742 W. Slauson 
Ave., Los Angeles 43. 








EY RENN MEANT — Stee IMIR 










































SAFETY FIRST—An auto accident which 
snuffed out the life of one of his grandson's 
playmates caused E. M. Newton, business 
man of Pasadena, Calif., to investigate the 
cause of traffic accidents involving children 
who fall out rear doors of speeding autos 
The result of his research is Safe-Lock, de- 
signed to eliminate the danger caused when 
rear doors fly open while car is in motion. 
(Continued on Page 49, Col, 1) 
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10 = ; saa | siaahendetiaiiad a 
| cited. Chief among these are the 
nozzle and cartridge receiver. 
N ew Pp ro d uc ts Specially designed seals inside 
ante d the nozzle and receiver have 
inc: d (enttaned treat Wese 26) | made these two vital parts water- 
y, I G | tight. Other changes listed are 
id 0 « four-page folder outlining as-|available upon request for private new threaded hose connections, 
ctors, ’ seribly procedures and applications |label distribution. For further in- | new cartridge guard finger grip 
rkers, for Palnut washer-type self-lock- | formation write to: Ohio Adhesives | and redesigned carrying handle. 
strial ing nuts is offered by the Palnut | Corp. Box 482, New Philadelphia, - ‘ > 
Co, 47 Cordier St., Irvington 11, | opi, leg : a 
ie nr N. J. : ee Super-Hard’ Auto Finish 
com- eat Allegheny Booklet Claimed by Plasticlear 
> | “ od ‘ 
> en. | Technical data certified by the So) a Se 


“type roll tadals aL | metallurgical staff of Allegheny | |paint jobs has been produced by 


with Ludlum Steel Corp., Pittsburgh 22,| PLASTIC-COVERED PANELS INTRODUCED—Wall and ceiling panels with a plastic finish| Plasticlear Products, Inc., 29 Mills 


~ j i i that simulates fine woods and marbles are being produced by Marsh Wall Products, Inc., L B 
roller PROTECTIONS. has been published and is available Dover, O. These panels, the firm states, can be put up over old or new walls with St., Malden, Mass. " p 
railer j wy | The cleaner-polisher is applied to 


in a 16-page booklet titled “The | carpenters’ tools. 





ef » oe of Tool and High Speed ; ; the car and is then treated with the 
' > aad ~ ees * * & | light trucking in 48 hours. To use Ansul Chemical Offers | finish which is put on when wash- 
: TRY ‘ 7 the flooring, only Portland cement | ,, - —— ‘ ing the car, the firm states. It is 
i STE ds <i Resurfacing Compound }and water need be added to the New Fire Extinguisher : claimed that the latter solution is 
Announced by Tremco | Redimixed aggregate. A dry chemical fire extinguish- | }) that is then needed to keep up 
' A preparation for resurfacing | a ae. | er, said to be completely water- | the luster. > ea 
: floors has been announced by the | Tuf-Bord Cartons | tight, has been introduced by d ‘ 

| Ansul Chemical Co., Marinette, Monarch Screw Driver 


Cleveland. Called Mulsomastic | | bake peo . a lane Wis. 
Redimixed %-inch flooring, the|>0ard produced at the Cleveland | 


substance can be used on a smal]| Cartons plant of Robert Gair Co.,| 


The company claims the Designed for use on Monarch 
unit, the Ansul Model B extin- |lathes having either a_ six-inch 
guisher, is more rugged, more | type D-1 spindle nose or a six-inch 


| Tremco Mfg. Co., 8701 Kinsman Rd.., | 


i j Go 








patch or entire floor. \Inc., New York, is claimed to be| dependable and easier to main- |type A-1 spindle nose, an auto- 
‘ a The company claims the product | Particularly suited for packaging! tain than its predecessor, the | matic work driver of the serrated 
; Pr saat | sets overnight and is ready for foot | durable goods. The firm offers over| Model A. | jaw type is announced by Monarch 
A] ‘ie | traffic the following morning, or for | 50 cartons in different sizes. Twelve new design features are ' Machine Tool Co., Sidney, O. 
| - we os a ee - 
DISPLAYS FILTERS—Fram Corp., East Provi- | = | 
dence, R. |., is releasing to gasoline and 
service stations throughout the U. S. a litho- ( ’ 
graphed cardboard counter and window dis- ( dar SU Qi os 
play that dramatizes Fram ‘'four - in - one" DO g 
complete engine protection through Fram oil, 
gasoline, carburetor air and crankcase air Y 
irabake ) filters. 
bil-Dry, * * * e e 
it 
+ wall Rustproofing Chart 
bution Nox-Rust Chemical Corp., 2429 S. | ave eC 
Halsted St., Chicago, announces | 
that its rust preventive use chart, | 
which gives data for rustproofing | 
of metals, has been brought up-to- @ e 
Veivel | date and is available on request. | 
has i | (U 
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said : ee, 
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—— extreme-pressure lubricant. Protect 

ED eea = hypoid gears with finest Quaker 

seusreese Ctato Cuper Quadrolube, especiall y 
ee 








cago |. The unit includes a debonder, drill | 
jig and multiple coverage brake lining set | 
No. BR850ID. 


* * * 


set de «=|, Ensign Products Offers + e 

reciion New Penetrating Oil nN r 

__ makes A lubricant-base penetrating oil e 
ications : . . 

iacludes with capillary action for penetra- | 

holders tion of rusted or “frozen” metal 

r point — parts is announced by the Ensign 


Products Co., 3528 E. 26th St., Cleve- 
land. Not a solvent, the penetrant, 






et called Ensign 318 Pen-a-trate, is _ Quaker ee 
ze in- said to be one of the few penetrat- ee 
ng its ing oils to contain no kerosene. ft, 
is and The penetrant may be sprayed or Quaker State makes not one, Quaker State Quaker State 
by Nu dripped over the parts to be loos- cs —— Viscous Lubricant Wheel Bearing Lubricant 
lauson ened. Parts may also be dipped or but several different grades and 

soaked, the manufacturer states. ° : 

Blended with oils to obtain a mini- types of lubricants, each designed a 

mum of surface resistance, Ensign = ae ee 

318 Pen-a-trate reportedly utilizes for a particular purpose, all of non 

the capillary action of fine lubri- outstanding quality. 

cants to reach the innermost points. ‘ 

ok * ” 





Trailer Hitch Claimed 
To Fit 90% of Cars 
A trailer hitch that fits “90 per- 
cent” of all automobiles has been 
produced by Bond Trailer Mfg. Co., 
926 S.W. Lawn Ave., Canton, O. 
The device is made from alloy 
Steel and does not interfere with 
gravel shields on bumpers, the firm 
States. 





* * * Sell complete Quaker State lubri- 
Ohio Adhesives cation service to give your cus- eoguaher State 

t_ which Ohio Adhesives Corp. has just x cn . wartcant 
puree completed the construction of its tomers the finest lubrication 
ate the hew adhesive plant at New Phila- ‘ = -e can rise 
eniidres askin ee GMs Mhalneey Greneiiee- that modern science can devise. 
a or ~ tures resin and rubber adhesive for | Quaker State 
1d ‘when the industrial, automotive, and 45-6131-3 Quaker State Quaker State Universal Joint 


motion. building trade. Quotations are | Quadrolube Waterproof Lubricant Lubricant 
) 
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By Westinghouse Head... 


Tax Incentive Plan Offered 


PITTSBURGH.—A tax plan that 
purportedly would create more pur- 
chasing power by cutting individ- 
ual income taxes has been pro- 
posed by Gwilym A. Price, presi- 
dent of Westinghouse Electric 
Corp., in the January issue of 
Coronet magazine. 

This “incentive income tax 
plan,” Price said, is also aimed 
at increasing individual incentive 
to invest in American business, 

Price explained that the plan 
was designed by Frank Wilbur 
Main and M. C. Conick, of a Pitts- 
burgh accounting firm. It recom- 
mends that: 

1. All income should be taxed 
at the same rates, whether it is 
received by an individual or by a 
corporation. 

2. Exemptions should be raised 
to $1,000 for a single person, and 
$2,000 for a married couple, and 
remain at $600 for each dependent. 

8. The new graduated rates 
should begin at 15 percent on 
the first $2,500 of taxable income 


and rise to a maximum of 50 | pointed out that a family of four | 





percent at the $50,000 level and 
above. 
4. The double tax on corporation 


dividends be eliminated by freeing | 
|}more a week—before the tax col- 


the stockholder of tax liability. 


“To these recommendations,” said | 
Price, “I would add this proposal: | 


Allow corporations to retain un- 
taxed more of their earnings, in- 


sofar as they are used for modern- | 


ization of plants and machinery.” 

In his article, Price said 20,000,- 
000 individuals who now pay in- 
come taxes would be released from 
paying anything at all, and income 
taxes on individuals would be cut 


all along the line under the in- 
centive plan. 
This, he conceded, would at 


first bring less money to the gov- 
ernment, but would enable the 
taxpayers to keep a larger share 
of their earnings to buy the 
things they need. In turn, this 
would mean increased business 
and higher tax yields, he de- 
clared. 

The Westinghouse president 


START SELLING SUPERIOR 


Wokori e 


In the past 12 months, thousands of dealers have switched 


to Lion Nokorode! Here’s why! 


By actual demonstration in dealers’ shops all over the 
nation, Nokorode’s ease of application, greater protective 
values, and other outstanding superiorities are proving 
to the experienced underbody coating applicator that 
Nokorode is a product that assures customer satisfaction. 
Nokorode’s superior qualities are possible only because it 
is entirely produced, every step of the way, by a single 


company — LION —thus giving Nokorode controlled uni- 


formity and controlled quality. 


Naturally, it pays to sell an underbody coating you can 
sell with confidence. That’s why it will pay you to team up 
with Lion Nokorode—the fastest-selling underbody coating 
in America! To get the details, just call or write for Lion’s 
complete, backed -by-advertising plan. It can bring you 


extra profits ...in a hurry. 


cae 


LION 





today pays taxes on all wages| 


above $51 a week. Under the in- | 


centive plan, he said, the family | 
would have to earn $68—or $17) 


lector got anything. 

Business would pay up to 34 per- 
cent on the first $50,000 of income 
and 50 percent of all earnings over 
that amount under Price’s propos- 
al, as compared with the present 
maximum of 38 percent. 

This, he said, would be “an un- 
bearable burden” unless it was off- 
set by eliminating the double tax 
on dividends and allowing corpora- 
tions to retain more of their earn- 
ings for growth. 

Price explained that before West- | 
inghouse, for example, pays a| 
stockholder a dividend of $1.25 for 
using his money, it first must pay 
federal and state taxes of about 
85 cents a share. 

Then the investor, in turn, must 
pay a second tax on his individual 
income of anywhere up to 82 per- | 
cent. Thus, double taxation could 
take as much as $1.03 out of each 
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EMPHASIZING AUTO INDUSTRY TO CLEVELANDERS—This 1950 Studebaker was displayed 


in front of the Cleveland Trust Bank building, Cleveland, recently to emphasize how the 


automotive so 


"68 firms of the Cleveland branch territory, 


helped produce this 1950 Studebaker Champion sedan." 


$1.25 the stockhoider received, ac- 
cording to Price. 

Even a moderately wealthy 
man will pay enough tax to re- 
duce the return on his invest- 
ment to a mere 3 percent, said 
Price, asking: 

“What incentive is there in such 
a return to persuade the investor 










LION OIL COMPANY, El Dorado, Arkansas 


provides jobs for American workers. Back of the car was a sign reading: 


employing 101,000 residents of northern Ohio, 


|to put his money into corporation 
stock, to turn over his savings to 
help make jobs for others, to help 
produce more and better products 
at lower prices?” 

Every man, he asserted, “de- 
serves a 50-50 break from the tax 
collector.” 

Elimination of double taxation on 
dividends and exempting millions 
of small wage earners from _ in- 
come taxes “would be the most im- 
portant boost our lawmakers could 
give to America’s financial wel- 
|fare,” Price declared. 


Pay Increases 
In Trucking 


‘Show Decline 


WASHINGTON.—A study of 
| wage settlements with labor in the 
| trucking industry during the third 
| quarter of 1949 shows the increases 
|in wages were less than the in- 
creases granted in the first two 
quarters of the year, but still were 
|slightly higher than the average 
|for all industry, according to the 
industrial relations department of 
}the American Trucking Assns. 

ATA found that 13 percent of 
the trucking agreements during 
July, August and September were 
renewed without wage increases. 

Herbert F. Floyd, the depart- 
ment’s labor agreement analyst, 
reported the trucking agreements 
in the third quarter called for 
wage boosts averaging 6.8 cents, 
compared with an average increase 
of 12 cents in the first quarter and 
7.9 cents in the second quarter. 
The average increase in the 847 
settlements publicly reported in in- 
dustry generally was 5.7 cents dur- 
|ing the third quarter. 


Rubber Lubes 
Chek-Chart Bulletin Cives 


Service Hints 


CHICAGO. In presenting the 
problem of lubricating rubber 
bushed parts, the Chek-Chart serv- 
ice bulletin suggests the following 
course to meet automobile manu- 
facturers’ recommendations and 
customer demands for the elimina- 
| tion of annoying squeaks or grunts: 

Never use a mineral-oil base 
lubricant on rubber parts under 
|any circumstances. 
| Never use a “rubber” lubricant if 
jthere is no annoying squeak or 


| grunt. 
| If there is a noise, apply a “rub- 
|ber” lubricant but inform the 


customer that repair or replace- 
;}ment is indicated and that the 
| “rubber” lubricant applied was only 
|a@ temporary measure. 


U. S. Rubber Purchases 


|'Martin Chemical Division 
NEW YORK.—U. S. Rubber Co 
has purchased the Chemicals divi 
sion of Glenn L. Martin Co., ac 
cording to a joint announcement 
by the two companies. The rubbe: 
|company will acquire all assets of 
the division, including a vinyl resin 
plant at Painesville, O., laboratory 
|equipment in Baltimore, patents 
}and the trade name Marvinol. 
| The business will become a part 
of the Naugatuck Chemical divi- 
|sion of U. S. Rubber. The Paines- 
ville plant will continue to make 
Marvinol vinyl resin for sale t 
|manufacturers of plastic products 
Through the sale, Martin Co. re- 
|portedly completes a program of 
concentration in the aviation field 
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Dealer Business Counsel 


Unwise to ‘Give Away’ New-Car Deals 
In Last Half of Month 


(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel | and the customers who come in 
_.| after the 15th of the month. 

HE merchandising methods in| All the dealer can hope to ac- 

our business are somewhat dif-|complish at the most is the return 
ferent than they are in other retail lof a few of these buyers for 
lines. | service. 

In our business, when dealers 
crack the so-called nut or the 
break-even point 
in their business, 
then they start 


* * 


* 
Used Car Also a Loss 
OWEVER, in addition to not 
making any money on the new- 


car investment on his hands which 
even after the used-car over-allow- 
ance has been charged off, will 
probably result 
loss when the used car is sold. 


practically giving 
the new cars 
away free. In 
other businesses, 
after they crack 
their nut or in- 
come equals ex- 
pense, then they 


cars away, you are very definitely 





d. B, Van Tasos buying public. 


Also giving a much better price 
after the 15th or 20th of every 


profitable basis 
and begin to make some money. 


We, in our business, operate on 
a uniform basis more or less of 
starting out on the first day of | 
the month with an_ established | 
amount of so-called fixed retail | 
burden which represents the dif- | 
ference between the previous) 
months total expense of the busi- 
ness (less commissions, prepara- 
tion and delivery, guaranty and 
policy and cooperative advertising 
expense) less the total amount of | 
gross profit from stockroom and | 
service sales. 

This difference in amount is 
what we classify as the new-car 
retail burden or that part of our 
total expense of the business that 
has to be absorbed by new and 
used-car selling profits. 

So let us assume this retail bur- | 
den amounts to $1,000 on the first 
day of the month and on this day | 
we sell a new car which grosses 
us a selling profit of $100 which 
is the amount of gross profit on 

the new-car deal less new and 
used-car selling expense and less | 
the used-car over-allowance. 

* + on 


Burden All Absorbed 


Now our retail burden amounts 
to $900 and let us assume in 
the next 15 days of the month we 
sell nine new cars on the basis of | 
producing a selling profit of $100) 
per car or a total of $900. Thus, | 
our amount of new-car retail bur- | 
den has been completely absorbed | 
by the profits produced by the sale 
of new cars. 

From now on we can give new 
cars away free and we don’t stand 
to lose money and this is just | 
about what the average dealer 
does. 

Now the new-car buyers that 
come in after the 15th of the month | 
in this particular case would stand | 
a pretty good chance of getting a/| 
new car at cost or slightly above | 
cost if they were a better sales- | 
man than the dealer, or the deal- | 
er’s sales manager. 

On the other hand, the cus- 
tomer who had purchased a car 
before the 15th would have had 
to pay more. The only ones who 
stand to profit on this plan of 
merchandising are the factories 


U.S. Releases 
247 Patents 


WASHINGTON. — The Depart- 
ment of Commerce last week made 
available for foreign filing 247 
U. S. government owned patent 
applications. These applications are 
the sixth group to be released in 
accordance with the President's 
Executive Order 9865. 

The order authorizes the Com- 
merce department to acquaint pri- 
vate industry with government- 
owned technological processes and | 
devices for which patent applica- 
tions may be filed abroad in the 
name of the government for the 
general benefit of American in- 
dustry. 

The department pointed out, how- | 
ever, that domestic licenses on the | 
patent applications are not yet | 
available. Sole purpose of the cur- 
rent lists is to furnish U. S. manu- 
facturers with an opportunity to 
contribute funds toward the filing 
of foreign applications in the gov- 
ernment’s name, 


Se 


| 








ram — 7-ton 


| “RECK-RACK” 








on a program of|car sale, the dealer has the used-| 


in an additional | 


Also, when you start to give new | 





cheapening the make of new car} 
start to sell on a|you handle in the minds of the) 
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WALDIE & BREMNER MAKE CHANGES—This Buick-Pontiac-GMC dealershi 
B. C., has remodeled its dealership twice between 1946 and 1949, according to 


for your dealership as a reliable 
place for your neighbors and 
friends to do business. It very 
definitely will result in bad pub- 
lic relations for you over the 
long pull. 

This give-away plan of giving a 
new car away free after the 15th 
month is not a very good way to (or 20th of the month does assure 
build a name in your community (the factory top new-car sales per- 






ML MIS) 


11 AUTOMOTIVE 
ASSORTMENTS 


Portable stands and presses 
—with selected units and attachments 

for every purse and purpose... 
for every shop, big or small. 


ML THIS A 


5 SPECIALIZED 
HYDRAULIC RAMS 


Hydraulic Wedgies — 4-ton midget 
ram —the 
. all served 


“shorty” 
hollow-type “pull” ram . . 
by the hand or motor-driven pumps. 


in Duncan, 
. M. Waldie, 
naging director of the firm. 





formance in your area and a swell 
profit; but to you, the dealer, it 
assures you a profitless business 
and a quick way to go out of this 
business. 

(Any questions you may have 
concerning business management 
will be gladly answered by J. B. 
Van Tassel, care of AUTOMOTIVE 
News). 


your choice. 


ML THIS / 


5 HYDRAULIC 
UNITS 


Complete pump, ram and 
single-hose units in 2, 7, 10, 20 and 
50-ton capacities — the 
right power for all service. 


MLL THIS / 


SPEE-D-COUPLERS for 
INTERCHANGEABILITY 


Only “Porto-Power” gives 
you this — for quickly attaching the 
pressure hose to the selected ram. 
More utility from a small investment. 











for these 


“Porto-Power” is the Exclusive (Trade Name Registered) Product of 


BLACKHAWK 


HAND 


JACKS © SERVICE JACKS 





Mexico to Build 
7,000 Vehicles 
From U.S. Goods 


MEXICO CITY.—From Jan. 1 to 
July 31 Mexico will import from the 
U.S. materials worth $16,500,000 for 
construction of at least 7,500 auto- 
mobiles and trucks, according to 
Hector Cortes, Reo representative 
in this country. 


Cortes added that by July 31, 
Mexico will have imported from the 
U. S. a total of $33,000,000 worth of 
raw materials and have assembled 
15,000 cars and trucks, besides im- 
porting from the U. S. 7,500 as- 
sembled cars and trucks. 


He pointed out that importation 
of several automotive vehicle parts, 
among them tires and accumula- 
tors, has definitely ceased. 


Cortes estimated that the Mexi- 
can automotive business, from as- 
sembly plants to the 2,000 dealers 
that normally function, will show 
a $16,500,000 profit in 1950. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry .. . an esti- 
mated more than 100,000 cover-to-cover 
readers weekly! 


; OM Y Porto Power 
GHWES VOU 
ALL THUS / 


Yes, only Blackhawk’s “Porto-Power” line gives you 
the range and exclusive features... to answer every 
vital need for hydraulic service equipment! 
extremely important that you make “Porto-Power” 
You see, “Porto-Power”’ is MORE 
THAN A BODY TOOL. It licks tough jobs that 
require portable hydraulic power throughout repair, 
rebuilding and reconditioning work. 


Let your Blackhawk Jobber show you why 
“Porto-Power” is an unmatched money-maker and 
overwhelmingly your best bet. 
Co., Dept. P-4010, Milwaukee, Wis. 


UL THUS La 


It’s 


Blackhawk Mfg. 


73 


ATTACHMENTS 


They harness the rams to do 
an unbelievable range of work 
— and bring utmost returns 
on your investment. 


MLL [HIS Ja 


EVEN MORE NEW 
DEVELOPMENTS 


To be announced soon! Watch 

“Porto-Power”’ 

makers. They're spectacular. 
You'll want all of them. 


money- 


°° WRENCHES 
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By Gordon Hebert 


Staff Correspondent 


NEW ORLEANS.—The November 
figure of 1,104 new-car registrations 
in Orleans parish (New Orleans) 
brought the total for the first 11 
months of the year to 11,236, as 
compared with 7,810 new-car sales 
for the like period of 1948. 

While the November registrations 
were a slight decrease of 39 units 
under the 1,143 sold in October, the 
former month ranked fifth from a 
volume standpoint. The best month 
was September with an alltime high 
of an even 1,300. 

November was the seventh time 
in a single month that the con- 
sumption of new cars soared past 
the 1,000 mark. 

The three cars in the low-priced 
field took 49.9 percent of the total 
business. 

New-truck sales in November 
took a dip of 60 units, as compared 
with the previous month when 216 
were sold. The 156 registered in 
November was the second low 





eliminated and payrolls 
time . . . or less. 


record 







ing of 





WA aT OSE 187 Cle: 


OHIO 


DAYTON 7, 


WESTERN BRANCH . 400 W 


CUT YOUR PAYROLL COST IN HALF 


AND ELIMINATE 
TRANSCRIBING ERRORS 


with Dayurite 





Paaseserst® PAYS FOR ITSELF 


Whether you have a large or small pay- 
roll, Paywrite quickly pays for itself in 
actual time saved. Paywrite ends time- 
wasting repetition of entries and saves 
“proving” time, too .. . for every entry 
is identical on all three forms, 


TRANSCRIBING ERRORS ELIMINATED 

One writing posts all three records and 
thus eliminates errors that are bound to 
occur when figures are copied from 


PAYROLL AND RECORDS ON TIME 
Paywrite helps you meet payroll dead- 
lines by cutting preparation time in 
half. When Checks (or Cash Forms) 
are ready, Earnings Record and Payroll 
Summary are automatically up-to-date 
. ready for government reports or 


operate the Paywrite system from sim- 
ple instructions. Operator is always 
seated in a comfortable writing posi- 
tion. Standard forms and multiple load- 


quick and efficient. 


WRITE TODAY FOR FREE DESCRIPTIVE LITERATURE 
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Used Cars Spotty, Service Brisk in November . . . 


Sales Steady in New Orleans 


month of 1949. The top month was| keeping stocks low—awaiting the 
August with a total of 238. “break” in the market. 

With three legal holidays in No-| Used-car prices are fast adjust- 
ivember, All Saints, Armistic and ing themselves. One 
| Thanksgiving, the overall business 
| condition picture for the month was 


prices are 60 to 65 percent off the 
‘ ; | high dollar. 

considered good, according to the; A iother dealer stated that 1946 
consensus of the dealers. low-priced cars are wholesaling for 
| The used-car business continues | $750, 1946 medium-priced cars at 
|to be spotty, practically with the |$850 and 1941 low-priced cars are 
| independent operators. The new-car | from $350 to $375 at wholesale. 
|dealers with used-car outlets are The service business is holding 
putting more attention and stress| up surprisingly well. In a spot sur- 
l'on their used cars. |vey four dealers reported an in- 
As some dealers pointed out, | °TC4S5¢ ranging from 5 to 15 percent 


| | 
| “We can’t afford to get too big err “about even,” 
| 


a ~~ ccaeetas aes ae will while eight reported a slight de- 
| ee crease. Four of the eight dealers 
| All the dealers agreed that No-| reporting a small decline said 
| vember was a fair used-car month,| they would have equalled or sur- 
the volume being about the same | October if they had been 
'as enjoyed in October, The major| able to get out a few big jobs 
| problem in this end of the business,| they were working on before the 
according to the dealer, is the un-| end of November. 
|expected price drop in used cars. One dealer in the medium-price 
A goodly number of dealers are field who moved to larger quarters 
"last November has been showing 8 
steady monthly service increase. 

Another dealer in the medium 
and high-price field who opened 
last January and who finished the 
year with 583 new-car sales has 
brought his service volume just 
past the $10,000 figure for Novem- 
ber. This dealer has been showing 
a steady monthly increase. 

A dealer in the medium and 
medium-high price field said 927 
tickets ran through the service de- 
partment in November as compared 
to 1,002 in October, but the re- 
markable factor was that the “dol- 
lar volume matched the previous 
month.” 

The truck business, according to 
the dealers, was a bit “tight.” The 
buyers showed an inclination to 
hold the buying off until after the 
first of the year. 

The light units, half to three- 
quarter ton, made up the greater 
portion of the volume. The busi- 
ness was way off on the heavy 
stuff. 


‘Rockies Leader 





BS 


Two of the three payroll postings are completely 
eliminated by the simple, easy-to-operate Paywrite 
system. Without changing the writing 


sition, one 


posting completes all three forms . . . the Check (or ; 
Cash Statement), Earnings and History Record and In Sales Rise, 
Payroll Summary, Errors in transcribing figures are ‘Wiles Asserts 


are prepared in half the DENVER.—The rapid growth of 


the Rocky Mountain area is mov- 
ing the region into top rank as an 
automobile market, Ivan L. Wiles, 
general manager of Buick, has 
said here. 

“Our figures show that the in- 
crease in sales in this area is 
above the national average,” he 
said. “The rapid growth of the 
West led us to set up our newest 
sales zones with headquarters in 
Denver. 

“Selection of Denver as our sales 
center for this region is just one 
more recognition of this city’s 
rank as the capital of the Rocky 
Mountain area.” 
to record. 


Canada Group to Seek 


Free Cars for Amputees 


OTTAWA. An allout effort to 
persuade the Canadian government 
to give free cars to help war- 
disabled double leg amputees and 
paralegic cases to earn a living is 
to be staged by War Amputations 


audit. Ottawa branch, Alan Piper, launch- 
ing the spearhead of the drive. 

. Piper, who despite the loss of 

Paysprste \s EASY TO OPERATE both hands, drives his own car, 

. ; ; said double amputation cases cut 

Clerical employees quickly learn to off from mobility would benefit 


greatly by having a car to enable 
them to augment their incomes. 
He told the meeting he intends 
}to pursue a “do or die” campaign 
|to get free cars for veterans who 
have lost both legs or are paralyzed. 


Roche to Quit 


Frank Roche has announced the 
immediate closing of his Hudson 
dealership in Atchison, Kans., for 
inventory with the intention of dis- 
posing of the business. 

Roche, 57, said ill health forced 


checks make operation simple, 


(CATALOG RR-362A) 






OMTPIGAFT vf ~ 
D . LOS ANGELES 


been in the automobile business for 
himself for 26 years, 


PICO BIVE 


independent | 
dealer voiced his opinion that the | 


of Canada, with an official of the | 


him to make the decision. He has | 
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| ROSE COMPLETES EXPANSION PROGRAM—The sales and service staff of Rose Motors 
(Studebaker), Philadelphia, gathers outside the dealership to mark the completion of an 
| extensive remodeling program. In the center is the head of the organization, J. J. Rose 
| Flanking him to the left are Frank Cooper, sales manager; Arch Traupmann, salesman, and 
| Kay Zebedias. To the right are Anne Morris, accountant; B. Sheetz, salesman, and William 
Agelie, service manager. 
392, of which $568,674 came from 
passenger cars and $86,717 from 
|trucks and buses. In the corres- 
| ponding 1948 period, tolls totaled 
| $501,160, of which passenger cars 
| paid $441,619 and trucks and buses 


Maine Turnpike 
Shows 44% Hike 


ND, Me.—An incre: ‘ 
eA punt in ‘the Sistine tare Fp ol one ior nd mae 
es r 9 last year, agains 8 the 
|pike’s earnings during the first : : 
peo medathe of last von compared | Previous year, mostly representing 
with the correspondin 1948 erlod income from restaurant and service 
e P & P | station concessions. 


| has been announced. 
| “While art of the turnpike’s nine- Although revenues last year in- 
ep Pp : lereased about $165,000 over 1948, 
month revenues reflect the higher operating expenses rose only $11,- 
tolls in effect since May, the fig-| 099, or from $164,642 in 1948 to 
ures also show consistent gains in $175,858 last year. This is regarded 
— especially by trucks and | as significant in showing that the 
uses. | $20,600,000 toll road project can 


In the nine months to Sept. 30, | : ‘ ; 
the turnpike collected tolls of $655,- | ee ee ratio as 


| - ieaiaiaton 
| Trucks and buses made the larg- 
Share-Ride Rule |er gain in the number of vehicles 
| using the turnpike last year. A 
Insurance and Permit | total of oa commercial vehicles 

" | paid tolls in the fi i s 
| Needed in N. M. pai s e first nine months, 


compared with 86,234 in 1948, mak- 
| ALBUQUERQUE, N. M. (UTPS) |ing an increase of 31.6 percent. 
| —Under a new law, New Mexico|In the same nine-month period, 
| share-the-ride drivers must secure | passenger cars using the super- 
a $10 permit from the state cor-|highway increased 12.5 percent, 
| poration commission, make no | from 1,082,628 to 1,218,383. 
| profit carrying workers to and NS a ee 
|from their jobs and must have 
| sufficient intueaaen, South Jersey Dodge Dealers 


| Insurance requirements are for | Name Steinhardt President 
| seven passengers or less, $23,500,| Election of George F. Steinhardt, 
and for eight to 12 persons, $28,500. | general manager of Eastern Motor 
No more than 12 can be carried in| Co, (Dodge), Atlantic City, as presi- 
one vehicle. dent of the South Jersey Dodge 

The law applies to a “car pool” | Dealers Assn., has been announced. 
| @8 well as to one car only to a| Other officers elected by the 
| group of workers. Penalty for driv- | group were: Joseph Volk, Trenton. 
|ing such a car without a permit/ vice-president; Charles Houchin, 
is a maximum fine of $100, 180) Laurel Springs, treasurer, and John 
days in jail, or both. Sullivan, Camden, secretary. 
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TRUCK EQUIPMENT 


@ GET REPEAT SALES because of 


user satisfaction. 












@ Anthony features give you 
more selling advantages. 
cs Anthony line is complete. 
@ Anthony nationwide dis 
tributor sales-service 
organization 
serves you. 
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Powerglide, New Carburetors Among Other Features .. . 





Chevrolet Boosts ’50 Horsepower 


(Continued from Page 34) | 
around, into the vanes of the tur-| 
bine. 

This is torque conversion of | 
multiplication. In the space of 
the few seconds needed for ac- 
celeration, the torque delivered | 
by the engine is multiplied as 
much as 2.2 times, 

Ultimately, the operation § ap- 
proaches what is commonly known 
as the “fluid coupling.” The engine 
is driving both pump and turbine 
at a torque ratio practically the 
same as its own. Further accelera- 
tion then becomes a matter of the 
engine’s speed of rotation. 

The hydraulic control system 
which governs all operations is 
centered in a valve body which 
contains two valves, or stems, with 
a series of circular shoulders. 

One is connected to the selector 
lever beneath the steering wheel 
and is positioned by that means. 








Advancing Age 
Cuts Resistance to 


Headlight Glare 


CLEVELAND. — With advancing 
age, drivers become less liable to 
resist the dangers of headlight 
glare, Dr. Ralph E. Wick of Rapid 
City, S. D., told 150 delegates to 
the 28th annual meeting of the 
American Academy of Optometry 
here. 


“The loss of ability to resist 
glare, which takes place in nine 
out of 10 patients past 60, consti- 
tutes a serious problem for drivers 
in this age group,” he maintained. 

He added that a study of 710 
persons showed resistance was 
found to be best among 20-year- 
olds, with one in seven below a 
satisfactory standard determined 
by the investigator. 

From 30 to 40 years, one in every 
three was below standard, and from 
60 to 70 years, nine of 10 failed. 
Those over 70, said Dr, Wick, all | 
failed. 

He maintained that the serious- 
ness of this problem is apparent 
“when we realize that if these find- 
ings were applied to the state of 





California, over 1,000,000 drivers 
would be substandard in this re-| 


spect.” | 


Sales on the Wing 


Miami Dealers Plan Flying 


Customers to Factory 


MIAMI, Fla.—A “fly-in and drive- 
out” plan for customers is being 
considered by the Miami Automo- 
bile Dealers Assn. and Eastern Air 
Lines as a sales incentive. 

Under the plan, car purchasers 
who so desire would fly to Detroit 
at the dealers’ expense, and drive 
their cars back to Miami. Eastern 
air lines estimates the cost to the | 


| 





dealer would be approximately the 
transportation charges on the car | 
from Detroit to Miami. Similar | 
arrangements would be made for | 
dealers who take delivery of new 
cars at Chicago. 

According to Kenneth A. Wright 
of EAL, dealers in several com- 
munities have used the plan to 
advantage, but Miami would be the 
first city in the South to inaugu- 
rate such a program. 





The other, called the pressure regu- 
lator valve, is automatically posi- 
tioned with relation to the engine 
speed by a combination of hydraulic 
pressure and engine vacuum, 


Chevrolet said advantages of the 


Makers’ Orders 
Equalling Sales; 
Backlogs Drop 


WASHINGTON.— Manufacturers’ 
new orders in recent months have 
about equaled sales, the Office of 
Business Economics reported last 
week. This is in contrast to orders 
behavior during the period from the 
beginning of 1947 to the summer of 
1949, when shipments or sales con- 
sistently outran new business and 
the huge backlogs built up after the 
war’s end were gradually reduced 
to more normal proportions. 


Corresponding to the movements 
of new orders relative to sales, the 
value of unfilled orders on manu- 
facturers’ books remained fairly 
steady after August 1949, whereas 
in the 2% years preceding, back- 
logs had declined almost without 
interruption. 


For much of this earlier period, 
the bureau notes, the drop in un- 
filled orders did not represent a 
downward trend in new business, 
but was largely the result of the 
continued improvement in_ the 
supply situation, permitting orders 
to be completed more quickly. 

Throughout 1947 and early 1948, 
new orders were generally increas- 
ing, but output was expanding 
more rapidly as productive capacity 
rose. Thus, unfilled orders were 
adjusted to a more normal size, in 
contrast to the enormous backlogs 
which had piled up on manufac- 
turers’ books in 1946 when com- 
panies reconverting to peacetime 
operations could not cope with the 
demand for their products. 

Among the durable-goods indus- 
tries, where unfilled orders gener- 
ally are more significant than in 
the nondurables, backlogs in 1946 
averaged about 6 months of sales. 
By the summer of 1949, they were 
reduced to the equivalent of 2% 
months’ sales. However, it was 
noted that unfilled orders are still 
substantial by prewar standards; 
in 1939, it was estimated, unfilled 
orders of durable goods were close 
to 1% times the value of monthly 
sales. 





Motor Products 


Reveals Changes 


DETROIT. Motor Products 
Corp. announces that, due to ex-| 
pansion of its facilities and pro- 
ducts, it has made the following | 
changes in its executive staff: 

L. G. Jacques, formerly vice-presi- | 
dent and general manager, now} 
executive vice-president; D. J. 
Bracken, formerly vice-president in 


| charge of manufacturing, now vice- 


president and general manager of 
the automotive division; L. J. Sor- 
ensen, formerly treasurer and con- 
troller, now vice-president and gen- | 
eral manager, Deepfreeze appliance | 
division, North Chicago, Ill. 

Motor Products is now complet- 
ing additional plant facilities for 
the manufacture of refrigeration 
and automotive products, the com- 
pany announced. 


CHEVROLET'S 1950 CONVERTIBLE—This Styleline model benefits by attractive restyling 


treatment and new and livelier colors for 1950. 


has been simplified in appearance. 


The instrument panel of all 1950 Chevrolets | 


| tions 
mechanical connection between en- 
gine and wheels; quiet operation | 


transmission are: smooth, continu- 
ous power flow with no jerky starts 
and no pauses for shifting; vibra- 
blanketed because of no 


because oil does the work instead 


of gears, and “braking” by means | 
of the engine because of the over- | 


run coupling vanes. 
. + * 


HE division also announced new | ° 
including | 


accessories for 1950, 
plastic seat covers; the streamlined 
wings of an eagle for a radiator 
ornament, and a new type of gaso- 
line filter. 


The new plastic seat covers lead 
a list of five types. Others are of 
nylon-rayon material, heavy-denier 
rayon, fibre plaid and fibre striped. 


With the new gasoline filter, 
Chevrolet claims dirt is stopped 
before it clogs the carburetor. 
Tiny particles are arrested by the 
filtering element and imprisoned 
in the filter bowl, it is stated. 


The deluxe model plastic steering 
wheel is centered by a_ golden 
medallion. The horn ring extends 
two-thirds of the way to the top. 


New back-up lights, sold in pairs, 
are mounted flush with the rear of 
the car’s body. For articles there is 
a utility pocket mounted on the 
right-hand cowl. 


Among accessories continued for 
the new Chevrolets are two types 
of heaters and two radios. 


| 
| 
| 


| 
' 





FRONT-END STYLING SIMPLIFIED—Bumper 
higher than last year. 
for the license bracket. 


is also new. 


Tax Distribution 
Under Study 


In N. Carolina 


RALEIGH, N. C.—A study being | 


conducted in North Carolina to de- 
termine an equitable means of dis- 
tributing state highway funds to 
municipalities may result in a for- 
mula setting a pattern for other 
states, according to Gov. W. Kerr 
Scott. 

The study is being made by the 
state municipal roads commission, 
which was created by the 1949 
North Carolina legislature. Because 
of the magnitude of the task, Gov. 


| Scott said, the 1951 state legislative 





guards of the 1950 Chevrolet are sturdier and 


A connecting horizontal bar between the guards supplies a support 
Vertical bars have been eliminated from the grille with the excep- 
| tion of two which form ornate pedestals for the extended parking lamps. The hood emblem 


session may be under way before 
ithe commission is ready to report. 


| “If these folks can hit a true 
| formula,” the governor said, “I 
| think it well could become a pattern 
| for the entire U. S, It is a question 
|that never has been thrashed out 
before.” 

Gov. Scott said he would “like 
to see equity in the proposition— 
if anyone knows what equity is. 
If it takes more money, let it be 
that. If it takes less, let it be that.” 

North Carolina now is distribut- 
ing $2,500,000 annually to munici- 
palities for the maintenance of city 
streets. The annual municipal share 
was increased from $1,000,000 by 
the 1949 legislature. Cities and 
towns had sought one cent of the 
six-cent state gasoline tax, or about 
$7,000,000 annually, as their share. 





The Pair That Can’t Be Beat! 


Y ISUBALANCER 
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In your shop the Visualiner and Visubalancer make a pair that can't 


be beat 
managers, 


because 
management 


they're rated ace high by 


and customers 


mechanics, 
With them you can give 


service 


ASC ate Mee SS eel eT CM hoe 
light operating principle insures maximum accuracy, simplicity, speed 


and customer attention 
you SEE blue chip profits 


JOHN BEAN DIVISION 
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ALIGNERS AND CORRECTION TOOLS 


MACHINERY AND CHEMICAL CORPORATION 


LANSING 4, MICHIGAN 
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The customer can SEE his steering service 


BALANCING TOOLS @ WEIGHTS @ CAR WASHERS @ HEADLIGHT TESTERS 
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Backshop 


(Continued from Page 38) 


shop—or a total indifference to 
the needs of the customer, 
Regardless of which is at fault, 
no dealer in today’s highly com- 
petitive market can afford to have 
men with either fault waiting on 
the incoming trade and writing the 
orders that go out into the shop. 


Nor is it fair to the good me- 
chanics in the shop for a job to 
go out unless it is tested scien- 
tifically to make certain that the 
job was done properly and that 
the parts used in replacement were 
up to the specifications they were 
supposed to meet. Even the best 
of mechanics are entitled to be 
wrong once in a while—as long as 
they are human beings they can 
slip in their work due to the fact 
that they are human and not 
machines. 

* . * 


More Clinics Due 


Aan. through its 40 men in 
the field, will soon be bringing 
its approach to diagnosis its approach to diagnosis selling 


to the dealers through both per- 
sonal contact and clinics. 

With the doctrine of scientific 
service selling being spread 
throughout the industry, I at 
least hope that soon we will see 
an end to the majority of the 
guessing that has driven so many 
customers away from dealer 
shops. 

As the preview circuit grinds 
slowly to a stop for this season and 
one can see the probable end of 
the show and convention circuit— 
we hope that NADA will wind up 
this circuit as well—we can’t help 
but look back at the new “drives,” 
higher compressions, and new in- 
novations that are going to make 
it more and more necessary for 
service men to have more “know- 
how” as to the use of scientific 
testing instruments. And, thank 
our lucky stars, this is being recog- 
nized by more and more equipment 
makers as well as the factory serv- 
ice departments. I look for more 
schools and technical clinics being 
made available to ambitious young 


} 








BENDALL RECEIVES PONTIAC HONOR—Pontiac's Better Dealer award has been pre- 


sented to Bendall Motor Sales, Inc., 


tation (left to right) are Charles F. Devereaux, 
mayor of Alexandria. 


president, and Franklin Backus, 





service men this year than ever | 


before in the history of the in-| 
dustry. 
+ + * 
‘Public Conscious’ 
HEVROLET threw one of its 


customary 
for the writing-machine pounders. 
They took us to the proving ground 
where we drove the new buggy 
equipped with the new automatic 
transmission. It’s a sweet handling 
device. I don’t see how even the 
greenest of greenhorn drivers can 
go wrong with this one. 
You can “rock” a car with it as} 


“rousing” previews 


easy as if you were driving a gear- | Chevrolet, 
shift job—and combined with the | Charlie French, former advertising 


1625 Prince St., 


| they will show greater economy in 
‘city driving. 


SERVICE SECTIC \ 


manager—who not only under- 
stands public relations work : it 
knows Chevrolet inside and «ut 
from years of experience. Charlie 
will work at the top management 
level but will be covering all ba. es 
and the outfield in his new “s):.” 

To spend Chevrolet’s millicns 
that will be invested in advert s- 
ing—and help direct more deaer 
millions into the channels that v ill 
bring the best results—will be an- 
other guy who knows public reia- 
tions from the grass roots leve! 
none other than my old showman 
friend, the “great” Bill Power. 

os 


* > 


Alexandria, Va. Shown at the presen- 


zone manager; Harry W. Bendall, firm 


increased horsepower Chevrolet has | 
put into the engine, I can readily | 
believe the engineers’ claims that | 


Cosgrove ‘Retires’ 
ILL has lived with dealers—and 
with the public. He knows both 
from the standpoint of an enter- 
tainer, a field executive, a mass- 


Tom Keating is gettin uite . 
a mm sales director and as a long-time 


“public relations” conscious—he | d 
is so right in believing that much Chevrolet sales executive. Bill cer- 
of the problems that “big busi- tainly should know what it takes 
ness” is facing today could have | to get attention and put over a 
been prevented if business had | Point—and that’s what it takes to 
taken the trouble to keep the make advertising successful. 
public informed of what it was And speaking of Chevrolet—as 
doing every day and every week | You read this—one of the best 
in the public interest. mag oo ———— — 
n the industry w e 
ae a oe —" = for | into retirement: Allan R. Cos- 
P cee grove, assistant manager of 
Chevrolet Truck department for 































so many years I have forgotten 





sti 
on 


qu: 


the 
ing 





the number. Al has passed the’ | 
| retirement age of General Mo- 
tors—and was thrust out of the Ti 
| active picture by a rule that re- 
| tires all men when they reach oO 
| the age when they should be tak- truc 
| ing it easy. No one who knows hav 
Al Cosgrove, however, could ima- Roy 
| gine him becoming a “gentleman tion 
of leisure” as long as the old nad! 
dynamo continues to function. Wal 
So Al has taken over the pub- way 
lishing of the Chevrolet “Silver agal 
Book” and will set up office as a com 
truck equipment consultant. And Fi 
EASY ath WEAVER WY 25 I, for one, will doff my chapeau Can 
come Ww @ = 'to him as an expert of experts in tion 
‘that field. lack 
; : i that 
eeethe only combination pape in 
Heberling pulled the dramatic [ othe 
lin their presentation of the new Ff Th 
|Plymouth to the Michigan dealers it cl 
| recently, ties 
a i | To emphasize their slogan for mig! 
| 1950—“America’s New American late 
| Beauty”—they had rose petals Wal 
fall softly from above the back- that 
| drop on the stage of Detroit's to f 
Masonic Temple, where the pres- port 
entation was being made, and in- give 
@ Operates faster, more accurately jected Atar of Roses pestnme the 
into the air through jet nozzles tion: 
@ More dependable, more enduring os a oe a ie _— 
@ Easy to operate and understand lovely—except the caanak of per- j Ww 
@ Shows brake and alignment fume they injected into the air. fede 
conditions in one ons | Many dealers knew they had bet- cont 
instantly! ter get out in the air and get inte! 
| rid of most of the odor before a sc 
@ No electric or hydraulic connections they got home. are 
@ Entirely automatic Sitting “right under the guns,” gove 
so to speak, your rambling col- mh 
@ Shows pounds of braking effort on umnist got a dose that will last ome 
oom eee him for all of seen. cae 
@ Car drives on from either direction * i “to | 
@ Available in either surface or flush | Kennedy M oves 5 agai 
type models I “SEE by the papers” that Don Wall 
| Kennedy, former highway com- coun 
‘ ——. iis missioner for Michigan, engineer © trolli 
|for the Michigan Highway depart- tion. 
|ment, and more recently VP of ~— 
|the Automotive Safety Foundation, ~ 
Proven by more | has gone with the Portland Cement ® 
years of iiustreted. Alo’ cvalloble — sae eS eee Be eS 
in heavy duty models for e president, # a ; 
| j | testing trucks and buses. | Evidently the “cement” boys : 
actua service: | are beginning to feel the pinch : CE 
| of the “breaking-up-of-our-roads- } curr 
by-heavy-trucks” propaganda and » sions 
feel they should have not only » Crav 
You’ll never know just how much extra Brake and Alignment Tester you show service-wise Weaver advantages for | an outstanding road engineer, Lym 
brake and alignment service profit visual proof of need for service—and profit-wise brake and alignment but a good politician who knows men 
you’re missing until you start feeding ample proof that work has been cor- testing. his way around highway circles, Stee 
it through your shop with a Weaver rectly done. The WY-25 is made by the See your Weaver jobber or write on their staff to see that cement sions 
Brake and Alignment Tester. One out pioneer manufacturer of automotive us for Bulletin M 476. Weaver | doesn’t get a black eye in the Cri 
of every three cars is proven to need safety testing equipment, and is ideal Manufacturing Company, Springfield, controversy that is now raging soun 
service—and it’s one job no car owner for Official Testing programs. No other Ill., U.S.A. | among the various states. I don’t ness, 
wants to put off. With a Weaver WY-25 unit of equipment gives you all the | know where they could have secul 
picked a better man. Alt 
| I understand I have got to be reduc 
a little more careful in the use of payir 
i“shop English as she is spoke” plan, 
when dropping into the vernacular high 
|in my column. Even the proof- tratic 
|readers are beginning to ask me adve: 
if I don’t know how to spell Co] 
“scared” when I write it “scairt” Next 
Ll | and don’t put quote marks around tase, 
| it. Jack: 
| In rebuttal I want to go on rec- 
“ “> ord that many times I deliberately 
ae misspell words (Editor’s note: Sez 
he). But will admit I am gosh Ma 
awful careless about punctuation. — 
Our copy readers claim that I Went 





(See BACKSHOP, Page 55, Col. 1) 
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ie ba Idaho Truckers 
eters Backsho P Adopt Legislative 





. Charlie 

hagem<« n 

an ba a (Continued from Page 54) Program for State 
oils ‘ stend off ten paces after I finish | vision in their “essential tool” kits) BOISE, Ida.—(UTPS)—The Idaho | 
ofvert - one of these explosions and throw | for micrometers. |Motor Transport Assn. has elected | * 
re deaicr a handful of commas, dashes and After hearing their story, I can | Ezra Hawkes, Pocatello, as 1950, 
that vill quote marks at the copy and let| well imagine the difficulty one | president, and has adopted resolu- | 
ll be an- them appear where they fall. Quot-| would have in trying to buy a | tions asking certain laws from the | 
plic reia- ing monologist O’Brien, “It’s pos-| set of outside “mikes,” to say | anticipated special session of the | 
3 leve!— sible.” | nothing about inside “mikes” in | legislature next spring. 

showman . . i: ia the local hardware store of a By resolution, the association 
ywer, For Small Dealers town of say five or six thousand | called upon the legislature to ap- 


population. Yet we have many | propriate sufficient funds to the 
thousands of alert, prosperous | department of law enforcement for 
car and truck dealers in towns | proper administration of the driv- 


a ABBEY and Dug Adair of 
Kent Moore gave me a new 
train of thought the other day— 
































lers—and : of that size who do a magnifi- | ers’ responsibility act; more equit- 
ows both 9 ong the line of how poorly the! cent service job. Think it over, |able distribution of highway funds |_ DEALER BROMBERG DONATES TWO TRAINING CARS—These two dual-control 1949 
small-town dealer fairs in getting you tool makers : f th tate, | Pontiac sedans will be used this year for instructing students in safe driving at two Cali- 
n enter- the proper equipment in his shop I ‘ |@mong the counties of that state, | foinia high schools, Burlingame and San Mateo, suburbs of San Francisco Left to right: 
a mass- and the lack of instruction that want to end my first column and rigid ICC enforcement of Tegu-| Jerry Bromberg, owner of Burlingame Motors, Burlingame, who supplied the cars 3 the 
ong-time reaches him through normal chan- | Of the new year with a homely bit|lations in regard to  wildcat| San — — high ee ae 7 = Sy Fy HT su ee aaah 
Bill cer- ln |of poetry—or rhyming—that came | operators. ee ee eee : - eee 
it takes ; i i is|t0 me from Jim Allan, a Nash| ‘The group also asked establish- 
_ over a Pg Mo aie oul, 0s tee as | dealer in Detroit. It’s a sentiment | ment a stake reciprocity on taxes | vice-president; Don Chapin, Lewis- | Gregor, Boise; Bill Bateman, Boise; 
takes to micrometers is concerned, of one|that I wish every dealer in this| ang fees and physical examinations|ton; Ray Personius, Twin Falls;|Art Johnsmeyer, Boise; Jim Ver- 
ul. of the biggest tool manufacturers |8Teat industry of ours would take|for applicants for chaffeur and|Norman Stedtfield, Pocatello, and | maas, Caldwell; Mowbray David- 
olet—as in the country. The reason: fac-|t® heart and do something about: | tryuck-drivers’ licenses. D. L. Westergard, regional vice-|son, Boise; Roscoe Wagner, Twin 
he best tory instructions on service proce-|“To thank you as we'd like to do| Hawkes succeeds V. L. Middleton | presidents. Falls; G. M. Brown, Nampa; Ray 
nt men dures tell the mechanic to “mike” Is far beyond our powers, |of Boise. Other officers elected Directors are Bert Trask, Boise; | Moore, Boise; John Grant, Boise; 
fe gone certain parts—but make no pro-| For if we had no friends like you were E. H. Bennkon, Idaho Falls, | Louis Caffar, Boise; G. B, Craven,|Ernest Falen, Wilder; Paul Sulli- 
R. Cos- - ecmaimmemnce aoa ape te — (customers) |director of American Transport | Pocatello; ee eee ance ae Port! ae aol ea cy | a 
yer of ° There'd be no firm like ours.”|Assn.; Tom Compton, Boise, first| Don Zirbel, Lewiston; Gordon Mc-| Portland, and George Taylor, e. 
a6 for Canada Rail Assn. |—™*"** © "° #m Me — 
rgotten 
ed_ the Urges Federal MODEL 
al Mo- 
jot the Truck Control 9320 
- reach OTTAWA.—Federal control over | Completely 
be tak- truckers’ operations across Canada Factory 
knows have been recommended here to the | Assembled 
ld ima- Royal Commission on Transporta- | 
tleman tion by the chairman of the Ca-| $14475 
he old nadian Pacific Railways, George A. 
tion. Walker, who argued that the rail- F.O.B. St. Louis 
he pub- ways were at a_ disadvantage ° 
“Silver against the relatively “unregulated” 
ce as a competition of highway transport. 
nt. And Frank R. Hume, counsel for the 
chapeau Canadian Automotive Transporta- 
perts in tion Assn., suggested that it was not 
lack of regulations for truckers that 
affected the railways but the fact 
that traffic was being diverted to 
the highways of Canada, However, 
id Hal Walker insisted one includes the 
ramatic other. 
he —_ The truckers’ counsel also made 
dealers it clear that if there were difficul- 
ties to regulate truckers now, it 
an for might be more troublesome to regu- 
erican late them with a central authority. 
petals Walker disagreed and suggested 
back- that the provinces should turn over 
ptroit’s to federal control highway trans- 
> pres- port “as carriers” but should not 
ind in- give up such matters as control of 
‘rfume the highways and safety regula- 
nozzles tions, Rate-setting would be in fed- 
; was eral power. 
of per- Walker recommended that the 
he alr. federa] authorities should assume | 
. os control over interprovincial and | 
international trucking, adding that | 
before a scheme could be worked out be- | LIGHTED D ISPLAYS 










ee” tween the provinces and the federal | 
, government. 
+ = Hume argued that what the rail- | SELL ACCESSORIES 
_ ways — wanted was central 
J So'Mtond protection to the Ger AND CHEMICALS 
i against other forms of competition.” 


at Don =  #£Walker denied this charge and 
countered it was a matter of “con- 















y com- ) L 
j _ trolling the real cost of transporta- ; : 
ieaast- > tion.” In shop after shop the Natkin Service Manager's 
pamen, Aft Pp : Merchandiser actually pays a Service Manager's a iia r 
, & : : @ Enti i vy gauge Mill-Bonderize 
ee B rn eee salary by profitable sales of accessories ond ae Sa he eauuaee Nat-Flex* inclined 
ant to | siness Ur o Adopt . . : ‘ lel ‘ . 
: - s pe : P chemicals. The brightly lighted shelves and in- writing surface... oil, grease, water and 
o ans ; : : ara ; ; “i ae 
—_ } CHICAGO. — Implications of the | clined panel turn this desk into a sales-building abrasion resistant. Finished inside and out 
ee % ~ eB 7 . in white, easy to clean, high temperature 
roads- current situation in regard to pen- merchandising unit. k wf 1 : 
la and sions are analyzed by Bertram L. baked synthetic enamel. Reg. 
onl | Crawford, manager of Moore, Case, ; y 4 a , r 
caste, » Lyman & Hubbard’s pension plan- Ask your jobber or write for catalog © Banner imprinted “Service Manager” included 
cnows | ning department, in a new booklet | on this and other Natkin units at no extra cost. Two large drawers and 
ircles, “Steel 7. os oe Next? — Pen- | AO storage space for job tickets, records 
pment | sions—Not ut How.” bi =. anil taleniile 
n the i Crawford points out that unless ’ ® ; 
aging sound plans are adopted by busi- * Storage space for packaged stock in rear of 
oon aan = ‘All pai anal — TT A K I N f 2 .° [3 unit. Twelve chrome-plated spring clips are 
oe Avs Reha aes ial x on included for quickly mounting accessories 
= - » reducing burdens of management in we wi ENGINEERS * MANUFACTURERS on front of display panel. 
| paying the costs of their retirement S ra 2 1$ 17, MO. 
spoke | plan,” Crawford argues that the 1601S. HANLEY RD. ST. LOUIS 17, 
a high cost of government adminis- 
r tration will ultimately have an ~ y y 
sk me adverse effect on business. | NATKIN UNITS ARE ENGINEERED TO SELL DEPARTMENTALIZED SERVICE 
spell Copies of “Steel Settles—What | 
scairt Next?” are available from Moore, | 
around Case, Lyman & Hubbard, 175 W.| 
Jackson Blvd., Chicago 4, Il. 
nm rec- ae 
vy Marsters Gives Car 
‘gosh Marsters Chevrolet Co., West- 
aation. orook, Me., has presented a 1949 


hat I Chevrolet driver-training car to 
1) Westbrook high school. 
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DODGE '46 Custom 4-dr., $825. ‘37 
| 4-dr., $170 


* © 
| FORD — ‘49 Standard 2-dr., $1,150. ‘47 
Used-Car Auction Prices |r ca! #28 s2%f°% 
| 2-dr., $675; 4-dr., $705. °41 2-dr., $350. | 
| HUDSON—'41 4-dr., $200. 





| MERCURY—'49 2-dr., $1,365. 
Market Trend a es ee 
| NASH 48 Ambassador 4-dr., $945 47 
The overall average price of used cars jumped considerably from | (600) 4-dr., $785. '46 (600) 4-dr., $655. | 


December to January, but only because of the appearance of 1950 | oLDSMOBILE—'47 (98) 4-dr., $940; (66) | 


models, Although the average this month is $982, against only $799 x 226 ats ae (76 ) — $885. 
last month, the prices of all but 1950 models declined appreciably. (PPYMOUTH 18 Lemxe Dir. $095, °46 


With the addition of 1950 prices, average prices paid for 1940 | SD 4-dr., $740, ‘42 SD 2-dr., $115. '38 
models will no longer be computed. It’s not likely they will be | mmmitets sie eeneiae tito t 
: | ) }—'48 Streamliner sedanette, * | 

missed, since clean prewar cars are now exceedingly scarce. Price 310. 47 Streamliner sedanette, ‘$995; 


changes this week include: ’49s, off $75 to $1,491; '48s, off $51 to | 4-ar.. $1,040. ‘40 Torpedo club coupe. 
$1,105; ’47s, down $8 to $922; ’46s, down $35 to $765; °42s, off $21 $300. 











to $411, and 41s, off $47 to $345. —— 48 Champion 4-dr., $1,- Jan. (to date) Dec 
v station wagon, $110. ‘38 sedan, $180. . . 
KANSAS CITY '37 sedan, $105, $65 VALDOSTA, GA. 

(Kansas City Automobile Auction. Sale| DODGE—'17 1-ton pickup, $425. '41 se- (Tom Hewitt Auto Auction. Sale every 
a Prices are for sale of dan, $350. ‘37 sedan, $35, ‘36 sedan, | Friday, Prices are for sale of Dec. 23.) | 

ec. 28.) $140 id o s.) 

(Price trend somewhat lower. Sold 121 FORD—'50 CD (8) sedan, $1,535, ‘49 auscar nad Ta ecciah seaanetie, 92.000: SM 2-dr., $780; 4-dr., $770. ‘41 SD 
units out of 172 offerings.) Custom (8) sedan, $1,075, $1,275, $1.- 4-dr., $2,100. ‘49 Super 4-dr.. $1,830,| 2-dr., $425, $285. ‘40 SD 2-dr., $475 
BUICK—'49 RM 2-dr., $1,750. ‘46 Super 000. ‘47 SD club coupe, $795. ‘41 (6) '48 Super 4-dr., $1,150. ‘ | ‘37 Standard 2-dr., $100 

2-dr., $937; RM 4-dr., $852. business coupe, 2 at $305; sedan, $263. | CADILLAC — ‘48 (62) sedanette, $2,410; | CHRYSLER—'46 Royal 4-dr., $840. ‘40 
CHEVROLET—'49 FL Special 2-dr., $1,- ‘40 sedan, $225; conv., $335, ‘37 conv 4-dr., $2,000 Windsor 4-dr., $290. ‘38 Royal 4-dr., 
385; Deluxe 4-dr., $1,550, ‘48 SM 4-dr., e116.” os ian. $3 “—_ wagon, | CHEVROLET—'49 FL Deluxe 2-dr., $1,- $80. 

$1,015, $965; FM club coupe, $1,102; 5. °36 sedan, $30, $275 600 1,500, 1,430, 1,485; half-ton , . . . 215 
FL derosedan 2-dr., $1,145. ‘47 FM club | HUDSON ‘48 Super (6) sedan, $1,080. ten $1,210; 31. Tetues 2-dr., $1,500; eae Delune dr. $815. Le err 
coupe, $1,000, $920, $905. "41 sedan, $80. station wagon, $1,875. '48 FL aerosedan, *~igpe Sean a ge 
CROSLEY—'47 2-dr., $152. LINCOLN—'49 Cosmopolitan sedan, $1,550. $1,075. °'46 SM 2-dr., $700 | DODGE—'49 Coronet club coupe, _ $1,500. 
DeSOTO—'49 Custom club coupe, $1,805; | MERCURY—'47 station wagon, $765; se-| OW RYSLER—'47 Windsor 4-dr., $900. "48 Custom club coupe, $1,105, ‘46 De- 
4-dr., $1,660. dan, $800, DODGE—'49 Wayfarer 2-dr., $1,475. luxe 2-dr., $745. °39 Deluxe 4-dr., $180, 
DODGE — '48 Custom 4-dr., $1,142, ‘47 | OLDSMOBILE—'47 (78) sedan, $825. '46| FORD—’49 Custom (8) 2-dr., $1,240, $1,- | FORD—’'49 Custom (8) club coupe, $1,150; 
Custom 4-dr., $1,000 (76) sedanette, $810. ‘42 (76) sedan, 175, 2 at $1,150, $1,110; conv., $1,400; Standard (8) club coupe, $1,080 48 
FORD — '49 Custom (8S) 4-dr., $1,145; | $250. ‘41 (76) sedanette, $275. '40/ station wagon, $1,700. ‘48 SD (8) 2-dr., SD (8) 2-dr, $860. ‘46 SD (8) 4-dr., 
2-dr., $1,132, ‘47 SD (8) 2-dr., $810; sedan, $165; club coupe, $410. ‘36 se- $950, ‘47 SD (8) 2-dr., $780. ‘40 busi- $715. ‘41 Deluxe (8) 4-dr., $375, '34 
club coupe, $942, $867. ‘46 SD (8) club puamtonen oe ; $1,325 - ness coupe, $400. (8) pickup, $95. °31 2-dr., $85. 

coupe, $760; 4-dr., $602. LY} J ; SD sedan, ,o20, ° LIN LN—’'49 conv., $1,500 ROT ‘49 , o4 > 
LINCOLN—'49 2-dr., $1,495 ‘48 4-dr., sedan, $445. ‘42 club coupe, $355; se- SE OURY "50 es. “ehoet: club coupe, ne gine 47 4-dr., $920 39 4-dr., 
$1,097. dan, $275. ‘41 sedan, $240, $300; club $1,985. °49 sport sedan, $1,610; club]. atlas 
MERCURY—'49 2-dr., $1,385; 4-dr., $1,-| coupe, $255; business coupe, $275. '40| coupe, $1,490. '47 conv., $940 NASH—'47 (600) 4-dr., $750 

382, $1,325. sedan, $405, $300. ‘39 sedan, $125, $85, | 9. pSMOBILE—’47 (98) 4-dr., $1,075. ‘41 “aT a Ea "48 RL) = one, Pe 9 

J P Jeluxe 2-dr. 1,387, °'48 130, °38 sedan, $80. ) -dr., (76) -dr., 

PLYMOUTH—'49 Delu ., 93 7 $ $ (76) sedanette, $410 $290. "38 (66) 2-dr., $125. 





SD club coupe, $800. ‘47 SD 4-dr., $810. | PONTIAC—’'47 Streamliner (8) sedan, $1,-| pp ymMoUTH — '49 suburban, $1,675; SD 
PONTIAC—’'49 (8) 4-dr., $1,762. ‘47 (6) 100. ‘40 (6) sedan, $405; club coupe, > : . 2 , s PLYMOUTH—’49 SD club coupe, $1,435. 
. conv., $1,700; 4-dr., $1,235. "47 SD | "48 SD 4-dr., $1,070, $980. '47 8D 4-dr., 








2-dr., $955. $265; (8) sedan, $370. ‘39 (6) sedan, 4-dr.. $750, °'46 SD 4-dr., $650, $725. 3 : 1 
WILLYS—'47 station wagon, $725 $360, $145. | PONTIAC—’48 Streamliner (8) conv., $1,- $800, $790. '42 Deluxe 2-dr., $320. '41 
350, '47 Streamliner (8) sedanette, $950. $215. "ss = oo. 37 Deluxe 4-dr., 
~ . 450. . -Gr., 900. 
CONCORD, MASS. PHILADELPHIA | erepibamkn ‘50 Champion Deluxe |PONTIAC—'41 Torpedo (6) 4-dr., $245. 
(Concord Auto Auction, Inc, Sale every (Tom Hamilton-Lou Green, Sale every 4-dr., $1,675, °48 Champion conv., $1,-| ‘°4° Deluxe (6) 4-dr., $300, 
Monday and Friday. Prices are for sales | Monday. Prices are for sale of Dec. 27.) 300; 2-dr., $1,150. 
of Dec, 23-27.) (Sold 75 offerings in absolute auction.) | | AUSTIN, TEX. 
(Sold 80 units out of 143 offerings.) BUICK—'47 Super sedanette, $1,135. °'46| . | : ‘ 
BUICK—’46 Super sedan, $1,025. ‘41 Spe- Super sedanette, $1,030; 4-dr., $1,035. | EBENSBURG, PA. Boag — — oe ee 
cial sedan, $325. ‘40 Super conv., $140; '40 Special 4-dr., $335. ‘39 Special 2-dr.,| (Ebensburg Auto Auction Co. fae woe eg 20. 1. ay. rices are rs o 
Century sedan, $355. ‘39 sedan, $355, $250. | Thursday. Prices are for sale of Dec. ») : . 
$100. °38 sedan, $120. CHEVROLET—'49 FL 2-dr., $1,375; 4-dr.,| (Sold 58 units out of 93 offerings.) (Sold 60 units out of 111 offerings.) 
CADILLAC—'49 (62) sedan, $2,400, $1,335. 48 SM club coupe, $1,085, ‘47 | BUICK - "50 Special 4-dr., $1,960. ‘48 | BUICK—’42 Special sedanette, $455. 
CHEVROLET—'48 FL sedan, $1,110. ‘47 SM club coupe, $920. '46 SM club coupe,| Super 4-dr., $1,155. ‘47 Super 4-dr., | CADILLAC—’'46 4-dr., $1,400 
SM sedan, $750. ‘46 SM club coupe, $870; 2-dr., $755. | $940. °'41 Special 4-dr., $545. °40 Special | CHEVROLET—’49 SL Deluxe club coupe, 
$1,625; FL Deluxe 4-dr., $1,650; half-ton 


sedan, $505, $360; club coupe, $495, 825. ‘48 club coupe, $1,375. ‘46 Windsor | CHEVROLET— 
$1,435. ‘48 SM 4-dr., $990, $960. '47 $1,030, $1,025. ‘47 FL aerosedan, §1,- 
125, $1,080; SM 2-dr., $755; club coupe, 


$350. ‘40 SD sedan, $300, $405. ‘39 4-dr., $970. 47 
FL aerosedan, $1,025, $875, $890. 416 


$915. ‘42 MD sedan, $310. ‘41 SD | CHRYSLER—'49 Windsor club coupe, $1,-| 2-dr., $320. 
‘49 SL Deluxe 4-dr., $1,465, | pickup, $1,190, $1,180. ‘48 club coupe, 
sedan, $310; business coupe, $235, $210; | DeSOTO—'47 Custom 4-dr., $1,035. | 


NOW! FOR 1950 CARS... 


COMPLETE FENDER-TO-FENDER PROTECTION 
AT ORDINARY GRILLE GUARD COST! 


The ERIE KARGARD SUPREME 


Two Guards in One—Grille Guard and Fender Guards 


THERE'S NO COMPETITION. (Nothing else like it. It’s another Erie “first.” 
MINIMUM SALES EFFORT. (To sell it, just show it to your customers. Dealers everywhere call 
it the easiest-to-sell grille guard in automotive history.) 

COSTS NO MORE THAN PARTIAL PROTECTION. (Yet gives Complete Protection, 

so what customer wouldn’t prefer it to an ordinary grille guard?) 

NO COMPLAINTS ON RUSTING. (Guaranteed rustproof. Brilliant chrome plating is identical 
with new car chrome specifications.) 

QUICK INSTALLATION, (Adds to your profit.) 

STRONGEST GUARD MADE. (Withstands a heavier impact than any other guard because 
of its formed metal design and the method by which it is braced to the frame.) 

MOST DISTINCTIVE AND BEAUTIFUL. (See it for yourself. Call your jobber.) 

Be far ahead of competition by stocking and selling the Erie Kargard Supreme. 
Order from your jobber TODAY — or write us for further details. 


ERIE MANUFACTURING CO., INC. 


2635 SOUTH WABASH AVENUE, CHICAGO 16 
Worlds Oldest Grille Guard Manufacturer 







Average Used-Car Prices 


(Compiled by Automotive News) 


SERVICE SECTIO\ 





Model Jan. 1950 Dec No\ 
(to date) 1949 194° 
1950 $1,839 _ 
1949 1491 $1,566 $1,60+ 
1948 1,105 1,156 1,180 
1947 922 930 981 
1946 765 300 837 
1942 411 432 449 
1941 345 392 430 
1940 317 361 
Overall 


Average $ 982 $ 799 $ 835 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





| $945. °46 FL aerosedan, $980; SM 2-d: 
| $375, $760. ‘42 SD 2-dr., $565, $5: 
| '41 SD 2-dr., $505, $435 

| OHRYSLER—'47 4-dr., $995. °41 4-d: 
$400. 

DeSOTO—'47 2-dr., $1,015, 

DODGE—’'49 Coronet club coupe, $1,710 
half-ton pickup, $895. '47 = half-ton 
pickup, $500. 

FORD—'50 CD (8) club coupe, $1,810 
2-dr., $1,780, $1,775; Deluxe (8) 2-dr 


$1,665, $1,645 ‘49 Custom (8) 4-dr 

$1,310; half-ton pickup, $1,125, ‘47 sD 
2-dr., 795; business coupe, $675 "46 
SD conv., $785. ‘41 2-dr., $300 a9 


2-dr., $380. 
LINCOLN—’'47 club coupe, $600. ‘41 4-dr 
$325. 
MERCURY—’50 2-dr., $2,080. ‘48 4-dr 


NASH—'49 (600) 2-dr., $1,200 


PLYMOUTH—'49 SD club coupe, $1,605 
4-dr., $1,545. 

PONTIAO - '49 sedanette, $1,610. "48 
conv., $1,180. ‘47 club coupe, $1,000 
‘46 sedanette, $810. °'38 2-dr., $210 

DENVER 


| (Denver Auto Auction, Inc, Sale every 
Tuesday at Englewood, Colo, Prices are 


o7 


for sale of Dec, 27.) 

BUICK—’49 Super 4-dr., $2,100. 

CADILLAC—'49 (61) 4-dr., $3,100. "42 
(61) 2-dr., $775. 

CHEVROLET—'49 SL Deluxe club coupe 
$1,650, $1,675; FL Deluxe 4-dr., $1,505; 
Special 2-dr., $1,425, ‘37 2-dr., $30, $55 

DeSOTO—'41 club coupe, $575. 

FORD '49 Custom (8) 2-dr., $1,315 
Standard (8) 2-dr., $1,125. ‘41 Deluxe 

(8) 2-dr., $370. '36 (8) 2-dr., $205. 

| FRAZER—’49 4-dr., $1,395. 

| HUDSON—'49 Super (6) club coupe, §1,- 

395. °40 (6) 4-dr., $155. 

| MERCURY ‘47 club coupe, $900, ‘46 

| 2-dr., $730. °'39 4-dr., $230; 2-dr., $205 

| NASH—’48 (600) club coupe, $890. 

OLDSMOBILE—’'47 (95) conv., $1,175, ‘41 
(76) club coupe, $300, 

| PLYMOUTH—'49 SD 4-dr., $1,425. ‘47 SD 

| 4-dr., $780, $770. °37 4-dr., $75 

PONTIAC '49 (6) 2-dr., $1,725. 
2-dr., $1,000 

STUDEBAKER ‘47 Land Cruiser 4-dr 


$960. 
MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc 
Sale every Friday Prices are for sale 
|} of Dec. 23.) 

(Sold 41 units out of 91 offerings.) 
BUICK—'49 Super 4-dr., $1,780. °48 Super 

sedanette, $1,290; 4-dr., $1,220. "41 

Super 4-dr., $565. 

CADILLAC—’48S (62) 4-dr., $2,150. 
CHEVROLET—'49 FL 2-dr., $1,450, 

435; 4-dr., $1,400; SL 2-dr., $1,375 
| half-ton pickup, $915. ‘48 FL aerosedan, 
|} $1,205, °41 FM club coupe, $475, ‘40 
| FL aerosedan, $410, 

CHRYSLER—’47 Town & Country 4-dr., 
$955. °46 Windsor 4-dr., $1,030. 

| DeSOTO—'49 Custom 4-dr., $1,850, $1,- 

| 760, $1,640. 

| FORD—’49 Custom (8) club coupe, $1,220 

$1,185. ‘46 half-ton pickup, $375. ‘41 

SD (8) 4-dr., $510. 
| HUDSON—'48 (6) 4-dr., $1,040. 
| MERCURY—’'50 4-dr., $1,960, $1,940. 
| OLDSMOBILE—’49 (88) 4-dr., $2,000, '48 
|} (98) 4-dr., $1,500; (78) 2-dr., $1,105. 
| PLYMOUTH—’49 Deluxe 2-dr., $1,450; SD 

4-dr., $1,395; conv., $1,560, ‘48 SD 
| 4-dr., $1,130; club coupe, $1,080. 
| PONTIAC—'48 (8S) 4-dr., $1,165. 
| STUDEBAKER ’48 Commander club 

coupe, $1,125; Champion 2-dr., $1,100 

‘47 Champion club coupe, $985, 




















DETROIT'S OLDEST 


CHEVROLET DEALERSHIP 


TW 1-0600 


CONNELL CADILLAC 
| Hee 
| TW 3-5100 


DETROIT'S VOLUME 
CADILLAC DEALER 


FINE USED CARS 
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Credit Man’s Outlook for 1950... 





AUTOMOTIVE NEWS, JANUARY 9, 1950 


Slackening Auto Demand? 


NEW YORK.—Automobile distri- 
bution “will be partially checked” 
during 1950, Henry H. Heimann, ex- 
ecutive manager of the National 
Asen. of Credit Men, predicts in his 
Monthly Business Review. 

“The immediate postwar de- 
mand, though not filled, has been 
substantially supplied,” he de- 
clares. “Used-car markets will be 
less active and prices will be 
lower. The limitation of highways 
and the cost of maintenance and 
operation of a car will be impor- 
tant factors checking the greater 
distribution of pleasure cars. The 
industry, however, should have a 
much better than average year.” 


With respect to other business | 


conditions during the coming year, 
Heimann forecasts: 

“The construction industry, so es- 
sential to full employment, will con- 
tinue much above normal, though 
the total volume will decrease 
slightly from that of 1949... . 

“The farmer will have his income 


reduced, but his receipts will still | 


be higher than he normally experi- 
enced. It will be 


plans of the government to move 
the unwieldy surpluses which, if 
continued in storage for all who 
travel to see, will not only consti- 


tute a political liability but cause | 


the farmer to lose confidence in 
a continued parity payment.” 

Heimann said labor leaders are 
beginning to recognize that in- 
creased wages as such now are 
more difficult to procure and the 
emphasis in the labor field will 
be shifted to pension plans. In 
addition, he said, demands of 
union officials for participation in 
stock and other management 
bonus plans “are right around the 
corner.” 

“The forgotten people, those who 
live on fixed incomes or promises 
to pay, are just beginning to show 
they are disgruntled over the pres- 
ent political economy programs,” he 
added. “A movement on their part | 


Wis. Drive On 
For Compulsory 


Auto Insurance 


MADISON, Wis. — The idea of 
compulsory automobile liability in- 
surance coverage for more than a 
million registered Wisconsin ve- 
hicles is growing in favor, accord- 
ing to representations of statewide 
economic organizations. 

The latest of such proposals 
comes from the Wisconsin Farm 
Bureau federation which showed 
favor for universal insurance legis- 
lation at its recent convention here. 
The federation asked its officers to 
draft legislation to provide a mini- 
mum of $10,000, $20,000 and $5,000 
insurance coverage on all Wiscon- 
sin licensed automobiles. 

The Wisconsin state CIO council 
made a similar compulsory insur- 
ance proposal to the 1949 legislature 
earlier in the year. The unions, 
however, wanted a socialized auto- 
mobile insurance fund, operated by 
the state motor-vehicle department. 

The Farm Bureau advocates, in- 
stead, that such insurance be pro- 
vided by private’ carriers. It 
explicitly opposes a state fund. 
Risks not meeting a standard rate 
plan, it recommends, should be 
referred to the Wisconsin Assigned 
Risk plan, and those not acceptable 
there would be denied the right to 
drive on the highways. 

While the legislature has not yet 
indicated serious interest in such 
propositions, it has already ap- 
proved legislation that approaches 
the principles of compulsory insur- 
ance in the 1945 financial responsi- 
bility law. 

Under that act, a driver must 
prove financial responsibility in the 
event of an accident which causes 
loss or injury, under pain of driver- 
license revocation. 


Washington Ups Stock 

Washington County Motor Co., 
Inc., Brenham, Tex., has amended 
its charter, increasing its capital 
stock to $70,000. Washington County 
Tractor Co., Inc., also amended its 
charter, increasing its capital stock 
to $25,000. 


interesting to, 
observe the ingenious methods and | 


to get better organized so that 
their voices may be heard and their 
influence felt is likely to become 
vocal toward the close of the year. 

“There will be adequate credit 
for all business undertakings that 


are deserving of credit. Due to the | 
artificial interest rate program, the | 


cost of money will not vary much 
from existing rates. 


due to the effect of the tax law. 


Debt totals | 
will increase in capital structures | 


than in 1949 but the volume will | 


still be on a high level. Consumer 
wants are still far from being satis- | 
fied and they will assert themselves | 
| when merchandise is attractively 
| priced. 

“Failures will continue to show 





an increase in 1950 though the 
rate of increase will not be 
alarming. 


| “An attempt will be made to 
|increase corporate taxes. This at-| 





“Credit regulatory laws will be|tempt should be challenged very | 


Government power over 
be urged. The real 


sought. 
credit will 


| seriously. Excise tax burdens may 
|be lightened, There will also be 
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GARRETT BUYS BUDA DIESELS—Six 260-horsepower Diesel engines, made by Buda Co., 
Harvey, Ill., have been shipped to Pocatello, Ida., where they will be added to the 7! 


Buda-powered Kenworths already operating for Garrett Freightlines, Inc. 


credit problem in 1950 will be that | attempts at tax refinements so as|CUre some credit against double | creating incentive to work, is essen- 


of the federal government. 
| “Retail trade will be slightly less 








to levy taxes more equitably. 


'taxation on dividends. Despite the| tial, such a law has little chance 


“An effort will be made to pro-| fact that a sound tax law, one|/in a political economy.” 
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ECLIPSE-MACHINE DIVISION OF 
* Standard Equipment Sales: Elmira, N. Y. 


* Service Sales: South Bend, Ind. 
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Total Trucks in O tion, States by Mak 
ota ruckKs In pera 10n, ates y aKkes 
As of July 1, 1949 

STATE Total Autocar Brock. Chev. Cros. Dia. T Diveo Dodge Fed Ford FWD GMC Hudson Ind. Inter. Kenw. Mack Plym. Pont. Reo Ster. Stew. Stude. White Willys Mi: 
ALABAMA 137,018 43 7 48,799 382 418 114 14,920 256 37,188 116 1 14,138 616 121 7 900 . 1 2,641 1,080 4,113 3 
ARIZONA ........ 46,677 96 ‘ 15,159 54 146 103 5,703 93 13,050 37 111 4 4,386 50 112 52 1 332 5 2 1,293 363 1,537 1 
ARKANSAS .. 122,456 12 1 42,622 21 451 11,675 116 40,531 9 79 2 10,955 1 176 63 3 648 se 2 2475 251 3.4242 
CALIFORNIA 534,493 2,624 177 146,552 1,190 2,806 1,812 71,372 1,186 148,466 365 1.273 213 49,054 1,020 3.857 1,330 630 3,942 1,513 120 15,085 5,613 14,181 20,1 
COLORADO “ 107,461 156 24 $3,553 159 1,035 187 11,839 252 30,577 299 195 27 11,699 81 322 115 16 601 20 6 2,304 816 3.690 3 
CONNECTICUT 90,041 1,119 856 22,760 41 1,210 849 10,248 868 21,769 63 163 60 11,657 2,419 43 1 1,102 48 83 1,992 1,287 1,533 4 
DELAWARE. ........... ‘ sien 20,610 177 101 6.487 101 100 98 2,109 24 5,403 29 4 5 2,274 186 150149 148 3 4 401 189 az4 
DISTRICT OF COLUMBIA .... a 18,503 91 125 4,510 19 150 538 2,471 104 4,639 7 23 2,243 311 22 5) 208 19 i 360 489 : 272 2 
SUOBIDA oseecccsssesscsseess sd inaditinniela 151,237 437 33 43,039 289 1,059 259 17,217 473 51,228 31 185 30 = 13,523 2,337 55 3 1,197 : i 3.373 1,693 2.868 4.6 
GEORGIA 161,692 47 13 51,188 60 635 60 = (17,560 278 53,762 6 77 29 15,066 2 1,057 4 8 838 1 3.430 1,427 1,941 3,8 
IDAHO ..... ‘ 55,874 42 3 17,898 12 505 41 6,429 1445 14,199 4 107 14 7,474 107 129 71 10 37 4 12 I 2, 4 40 204 1,157 8 
ILLINOIS |... 321,994 1,091 109 92,967 126 8,083 2.136 38,081 1,411 73,886 121 426 103 52,461 3 3,390 141 36 3,368 173 739,024 4.986 3.255 8.7 
INDIANA 208,999 221 495 60,044 247 1,949 906 25,710 560 53,282 9 12,080 339 61 30.636 2 1,020 119 18 1,833 ‘ 82 i 731 2 807 4,646 4 1 
IOWA .. 155,578 43 3 50,055 31 2,153 247 «15,925 213 42,431 192 5,853 204 16 24,400 2 710 43 1 1,239 3 2 3,988 675 4.498 2,6 
RENN RR 176.061 38 18 64,278 92 1,798 119 15,633 439 50,696 83 8.647 340 8 21,735 1 228 113 13. 1,020 a 4.114 793 2.566 3,2 
KENTUCKY 135,217 101 20 45,299 113. 1,197 203 =«15,379 528 35,498 2 8.013 77 47 17,411 1 58 132 12 1,242 1 30 2,944 N52 2 978 2.4 
LOUISIANA 121,819 57 5 38,251 131 1,036 119 =: 12,093 169 39,400 37 5,228 38 12 13,952 3 692 39 12 p21 3 3.074 1 o v7 2.860 3 0 
MAINE . 57,883 69 156° 18,434 15 145 170 6,103 177 17,208 56 3,179 +=—:103 9 5,938 654 10 9 449 ‘1 131,317 312 2,011 1,30 
MARYLAND 81,620 583 683 25,857 43 588 659 11,624 479 18,937 69 4,396 56 18 §=10,090 1,339 194 7 822 28 40 Li 19 1,410 950 3 9» 
MASSACHUSETTS 145,039 2,865 1,842 32,859 52 2,103 2,294 705 39,008 137 8,576 120 69 16,170 1.063 66 4° 1,644 788 75 3,116 2.975 973 5,88 
MICHIGAN 249,721 470 222 67,455 153 1,575 2.050 1,813 77,157 2) 14,184 = 471 26 © 20,634 2 1,161 503 ‘12,890 20 5 5.853 1.88 50 8.4 
MINNESOTA ...... 170,113 265 15 50,345 98 1,957 22 833 50,596 249 7,798 272 32 24,640 1146 137 & 1,103 HW 17 644 1.712 2.144 4,31 
MISSISSIPPI 118,710 4 10 42,910 36 4166 rT 144 36,172 18 7,239 44 4 12,101 1 ‘81 37 2 507 - 231d 500 2,269 2.16 
MISSOURI ‘ 211,051 229 59 74,818 115 1,995 895 5RO 54,941 32 12,522 171 il 25,250 1 399 194 v7 1,261 ‘ 1 4,353 2,528 2,325 4,26 
MONTANA ........ 68,598 10 ‘ 37 727 23 167 17.942 139 3,409 132 7 10,132 139 6356 2 423 i 2300 2,112 350 3,355 1,29 
NEBRASKA 110,327 14 8 49 ©1582 57 205 31,875 62 4,963 105 31 «:15,738 6 384 79 16 478 5 1 3,054 879 3.957 2.20 
NEVADA 13,419 25 1 10 79 14 13 3,584 53 872 15 2 = -1,423 39 50 5 52 16 176 0 125 34 
NEW HAMPSHIRE. : 27,11 76 83 2% 118 116 63 8,670 4 1,209 © 34 3 2,492 181 7664238 32 ee 638 
NEW JERSEY ....... 3 "496.923 2,490 2,952 48,823 35 2,904 1,875 1,400 44,386 57 12,997 4388 139 21,324 1 6,441 165 33 1,449 135 119 -3,862 S741 2.938 B08 
a cee Soe 38.979 1 «. 14,936 2% 120 2 39 9,960 34 2,719 14 8 3,847 10 «133 “ae 98 22 302 73 
a — ee aE : 416.843 5.925 10.284 96,922 237 7,846 3,246 2,568 92,733 696 26,771 486 403 49,015 2 19.252 208 36 © 3, 889 470 1,021 8,982 5,304 17.745 
NO! ‘AROLINA se 170.722 320 71 59,678 86 501 293 424 49,319 17 5,934 223 18 13,477 2,082 135 17 1,039 10 1 1,616 6,061 4,51 
ae CSRUEIN A 67.260 12 11 21,773 8 576 23 172 19,903 27 2,735 53 2 11,846 130 78 2 317 1 ,87$ 110 785 68 
ren 299 840 1.126 223 83,193 381 2,418 2.109 1,732 79,106 114 16,604 532 212 38,031 2,758 386 48 2,821 12 73 7.442 8,147 1,688 5,335 
ee 167.434 96 “4 »««55.843s« BBCSO 217 262 51,794 112 7,843 147 21 19,700 1 465 105 12 ~» 851 1 6 3,137 1,146 4,597 «2,971 
aaa. 21.881 248 3 94.557 174 1,121 192 1,045 29,706 100 9,136 276 29 14,393 = 630 985 31 11 1,035 170 1 3.855 1,428 2,216 4,60 
as, are ser 8.682 4,906 O8-T8T «904,186 8,072 1811 89.960 310 23,160 591 146 49,945 1 7,845 216 13 4,084 465 317 10,307 7,322 6,902 9,91: 
PENNSYLVA en ‘ = “4 g po - var . "oan pin 182 $141 1.633 32 10 8,205 573 10 3 236 62 27 601 380 382 1,05¢€ 
RHODE ISLAND occ . 23.213 74 9 31.957 42 252 57 108 29,650 10 = 4,014 78 11 6,486 1 860 62 5 703 1 1,760 951 2,718 2,129 
SOUTH CAROLINA ... 2.50 v7 ? 18.019 “4 774 28 122 16,544 89 ©—-:2,793 53 7 10,237 6 144 24 2 429 1 21 1,558 162 2,642 1,02: 
SOUTH DAKOTA . eee 0° 4iaTaes«1TL:Sts«CSG A 199 7460 35.111 9 9,066 96 7 16,288 765 133 6 743 3 16 3,107 1,140 1,625 1,590 
TENNESSEE .......... roe a? 58 «153,259 300 2,107 694 430 142,755 125 22,587 425 63 46,686 541,695 358 41 1,733 3 9 10,360 4,104 9,328 7,988 
TEXAS peng = "" 11985 9 390 103 155 10.525 712.554 60 2 4,754 135 238 46 3 111 44 2 1,243 315 . 741 
UTAH essen pap 31 109 6151 11 145 23 67 6.546 18 1,457 45 7  ~=2,801 23007 1 291 3 x 538 «125 631 
WERENT | soessvcestoereoe 31.898 484 275 46.579 176 650 498 451 39.393 10 6,267 131 12 11,761 a 743° «174s 8Ts«986 3 6 16~——3,032—«1,827 2,476 
VIRGINIA eae ish Te 136 "8 41.160 104 1,377 562 301 10,962 136 10,060 412 77 ~=—-:19,100 880 962 29 4 1,027 180 ; 4,784 1,581 5,456 
WASHINGTON  o...ccccccee ; soshlonecaiitn 151,788 hao aes be ‘seT 123 348 276 601 26.570 241 6.526 125 14 10,593 1 867 29 6 1,056 10 i 2046 1,309 3,451 
WEST VIRGINIA vetnettoornonnsedeses rae 200 “ih 53,208 56 2.241 737 160 19,762 758 8166 268 36 © 21,158 797 63 13° 1,518 272 21 3.497 1,824 6,204 
WISCONSIN en ae 98 506 iH 9 “8.788 ‘2 843 4 29 7.820 32 1,420 33 5 4,030 2 78 131 Fone 803 240 309 
pti gg TAL a 7 7 087.633 27.134 23.842 2,131,971 6,095 67,148 29,329 837,369 25,421 1,953,541 5,099 399,122 9,619 2,129 826,329 3,224 77,534 6,654 1,438 53,637 4,651 2,302 173,735 83,623 153,254 183,233 
a at apr as Compiled by R. L. Polk & Co 

Benen . ——— - — 
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Truck Scrappage Estimated 
At 1 For Every 2 Sold 


By Bob Gordon 

Associate Editor 
*TATISTICS on total trucks in| 
\’ operation in the U. S. reveal 
that for every two trucks sold in| 
the year ended July 1, 1949, one) 
was scrapped. 

Figures just released by R. L. 
Polk & Co. show 7,087,633 trucks | 
registered in the country as of | 
July 1, 1949. The total repre- | 
sents a gain of 482,343 over the 
registration of July 1, 1948. 
Since 966,083 new trucks were 
registered in the 12 months ended 
July 1, 1949, and the gain in reg- 
istrations during the same period 
was only 482,343, it is apparent that 
483,740 trucks were scrapped dur- 
ing that time. 

” 


* * 


ALIFORNIA retained its posi- 

4 tion as the leading truck-using 
state with 534,493 trucks registered. 
Texas with 456,198 and New York 
with 416,843 were the only other 
states with more than 400,000 
trucks in use. 

Two states— Pennsylvania and 
Illinois—were in the 300,000 brack- 
et, the former with 379,587, and 
the latter with 321,994. Ohio fell 
just short with 299,840 trucks reg- 
istered. 

All told, nine states had more | 
than 200,000 trucks in operation, 
while 22 had between 100,000 and | 

200,000. Eight states had from 50,- | 
000 to 100,000 trucks registered, 





FORD OF CANADA SETS RECORD—A new, 


and .10 states (including the Dis- 
trict of Columbia) had less than 
50,000 trucks in operation. 

All but four of the states in- 
creased in truck registrations dur- 
ing the year ended July 1, 1949. 
The exceptions had small declines 
as follows: District of Columbia, 
1,508; New Hampshire, 403; New 


Jersey, 522, and Rhode Island, 977. | 


* * « 
fWHE survey listed 24 makes of 
trucks, including Hudson, In- 
diana, Plymouth and _ Stewart, 
which are no longer in production. 
Of the 20 makers still producing 
trucks (including Pontiac, which 
produced a limited amount in 1949), 


| seven experienced declines in total 


registration in the year ended July 
1, 1949, 

The decreases were generally 
small, the largest of them being 
5,448 units removed from the to- 
tal of Mack. White registrations 
fell 2,360, and Federal declined 
1,257, while the remaining four 
makes had smaller losses. 


Chevrolet remained in first place 


and went over the two million| 


— a Suly'L. 1008 ace Sas and Diamond T trucks in operation | 


second with 1,953,541, followed by 


Dodge with 837,369, and Interna- | 


tional with 826,329. 


Other makes with more than 
100,000 trucks in service included: 





alitime production record for an 


single year | 





in its 45-year history has been set by Ford Motor Co. of Canada. Here Rhys M. Sale, | 
who became president of the company on Jan. |, greets driver Cecil Sawyer as the 111,388th | 
waree 1949 rolled off the final assembly line, breaking the previous record of 111,387 | 

fn : 








| TOOL FIRM OPENS BRANCH—Kent-Moore 
| Organization, Inc., manufacturer and distrib- 
| utor of service tools and equipment, 
opened a new office in Kansas City. 


|GMC, 399,122; Studebaker, 173,735, 
j}and Willys, 153,254. 

+ * - 

|\¢)F THE makes listed, Pontiac 
had the lowest number of truck 
| registrations with 1,438. Totals for 
|makes no longer in _ production 
|were: Hudson, 9,819; Plymouth, 
6,694; Stewart, 2,302, and Indiana, 
2,129. 

California had the _ greatest 
number of truck registrations for 
11 makes and also topped all 
states in miscellaneous truck reg- 
istrations. New York led in reg- 
istrations for eight makes. 


Illinois had more International 





than any other state, while Texas 
|had more Chevrolets in use. 

Pennsylvania led in the use of 
Reo trucks, and Wisconsin was 
tops in FWD registrations. 


Show Space Going Fast 
For 1950-51 Plastics Fete 
CHICAGO.—Demonstrating con- 


fidence in the 1950-51 market, plas- | 


tics manufacturers reportedly have 
already purchased more exhibition 
space four months in advance of 
the 1950 National Plastics exposi- 


tion in Chicago March 28-31, than | 


the total space taken at the last 


previous show in New York in 1948. | 
Exposition officials revealed that | 


firms have taken 35,073 square feet 
of space at Navy pier. They be- 
lieve that considerable more space 
will be sold in the months remain- 
ing before the exposition. The pres- 


ent total exceeds by 1,000 square | 


feet the total footage at the 1948 
exposition, and is a 15 percent in- 
crease for four-month advance 
sales compared to previous shows. 


L-M Names Dickerson 
Dickerson Motors, Inc., 6116 Na- 
tural Bridge, Pine Lawn, Mo., has 
been granted a Lincoln-Mercury 
dealership, 


has 





TOLEDO, — Used-car dealers in | 
Lucas county (Toledo) are taking 
the major share of the business 


from the casual seller, recent 
figures show. 

Of the 2,707 carg sold in Novem- 
ber, dealer sales amounted to 54 
percent (1,456) while casual sales 
were 46 percent (1,251). In No- 
vember, 1948, when 2,701 cars were 
sold, dealer sales were 42 percent 
(1,153) and casuals 57 _ percent 


| (1,548). 


|postwar years all showed a heavy 


months during 1949, as the casual 
seller found he could command no 
more in the seller-to-buyer market 
than at a dealer’s, 

Dealer sales of used cars, by 
makes, showed Chevrolet favored, 
with 249 sales, of which 64 were 
of 1939 and earlier models. 


Other sales by makes were Ford, 
195; Plymouth, 186; Buick, 154; 
Dodge, 101; Pontiac, 95; Oldsmobile, 
95; Chrysler, 55; Nash, 54; Hudson, 
|44; DeSoto, 34; Mercury, 31; Stude- 
baker and Willys, 28; Packard, 27; 
Kaiser-Frazer, 23; Cadillac, 16; Lin- 
coln, 10, and Crosley, 3. 


+ + * 


$1,520 Bad Check Passed 


By Youth to Kans. Dealer 


GARDEN CITY, Kans.—A used- 
|car dealer here recently accepted a 
worthless $1,520 check from a 15- 
year-old boy for a 1949 Ford, 
| Arrested the next day, the youth 
|was sentenced to the boys indus- 





| 


“It amazes me that any dealer 


Sales during other wartime and | 


Used-Car Notes 





percentage favoring casual sellers. | 
Local dealers said the change has | 
occurred over a period of about six | 








would accept such a check from a 
15-year-old,” County Attorney Dale 
Corley commented. 

* +. + 


Hickox Moves Operation 


To Larger Quarters 

MANCHESTER, N. H. — (UTPS) 
—The Hickox Used Cars establish- 
ment has moved to a new location 
at 166 Webster St. Expanding busi- 
ness volume was reported to have 
made it necessary to acquire larger 
quarters. 

* o 


* 
Extended Trial Spin 
BUFFALO.—A 1946 Cadillac con- 

vertible, valued at $1,800, was re- 
ported stolen from Benthin Motor 
Sales, 2705 Delaware Ave., by a 
prospective customer who took it 
out for a trial ride and failed to 
return with it. John Carnduff, 
sales manager of the firm, told 
police the man said he wanted to 
take it out for a trial spin. 

” a e 


| Cleveland Dealers Elect 


Bass President for 1950 


CLEVELAND.—Ralph I. Bass of 
the Big Store and Bass Chevrolet 
Motors, Inc., has been elected pres- 
ident of the Cleveland Used Car 
Dealers Assn. 

Other officers 
group’s third annual 


installed at the 
Christmas 


| party were: Charles Lazzaro, vice- 


president; Harry Halpert, treas- 


|urer, and Manny Weiser, secretary. 


| Frazer), 


West Takes K-F Alone 


Nemaha Motor Co. _ (Kaiser- 
Sabetha, Kans., held its 


|formal opening. Ralph West, own- 


| trial school at Hutchinson, and then | 
paroled to his father. 


er, acquired Ivan Roberts’ interest 


|in the firm. The business had been 


operated as a partnership. 





~~ 


a 
4, 


STEWART DELIVERS 


| trucks have gone into service for Phoenix Laundry and Dry Cleaning 





1S SPECIAL-BUILT STUDEBAKERS—Fifteen custom-built Studebaker 


Phoenix, Ariz. 








They were delivered by the Stewart Motor Co., which also assisted in their design and 
| production so they would fulfill the special needs for which they were purchased. Among 
| the special features of these commercial vehicles are deep-well areas which permit long 
| drapes and dresses to hang without folding or creasing. 
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SERVICE SECTION _AUL 


On the Financial Front. . . 


Most Motor Stocks 
Gained Ground in ’49 





By George Deery |17%. Packard, one of the most ac- 


Associate Editor |tively traded stocks on the ex- 
: . ‘ change, held its own. Another 
HE 15-point rise in Chrysler | octive issue, Studebaker, bounced 


stock during the year just end-| to 275% from 20% 
ed was the sharpest of any of the| For comparative purposes here 


automotive issues, but found &| .1. the 1948 highs: Chrysler, 63% ; 
close contender for the honor in| G. 1 Mot 66: Hud as 
General Motors with an increase | Vou. 91%. ‘Pe, a oh, toa: 
of 13 points from the close of 1948| “952, <"%s; *ackard, oO”, stude- 
to the beginning of 1950. i 29%, and Willys-Overland, 


Willys-Overland was the sole is- | ; 2 %& 

sue of the stocks on the Big Board . 
Nash to List 

In Chicago 


included in weekly AUTOMOTIVE 

News Auto Stocks average to lose 

ground. In this issue there was a 

net loss of 1% points to a closing 

1 

Sgure of 5%. Nash-Kelvinator will make appli- 
cation to list its 4,375,000 shares of 
$5 par value common stock on the 
new Midwest Stock Exchange at 

Chicago, Godfrey Strelinger, treas- 


The two motor issues on the 
urer, stated last week. The move 


New York Curb Exchange— 
didn’t fare so well. K-F’s closing 
is being made for the convenience 


quote of 4% Dec. 31 compared 
with 8% at the beginning of the 
New Year, while Crosley slipped 
to 2% from 7. 

Hudson ended up the year at 14) 
compared with 12% a year earlier, | 
and Nash’s gain was from 14% to 


Kaiser-Frazer and Crosley— 





Agenda Listed 
For Management 


Parley in Frisco 


NEW YORK. The American 
Management Assn, announces that 
discussions at the national meeting 
in San Francisco, Jan. 18-20, of rep- | 
resentatives from large and small 
industrial and business firms will 
cover the following general sub- 
jects: 

Implications to management of 
the changing concept on security; 
the new importance of internal 
communication in business organ- | 
izations; effective use of managerial 
resources; management policy for 
meeting current problems, and busi- 
ness conditions and outlook. 

The meeting is expected to be 
the largest group discussion of cur- 
rent business problems ever held in 
the western states. 

Among the specific topics which 
will be discussed in seven sessions 
to be held at the St. Francis hotel 
are: 

The challenge of research and 
technology to management; man- 
agement responsibilities to stock- 
holders, employes and the commu- 
nity in 1950; administration of pen- 
sions; cost reduction through 
proper utilization of manpower, 
methods and machinery, and mar- 
keting problems and opportunities. 

Developments in management or- 
ganization for efficient production, 
insurance problems of management, 
and the effect of economic develop- 
ment on the business manager will 
also be discussed as separate sub- 
jects. 
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FOR AXLE WORK 


Cummins’ New Diesel 
Being Shown to SAE 

COLUMBUS, Ind. — One of the 
country’s most powerful high-speed 
Diesels is being exhibited in an}! 
activated cut-away model by Cum- 
mins Engine Co., Inc., at the 1950 
Society of Automotive Engineers 
national convention this week in 
Detroit. 

Members and guests attending 
the session in the Book-Cadillac 
hotel will be able to see all of the 
new Cummins Model NHRS-600’s 
mechanical features in motion. This 
supercharged Diesel, a six-cylinder, 
5‘*%-inch bore, 6-inch stroke engine, 
develops 300 horsepower maximum 
at 2,100 revolutions per minute, the 
firm reports. 


Ontario Ups Tag Fee 

TORONTO.—Increases in license 
fees for small cars have been an- 
nounced for Ontario for 1950. A $3 
increase in the 1950 fee for four- 
cylinder cars built since 1932 brings 
the charge to $5. In 1948 there were 
nearly 80,000 four-cylinder cars 
registered in Ontario. 


Tucker Ups Stanifer 
Morris L. Tucker, president of 
Harlan Motor Co. (Ford), Harlan, 
Ky., has appointed Otis Stanifer as 
service manager. 


THE “BEAR” 
33 DYNAMIC 


BALANCER 
Ww 


LOW FENDER CARS 
ARE SIMPLE TO CHECK 
WITH THESE NEW HEADS 


HERES ANOTHER 
“BEAR COMBINATION 
THAT BRINGS HIGH 
PER- FOOT: PROFITS 


602) THE “BEAR” 


35 WHEEL SPINNER 
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Auto Stocks 
Jan.3 Dec. 27 





Chrysler ......... 6614 6556 
CE. Svivacevces 2% 2% 
General Motors .. 70% 70% 
PE, Scesaivaeus 138% 14 
Kaiser-Frazer . 4% 4% 
Nash-Kelvinator 17% 15% 
OGG gc ccccsse 4 8% 
Studebaker ...... 27% 26% 
Tucker itn ss 05 
Willys-Overland . 5% 5% 

Average for os 

10 Stocks ...... 21.13 20.75 








of stockholders in the midwestern 
states served by the new exchange. | 


| The Northern Trust Co. is Chi-| stock, compared with $271,359 or|tinues to be approximately $3,000,- 
| cago transfer agent and the Harris | 
‘Trust & Savings Bank, Chicago) period of 1948. Sales for the 1949) 


registrar. 
* * * 


Standard-Thomson Reports 
$276,065 Profit in Half 


Standard-Thomson Corp., auto- 
motive and aviation parts and ac- | 
cessories manufacturer, reports for 
the six months ended Nov. 30 a 
net profit of $276,065, equivalent to 
55 cents per share on the out- 
standing 499,687 shares of capital 


*800° MERCHANDISER CABINET 
INCREASES SALES APPEAL 
AND SPEEDS SERVICE TOO ! 


NEW FLEX-O-POWER 
HYDRAULIC JACKS 
PACK 24 TONS OF POWER 


Make the most of every square foot of floor space! That’s 
good business! That’s what you do when you give the 
word to get the new “Bear”’ 3831-88 service. Here’s the 
service that says:‘‘No shop is too small to get into big 
profit alinement!’’Here’s the service that also answers the 
smart “‘Bear’’ Operator’s desire for auxiliary equipment 


“BE THE SAFETY LEADER 


Trade Mark Reg. U.S. Pat. Off. 


“BEAR 
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LOT LEAVES ROOM FOR EXPANSION—Facilities recent! 
Kalamazoo, Mich. The building 
square feet, and it stands on a lot 400 by 250 feet. 


Inc. (Chrysler), 


54 cents per share in the same 


period amounted to $3,371,000, com- 


|pared with $3,881,000 in the same 


period last year. 
Reginald N. Webster, president, 


stated that greater plant mechan- | 


ization and new manufacturing 
techniques were responsible for the 
higher profit margin. As of Nov. 
30, working capital was $2,256,495, 
compared with $2,065,000 on May 
31, the end of the last fiscal year. 
Current backlog of orders con- 


completed by Harold Keegan, 


has a floor area of more than 17,000 


| 000, the company states. 


‘Ingman Motors Loses $955 
| To Burglars in Hialeah, Fla. 


| Burglars broke into Ingman Mo- 
tors, Inc., 1864 S.W. Eighth St., Hia- 
leah, Fla., and used the company’s 
acetylene torch to open a safe 
containing $955 cash, 

Police said entrance was gained 
through a rear door. The burglars 
cut the knob off the safe with the 
torch and then extracted the cash. 


(Z 044200 
susan 
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FULL EQUIPMENT FOR 
COMPLETE 5 POINT 
ALINEMENT CHECKING 





Make that 12 x 13 feet the Biggest Money Making Space in Your 
shop with the New “BEAR” 3831-88 Front-End Service! 


that means MORE BIG PROFIT JOBS PER DAY! And don’t 


be misled by the compactness! 







SEE YOUR “BEAR” 


IN YOUR COMMUNITY.. IT PAYS!” 


 SATETY SERVICE 


Nothing in the way of 


completeness or precision has been sacrificed! 
This is a complete ‘‘Bear’’ Service Unit 
with all the latest developments for fast 

checking of all cars and light trucks. 


Prices are a be (7 ip. / 


JOBBER OR WRITE FOR COMPLETE 
INFORMATION. Address BEAR MFG. CO., DEPT. A-14, ROCK ISLAND, ILLINOIS 


YOU GET LOTS OF EXTRAS WHEN YOU BUY “BEAR”! Along with the finest equipment 
that can be built, you get the benefit of NATIONAL ADVERTISING and the most widely 
known safety service sign, THE “BEAR” SIGN! “Bear” School, “Bear” Advertising 
Programs, etc., etc., are provided by “‘Bear”’ to assist you to take ‘‘Bear’s”’ advice 


R40 
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Highways & Safety... 





Repeal of Auto Excises| 
Demanded by NHUC | == 4 





_ AUTOMOTIVE NEWS, JANUARY 





WINTER DRIVING FACTS 

















Cold Weather Hints to Save Your Car... or Your Life! 





9, 1950 


scales put the state ahead of all 
others. 


Fog, Headlights in Unison 


Banned by California 


California’s state highway patrol 
has warned motorists that it is 
illegal to drive with both headlights 
and fog lights burning at the same 
time. 

Drivers who use fog lights were 
advised to keep their parking lights 
on. This, it was explained, will keep 
the tail lights burning but will not 
cause the bright glare the headlight 


and fog light combination creates. 
* - * 





bay 7” 

DEMAND for repeal of federal | tial purposes, About 69 percent of STOP) 75, J { 
“ automotive excise taxes has|wage earners depend on cars to go| ™ =) 
been voiced by the National High-|to and from work, according to the | 1 [ eokine bimene: on Nh am 
way Users Conference, In a booklet | conference. Various Road Surtaces ) i 

just published, the * * * 190 at 20 miles per hour \ 
group said: | (‘HARGING that multiple taxation) "” ei 

do far pag sa 4 results with the excises, med = 


taxes are unfair 
and _ discrimina- | 
tory: 

“A. They are 
imposed upon 
products vital to 
modern transportation. 

“B. They bear heavily on small 
income groups. 

“C. They select one type of trans- 
portation for general tax purposes. 

“D. They result in multiple 
taxation.” 

In following up its four points, 

NHUC says that more than 25,000 
U. S. communities have no means 
of transport other than motor, 
and that a great deal of the milk, 
vegetables and meats enter our 
great cities by motor truck. 

It was also said that 90 percent 
of travel is by car and that 84 
percent of these trips are for essen- 





governments, 





special excises. 





Stating that these taxes were im- 


booklet said that owners of vehicles 
are already subject to two score | 
|Special taxes by state and local | 
in addition to the | different surfaces. 
general taxes paid by all citizens. | 
“In 1948, motor vehicle owners 
paid over $2,000,000,000 in special 
imposts for highway purposes to 
state and local governments. Of 
this item, $1,350,000,000 was col- 
lected by the states in gasoline 
taxes alone,” it was stated. 


To show that excises bear no 
relationship to federal aid, the pub- 
lication pointed out that from 1916 
to Dec. 31, 1948, the federal govern- 
ment paid about $4.6 billion to the 
states while from 1918 to Dec. 31, 


| conference said: 


| hand!” 


R. 1. Leads Nation 
In Road Safety 


Rhode Island's 





registry of motor vehicles. 


IMPROVED 
PERFORMANCE! 








SERVICEMEN 


Customer 


retor Repair Parts. 


You can give your customers amazing new Pep, 
Improved Performance, Faster Pick-up, Increased 
Miles per Gallon, by installing Keller Precision-built 
Carburetor Repair Parts. Thousands now in use —users 
report marvelous results. 


Most common causes of poor performance and low gas 
mileage in regular carburetors are: (1) Economizer leaks 
fuel past shutoff seat. (2) Acceleration Pump Discharge 
Check leaks fuel past seat because it sticks open. (3) 
Acceleration Pump Piston Leather becomes worn from 
misalignment, hardened from corrosion, permitting fuel 
to escape past leather. (4) Acceleration Inlet Supply 
Hole Check sticks closed or open and does not allow 
proper amount of fuel for acceleration discharge. 


You can correct these common causes of inefficiency 
with Keller Precision-built Carburetor Repair Parts. 
Hundreds of Ford, Lincoln, Mercury dealers from coast 
to coast have found this out to their profit and to their 
customers’ benefit. 

Start giving your customers smoother, peppier, more 
economical performance—build your profits and 
customer goodwill. Send coupon for complete informa- 
tion or for a call by our representative. 


KELLER RESEARCH CORP. 


12727 STOUT. ST. DETROIT 23, MICHIGAN 





DEALERS, PARTS MEN, 


Make Money and win 
Goodwill, 
installing these Keller 
Precision-built Carbu- 


























No. 1400 
ie Keller 
DISTR AS Acceleration 
Pump Inlet 
Check 






Iilustrated is a complete Ford V-8 set. List Price $3.10 
Ford 6-cylinder set. List Price $5.00 
Mercury, Lincoln and large trucks set. List Price $5.25 


Keller Carburetor Parts do not change the mixture 
from what F.M.Co. knows to be best—they only stop 
the leaks, increase the efficiency. They correct the 
common causes of inefficiency by replacing production 
parts with specially engineered, precision-built parts 
made of materials that will not corrode and are not 
subject to change due to acids in the fuel. Keller parts 
give you a Master Carburetor—the kind a carburetor 
engineer would build for himself. 


—— oe ae ae oe > ow oe oe oe oe ee om oe oe om oe = 


KELLER RESEARCH CORP., 
12727 Stout St., 
Detroit 23, Michigan 


I want to know more about Keller Precision-built Carbu- 
retor Repair Parts. Send literature and price-discount 
information [[]. Have your sales representative call [7]. 


SKID STATISTICS—Results of new research 
by the National Safety Council has been re- 
leased to show how far a car will slide on 


1941 and 1942 as war revenues, the | 


“The time for their repeal is at | 


highway safety | 
record for the first 10 months of 
last year was the best in the nation, 
ithe National Safety Council has 
1948, the government collected over | advised Allen E, Hawkes, highway 
$9.2 billion from highway users in| safety promotional officer of the 


| Rhode Island had 2.7 deaths per | 
posed in the depths of the depres- | 100,000,000 miles of motor travel, or | 
sion, 1932, and increased in 1940,|7.3 on a population basis. Both a ' 





Texas Roads 
$100 Million Is Spent 


On Construction 


The Texas highway department 
jhas closed the books on the first 
$100,000,000 year of highway build- 
|ing in the state’s history, State 
| Highway Engineer D. C. Greer has 
| said. 

| Greer pointed out that the state 
ispent $106,000,000 for better roads 
and safer, smoother main routes 
| during 1949. 

Greer at the same time forecast 
that not as much money will be 
spent in 1950, but that more of it 
will be spent on farm-to-market 
roads. 


| 


| 000,000 will be spent in 1950 as com- 
pared with the $106,000,000 spent in 
1949. He estimated 55 percent of 
this will be for farm roads. 


Oct. Auto Excises Rise 


24.6% Over 1948 


October collections of the emer- 
|gency federal automotive excises 
| were $140,451,660, an increase of 
24.6 percent from the same 1948 
| month, reports the National High- 
| way Users Conference. 

Collections are as follows: gaso- 
|line, $49,320,823; lubricating oil, 
| $7,163,259; automobiles and motor- 
cycles, $44,705,692; trucks and 
| buses, $16,671,868; 
| $14,235,798; parts and accessories, 
| $8,354,217. 


+ + 


Calif. to Spend $63 Million 
For Roads, Bridges in ’50 


California will spend an estimat- 
ed $63,202,000 during 1950 to im- 
prove 631 miles of state highway 
jand build 86 bridges and grade 
| separation structures, State Public 
| Works Director Charles H. Purcell 
| has revealed. 

The ‘total for the 1949 calendar 
year, he estimated, would come to 
357 projects worth $64,500,000. 


'Maine Turnpike 


Earns $100,000 


The Maine Turnpike, the state’s | 


| 


only toll highway, has shown a 
|substantial profit for its second} 
year of operation, according to| 


William B. Getchell, executive di- 
rector. 

Getchell said the 45-mile, four- | 
lane highway between Portsmouth, | 
N. H., and Portland, Me., will real- | 
ize more than $100,000 beyond ex-| 

penses for 1949. In 1948, the $20,-| 

000,000 road showed a deficit of | 
$63,000. 

* * * 
Urges Driver Training 

The Philadelphia Home and 
School Council, representing 180 
| parent-teacher associations with a} 
|membership of more than 100,000, | 
|has petitioned the department of | 
school superintendents, urging es- | 
tablishment of safe driving courses 
in high schools to cut down the 








| present toll of traffic accidents. 
| * 7: ~ | 
Safety Council Sought 
In a move to promote highway 
and other safety in Florida, Gov. | 
|Fuller Warren has called upon 
| leaders in all walks of life to help | 
him reactivate and vitalize the 
governor’s safety council. 


aa 7 ” 
e 
Just Fine! 
Immediate Payment Allowed 
With New Tickets 
A new type of parking ticket, 
which allows the motorist to pay 
fines immediately, is scheduled for | 
use in Tulsa, Okla. 
| Invented by Lou Barlow of} 
| Springfield, Ill., the ticket has two} 
sections, separated by a perforated | 





Greer said not more than $90,-| 


tires and tubes, | 
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| Traffic Deaths in ’49 
500 Less Than °48 


Traffic deaths for 1949 totaled 
500 fewer than 1948, the Na- 
tional Safety Council estimat:d 
last week. 
| The council placed its estimate 
| for last year at 31,500, compared 

with 32,000 for 1948. 





line. One half is a regular citation, 
the other a postcard addressed to 
| the police department. 

The motorist fills in the name of 
| his bank, the amount due and his 
| signature on the postcard. He then 
|mails it. 


\Minn. Is Spending 
More for Roads 


Minnesota counties, townships, 
| cities and villages spent 20 percent 
more for roads and streets in 1948 
| than in 1947, according to the state 
highway department. The 1948 total 
was $51,789,947, compared with $43,- 
402,090 in 1947. 

Of the 1948 total, $23,678,447 went 
for construction and $28,111,500 for 
| maintenance. Construction costs in 


'1948 were about $5,000,000 and 
| maintenance costs $3,375,000 greater 
'than in 1947. 

* * * 


Texas Council to Select 

| Truck Driver of Month 

| To promote safety throughout the 
trucking industry, a driver-of-the- 
| month will be selected every month, 
beginning in January, by the Texas 
safety council. 

The council is also considering 
jawarding of the title “master 
| driver” to every driver going 10 
| years without an accident, He will 
| be given a gold cap shield with a 
| gold chin strap for his safety 
| record. 


Accident Attitude 
Psychologist Says Thoughts 
Cause Mishaps 


Attitudes, or set ways of think- 
ing about something, are the pri- 
mary causes of traffic accidents in 
the opinion of Dr. A. R. Lauer, 
psychology professor at Iowa state 
college, who has addressed an 
automotive short course at the 
University of Minnesota. 

“Attitudes may take a variety of 
forms relating to politics, races, 
religion, nationalities, morals, safe- 
ty and the activity in which the 
driver is engaged,” Dr. Lauer noted. 

“Attitudes that make a man in- 
different are the most dangerous. 
Large companies have found 60 
percent of their vehicle accidents 


|}are the result of poor attitudes,” 


he concluded. 
. +. * 


Ky. Road Deaths Up 


In announcing that Kentucky 
highway deaths totaled 546 in the 
first 11 months of last year, an 
increase of 34 over the entire 12 
months of 1948, State Police Com- 
missioner Guthrie F. Crowe said the 
state police have been ordered to 
“crack down on all traffic viola- 
tions.” 

* 7 


N. Y. Toll Shows Rise 


New York state’s motor-vehicle 
death toll for 1949 will approximate 
1,960, compared with 1,484 in 1948, 
estimates State Motor Vehicle 
Commissioner Clifford J. Fletcher. 
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For Their New Car Advertising 
© Critical Craftsmanship from 
Designer to finished Product 
© Triple-plate Chrome Finish 
@ Life-of-Car Durability 
®@ Customer Eye Appeal 
® New Low Prices... 


Write TODAY for beautiful fufl- 
size FREE SAMPLE... Yours to 
keep and compare! 

@ NO OBLIGATION @ 


Stemac.. 2409 157TH ST. 
DENVER 11, COLORADO 
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Speed in Repossessing 


Finance Executive Proposes Plan to Hasten 
Handling of Returned Vehicles 


CHICAGO.—An automobile dealer | repossessed unit be held in excess 


sho ‘ld always be approached to pay | of 60 days.” 
for a dealer liability repossession Selling repossessed cars is the 
not later than 10 days after the| best way for an automobile 


finance credit man to ascertain 
the true worth of the collateral 
behind the contracts he is buying, 
Dykstra said. 
| He pointed out that every make 
;of car has certain models that are | 
|harder than others to move. First | 
|hand knowledge of the values will 
}save a finance company thousands 
|of dollars annually, he added, 
| In determining the worth of a 
|repossessed car, prices should be} 
|obtained from at least three dealers. 
|Then a decision should be made as 
|to whether or not the car should be 
retailed or wholesaled. 

“Rarely does it pay for a finance | 


vehicle has been returned to his 
place of business, F. E,. Dykstra, 
vice-president, Thorp Finance 
Corp., Thorp, Wis., has told finance 
company executives. 


Dykstra discussed the reposses- 
sion picture in an article appearing 
in the current issue of the Amer- 
ican Finance Conference magazine, 
Time Sales Financing. 

In the event that it is not pos- 
sible to secure immediate pay- 
ment, the finance man _ should 
insist that the car be recondit- 
ioned at once, he said. 


Whether a _ finance company 
wholesales or retails its repossessed 
cars, the important thing is speed 
in handling cars and not letting an 
inventory accumulate, he said. Cars 
should be sold in the same market 
in which they are taken in. 


“Seventy to 80 percent of all re- 
possessed cars should be liquidated 
in their entirety and the loss 
charged off within 30 days after the 
vehicle has been repossessed,” he 
said. “In no case should any 


Chairmen Listed 
For Convention 


Of Sales Chiefs 


DETROIT.—Chairmen of the 26 
committees that will handle activi- 
ties of the 1950 national conven- 
tion of sales executives, to be held 
in Detroit May 22-24, are an- 
nounced by Convention General 
Chairman Merritt D. Hill, of Dear- 
born Motors Corp. 

Included are the following, all 
members of the Detroit Sales Ex- 
ecutives club, convention host: 

Walter C. Ayers, Brooke, Smith, 
French & Dorrance, Inc.; J. L. 
Barrie, Nelson Associates, Inc.; D. 
L. Beck, Executives Selection and 
Training Institute; J. C. Doyle, 
Ford Motor Co.; R. R. Eppert, Bur- 
roughs Adding Machine Co.; Herb 
Estes, Herb Estes, Inc.; Gordon 
Fearnley, American Credit Indem- 
nity Co.; E. A. Holsten, Motoroia- 
Detroit Corp. 

Also, W. F. Horsch, Pittsburgh 
Metallurgical Co.; A. H. Jones, 
Madison Electric Co.; Fred A. 
Kaiser, Detroit-Michigan Stove Co.; 
E. H. Kimball, Parade Publica- 
tions, Inc.; T. F. Kuckelman, Jacox 
Oil Corp.; C. T. Lawson, Nash- 
Kelvinator Corp.; G. D. McCor- 
mack, manufacturers’ representa- 
tive; Jerry Moore, Hotel Fort 
Shelby. 

Also, G. F. Ralston, Hotei Book- 
J. D. Reber, Procter & 
Gamble Distributing Co.; F. M. 


| company to maintain its own facili- | 
|ties to liquidate repossessed cars,” 
|Dykstra said. “The problem of | 
| liquidating these vehicles is usually | 
|seasonal, and stand-by facilities 
awaiting this situation are exten- 


Dorrance, Inc.; R. V. Shaner, T. J. 
Lipton, Inc.; Gerald Sklar, Adver- 
tising Distributors of America, Inc.; 
L. L. Thurber, International Busi- 


Machine Corp., and F. U. 
Webster, Webster advertising 
agency. 


Several of the committee chair- 
men will head more than one com- 
mittee. 


Austins Reach Houston 


Direct from England 

HOUSTON, Tex. — Forty-nine 
British Austin automobiles arrived 
here Dec. 26 aboard the Letitia 
Lykes, the first shipment of Austins 
direct by water from England to 
Texas 

Several of the cars went to 
Sanders Motor Sales, 3005 Washing- 
ton St., Houston. The remainder 
were assigned to the other Austin 
dealers in Texas: Clyde C. Logue 
and Raymond Pryke, Austin; Clar- 
ence Talley Auto Co., Dallas; A. D. 
Thomas Motor Co., Del Rio, and 
Osborn Motors, San Antonio. 


sell backed by 


| 
| 


to millions of 


motor oil. 


New Norwalk Association 


Elects Karstens President 
A local automobile dealers asso- 


ciation has been formed in Nor- 
walk, Conn., headed by H. W. Kar- 


stens jr., it is announced by the 
Connecticut Automotive Trades 
Assn. 
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| sive. It is usually more economical 


|price on this type of work from 


HARD TO 


month after month to the people who are most important to you! 


Hundreds of car and truck owners who read these advertisements are 
people who live and buy in your own community. 


YOU CAN SELL THEM IF YOU TELL THEM 


Sell them by letting them know you handle 100% pure Pennsylvania oil. 


Sell them by telling them Pennsylvania Motor Oil is preferred by auto- 
motive engineers (for use in their own cars) 24% to 1 over any other 


Tell them by displaying Pennsylvania oil. 
Sell them the sure, safe motor protection they'll get when they buy 
100% pure Pennsylvania motor oil. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


| 
| 
F 


MAXWELL ENTERS DEALERSHIP BUSINESS—Branching out from the Ford motor coach 


distributorship with which he has been associated, Alex D. Maxwell has opened the above 
Ford dealership as Maxwell Motors, Inc., in Bergenfield, N. J. Maxwell continues to handle 
Ford buses as president of Eastern Ford Motor Coach, Inc., Fort Lee, N. J. Alterations and 
modernization of sales and service facilities have been completed at the Ford dealership, 
229 N. Washington Ave., Bergenfield. Maxwell was with the Edgewater branch of Ford 
Motor until World War I! 


threat to finance companies 
to use the facilities of a friendly | should repossessions increase. 
dealer.” “Cars that are being taken back 


The same situation was said to | t the present time are not as num- 
hold true in the field of recondi- | ©TOUS 48 before the war, but should 


joni The fi » com i |'the number of repossessions in- 
tioning, — e nance company S | crease, with the present loss per 
usually in a position to get a good | unit as high as it is, finance com- 


|panies could be embarrassed,” he 


| its regular dealers from whom con- | said. 


ditional sales contracts are pur-| 
chased, the finance executive said. 
the Industry, read by everyone who counts 


_Dysktra pointed out that the |}in America’s No. 1 Industry . . an esti- 
rise in automobile prices poses a | mated more than 100,000 readers weekly! 


AUTOMOTIVE NEWS, the Newspaper of 
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Speeding Bumpers 
New Technique Reported 


Cutting Costs 


SHARONVILLE, O.—By means 
of new finishing techniques involv- 
ing the use of power brushes sup- 
plied by Osborn Mfg. Co., Cleve- 
land, the Auto-Lite plant here has 


| been able to mass-produce automo- 
|bile bumpers at lower production 


costs, and reduce its number of 
rejects. 

The job done by Osborn brushes 
is to prepare a smooth surface on 
the bumpers prior to plating. They 
blend all grit marks on the cold- 
rolled steel to permit a smooth 
chrome-plate surface. 

The type of equipment used 
varies with the bumper section to 
be polished. A rotary machine is 
used for the top edge, and in-line 
for the bumper face and end ma- 
chines for the curved ends of the 
bumper. The heads on these ma- 
chines will rotate at 2,100 revolu- 
tions per minute, 


Robertson—Keene, N. H. 

Ellis Robertson, dealer in Keene 
N. H., has been elected to the work 
committee of the Keene business 
bureau. 
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100% PURE 


PENNSYLVANIA 


MOTOR OIL 


WORLD’S MOST FAMOUS OIL... 
Backed by 27 years of continuous advertising 


Here’s a sales combination that’s hard to beat—the finest oil you can 


hard-hitting advertising in leading national and farm 


magazines. This advertising tells the story of Pennsylvania motor oil 


people; but what’s more important, it tells this story 
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For your protection, only oils made 
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from 100% Pure Pennsylvania 
Grade Crude which meet our rigid 
quality requirements are entitled to 
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badge of source, quality and 
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Auto Advertising 


By George Deery 


Associate Editor 


October passenger-car advertis- 
ing in newspapers totaled $3,477,190 
against $1,773,817 in the same 
month of 1948, according to a 
Media Records study based on a 
study of newspapers in 106 
portant markets. 

Buick, Chevrolet and Ford 
held the first three positions in 
October this year, as they did a 
year before, while Oldsmobile 
jumped to fifth place from tenth 
in the same 1948 month. Dodge, 
the report reveals, also moved up 
—from ninth to fourth. 

Buick’s dollar total of $438,348 
marked an increase of 30.6 percent; 
Chevrolet, $368,570, or 157.6 per- 
cent; Ford, $360,056, or 120.9 per- 
cent; Dodge, $279,662, or 237.1 per- 
cent, and Oldsmobile, $234,930, or 
193.5 percent. 

This increase of 96.3 percent is 
emphasized when it is compared to 
the newspaper advertising increase 
of 34.6 percent chalked up to total 
automotive advertising (which in- 
cludes passenger cars, tires and 
tubes, gasolines and oils and parts 
and accessories). 

The impetus given total automo- 
tive by the new-car advertisers 
made October, 1949, the month in 
which the greatest amount of au®v- 
motive advertising was placed in 
newspapers since May, 1930—a 
span of 232 months. Moreover, Oc- 
tober, 1949, was the 22nd consecu- 
tive month in which automotive 
advertising showed a gain over the 
same month of the previous year, 
the report states. 

Further examination of Media 
Records complete report reveals 
similar forceful newspaper adver- 
tising promotion of all cars in 
each of the 106 cities measured. 
Cadillac, which advertised in only 
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CELLO GRILLE 
GUARD 


CELLO DUAL RAIL 
TRUCK GUARD 


in October, 


1948, 
$2,698, used 101 
| cities in October, 1949, with a 


| two markets 
| spending only 


| total expenditure of $159,598; 
| Plymouth with a total of $2,535 
| showed up in only five cities in 
| October, 1948, but in October, 
1949, had jumped to_ include 

everyone of the 106 markets and 
a total newspaper expenditure of 
| $99,990. 

| Complete details of the competi- 
| tive city by city effort are available 


the monthly: report on newspaper 
expenditures of passenger cars. 
* * + 


Dealer TV in Cincy 


The Ford dealers of metropoli- 
tan Cincinnati are putting on 
their own television show on 
WLWT—as a City Dealers Asso- 
ciated Enterprise—with the en- 
tire cost being borne by the nine 
dealers in Cincinnati and north- 
ern Kentucky. 

Ollie James, assistant managing 
editor of the Cincinnati Enquirer, 
who has had a column in the 
Enquirer known as the “Innocent 
Bystander” for the last 10 years, 
will be master of ceremonies. 

+ * + 


P. M. F. Newscast 


“John Facenda and the News” 
is the title of a 10-minute weekly 
television broadcast seen each 
Thursday evening over WCAU-TV, 
Philadelphia. 

The show is sponsored by P. M. 
F., Inc., one of America’s leading 
Chrysler-Plymouth dealers. J. Cun- 


Philadelphia placed the account. 
+ + oa 


Bowker Opens Agency 
Opening of a new national public 

relations and advertising agency 
named Bowker & Co., Inc., is an- 


ELLO 











customers’ 


to save the 






Get more 








to Media Records subscribers of | 


ningham Cox advertising agency of 


100% QUALITY DESIGNED and 
MADE UNDER ONE ROOF 


the STRONGEST the FINEST 
STOCK, DISPLAY, SELL CELLO 


The sale of Cello car and truck 
grille guards is the surest and easiest 
way to more profits for you, Mr. 
Dealer, and more protection for your 


nounced by Benjamin C. Bowker, 
president. 
| Bowker, who recently resigned as 
| director of public relations and as- 
sistant to the president of Willys- 
Overland Motors, is a graduate of 
| Harvard and Boston Teachers col- 
lege. 
| While the new corporation’s par- 
|ent offices in Toledo are in process 
of completion, temporary offices 
are located in the 
building there. 
* * é 
Ups Guarantee 

Outdoor Life has announced a 
new circulation guarantee of 
735,000 net paid beginning with 
the April, 1950, issue. This is an 
increase of 60,000 over the pres- 
ent guarantee, the company 
states. New rates take effect 
with the August, 1950, issue. 

In the last four years the cir- 
culation of Outdoor Life has in- 
creased 116.3 percent, and more 
sportsmen buy it on the news- 
stands than buy any other mag- 
azine in the outdoor field, the 
magazine adds. 

+ 


* * 


For Best Letters 


Twenty gold medals for excel- 
|lence in business correspondence 
| will be awarded to the winners of 
the 14th annual Gold Medal Letter 
| competition, according to Dartnell 
|Corp., Chicago business research 
publisher who sponsors the event. 
The closing date is Jan. 31. 

* * + 


Circulation 

If the demand keeps snowballing, 
|there may be 149,000,000 reprints of 
the ad written by Ross Roy, presi- 
ident of Ross Roy, Inc., which ap- 
peared in Automotive News Oct. 23, 
1949. The title was “Is there room 
in the poorhouse for 149 million 
people?” 

A plea against “road-to-the- 
poorhouse” spending by the fed- 
eral government, it is reprinted 
in the January issue of Reader’s 
Digest with an accolade from the 
editors, 








cars and trucks. Cello 


Grille Guards are specially designed 


car or truck owner many 


dollars in costly automotive repairs 

a fact that makes selling Cello 
easier for you and brings in handsome 
profits under Cello’s new price list. 


complete information on 


the Cello line of guards and license 
plate frames. Write today to the 
Cello factory for FREE catalog pages. 


Custom Styled for 1950 Cars and Trucks; Similar Styles for 
1946-49 Models; Alluring Beauty; Guaranteed Super-Chrome 
Finish; Installed in 5 to 8 Minutes; Order from Your Nearest 
Jobber or Direct from Factory; Specify Car or Truck Make 
and Year When Ordering. 
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Manhattan | 


It is estimated that 500,000 re-| 
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NEW HOME FOR DURKEE'S MOTORS—Durkee's Motors recently completed construction 


of new showrooms and service department at Glens Falls, N. Y. 


Frazer dealership from Hudson Falls, N. Y 


prints have been circulated through- | built around the motor 


Durkee moved his Kais 


industry. 


out the country with requests com- The murals on the walls depict the 


ing from industrial firms, the Min- 
nesota Automobile Dealers Assn. 


first automobile dating back to the 
turn of the century. The back of 


and other groups, as well as citizens|the bar has large crests of ail 
|who have paid to have it inserted| American manufactured automo- 


in newspapers. 


biles and in a lighted display case 


| Permission is given by this ad/small-scale models are displayed. 


|agency for 
| credit. it states. 
| * . * 


| Names Detroit Agency 


| Associated Producers, Inc., De- 
troit, manufacturer of Super-Solder 
and Universal patch panels, an- 
nounces the appointment of Dud- 
geon, Taylor & Bruske, Inc., De- 
troit, as its advertising and mer- 
| chandising counsel to handle a na- 
| tional ad campaign on the products 
| mentioned. 





* * * 


New Sponsor for Groucho 


DeSoto-Plymouth dealers have 
| acquired the Groucho Marx show, 
“You Bet Your Life,” as of Wed- 
| nesday, Jan. 4. 
| Groucho is located in an advan- 
tageous spot—9:00-9:30 p.m. EST 
over CBS, immediately preceding 
| Bing Crosby. 
Last year he captured radio’s 
Peabody award for best comedian. 
* 


* ~ 
| High Times 

The New York Times issue of 
Sunday, Dec. 4, set an alltime 
advertising record for the paper 
of 508,602 lines. Because of me- 
chanical limitations, the Times 
| was obliged to omit 72,000 lines 
(240 columns) of advertising, it 
states. 

The record-breaking issue in- 
cluded a 112-page main news 
section with 232,779 lines (776 
columns) of advertising, an 80- 
page New York Times Magazine, 
a 64-page Christmas book issue 
of the Times book review, and a 


32-page winter vacation section. 
* + * 


| Billboard Battle 


Sen. Thomas C. Desmond, long a 
foe of outdoor advertising, said he 
will renew his campaign in the 
New York legislature to place 
strict regulations on billboard me- 
dia. Desmond has invited women 
to join his campaign, asking them 
to boycott firms “plastering the 
road with unsightly, dangerous bill- 
boards.” 

He declared he would propose 
bills for billboard control that 

would prohibit their erection any- 
where along the projected New 
York-Buffalo thruway. 

It also is his plan to empower 
municipalities to restrict billboards 
on local roads, require licensing of 
outdoor advertisers by the state 
public works department and es- 
tablish wide “protective strips” 
along highways wherein no signs 
could be erected. 

* og a 


Wedding Bells 

Edward A. Batchelor, publicity 
director of the Chrysler division, 
was married in Detroit to Hester 
Crawford Wright. She operates a 





modeling agency in that city. 
Batchelor was formerly sports 
editor of the Detroit Free Press. 
| ok * * 

New Account 

R. E. Beiser, general manager, 


has announced that the National 
Automobile Transporters Assn., 
with headquarters in Detroit, has 


Inc., Detroit, to handle its public 

relations and publicity. William H. 

Botsford is the account executive. 
* . . 


New Motor Bar 
On Dec. 8, Jerome J. Jacobs, 


pire, Broadway at 63rd St. New 
| York, announced the opening at 
the Hotel Empire of a new bar 
known as the Motor bar. 





reproduction without | 





appointed Denman & Betteridge, | 


| general manager of the Hotel Em- | 


* * * 


Ross Roy Promotes 


Jules F. Bernard, formerly pro- 
duction manager, has been named 
to head both the production and 
traffic departments at Ross Roy, 
Inc., Detroit advertising agency, 
according to Thomas G. McCor- 
mick, executive vice-president. Ber- 
nard has been with the agency 
since 1938. He formerly was asso- 
ciated with Brooke, Smith, French 
and Dorrance, D. P. Brother Co. 
and MacManus, John and Adams. 

McCormick also announced that 
William L. Miller, who has been 
assistant production manager, has 
been advanced to production man- 
ager, and Richard R. Russell has 
been named traffic manager. 
Thomas G. Moore, who joined the 
agency in 1948, is now assistant 
production manager. 

Robert G. Lyon has been named 
director of product education on 
passenger cars and trucks. Lyon 
joined Ross Roy in 1948 after serv- 
ing as chief engineer of Visco- 
Meter Corp. of Buffalo. 

The new director of dealer serv- 
ices is Al E. Bowles. He will han- 
dle direct mail, slide films, data 
book services and similar material. 

Appointment of Harry W. Mellen 
as comptroller was also announced 
by McCormick. 

* 


* * 


Earle McHugh Dies 


Earle H. McHugh, 62, advertising 
director for Hearst Magazines, who 
joined that organization as an ad- 
vertising solicitor in the Chicago 
office of Motor, died last week. He 
later became business manager of 
that publication. 

Mr. McHugh was a director of 
Hearst Magazines, Inc., and a mem- 
ber of the board of Magazine Ad- 
vertising Bureau and the Periodical 
Publishers Assn. He was born in 
Oak Park, Ill., and attended Cor- 


nell university. 
* * * 


Names 


Fred M, Case jr., Charleston, W. 
Va., has been appointed public re- 
lations director for the Ohio Truck- 
ing Assn., Inc. Case has been man- 
aging director of the West Virginia 
Motor Truck Assn., Inc., since 1944 
and prior to that was associated 
with a Charleston newspaper. 


Denman & Betteridge, Inc., De- 
troit agency, has announced the 
appointment of William H. Bots- 
ford as public relations director 
and account executive. Botsford 
was with the Detroit News for 15 


|years and more recently was a 


vice-president of Sills, Inc., Chi- 
cago public relations counsel firm. 
Denman & Betteridge is the agency 
for Motor Products, DeSoto-Plym- 
outh Detroit dealer group, and 
Welker Machinery Co., Inc., De- 
troit. 


Appointment of Edward J. Chaf- 
fin as publication manager in the 
Detroit advertising office of the 
Seturday Evening Post has been 
announced. He succeeds H. W. 
Post, who has been named manager 
of the New York office. 


Pearce Chauncey, for four years 
in charge of classified display ad- 
vertising for the New York Herala 
Tribune, has been named head 0} 
the automotive division of the na 
tional advertising department. He 
succeeds William R. Butler, whose 
appointment as national advertis- 
ing manager was recently an- 
nounced, Assisting Chauncey will 
be Kenneth Barend, a member of 


lthe Herald Tribune’s automotive 


The entire decor of the bar is| division for nine years. 
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In the Hopper 


Providence (R. I.) city agencies 
have recommended to Mayor DVen- 
ris J. Roberts an immediate pro- 
gram of parking garage and park- 
ing lot construction costing from 
$2,000,000 to $2,500,000. The plan 
would involve two open-deck park- 
ing garages. 

* « * 


Authority Proposed in Va. 


For Local Auto Taxes 


Broadened authority for the im- 
position of local motor vehicle 
license taxes in Virginia has been 
proposed by the state tax study 
commission as part of a complex 
52-point program designed to 
strengthen state and local finances 
in the hope of averting the need 
for a general state sales tax. 

Under one of the recommenda- 
tions, counties and municipalities 
would be permitted to impose a 
motor vehicle license tax not to 
exceed the state rate in those coun- 
ties and municipalities which have 
street or highway responsibilities; 
an admission tax up to 10 percent; 
a hotel occupancy tax up to 5 per- 
cent; business and occupational | 
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roads for trucks would be prohibi- | 
tive,” Sen. James S. Berger, chair- | 


man, said. 


| * * * 


| Binghamton, N. Y., Drops 
|Use Tax Off Vehicles 

| Binghamton’s (N. Y.) Mayor 
Walker B. Lounsbery has signed a 


bill repealing a local $5 and $10 
|tax on automobiles and trucks. 





establishment on Federal highway, Fort Lauderdale, Fila. With more ¢ 


a hearing in his office. Arthur L. 


roof, 


appeared to register sentiment for |~ 
repeal of the measure. 
* + * 


N. Y. Farmers Advocate 


Anti-Diversion Program 
Dedication of motor fuel tax re-|!daho Lawmakers to Meet 
ceipts to highway purposes has|Qn Road Financin 
been advocated by the New York | G. c Robi 8 Idaho bs 
State Conference Board of Farm| G®V- C. A. Robins of Idaho has 
Organizations, representing eight Set Feb. 6 as the date for conven- 
major farm groups. ing a special session of the legis- 
The board proposed that a 10-| lature which will consider highway 
year road program be drafted with; financing and other issues. The 


| that all-year access be provided for | an 
all farms worth farming. mittee. 
* * * * o 





Sun editorial. 





license taxes, and a utility con- 
sumers’ tax at a standard rate of | 
5 percent. 

* * * 
Connecticut Governor Signs 


Controversial Highway Bill 


Despite protests from the state 
highway department that it will | 
result in diversion of highway 
funds from customary uses, Gov. | 
Chester Bowles has signed into 
Connecticut law a bill directing the 
highway department to maintain | 
and improve roads on the grounds | 
of state institutions and in state | 
parks. 

State Highway Commissioner G. | 
Albert Hill had warned that the 
measure would divert highway 
funds from public roads and would 
expose the department to “expen- 
sive and unreasonable” demands by 
other state agencies. He also com- | 
plained that the bill was approved 
at a recent special session of the 
state legislature without a public | 
hearing and without notice to the 
highway department. 

* + + 


Florida Judge Upholds 
State Sales Tax Law 


Constitutionality of Florida’s new | 
3 percent sales tax has been upheid 
by Circuit Judge C. E. Chilling- 
worth. However, the possibility of | 
a new court test was reported as | 
the result of one of State Comp- 
troller C. M. Gay’s interpretations 
of the sales tax law. 

Holding that the 3 percent sales | 
tax was a valid excise levy, Judge 
Chillingworth refused to release L. 
S. Gaulden from charges that he 
was violating the law by not col-| 
lecting the tax from tenants of | 
his apartment house. The ruling | 
by Judge Chillingworth marked | 
the second court defeat for Gaul- 
den, hotel owner and lawyer, in| 
his efforts to overthrow the sales 
tax statute. 





2 Groups Join to Defend 
Higher Vehicle Tag Fees 


The Indiana County Commis- 
sioners Assn. has announced it 
would join the Indiana municipal 
league in defending the new state | 
law increasing truck and automo- 
bile license fees. 

The statute is under attack in| 
a suit filed in Marion county su- | 
perior court by interests represent- 
ing the Private Truck Owners of 
Indiana, Inc. The association fears 
the counties will lose their 32 per- 
cent share of the state motor ve- 
hicle license fund if the law is 
invalidated. The law is expected to | 
raise a total of $6,000,000 annually 
in additional revenue. 

*. * * 
Pa. Rejects Truck Roads; 
May Up Highway Strength | 

Delving into the problem of a 
long-range plan for Pennsylvania | 
highways, an 11-member legislative | 
committee has rejected a proposal 
of roads for trucks only but is con- | 
sidering the feasibility of increas- 
ing the roadway strength of pres- 
ent highways te cope with heavy 
freight hauling by trucks. . 
“The cost of building parallel | 
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Every car purchaser and owner is a sure prospect when you show him just 


how Mortex is applied — how it soundproofs and rustproofs. On every new 
car order, your salesman should include a soundproofing undercoat. 


A MORTEX SALE MEANS DOUBLE PROFITS 


1 Your profit on the application 


2 You save comebacks for expensive free service to 
remove squeaks, vibrations and rattles which easily 
develop without this “tightening,” rustproofing, 
soundproofing undercoating. 
It pays handsome dividends to merchandise Mortex. Soundproofing is 
explained in free booklet, “There's Nothing Like Mortex.” Send for your 
copy now. 








|substantial state aid, to the end| session will receive a report from 
interim highway study com- 


Urge Tag Examiners Law 


A demand that North Carolina’s 
general assembly pass a strict law 
imposing heavy punishment on any 
license examiner abusing his posi- 
tion has been made by a Durham 
Wider roads, dual- 
lane highways, wider shoulders and 


lke MORTEX 





63 


|better 
| urged. 


maintenance were also 


om * + 

Missouri Auto Club Opposes 
Gasoline Tax Increase 

The Automobile Club of Mis- 
souri, following a meeting in St. 
Louis, announced it was in favor 
of a referendum election on an 
increase in the gasoline tax to be 


held Apr. 4, but was opposed to 
| the increase in the tax. 


HAS CONCRETE SLAB ROOF—Connor Brown Cadillac Co. recently moved into its new * * * 
’ hen 12,000 square feet 

of floor space, indoors and out, ample space has been provided for both sales and service. | 
In addition to the shop department, there is a paint and body section within the building. 
The mayor signed the law after | Wash and lubrication are done out of doors. A special feature of the building is the 
| concrete-slab construction of the roof. Only one other building in the state has this type of 

- it is said, designed especially to withstand hurricane damage. Connor Brown is 
Jacobs sr., executive secretary Of | president of the organization and N. T. Frazer general manager. Brown also heads Claude 
the Southern Tier automobile club, | Nolan. Inc., Jacksonville, and Nolan Brown Motors of Miami, also Cadillac dealers. 


S. C. Gas Hike Asked 


A one-cent increase in South 
Carolina’s gasoline tax rate, to pro- 
vide funds to continue the present 
rate of rural road construction, has 
been advocated by State Sen. Edgar 
A. Brown of Barnwell, who heads 
the senate finance committee. 


Hang Up Gently 

WASHINGTON.—Telephone tips 
in an AAA bulletin: Answer 
promptly. Identify your garage 
when answering. Greet the caller 
pleasantly. Have pencil and your 
service call book available. Repeat 
the location given when accepting 
a service call, Say “thank you.” 










Use the KNUCKLE TEST 


Ask your customer to rap on 
the hood of any untreated 
car. It will sound tinny. Now, 
let him rap on a door panel 
and notice the difference! 
It's solid, firm sounding, 
having been sound deadened 
at the factory. 


* Listed with 
UNDERWRITERS’ LABORATORIES 
Re-examination Service. 


LARGEST MANUFACTURERS OF SOUND DEADENERS 
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Good Business Expected This 
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Buyers Like 1950 Outlook 


NEW YORK. — Industrial pur- 
chasing executives expect good 
business through the first quarter 
of 1950, according to the business 
survey committee of the National 
Assn, of Purchasing Agents. 

A few extended this estimate to 
cover the first six months, with 
reservations for the possible ef- 
fects of new domestic legislation 
and world politics. 


In summarizing general condi- 
tions just prior to the year-end, the 
committee found that the usual 
seasonal decline in business had 
not appeared and recovery from 
recent major strike setbacks is pro- 
gressing more rapidly than origin- 
ally estimated. 

The committee’s report for De- 
cember pointed out that order 
books were firm and of slightly 
longer range than a month earlier. 

Except for conditions in steel 
pricing, a strong trend toward price 
stabilization was reported. Inven- 
tories were down, but there was 
some indication of an increase, Em- 
ployment was good for the season. 


Except for the advance on steel 
prices late in the month, the De- 
cember commodity price trend was 
dominated by a tendency to level 
off and stabilize. No movement in 
principal purchased commodities 
was reported by 80 percent of the 
executives participating in the sur- 
vey. 

Although realizing that the steel 
increase will spread into the cost of 
many fabricated items, the pur- 
chasing men expect competition to 
hold the over-all effect to a mini- 
mum, The action in steel is not 
expected to start an inflationary 
spiral. 

A general continued decline in 
industrial inventories was _ re- 
ported. Steel shipments have per- 
mitted increased deliveries of 





Radome Igloos 

AKRON.—Huge rubber igloos big 
enough to cover a 10-room home 
and known as radomes, are being 
made by Firestone Tire and Rubber 
Co. to house ground radar installa- 
tions of the Air Force, the company 
announced here. 






signed and built by experts. 


feature which can contribute to max- 
imum efficiency and long life has 

ee . . 9° “wer . . L . . 
been “built in.” We know from practical experience 


associated goods and some inven- 
tories have been increased moder- 
ately. Turnovers were reported 
satisfactory. 

Few items except steel were 
really hard to get, the survey found. 
The committee reported inventories 
steadily coming back into balance 
following strike-caused maladjust- 
ments, Stocks were being held to 
known production requirements. 

The general industrial purchasing 


pattern remains within a “hand-to- | 
mouth to 90-day” range, the survey 


indicated. A movement from the 
lower side of the bracket into the 
90-day column was noticeable, how- 
ever. 

With inventories low, production 
schedules holding up, order books 
firm and prices showing more sta- 
bility, buyers are looking at future 
commitment schedules with more 
confidence, it was said. 

As to employment, it was noted 
that normally industrial employ- 
ment slacks off during December. 
The study showed, however, that 23 
percent of those reporting were 


adding to payrolls, with 52 percent |inum, copper, coal, steel, wax and|moved from its own particular | 


DEALER CITED BY FORD—Clarence Bull- 


winkle, veteran automobile executive and 


Berkeley (Calif.) Ford dealer, last week re-| 


ceived the Four-Letter award from Ford. The 
presentation was made by L. H. Lutz (left), 


Richmond (Calif.) district sales manager, at | 


a dinner attended by Ford officials and the 





KRW AIR COMPRESSORS 


give you 
HIGHEST QUALITY 
AT LOWEST COST! 


For better than 35 years, the KRW 
Factory to user policy has saved mil- 
lions of dollars for our customers. 
KRW Air Compressors are excel- 
lent examples of how this money- 
saving policy pays off in savings 
to users. KRW Compressors are de- 


|entire personnel from the Bullwinkle dealer- 


ship. 


Every 


what is required of an air compressor in the modern 
. . . r C 
service department or service station. All KRW 


Compressors are built for high pressure and hard 
work. The four models in the KRW line range in 
capacity from 9.75 to 38.3 cubic feet per minute 
displacement. Write for detailed specifications and 
prices of models not described. 


KRW TWO-STAGE COMPRESSOR FEATURES 


CYLINDERS cast enbloc of nickel chrome alloy iron, CRANKSHAFTS 
i | counterweights, with Timken roller bearings 


LYNITE CONNECTING RODS. PISTONS are light weight, semi- 


drop-forged with integra 
and 


steel with 3 compression and one oil ring. CONSTANT LEVEL OILING 


SYSTEM VALVES are plate type, easily removed. Crankcase equipped 


with AUTOMATIC AIR BREATHER. Combination FILTER and AIR 


CLEANER. A patented feature, LOADLESS STARTING 


a tamper- 


proof automatic device that unloads the compressor when it stops. PRES- 
SURE CONTROL SWITCH combined with THERMAL RELAY pro- 


tects motor against overload and undervoltage. 


OO Rd), 








WORLD'S LARGEST MANUFACTURER 
OF GARAGE TOOLS AND EQUIPMENT 
21s MAIN STREET... BUFFALO 3,N.Y¥Y. 
a 





ILLUSTRATED 15 the KRW No. 839 Two- 
Stage Air Compressor equippe d with 10 
H. P. Motor; 38.3 cu. ft. Displacement 


875 KR. P.M 





maintaining late November labor 
forces. 

Many of those laid off in October 
and November had been recalled, 
indicating that, as steel moves into 
easier supply, employment will pick 
up. Re-employment was reported on 
a more selective basis. 

In reporting on specific com- 
modity price changes, the com- 
mittee found markets continuing 

| a show of strength reported in 

November. 

Except for steel prices, however, 
they showed no marked up or down 
trend. On the up side were liste 
cornstarch, dextrine, grains, eggs, 
|dried fruit, beef, coffee, fuel oil, 
leather, high grade lumber, 
| rubber, steel and textiles. 

On the down side were alcohol, 
paper bags, gray iron, castings, cel- 
|lulose, acetate, molding powders, 
enamel, poultry, pork, paint, waste- 
|paper, salt cake, tallow, tin and 
copper wire. 

Listed in tight supply were alum- 





| zine oxide. 


Sinclair Markets Fluid 


For Automatic Drives 


NEW YORK.—Sinclair Refining 
Co., 630 Fifth Ave., has placed on 
the market its Sinclair automatic- 
transmission fluid, type A. 


The fluid, the firm said, has been 
authorized for all General Motors 
Hydra-Matic transmissions as well 
as Lincoln and Nash cars. It has 
also been approved for Buick 
Dynaflow and Packard Ultramatic 
and will be satisfactory for auto- 
matic transmissions on Ford and 
Mercury when they are introduced, 
Sinclair stated. 





Smith Promotes Four 


A. B. Smith, president of A. B. 
Smith Chevrolet Co., Portland, Ore., 
announces these promotions: Doug 
Moore, general manager; Frank 
Porter, general sales manager; Al 
French, truck sales manager, and 
Dewayne W. Houseman, used-car 


|sales manager. 






Ti Mba 


1.0.8 Ancaee ny 


compressor speed 


NOT ILLUSTRATED, No. 839A TwoStage equipped with 
7% H. P. motor; 
compressor speed. Price $654.00, F.0.8. Arcade, N.Y, 


28.4 cu. ft. Displacement, 650 R. P.M. 
| 


AP NP emt lemme 20ly 





K. R. WILSON, 215 Main St., Buffalo 3,N.Y. 


Please send me information on: 


C) 2H.P. 5. P. i. P. 


0 10 EL P. Air Compressors. 


Name 
Address 
City and Zone 


State 
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CHECKING EFFECTS OF NON-RUST COMPOUND ON METAL—Ward T. Van Orman 
| (left), of Goodyear's research laboratory, and Marvin Davis, Akron city service director 
examine metal fender strips installed in a model car, to determine the effect of Banox. a 


| non-corrosive compound used with salt on Akron streets during winter weather. Van Orman 


| is shown holding a strip splashed by salt brine and Davis a Banox-plus salt splashed strip 


" Goodyear Researchers Find 


‘Non-Rust Road Salt Mix 





AKRON.—-American industry to-| job. Today, it is being used with 


day in its constant search for new success in many American cities. 
j}and improved products sometimes | 


comes up with something far re- 


product or sales field, but which 
is released as a public service. 


This is evidenced by the work | 
of two members of the research} 
& | 


laboratory of Goodyear Tire 
Rubber Co. here. 
They discovered that small 


quantities of sodium dichromate, 
mixed with salt used on city 
streets, neutralized the corroding 
action of the salt on fenders and 
auto bodies. And they also found 
that this material and several 
other rust-inhibiting materials 
had no damaging effect on tires, 
in which they were primarily in- 
terested. 

Instead, they found that such 
materials had a slight beneficial 
| effect on treads and sidewalls as 
| they seemed to toughen the rub- 
|} ber on tires so tested. 


It all started when the two Good- 
|year men, Herb Endres, assistant 
director of research, and Ward T. 
Van Orman, a mechanical engi- 
neer, saw fenders on their cars go- 
ing to pieces because of salt cor- 
| rosion. 





Not only that, but they knew 
their friend, Marvin Davis, the 
city’s service director, was being 
plagued with calls from irate tax- 
|payers about the use of the cor- 
roding salt and the damage done 
to their cars. 

So after consultations with 
Davis, the pair decided to do 
something about it. They knew 
the properties of sodium dichro- 


mate, used as a rust inhibitor 
but a scarce item in volume 
quantities. 


Sodium dichromate was a good 
starting point. Tests showed that 
one pound of this chemical, freely 
mixed with 100 pounds of salt, 
neutralized the corroding action of 
the salt without impairing its ef- 
fect on slippery streets. 

Working with Davis, the research 
men tried the mixture on Akron 
city streets with unquestioned 


| success, 


Then the Calgon people in Pitts- 
burgh suggested their chemical, 
Banox, as a readily-available sub- 
stitute. It, too, was tested in the 
Goodyear laboratory and on Akron 
streets and was found to do the 





Idaho Lawmakers Eye 
$3,000,000 Tax Savings 


BOISE, Ida.—Idaho’s legisla- 
tive committee on state govern- 
mental reorganization has ap- 
proved a program designed to 
cut $3,000,000 per biennium from 
state governmental operations 
and pass the saving on to tax- 
payers, 

Sen. O. E. Cannon, Elmore 
Democrat, chairman of the com- 
mittee, said a detailed program 
will be announced following an 
early December meeting. He 
said the savings could be made 
“as a result of changes and 
consolidation of governmental 
functions,” but stressed that it 
would be up to the state legis- 
lature to decide upon final adop- 
tion or rejection of the program. 
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“Each year Bemis de- 
termines the grading 
of burlap from Indian 
jute mills. Bemis- grad- 
ing is accepted by 
Producers and users 
alike as the standard 
for buitay quality. 


The Calgon people attached 
steel panels to police cars in four 
northern cities last winter and 
showed that a 1 percent mixture 
of Banox with de-icing salt re- 
duced rusting to a point below 
that of rain water, says Good- 
year. 


As a result, this Goodyear re- 


} search showed not a dime’s worth 
| of sales, but a million dollars 
goodwill, the company reports. 
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read by everyone who counts 
America’s No. 1 Industry . . . an esti 


LICENSE PLATE 






FASTENERS 


yi & 
On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each.....$ .20 
Packed 12 to Box 


Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish 
Order Direct from . . 


Al. 













HOUSER ENGINEERING & ff 


MFG., INC., Bluffton, Ind. 


Over 100 Service Items 


BUYING 
Burrrlap? 


Weel, it’s wise and 
thrifty to deal with 
folks who really know 
bur-r-rlap*...folks you 
know you can depend 
on. So for whatever 
grade you 
need ...look 
to Bemis! 












BEMIS 


Detroit « Chicago e St. Lovis 
Cleveland «+ Indianapolis 
and other principal cities, 
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by automobile, 
cars and cars rented abroad. 


both in their own 


More Vacationers in ’50 


Holland Sees Lowered Costs as Factor 
In Increased Travel This Year 


| “How much progress we can ex-| 

|pect in the reduction of traffic | 
fatalities and accidents depends on 
how much effort the country as a 

| whole and every community is will- 





WASHINGTON. — More inexpen- | 
sive vacations for a greater num-| 
ber of people are indicated for| 
1950, according to President Lou | 
Holland of the American Automo- 
bile Assn. 

Holland believes that “stepped-up | 
competition for the traveler's dol- | 
lar’ and a tendency on the part 
of the traveler to shop around for | 
accommodations will contribute to} 
jower prices this year. 

These factors point to an “un- 





Van Orman 


general, federal taxes are having | j 
an ill effect on the travel indus- | 
try. We are strongly urging that | 
the second session of the 8list 
Congress give priority to repeal 
of the 15 percent levy on trans- 
portation and also take steps to- 
ward relieving motorists of the 
burdensome federal automotive 
taxes which are now costing 
them approximately $1,200,000,000 | 
each year.” 


ng to put into it. 


“We must, as never before, 
intensify those specific programs 
that have proven successful, in- 
cluding concentration on safety 
education in the schools for all 
grades, driver training and edu- 
cation, measures for pedestrian 
protection, better licensing pro- 
cedures and more effective en- 
forcement of laws and regula- 
tions designed to make the streets 
and highways safer.” 





} 
Holland declared that an impor-| Holland predicted that 1950 will! 
tant step in 1950 from the stand-| see an increasing number of states 
|point of international motoring is|®nd municipalities adopt off-street | 
ithe expected ratification by the parking and improved traffic en- 
. ” Senate of the international driving | 8'"eeTing programs. 
ok deemed Guring 1960, Hel- agreement sponsored by the United| “With 41,000,000 cars registered | 
H dh nat “what | vation*: ‘in the U. S,” he said, “there is 
ves true ta 1949 will be col “The effect of the treaty will be | increasing concern over the poo . 
true in 1950, namely, that people |t® enable Americans to motor in| C@Fr operation—original cost, cost 0 
: : their state | repairs and cost of the items that 


> . ice Europe with home as 
Stacie aiausiae anh te canhaen® |license plates and registration doc- | 8° into actual day-to-day operation. 


precedented volume of travel” | 
which, combined with a record- 
breaking road construction pro- 
gram, will aid in maintaining the 
economy of the nation “at a 


ce director 
of Banox, a 
Van Orman 
lashed strip 


ind 


ATTRACTIVE, DAY OR NIGHT—The remodeled building of Stratton's Auto Service (Stude- 
baker), Vineland, N. J., presents this striking appearance when the lights go on at night 
Wooden paneling and colored asphalt floors contribute to the overall attractiveness of 
the interior, while structural glass and stainless steel define the exterior lines of the buiid- 
ing. Ted Stratton is the owner. 


can be done to lower costs and Maine Honors Morton 

keep them at a lower level. Per-| [Ljoyd B. Morton, Chevrolet-Pon- 
| sonally, I believe much can be done | tiac dealer in Farmington, Me., 
;}and certainly it is a real challenge | has been reappointed chairman of 
| to an industry that is playing such |the Maine state highway commis- 








sed with de their planning well in advance.’ ; ‘ : is-| “We ho that the automotive 
1 cities. In a as aaa a the motoring bom My “sane “We expect culty | industries will continue to give the | @n important role in the American] sion by Gov, Frederick G. Payne. 
a te oe “ie ink ela cnewennel '30,000 Americans to tour Europe! most serious consideration to what | economy.” | His term is for three years. 
| in four , , * 5 ‘ . name 7 ee A ITD 
ter and confidence that domestic travel ex- |; 
mixture penditures next year will exceed ° 
salt re- the $7 billion figure of 1949, and 
t below that the parade of American trav- 
3 Good- elers to foreign lands during the 
coming year will break all existing 
ss records, ee 
an Holland’s statement continued: ~ ey 
; : “The U.S. road-building program ' a 
aan - of 1950 will be the greatest in world aie A ‘ ea 
: history, with an estimated $2,250,- BTL, F% * 
, 000,000 expended on state highways oe 
s rf ’ 
who counts and about $750,000,000 used to main- EXCLUSIVE a 
- an esti tain and construct city and village HI-LO 


weekly! 


streets. Another $1,000,000,000 is ex- 
pected to be spent on county and 
local roads. 

“As in the case of business in 
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Dealer 
Forum 


(Continued from Page 4) 
something about it now. Watch 





7B, | 


F X , your personal expense and gratul- 

\ Ky’ ties; be reasonable—if it is neces- 

1 sary, do it, if it is not, don’t do 

Th, © Mi Mdeesied at bo eeccetel oe PUMPING LEVER 
[| business you must take in more AT HAND LEVEL 

JL than you pay out. aa 


TO BRING YOU TOP PROFITS 





Keep your money in your busi- 
ness; don’t fool around with 
something you know little or 


‘ter Turn 





fgg nothing about, It can be expen- IN LUBE SERVICE! 
- . Will sive. If you have a few extra 

aoe. wwe dollars, invest them in some im- 

T RUST ano — a” eclants CONVENIENT LOCATION 

a... . .$ .20 strengthen your position as an OF SERVICE ASSEMBLY 

- automobile dealer. Work con- 

ntee stantly to improve your human 

VERY relations. Relations with your 

Furaieh fellow man, whether he be your 





_ Ylew ECONOMICAL— CONVENIENT 
DRAIN EXTENSION 


Solves the prob- 
, lem of crank-case 
= drainage on cars having 


hard-to-reach drain 
plugs. Clipped to the 


customer, your employe or just 
a casual acquaintance. Solve your 
human relations problem and the 

world is yours. 

Somebody once said, “you can 
always tell the boss, but sometimes 
you can’t tell him much.” Be care- 
ful in your personal attitude; it so 
often is reflected throughout your 






T7ONCCMra 
n, Ind. ' 


ati ES) 
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—_ : ° 
entire organization. If you are OLE edge of a are, Sees 
short with your employe, he will it mre easy Ol) Crain- 
probably be short with your cus- [=a] oie - . oti a 
tomers. Take the time to be cour- ee. oo plete Clearance trom the 






lift, 





teous. We all know how, but so 
few of us take the time. Slow down 
when it comes to dealing with the 
human aspects of your business. 

a * > 


QUPFORT your local, state and 
national dealer associations with | 
both your time and money. They 
are the watchdogs of our industry; 
we cannot operate successfully to- 
day without them. 

In summary: 

1. Get back on the job; it still 
has as many thrills as ever. 

2. Have faith in what you are 
doing. 

8. Take good care of your cus- 
tomer; he is your greatest asset. 

4, Be alert—keep your inventories 
down and your volume up. If you 
don’t make a dollar, don’t make 
the deal. 

5. Watch your personal habits; 
keep them clean and in line with 
your income. 

6. Be human in your relations 
with people. You can’t sell cars to 
anybody else. 

7. Support your retail dealer as- 
sociations—they support you. 


ARO’s ahead in all 3—design... performance... depend- 
ability—to make your lube department PROFITS soar! 

Aro has the smart clean look-of-tomorrow that attracts 
customers! Aro saves time and labor with easy-to-use 
service assembly ... pumping lever at hand level... and | 
Aro’s famous exclusive HI-LO PRESSURE PUMP! This 
pump means you can use LO pressure, up to 1800 Ibs., 
for 90% of all fittings—or you can switch instantly to 
HI, up to 6000 Ibs., for the tough ones. This saves time 
... prolongs life of hose and equipment... produces 
25 % to 40 % more jobs from your lubricant... and saves 
air! Aro has equipment and accessories to perform auto- 
matic transmission service. Feature by feature—ARO 
gives you more to help you PROFIT! Aro-built for long- 
life dependability. See your Aro Jobber. 


The Aro Equipment 
Corporation, Bryan, O. 


In Canada: Aro of Canada, Ltd., 
Toronto, Ontario, 





LUBRICATING EQUIPMENT 


ALSO... AIR TOOLS... HYDRAULIC EQUIPMENT 
AIRCRAFT PRODUCTS. ..GREASE FITTINGS 





1S 


>« St. Louis 
indianapolis 
ipal cities, 











NEW YORK.—More than 7,000,- 
000 free booklets on a variety of 
subjects have opened a new in- 
formation channel between Gen- 
eral Motors management and em- 
ployes, Harry B. Coen, GM em- 
ploye relations vice-president, said 
here in a panel discussion at the 
annual meeting of the Public Re- 
lations Society of America. 

The booklet program, known as 
the GM information rack service, 
was explained by Coen at the end 
of its first 10 months of operation. 
It was begun experimentally fol- 
lowing the “My Job and Why I 
Like It” contest in which 174,854 
GM employes told management 
what they enjoyed about their 
work. 

The GM employe relations staff 
believed the contest confirmed 
some ideas about what GM em- 


Packard Planning 


More Ultramatics, 
New Output High 


DETROIT, — Approximately 70 
percent of all cars to be manufac- 
tured by Packard in 1950 are sched- 
uled with the 
company’s new 
Ultramatic drive, 
President Hugh 
J, Ferry an- 
nounced last 
week as Packard 
planned to _ re- 
sume assembly 
operations after a 
fortnight shut- 
down for inven- 
tory. 

The 





Hugn 4. Ferry 
has spent more than $7,000,000 on 
facilities for manufacturing the 


company 


automatic transmission, he _ dis- 
closed. 

“Thorny problems involved in 
the manufacture of Ultramatic 
have been ironed out,” Ferry said. 
“January production specifies 100 
percent Ultramatic equipment and 
will include Ultramatic on the 
Packard Eight, lowest-priced car in 
the company’s line.” 

Ultramatic continues as standard 
equipment on Packard Custom 
models but is now available on 
various other models as optional 
equipment at extra cost. 

In his first letter to Packard 
dealers as president of the com- 
pany, Ferry forecast a new produc- 
tion record for the company in 1950. 

“On top of the year just closed 
which saw an _ alltime record 
reached in domestic shipments and 
a postwar production high of 104,- 
593,” he said, “we foresee a 1950 
output of upwards to 110,000 cars. 

“This is dependent, of course, 
upon such factors as a steady flow 
of materials, continued good labor 
relationships and an expanding 
economy.” 

Ferry disclosed formation of a 
Packard operating committee under 
the chairmanship of Col. J. G. Vin- 
cent, newly-elected executive vice- 
president. The committee includes 
the company’s administrative, sales, 
manufacturing, engineering, ac- 
counting and advertising execu- 
.tives. 

“I see every reason to view the 
future with a great deal of confi- 
dence,” Ferry stated. “And not the 
least of my confidence comes from 
a long knowledge of the ability, 
drive and loyalty of our dealer 
organization.” 


Information Rack Service 


Over 7 Million Booklets on Many Subjects 
Issued by GM for Employes 








Auto Lift division in 1948, 
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ployes wanted to know, not only 
about their jobs and their com- 
pany, but also about everything 
and anything that interested 
them individually. 

A series of questionnaire cards 
was enclosed with GM’s annual re- 
port to employes. Returns from 
the cards convinced the employe 
relations staff, in short, that the 
employes liked to have the boss 
talk with them. 

“In an organization like GM, the 
information rack service seemed to 
offer an answer,” Coen said. 

In the summer of 1948 a dozen 
pilot information racks were set 
up in five plants. The racks were 
simple wall fixtures at points of 
easy access, large enough to hold 
as many as 750 booklets or pam- 
phiets. 

An individual “cafeteria” serv- 
ing of booklets was arranged in 
two or three subject groups, and 
new sets of booklets were put in 
the racks every seven working 
days. 

After the 1948 pilot run, during 
which employes showed an imme- 
diate interest, the employe rela- 
tions staff distributed some more 

questionnaire cards. Employes were 
asked what they thought of the 
service. 

Employes who mailed in cards 
indicated unanimous approval. 
Moreover, 60 percent of the cards 
contained unsolicited comments 
praising the service and urging 
that it be continued. 

The service now maintains ap- 
proximately 800 racks in GM of- 
fices and plants, and demand for 
booklets continues to grow. In 
the first eight months of the pro- 
gram more than 5,500,000 book- 
lets were distributed. 

Subject matter varies widely, but 
roughly it falls into six general 
groups which, by order of current 
preference are as follows: 

1. Homes and gardens: Cooking, 
household and gardening tips. 

2. Mechanical power and engi- 
neering: Mechanics of engines, 
hand tools, popularized technical 
data, etc. 

3. GM and its operations, eco- 
nomics, research, history and pol- 
icies, 

4. Health and safety: Medical 
information, safety tips for motor- 
ists, bicyclists, etc. 

5. Social and economic prob- 
lems: Articles on business and 
finance, business enterprise, etc. 

6. Inspirational, religious 
“self-help” material. 


Robinson Upped 
By Rotary Lift 


MEMPHIS.—Appointment of Al- 
lan Robinson as vice-president in 
charge of the au- 
tomotive division 
has been an- 
nounced by Hugh 
Allan, president 
of Rotary Lift 
Co., Memphis. 

Robinson start- 
ed with Rotary 
Lift in 1944, after 
having been en- 
gaged in the 
practice of law 


Allan Robinson here from 1925 to 


1943. After holding several posi- 
tions in sales and production he 
was made sales manager of the 





NASH MIAMI BOASTS SMART-LOOKING BUILDING—One of the country's finest 


buildings is the home of Nash Miami Motors, Inc., Miami, Fla. 


dealer 
Founde 


37,600 square feet of floor space, of which 21,875 is for service and 7,200 for parts and 


accessories. Nash Miami, 


years in a row (it has set sales records in summer months in a winter resort) 


which has earned the Nash 10-point select dealer award three 


has expanded 


its used-car program, having 18,200 square feet of space available. 


and | 


| 


| In the Holiday Spirit 
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SANTA VISITS ENGLAND MOTOR—Old Saint Nick, driving a reindeer-powered Ford, 


graced the showroom of this Greenville (Mis: 





of advertising being in the use of miniature 





SANTA VISITS LINCOLN-MERCURY'S ST. LOUIS PLANT—Holida 


assembly plant showed a 1950 Mercur 
eight white prancing reindeer heade 
to the plant. 
You A Merry Christmas," 


for a 


Pressure Rene 


Of RFC Loan 


WASHINGTON. Controversy 
lover $44,400,000 in loans granted 
| Kaiser-Frazer Corp. by Reconstruc- 
|tion Finance Corp. was revived 
|here last week, as an economy- 
|minded Congress reconvened. 

Sen. J. William Fulbright, Ar- 
kansas Democrat, announced 
plans to go through with a “full 
review” of the RFC’s lending 
policies. 

Although the loans had already 
been granted when he made his 
request, Sen. Fulbright said he was 
still “irritated” at the RFC for not 
delaying them until a Senate in- 
vestigation could be held. 


Meanwhile, Michigan’s Sen. Fer- 
guson indorsed the possibility of a 
K-F probe. He said he thought a 
lot of people would like to know 
how Henry J. Kaiser can borrow 
money from the government to give 
away advertising contest prizes. 

Echoing from Cleveland came the 





voice of William R. Daley, associ- | 


ate of financier Cyrus S. Eaton. 
Daley asked the Securities and Ex- 
change Commission to investigate 
Kaiser-Frazer’s 1948 
certificate. 

Daley said the statement may 
have misled the RFC into lending 
millions of dollars to K-F,. He 
contended that the statement 
failed to show “illegal and un- 
justified manipulation” of K-F 
assets. 

Fulbright said he 


still didn’t 
Junction City Opens 
Junction City Hudson Co., Inc., 
Junction City, Kans., announces the 
opening of its new showroom at 121 
E. Fifth St. H. H. Moore is presi- | 
dent of the firm; Ralph B. Stark is | 





president and superintendent of | 


maintenance. | 


registration | 


s.) Ford dealership during the holidays. 


BRAY-ROGERS DECORATES FOR YULE—A Christmas window exhibit has been used by/|for Buick a style line 
this Nevada (Mo.) Studebaker dealership. The display lacked commercialism, the only hint lis unequaled in the industry 


Studebakers as the dolls’ toys. 





decorations at this 
aboard Santa Claus’ sleigh. The sied was towed by 
near the main entrance 
Windows of the Lincoln-Mercury district sales office spelled out ‘'Wishing 
while the Ford district sales office windows (above) added ‘'And 
A Happy New Year.'' The display was designed and built by the plant employes. 


small brick chimne 


wed for Probe 
to K-F 


think the K-F loans were necessary 
to the national security, nor that 
they had met any qualifications for 
RFC lending. 

“It was just a loan to a big com- 
|pany that needs money,” he said. 
Fulbright said new hearings 
might result in revision of the law 
specifying the government agency’s 
lending functions. He suggested 
that limiting any RFC loan to a 
maximum of $500,000 might be a 
good thing. 

“I thought the present law, 
with a reasonable interpretation, 
would be adequate,” said Ful- 
bright. “But RFC officials seem 
to have a different opinion of 
what their function is.” 


cize two other RFC loans, one to 
the bankrupt Waltham Watch Co. 
jthe other to the Southern Ply- 
| wood Co. 

National unemployment, he said, 
|has not become serious enough to 
justify making such loans. 





Fulbright took time out to criti- | 


SERVICE SECTION 


No Early Slide 
In Auto Market 
Seen by Waller 


FLINT.—A continued strong av- 
tomotive market for at least tie 
first portion of 1950 is foreseen hy 
O. L. Waller, gen- 
eral sales man- 
ager of Buick, in 
a New Year's 
statement. 

“Buick is enter- 
ing 1950 with pro- 
duction schedules 
as strong or 
stronger — than 
| those of the rec- 
ord-breaking pace 
with which we 
closed out 1949,” 
Waller said. 

From a national automotive view 
point, he said that the percentag: 
of families owning cars now is less 
than in 1941; national income con 
tinues at a high rate; individual 
savings are increasing, and there 
are some 20,000,000 cars of prewar 
vintage in operation. 

“On the basis of these figures,” 
Waller said, “we believe that Buick 
has not yet reached its peak. The 
sales record established by the new 
Special model since its introduction 
emphasizes the timeliness and the 
popularity of this series. 

“Now the Specials, with the new 

|Supers and Roadmasters, provide 
that perhaps 





0. L. Waller 


“As a result, we view the Buick 
market for as much as we can 
see of 1950 as being strong and 
healthy.” 


Obituaries 





Lafayette A. Rhines 
MILTON, N. H.—(UTPS)—Lafayette A 
Rhines, 87, one-time owner of an automo- 
bile dealership in Ware, Mass., died in 
West Lebanon near here. He was a native 
of New Durham and moved to this section 
in 1896. 
* * * 
Edwin Stephen Collett 
ST. PETERSBURG, Fla.—Edwin Stephen 
Collett, Packard dealer in Salt Lake City 
until he retired here in 1925, died Dec. 24 
* * * 
Joseph V. Laurence 
CHICAGO.—Joseph V. Laurence, 73, a 
Pierce-Arrow dealer here from 1902 to 
1926, died Christmas eve in a Veterans 
Administration hospital in North Holly 
wood, Calif. 
~ * * 
Charles A. Martin 
WALLA WALLA, Wash. Charlies A 
Martin, 66, retired western division gen 
eral manager of General Motors, died Dex 
30 of a heart attack at his home here 
* * 


. 
William 


F. Landis 
| WAYNESBORO, Va.—William F, Landis 
59, president and general manager of 
Landis Auto Co., died Dec. 31 at his 

home here 
* . 7 

John A, Nichols 

MIAMI BEACH, Fla.—John A, Nichols, 





one of the original Dodge field men and 
Dodge sales manager in the early ‘20s, 
died here last week. 

* * * 


Edison W. Paige 
ROCHESTER, N. Y.—Edison W. Paige, 
79, the man who claimed to have built 
Genesee county's first ‘‘horseless carriage,’’ 
died Dec. 19. Mr. Paige had resided in 
Batavia most of his life. 
* * * 
Otto V. Teegarden 
GOSHEN, Ind.—Otto V. Teegarden, 64 
for 45 years Buick dealer here and the 
oldest Buick dealer in point of service in 
Indiana, died unexpectedly at the Goshen 
hospital) Jan. 2 from an infection that 
followed a gall bladder operation 


DeF oe Changes Quarters 


DeFoe Motor Co. (Ford), Balti- 
more, has moved into its new $125,- 
|000 building at 4662 Belair Rd. The 
new structure has 2,000 square feet 
of showroom floor space and its 
service department covers 12,500 
| Square feet. Patrick W. DeFoe is 
owner, 








| 





ALAMANCE MOTORS OPENS BUILDING—The Burlington (N.C.) Chevrolet dealership has 
d in 1944, it has| Secretary-treasurer and sales man- | dedicated its new home at S. Church and Third Sts. The two-story structure boasts a total 
ager, and Colman C., Bruce is vice- floor space of 36,100 square feet, 11,000 of which are devoted to the service department 


Officers of the firm are Cyrus M. Euliss, 
McCuiston, cnonshars, 
ir 


persons visited the firm on opening day. 


president; Mrs. Euliss, vice-president; M. R. 


and Jack Euliss, treasurer and general manager. It is said that 8,000 








ow 
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Conference Board Analysis Te 


Strong 1950 Car Market Seen 


NEW YORK. — A 
strong new-car market is forecast 
by the latest survey of business 


Industrial Conference Board. 


“Auto makers are planning a 
speedup to a new peak in as- 
semblies some time after the new 
year,” the board says. “Undoubt- 
edly more of the consumers 
planning to buy cars will pur- 
chase used cars than in the past. 
Nonetheless, it is indicated 
plainly that the new-car market 
will be strong at least in the 
spring-summer buying season, 
“Automobile sales have been out- 

standing in the retail picture for 
the whole past year, Dollar volume 
has been running a fourth above 
1948. That gain has kept total retail 
sales within 3 percent of the record 
totals of a year ago. 

“Sales of all stores other than 
car dealers have been off 7 or 8 
percent from 1948, dollarwise. In 
large measure this dollar dip 
reflects a decline in prices, whereas 
physical volume has held up very 
much better. 

“This strength in 
a lot to do with the business upturn 
that started last mid-summer. 
Much, if not most, of the decline 
in industrial activity earlier this 
year was owing to a sharp shift 
in inventory policy. Instead of ex- 
panding inventories at the rapid 
rate of $6.5 billion as it did during 
1948, business began to reduce 
them, by as much as $2 billion a 
year during the summer of 1949. 
But after production dipped well 
below the current rate of con- 
sumption during mid-summer, it 
began to pick up again.” 

Industrial activity closed in No- 
vember at its highest rate since 
late September, before the steel 
strike, the board found. 

The board pointed out that while 
metalworking industries were re- 
suming normal production as rap- 
idly as possible, the comeback 
slowed because it must wait on the 
refilling of the pipe lines of steel 
flow. 


“Makers of automobiles, yen 


ances and other durable goods,” 





is | 


conditions prepared by the National | 


| division, and 


continuing | said, “ kept up their output during ; 


the early strike weeks, while they 
lived off their inventories of steel. 


|metalworking lines were forced to 
curtail, even as mills were starting 


supply lines must be filled again. 


“Automobile producers, for exam- 
ple, do not expect to attain Sep- 
tember’s record pace again until 


spring during the normal seasonal 
rise in production.” 

Recent strikes also served to 
shift attention away from the 


Ford Sales Parley 


On in Colorado 


DEARBORN. Walker A. Wil- 
liams, sales manager of the Ford 
L. W. Smead, assist- 
ant sales manager, head a group 
of division sales officials who are 


| meeting with field sales officials at 





} the 
consumers’ | 5PTings, Colo., Jan. 9-10. 
demand for actual goods has had| ! A 
|trict sales managers and assistant 


Broadmore hotel, Colorado 


Regional sales officials and dis- 


managers from the Western, South- 
west and Midwest regions are at- 
tending these sessions, at which the 
sales program for 1950 is being 


discussed. A _ similar conclave is 
planned for Jan. 19-20 for the 
Northeast, Southeast and Central 


regions at the Traymore hotel in 
Atlantic City. 


British-k ord Peéece 


Rise in Vancouver 

VANCOUVER, B. C.— British- 
made Ford cars, which were sharp- 
ly reduced in price following de- 
valuation of the pound sterling, 
have now increased from $29 to 
$54 per car here. 

Other makes have not risen yet, 
but Fred Deeley, Austin distribu- 
tor, said he expects an increase 
“any time” as cost of component 
parts in Britain have risen. The 
lowest-priced British Ford, which 
was selling recently at $1,154, is 





now $1,183. 


CUT REPAIR COSTS 





DRIVE SHAFT 
BUSHING & SEAL 
ASSEMBLIES 
Pat No. 2,403,520 
Saves Buying New Drive 

Shaft. 


Sold Nationally hy Leading 


P O BOX 4305 


tHe Vationabl ine Of Quality Automotive Parts 


Enable you to restore your better used cars and trucks to 
their original operating eoneition at much lower cost. 





Universal wrens. Case Ball Seat 
Saves Buying New Trans. 


Automotive Wholesalers. 


NATIONAL Abts Le 








DRIVE SHAFT 
HOUSING REPAIR 
UNIT K-400 
Pat. No. 2,405,541 
Saves Buying New Drive 

Shaft Housing. 


Case 


Write or Wire. Dept. AN-I 


Ts 


OKLAHOMA CITY 9, OKLA 


hee es 


Boe eae 


GRAINS MOLDINGS” 
AND DASHES WITH A SPRAY GUN 


Just spray graining ink through a cloth screen to form grain. Produces factory- 
like finish, dries fast. Any painter can do it. 
Kit consists of 3 graining screens, fine, medium, wide. 6 pints graining ink 


concentrate—Mahogany, Dark Walnut, 
and Grey. 


The graining ink should be thinned 4 to | with lacquer thinner, 
Screens last indefinitely when washed with lacquer thinner. 


enough for 50 to 70 cars. 


Walnut, 


Maple, Oak 


F.O.B. Los pnacien "be 1D 


making 30 pints, 


GEORGE W. SNIBBE SALES COMPANY 


926 S. FLOWER ST. 


LOS ANGELES 15, CALIF. 





But once steel stocks were gone, | 


to pour ingots again. Now the steel | 


some time in January. Even higher | 
levels may be reached later in the | 


Hank Bauer, 
| Yankees baseball 


| 
| 
| 


| coln-Mercury), 





foreign trade problem, the board 
| said, noting that a new and lower 
| export level has developed, This 
was attributed in part to less 
| Marshall plan funds voted by 
| Congress. 

National income declined for the 
third successive quarter since the 
|high at the end of 1948, and with 
business now on an upswing, that 
may well mark the low for 1949, 
according to the board. 

In commenting on_ corporate 
profits, the board’s analysis said: 

“Corporate profits, taking account 
of the adjustment or book losses on 
inventory due to price changes, 
j}eased off by another 5 percent 
| during the third quarter, to a level 
}11 percent below 1948. This is an 
| over-all government estimate. 

“Corporate profits taken without 
inventory value readjustments also 
are stabilizing. They dipped by less 
than 2 percent in the third quarter. 
But compared with 1948, there has 
been a 30 percent drop in actual 
profits before inventory adjust- 
ments. 

“This drop has just about halved 
the volume of undistributed profits. 
While dividend payments have, as 
usual, been fairly stable, retained 
earnings dropped from a rate of $14 
billion to one of $7 billion a year. 

“These retained profits have been 
one of industry’s chief sources for 
financing its postwar capital ex- 
penditures.” 


Ford to Suspend 
Bus Production; 


Outlet Will Fold 


DEARBORN. — Production and 
sale of Ford motor coaches will 
be discontinued, effective Apr. 30, 
it is announced by E. R. Breech, 
executive vice-president, Ford Mo- 
tor Co., and William B. Livingston, 
president of Metropolitan Motor 


| 








Coaches, Inc., national distributor 
for Ford buses. 
The motor coaches are being} 


dropped from the Ford line, Breech | 
said, to permit more concentration 
'on car and truck production and | 
because of the “general limited 
market” for motor coaches, Ap-| 
proximately 200 Ford motor coaches 
were built and sold during 1949. 

Ford has made public transpor- 
tation motor coaches since 1939. 
Discontinuance of the motor coach 
business has no effect on the com- 
pany’s production of chassis for 
school buses, Breech said. 

Livingston said that Metropolitan 
Motor Coaches, Inc., will be liqui- 
dated. The company has been na- 
tional distributor of Ford coaches 
since September, 1947. 

Ford will assume the _ responsi- 
bilities of Metropolitan Ford 
Coaches, Inc., under its bus war- 
ranties and will continue to supply 
|parts for service as long as there 
is a reasonable demand, Breech 
stated. 


Orphan's Fete 


K. C. Dealers Sponsor 


Christmas Party 


KANSAS CITY.—About 150 deal- 
ers and children have participated 
in the Motor Car Dealers Assn. of | 
Greater Kansas City annual Christ- | 
mas party for youngsters at the 
Kansas City boys’ orphan home 
here. 
The car firms provided every 
|room with a radio and all children 

| with roller skates. The gifts were 
| distributed by Santa Claus. Candy, 
| fruit and ice cream were served at 
| the Christmas tree at the close of 
|the celebration. 








of the New York 
club, and Joe} 
Kuhel, new manager of the Kansas | 
| City Blues baseball team, were also | 
| at the celebration. 


Swearingen Sells 


Swearingen Motors, Inc. (Lin-| 
Portland, Me., has| 
changed ownership, according to| 
Clifford B. Swearingen. New own- | 
ers of the dealership are a 
M. Waterman and William C. Row- | 
ell. Waterman also owns Maine 
Motors, Inc., a used-car business. 








HALF-WAY THROUGH THE BEAUTY SHOP—Thic car has been given the Whiz Carsmetics 
treatment on only one side to show by contrast how appearance reconditioning can make 


an old car more profitable for resale. 
recondition used cars and trucks, 


Hollingshead Airs 
Dress-Up Plan 
For Old Cars 


CAMDEN, N. J.—A new-appear- 
ance reconditioning program for 
used cars and trucks, featuring 
such innovations as a plastic lining 
for trunk interiors and a method 
of rechroming bright-work without 
use of heat has been announced 
by R. M. Hollingshead Corp., 840 
Cooper St. 


A lineup of automotive recondi- 
tioning products and a stated plan 
of procedure which gives complete 
directions for their use are the 
two phases of the new program, 
which is called Whiz Carsmetics. 


The theme of the program ac- 
cents the saving in time, labor and 
materials that is possible through 
careful planning and the use of 
labor-saving products. 

The Carsmetics program is a de- 
tailed 21-step procedure for com- 
pletely reconditioning and refinish- 
ing a used car or truck, inside 
and out. 

It is sufficiently flexible so that 
it may be employed in entirety on 


Sumner. 


The 2\-step program is designed to completely 
both inside and out. 


+ + + 

badly-worn vehicles or only select- 
ed steps used on newer cars to 
bring them up to top condition. 

Among the new products devel- 
oped for the program by Hollings- 
head are a plastic spray material 
for trunk interiors; a chrome re- 
finish kit for bumpers, grilles and 
other bright-work; an upholstery 
spray tint; a convertible top coat- 
ing; a new type spray wax; a 
sanitizing cleaner for upholstery, 
and a new-car odor to give the 
final touch to the complete job. 

Mainstay for body and fender 
repairs is Whiz Met-L-it, new 
moldable alloy which dries into 
hard metal, 


Other products in the program 
were designed to do such jobs as 
de-greasing motors, refinishing 
steering wheels and garnish mold- 
ings, cleaning paint finish, refinish- 
ing rubber surfaces and refinishing 
engine and under-hood parts. 





Dodge Sales—Haines City 

Formal opening of Dodge Sales 
and Service, located in the Triangle 
hotel building, Haines City, Fla., 
has been held, announces Paul 


EVERY MOTORIST WANTS 


THE STYLE 


OF 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


LIST PRICES 


2-piece set $6.50 
4-piece set $12.50 


Monvfactured under exclusive license 
Pritchard patent 102974 


AUTO VENTSHADE CO. 


BOX 1402 + ATLANTA 1, GEORGIA 


AND COMFORT 


Se Le 


Trade Mark 


THESE FEATURES 
MEAN BIG SALES! 


© Open-window ventilation 
when it rains or snows 


@ Safety from exhaust fumes 

@ Less fogging of glass 

e Shade from the sun 

© More comfort the year ‘round 
© Added beauty for the car 


@ Quick, easy installation. Indi- 
vidual designing for each make 
and model assures accurate fit 


© Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 
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‘Surviews’ of Roadster Model Under Way .. . 


Reaction Mixed on Nash Test Car 


its inaccessible trunk space|the company’s research and engi- 
It can also| 


| 





(Continued from Page 1) and 


| (reached from behind seat), They/ neering departments. 


eae Perens. woes way this! wondered if it could compete with| be built as a sports roadster, or as 


two-seater, low-horsepower car to} . 
justify putting it tate production. | full-size used cars as to price, and|a two-door all-steel coupe. 
a, Aas rn its resale poor ee Designed to use foreign-made | 
. " . s to service and parts, they jow horsepower engines, it is 12| 
gneve GEORGE MASON | were assured by Mason that feet 1 inch long, four feet five 
emphasized that Nash has no! these would be amply covered if (inches high and five feet two| 


tools in preparation for the ex- 
perimental model, and pointed out 
that this small car should not be 
confused with a new low-priced 


automobile Nash will introduce in| 


April. Production will start in Feb- 
ruary on the so-called “x” car. 
He declared that upwards of 
100,000 of the small cars would 
have to be produced annually to 
justify its existence. The six show- 


Nash decided to build the car. 
| Many at the Waldorf showing 
| believed that the small car would 


as for use.as a second Car. 


” 


views, 
to Nash’s problem, since the guests 
did not represent a cross-section of 





| find lots of buyers among the high | 
school and college students, as well | 


inches wide with an 84-inch wheel- 
base. 

The car has “decided advan- 
tages, but also definite limita- 
tions,” according to Mason. 


at new “plus” markets. 
“The n.x.i, is not an attempt by 


| 


: | If Nash Motors decides to build | 
But the Waldorf showing, as well! this car, it would be an addition | 


as the other five major city “sur-| to its present series of full-sized | 
will not provide the answer |. tomobiles and would be aimed) 


~y 


+¢ 








ings, plus a mail poll of 250,000) American people. : 
persons, will determine whether| The aah poll expected to be | Nash to invade the large volume | . : “N 
the auto will be produced ai ’ end a _| automobile market, Mason aI PLANNING FOR 1950—J. A. Carr, Packard's parts and service manager, discusses de ) 
of the survess chow alata completed in February, should give! jjareq, “The car, if built, would | partmental programs for 1950 with Jack K. Williams (left) and D. S. McNally (right). bom the 
a better picture of the car's pos-| probably have a relatively special- | recently named assistant parts and service managers. McNally has been assigned all Packard ill w 
cient demand, it would take from | sibilities. : say zones in eastern U. S. and Williams heads up all zones covering the western states. Both m 
12 to 15 months before produc- * * * ized market potential. men have their headquarters at the factory but their new duties take them into their me 
tion could be started, Mason said. |r YEMPORARILY called “n.x.i.” (n| * * * territories the greater part of each month. rn 
Both Mason and H. C. Doss,| I ¢5- Nash. x for experimental | " \HE particular car shown is pow- ; a 
Nash general sales manager, em-| ang j for International), the sur-| ered with a four-cylinder 18-| ing that limited sales would not | $2,000 or $3,000 investment stand oun 
phasized that no merchandising|yey car shown here is a stream. | horsepower Italian engine; the car justify. ing idle most of the time) : own 
program has been worked out a8 /jined small two-passenger two-door | WOuld deliver 45 to 50 miles on @/ 9 E}iminate important devel- |. 4. Would young married couples | popg 
yet. s convertible of original design by|8llon of gasoline and have a top opment costs by using fully prov- | buy this car? of ae 
—- Doss intimated that regular ; speed of 60 to 65 — per hour. en European power plants and 5. Would young single men and be 6 
it? 
ash dealers would handle the It weighs 1,350 pounds. ether mechanical elements. women buy it? be g 


small car, if they so desired. Dis- 
counts would “be around” stand- 
ard rates, Mason indicated. 
* & + 
—e by Mason to give their 
frank opinions, the guests and 


Alternate engines shown include 
a Fiat of 36 h.p. which would de- 
liver 35 to 40 miles per gallon and 
attain a top speed of 65 to 70 miles 
per hour. It weighs 1,450 pounds. 
Both engines have four-speed 


3. Added opportunity for dollar 
earnings by European countries. 

4. Meeting American transpor- 
tation needs not now met by any 
other car. 


6. Would many buyers of used 
|cars prefer to buy a new car with 
the limitations of the n.x.i.? 

7. Would women prefer a small 
two-seated car for ease of hand- 





: cai ; |ling, parking and economy? FLI 

newspaper men obliged. Everyone transmissions. 5. Increase export sales possi- 7 
‘ : ine 1 | 8 Are there enough potential | Belfie 
agreed it was about the slickest A third alternate engine is an _pijlities. | buyers who would be satisfied with | sales 


looking small car they’d ever seen, 
that it offered many innovations 
in a light car, that its head and 
leg room were ample (its headroom 
of 36 inches and legroom of 41 
inches are identical with the Nash 
Statesman). 

But the agreement ended there. 

Many guests wondered whether 
the car’s economy and lower price 





| car, 





WHICH WAY?—Rear of the Nash "'n. x. i." | 
now being ‘‘surviewed,"' uses the same 
one-piece bumper unit as on the front (grille 
on front, tire carrier opening in rear). If 
enough people desire such a ‘'$1,000 car," 


Nash could be in production in about a| 


English-built “Standard” of 36 
h.p. with three-speed transmis- 
sion. Other European power 
plants could also be adapted to 
this car, Mason said. 
Conventional exterior design has | 
been simplified 
Front grille and bumper are com- 
bined into a single unit. Excess 
chrome has been eliminated. 

The drop center one-piece wind- | 


| be asked by Nash to assist in de- 


in many ways. | °° for two-car families? 


‘ilies who need two cars, but can’t 
| afford two of those presently avail- 


Among the questions that will 
ciding whether or not to build the 
n.x.i. car are: 

1. Is this a satisfactory second 


2. Will it be acceptable to fam- 


able? 


a car having a top speed of 65 to 
70 miles per hour, less “stoplight” 
| acceleration? 
| * * a 
| PROF. V. VALLETTA, president 
of Fiat, was a special guest at 
the Waldorf showing, along with 
E. G. Grinham, technical director 
for Standard Motor Co. of England. 
Grinham pointed out that Stand- 

















tag offset the two-person capacity! year. ’ : 
nn anliaeioateeee shield, which comes even below, 3, Will the all-day “car parking” | 70's, 36-horsepower engine pro- 
the fender line, conforms to the | commuters or those who drive the | rola a gearshift on the steering 
curving lines of fender and engine|car to work plan to buy it (pre-|©° — a contrasted with Fiat's 
hood. Engine hood, front fenders |ferring a $1,000 car rather than a|°™ the ‘a 
and lights are combined in one as- | aide patond peo -ragane A eee 
sembly, which may be raised for | - : a ; 
jengine or front end service. NLRB Rebuffs engine, might be called “Nash Fiat 
| The trunk lid has been eliminat- | International, while a Standard : 
|ed, storage space being accessible Dealer Assn. — - = Nash Standard pointe 
from inside the car behind the two satateieneneatsencue oo 
|passenger seats. Tire mileage : ‘ 
|should be in excess of 50,000 miles. In Labor Bid Ohio Due to Ask Dealers | °°™ 
i o | KENNEWICK, Wash. — The _ tireme 
ASED on cross-country driving | Pasco-Kennewick Automobile Deal- About Insurance Sales paid t 
tests by Nash research test ers’ Assn. has lost in its bid to be COLUMBUS, O.—It was under- has b 
\drivers, high standards of riding |"¢cognized as the labor bargaining| stood here last week that hear- can 
\comfort and performance are| agent for its members. ings will soon be started by the in th 
(claimed for the small n.x.i. The| The National Labor Relations; Ohio department of insurance 7 
|ear has leg room equal to the aver-| Board has announced the dismissal| relative to the use which auto- 











;}age in full size American cars. If | 





of the petition of the dealers’ as- | 


mobile dealers who hold insur- 
licenses are making of 

























Fir 


| built, it would feature the Nash | sociation for certification as bar-| ance 
“Airflyte” type construction—body | gaining representative. | them. At 
and frame as a single all-welded|) NLRB’s three-member panel Under instructions from the 
| unit. ruled that both Strickler Motors of | Ohio division of insurance the DE" 
“If this car is put into produc- | Kennewick and Pasco Auto Co. are automobile insurance agencies buildii 
tion, it should contribute to em-|proper separate bargaining units,| filed reports of the insurance Dodge 
TIMBERLOCK, a famous name in truck bodies and wagon bodies in the Midwest, | ployment both in the United States |The association had intervened to aaenens Gone by Som, Ft is aay % 
announces another special item to their dealer list—A CONVERSION UNIT FOR and in Europe,” Mason said. “It|contend that a bargaining unit| Sid that in many cases the re- leaked 
PICK-UP TRUCKS. |would provide Europe with needed should be association-wide in scope.| POFrts have not been satisfactory. coals 
@ Tailor made for each model and size dollar exchange; it would also rep-| The International Assn, of Ma- Efficie 
@ Finest hardwood construction throughout | resent private American enterprise | chinists (independent) had _peti- ficials 
@ Utilizes every inch of available space (by dropping end gate when converted jin support of the European assis- | tioned to represent skilled workers | spreac 
a : — _ | tance program by our government. | in the two plants. more 
ompletely grain tight with easy lift off stock sides for quick conversion ‘In doing so, it should also con- : si Bree 
@ No additional expense of installation, fits into stake pockets tribute to the effectiveness of the jae —- ee Sea OVER was u 
@ Tested and acclaimed as the finest of its kind Marshall Plan.” washers. tiremen and ake an. equipr 
ALSO NOW AVAILABLE—Heavy duty stake body—the kind that carries 50,000 _ The nx.i. cars, if the decision | skilled ‘workers. The machinists’ | 1,000,000 _— 
Ibs. of distributed load. is reached to build them, might peorven had asked to have them ex-| ’ ’ an hot 
a 3/16” (7 gauge) steel cross members and long sills be assembled in new plants to | cluded: the association argued they | e baling 
@ 6” channel steel rub rails ('/” 10 gauge steel) = oo on the East and West | should be in. 1950 passenger cars will be carry 
@ Edge grain floor of 2” selected fir oasts. ‘ , : : : 
© %” clear oak sides 42” high. The Nash n.x.i. showings to in- aoa sloctions ween ontered | standard equipped with 4 Cit 
@ List price 9 length $269.00: 12’ length $289.00. vited guests, labeled by Nash as ses a ped ae : oa pooene ed * 
@ Write for dealer and distributor schedule. “surviews” (for survey views), in | de. Soom “ne poe sll a. <— = VENTALARM’ Ban 
[addition to New York, were to be |CCsite to be represented by the) MT. 
. | held during January in Washington MacwaeNs —- WHISTLING TANK FILL SIGNAL Cleme 
Waite | (6th); at Detroit (9th); Chicago i : growil! 
THE TIMBERLOCK CORP. nl d:] Yat) eat | (11th); Los Angeles (18th), and Leather Grou / : cities 
CONVERSION UNIT | 1San Francisco (20th). J P These cars will have the goodwill of biles « 
TYPICAL PRICES * * * ° thousands of station attendants—a The 
aad og See | Please ship Conversion Units “TN OUR judgment, the n.x.i. ‘Ups Liberty potent group in influencing the pub- born 
are available. | For the following: should meet basic transporta-| NEW YORK. — The Upholstery || lic’s choice of automobiles. passed 
; | ; tion requirements not now served Leather Group,| the FE 
Factory List F.O.B. plus Tax | Make of pick-up and thus this car should represent 100 Gold St., has | . . simila: 
ivr — ‘ , S 
7’6” Chevrolet (3% ton) | Year Model plus’ passenger-car sales and appointed James ne oe _ sidera’ 
me $117.50 would not be competitive with full H. Liberty execu- the whistle stops cities. 
ve Dodge (%4 ton)—$117.50 | Platform Length Width |size cars now made by Nash or tive vice - presi- 

8’ Ford (% ton)— $127.50 ; ; }other manufacturers,” Mason de- dent. Manufactured by Al 
| | understand my dealer discount is: 25% and 5%, cash. | clared. For the past 10 | COL 
| Mason saw these advantages in years, Liberty has SCULLY SIGNAL CO. Filing 
| NAME producing a car on an international been director of incorp 
| | basis, using established European research for the| 92 First Street || Iden, | 

THE TIMBERLOCK | FIRM NAME 'engines, transmissions and axles, group, whose Cambridge 41, Mass. Bierce 
el Tel Tiron | |or important parts of these power members special- ? vide s 
Hastings, Nebraska | ADDRESS | units: d. H. Liberty ize in genuine *Reg. U.S. Pat. Off ers, sl 
of tith 


1 ( Please send additional information | 


1. Eliminate the expensive tool- 





leather for car upholstery. 
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that it is the prerogative of an indi- 
vidual to buy where he wishes. In 
other words, in analyzing these lost 
deals isn’t it conceivable that the 
customer bought the car where he 
did for his own good reasons which 
are not always dependent on price 
cutting? 

“Obviously in this contest of sell- 
ing and bartering you, as a dealer, 
must be more capable of selling 
than the customer. You must be 
more capable of making a profit 
than the customer is capable of 
selling you out of it. 

“Nothing is more profitable to 
the buyer than to find distrust, 
ill will, suspicion, etc., among the 
members of the trade, thereby 
permitting them to walk away 
with the spoils. Nothing contrib- 
utes more to distrust, ill will, 
suspicion, etc., than the trade’s 
own disrespect for its own mem- 
bers. Even if your low opinion 
of some competitive dealer should 
be confirmed, there is nothing to 
be gained but much to be lost 


Belfie to Succeed 
Miller at Buick | 


FLINT. — Appointment of A. H. 
Belfie as Buick’s assistant general 
sales manager for the eastern re- 





lie gion, succeeding 
- H. J. C. Miller 
upon his retire- 


ment March 1, is 
announced by O. 
L. Waller, general 
sales manager. 





Belfie is at pres- 
ent assistant gen- 
eral sales man- 
ager at the Buick 
central office here. 
He has been with 
General Motors 
since graduation from Michigan 
Tech. He started his sales career 
as a retail salesman of automobiles 
in Detroit. In 1948 he was ap- 
pointed assistant general sales 
manager of Buick. 

Miller, a native of Memphis, was 
born in 1884 and reaches the re- 
tirement age next month. Waller 
paid tribute to him as “a man who 
has been in the automobile busi- 
ness for 43 years and who has 
established an outstanding record 
in the sales field.” 


Fire Hits Building | 
At Dodge Plant 


DETROIT. — A 60 - foot - square | 
building was demolished at the) 
Dodge main plant here last Thurs-| 
day when oil from a broken line | 
leaked into a salamander of hot 
coals used to heat the structure. 
Efficient fire fighting Chrysler of- 
ficials said, kept the blaze from 
spreading and held damage to not 
more than $100,000. 

Breaking out at 4 a.m., the fire 
was under the control of Chrysler 
equipment handlers and Ham- 
tramck (Mich.) firemen in less than 
an hour. The building was used for 
baling scrap. Dodge was able to 
carry on production as usual. 


A. H. Belfie 





4 Cities Sear Detroit 


Ban Sales on Sunday 

MT. CLEMENS, Mich.— Mt. 
Clemens is the latest to join a 
growing list of outlying Detroit 
cities to ban the sale of automo- 
biles on Sunday. 

The cities of Wyandotte, Dear- 
born and Ferndale had already 
passed such a law. According to 
the Detroit Auto Dealers Assn., 
similar ordinances are under con- 
sideration in many more Michigan 
cities. 


Akron Dealers’ Service 


COLUMBUS, O.—The Central 
Filing Bureau of Akron has been 
incorporated here by Charles R. 
Iden, B. J. Sonales and Bruce W. 
Bierce. The organization will pro- 
vide services for automobile deal- 
ers, such as obtaining certificates 
of title. 


Sales Advice to Indiana Dealers .. . 


Philosophy Is Offered 
For Competition 


(Continued from Page 3) 


by discussing it with anyone 
other than the dealer involved. 
“Customers have in common with 
each other the will to buy at their 
advantage, and they are not par- 
ticular what they say of dealers, 
nor are they concerned that conse- 
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quent losses or reductions come out 
of your pocket. 


“Let us acknowledge that cus-| 
tomers are vital and entitled to| 
fair and reasonable treatment—that 
no business can survive without) 
them—but let us also remember | 
that history proves that they dis- 
play no interest in your need to| 
make a profit. Your competitor 
who also makes his living from 
this business DOES have a com- 








a 


Copyright 1950 
Ramsey 
Corporation 

R4068P 


4 Popguns :-: 


NEW SLATE FOR GM CLUB IN L. A.—Officers of Los Angeles General Motors club, 
installed at annual Christmas meeting, are (left to right): Al Steger, Allison division, secre- 
tary and treasurer; President Don M. House, Los Angeles Pontiac zone manager: L. C. 
Fitzgerald, Chevrolet, retiring president; Lynn Ballagh, Buick, vice-president. 


mon interest with you TO MAKE)reliable than that of the prospect 
MONEY—he is not as wild, un-|you are both trying to sell, Phone 


ethical or unscrupulous as prospects |the dealer in question and verify) 


would lead you to believe. |the prospect’s assertions. 
“Certainly the word of your “You'll find it interesting and 
brother dealer is equally or more | profitable—try it!” 


oe we 


Maybe there ‘‘ain’t no such animal” as a 
4-barreled shotgun, but there is a 4-barreled 
sales program on Engine Re-Powering! With 
it you bring in all four sales... Compression, 
Carburetion, Ignition and Cooling. You go 
after all profit phases of engine repair with 
one program when you promote the Ramco 
Re-Powering Program. You offer your cus- 
tomers what they want most—a job done 


surprised by the 





Year after Year, Bett 









up 


3 x 


Pah Rear tt: ee ean 
'Wood Retires 


_ |As Chevrolet 


Engineer Aide 


| DETROIT.—Retirement of John 
|G. Wood, a veteran of 43 years in 
ithe automobile industry, is an- 
nounced by T. H. Keating, general 
manager of Chevrolet. 

A former chief engineer of the 
company, Wood has been serving 
on Keating’s staff as executive 
assistant for engineering. 

Wood’s career goes back to the 
early days of the industry. He 


began his professional life as a 
draftsman for the old National 
company after graduation from 


Purdue and Stanford universities. 

He was associated with other 
General Motors divisions, including 
Oldsmobile, for six years before 
joining Chevrolet in 1933. 


New Buick Deal 


Wilbur and Paul Shakro jr., have 
acquired the Buick franchise in 





-- ora #4 Barreled Shotgun 


er and Better, ¥, 
DESIGN Since Originated by Ramco T 7 IN BASIC 


New Carlisle, O. 





















Ramco Re-Powering Gives You the Sales-Power to SELL ALL 4 at ONE TIME! 


right and guaranteed for 10,000 miles on 
labor as well as rings. Get in touch with your 
Ramco Jobber today. You are going to be 


many added features now 


available to you on this program. These new 
features such as the Time-Payment Plan are 
tuned to meet your current sales problems 
in selling more complete engine repair jobs. 
Ramsey Corporation, St. Louis, Missouri. 
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POSITION WANTED 


Belles 
MANAGER WITH BROAD administrative 
experience would like to become affiliated 
with dealer who could use services of 
narcd working qualified man, Knowledge 
of the value of super service and parts 
departments would cause the exercise of 
full organization energies to make and 
keep these departments in an outstand- 
ing position. Past merchandising experi- 
in a buyers’ market of new and 


a 


ence 
usec cars would be helpful in the super- 
vision of these departments. Have had 
the privilege of acquiring broad account- 
ing training, sufficient to personally di- 
rect all accounting and tax problems. My 
desire is to join an organization which 
would offer permanent employment with 
minimum earning opportunities of $12,- 
000 «annually. Age 45, married, non- 


drinker and in excellent health, Would 
appreciate personal interview by inter- 
ested dealer at which time will be glad 
to furnish complete details covering past 
experience together with character, busi- 
ness and bank references. Box 3676, c/o 
Automotive News, Detroit 26. 


executive with over 20 years’ experience 
in the retail merchandising as retail and 
general sales manager for large distribu- 
tor and general manager of own dealer- 
ship in New York and New England 
market, desires association with dealer- 
ship requiring man with outstanding 
record for hiring, training and the super- 
vision of a volume sales force. Is a 
strong personal closer and keen used car 
operator, Selling methods have been pub- 
licized by trade journal and adopted by 
one of the ‘‘Big Three’ manufacturers. 
Would like to serve as right hand man 
in 150-250 car dealership with future 
possibility of purchasing interest or be 
given complete responsibility for sales in 
a larger volume operation, Box 3674, 
c/o Automotive News, Detroit 26. 


POSITION WANTED with small dealer. 
Three years’ experience in new car and 
truck sales, appraisal and sale of used 
ears and trucks. Good all around man 
(age 35) for dealer who wishes to keep 
his personnel limited. Now employed with 
1,300 car dealership in large eastern city. 
Excellent references, necessary to locate 
my family in southern states. Box 3686, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER. Volume operator, 
good organizer with successful buyers’ 
market record managing large General 
Motors dealership. Age 38, married, re- 
sponsible, excellent references, factory 
approval and maximum operating results 
assured. Financially able to buy part 
interest. Replies will be held strictly con- 
fidential. Box 3687, . c/o . Automotive 
News, Detroit 26. 


ACCOUNTANT - OFFICE MANAGER. 16 
years’ experience includes Chrysler, Ford, 
General Motors accounting systems, finan- 
cial statements, public auditing. income 
tax returns. Post office Box 4563, Kansas 
City, Mo. Poe 

sALES-GENERAL MANAGER. Two years’ 
recent sales manager for progressive in- 
dependent, twelve years’ prewar experi- 
ence — Plymouth and Chevrolet plus 
responsible sales positions with GM and 
Chrysler factories. Has profitably oper- 
ated volume Chevrolet dealership. Can 
train salesmen, good ones. Can orerate 
business to make money in competitive 
market. Age fifty. Like interest or bonus 
basis after trial. Box 3662, c/o Automo- | 
tive News. Detroit 26. | 


E ATTENTION 


CHEVROLET single franchise dealer 700 to | 
1200 contract, Southwest or Southeast, mainly | 
Arizona, New Mexico, Southwest Texas, Flor- 
ida, Georgia or South Carolina, who is inter- | 
asted in securing General Sales Manager on 
working interest of the business basis. The 
writer of this ad has active outstanding 
ecord in recent market, that can be sub- 
dantiated as sales manager for 700 to 800 
contract Chevrolet dealer. Presently success- 
ful as used car advertiser and merchandiser 
and developer of KNOW-HOW young sales- 





men. Age 35, pre-war Chevrolet passenaer, 
‘wck, used car sales experience. White, 
rtligious, fine family. This must be the 


second and last change for me in the auto- 
mobile field. Box 3680, c/o Automotive News, 
Detroit 26. 
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DEALERSHIP AVAILABLE 

AUTO AGENCY—LOS ANGELES. The 
leading independent. Old established firm. 
Monthly gross business average over 
$100,000. Full price including used car 
inventory $75,000. Long lease available. 
$40,000 will handle. Owner retiring. 


Buyer must qualify with factory. Box 
3679, c/o Automotive News, Detroit 26. 


FOR SALE, Agency in Ohio, now handling 
Lincoln-Mercury. Has been, is and will 
earn good profits. Owner leaving the 
state. Present manager would like to take 
part of deal with one or two others who 
will work actively. Cash needed not 
large, as owner will sell building or 
retain and rent to good men who intend 
to devote their time to the business. Box 
3665, c/o Automotive News, Detroit 26. 








CALIFORNIA—Direct dealership for sale, 
now handling Dodge- Plymouth and 
Dodge trucks for entire county. Centrally 
located in highly productive and diversi- 
fied area. 150 unit potential, Show room, 
parts and service facilities excellent. Sub- 
ject to reasonable lease. Book value will 
handle. Box 3692, c/o Automotive News, 
Detroit 26. 


"DEALERSHIP WANTED 





ONE OF “BIG THREE” 


Medium to large sized contract with or with- 
out real estate. Prefer Cleveland, Ohio— 
second choice Miami, Florida. Can handle on 
a cash basis; already factory approved 





Replies strictly confidential. Box 3695, c/o | 
Automotive News, Detroit 26. 

| 
CHEVROLET-FORD. Contact me if you 


are contemplating selling half or all your 
dealership. Highly successful general 
manager sin:e 1928. Prefer lower half 
U. 8S., Box 3677, c/o Automotive News, 
Detroit 26. 

EAST OR SOUTHEAST, Small dealership 
or will buy partnership. GM car pre- 
ferred. Will also consider managing large 
dealership. Well qualified. All informa- 
tion held in strict confidence, Box 3678, 
c/o Automotive News, Detroit 26. 


GM—FORD. OKLAHOMA-TEXAS,. 150 to 
400 contract. Ample capital, Wholesale 
and retail experienced. Young, aggressive 
and energetic. Factory approval assured. | 
Box 3663, c/o Automotive News, De- 
troit 26. 


BUSINESS OPPORTUNITIES 


WHOLESALE AUTOMOTIVE PARTS. 
Clean stock, Modern shop. Motor rebuild- 





ing. Inventory twenty thousand dollars, 
some times. Florida East Coast city. Every THURSDAY Noon 
Other business requires full time. Box Rt. 45—25 miles N. of Chicago 
3669, c/o Automotive News, Detroit 26. John Corrigan—Auctioneer 
~ | PHONE 348 WHEELING, ILLINOIS 


DEALER SERVICES 


AUTO EMPLOYMENT SPECIALISTS. 
Serving both employers and employes. 
Sales, service, parts, office and man- 
agement. Inquiries solicited. Cardinal 
Agency, 505 5 Avenue, New York City. 


USED CARS FOR SALE _ 


Cars- Trucks | 


WHOLESALE | 
NEW and USED 


Tremendous Discounts on 
Some Models 











Large Selections 


Roosevelt Motors, Inc. 
4156 W. Roosevelt. Road 
CHICAGO, ILLINOIS 


Established 25 Years 
Wire or Phone Sacramento 2-7850 
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DEALERSHIP AVAILABLE 

*RANCHISE in North Missouri town of 
7999 to 9.000 population. Gross sales 
threngh November of this year over 
£230,000. Good lease available. No blue 
sky. Will take fair appraisal on shop 
equipment and you can buy whatever you 
want of the parts and accessories at 
factory cost, Keep communications confi- 
fential, Box 3668, c/o Automotive News, 
Detroit 26. 


ESTERN WISCONSIN, city of 50,000. 
Dealer now handling Hudson. Modern 
brick building, 5,000 square feet floor 
space, car lot adjacent to building. Best 
ocation in city. Will sell at inventory 
value. Sell or lease building. Box 3688. 
“/mn Automotive News. Detroit 26. 

nV HANDLING CHRYSLER AND 
PLYMOUTH in N.W. Iowa county seat 
town, 2.500 ponulation, Established 16 
years. Owner wants to go in manufac- 
uring business, Will lease building and 
equinment. Sell stock at net. A chance 
to get In at small investment. Box 3689, 
*/o Automotive News, Detroit 26. 


EW CAR AGENCY, now handling leading 
mdependent make in new building. Lo- 
tated in the heart of a wealthy agri- 
eultural community. County seat town. 
Must sell due to health, Want to dispose 


of entire set-up including building. Will 
take approximately $75.000, part of 
which can be financed, Net for '49 over 


$30,000. Box 3690, c/o Automotive News, 
Detroit 26. 

EALERSHIP FOR SALE. Agency, now 
handling Pontiac and White truck dis- 
tributorship in the deep south in an in- 
dustrial town of 35,000. Annual payrolls 
sixty million dollars. No real estate. Will 
take seventy five thousand dollars to 
handle, which represents inventory, equip- 
ment and accounts receivable. Box 3691, 
c/o Automotive News, Detroit 26. 


‘R SALE. One of “Big Three,’’ 100 car 
contract, Will sell at inventory. $15,000 
© $20,000 to handle. Florida. Box 3693, 
c/o Automotive News, Detroit 26. 


tALERSHIP FOR SALE. Now handling 
3MC trucks, in large industrial area close 
to Chicago. Modern building and equip- 
ment. Must qualify with factory. Box 
1666, c/o Automotive News, Detroit 26. 


Philadelphia’s 3 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 P.M. 


GILBERT — ROBINSON 


Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


Cc 








LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY | 





Located 6 miles North of Lancaster, Pa. 
MANHEIM AUTO SALES 
& AUCTION, INC. 
Phone 202-W4 








KEN SCHAEFFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 


INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 


et tet i ae a eam 








; 43rd & Locust Sts. 











CORD. Sell for best offer. Condition upon 








GEO. LAWSON—Owners—BUD FENNEMA 


Phone 4111-4051 











GOTTA DEMONSTRATOR TO SELL? We'll 





WASHINGTON, D. C.—Kaiser-Frazer dist. 










me 





USED CARS FOR SALE 


| 
—AUTO— | 
AUCTION 


To 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Jos. E. Johnson Tex Rickard 


Auctioneers 


ATTENTION DEALERSIII 


At Greatly Reduced Prices 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


@ = PHILA., PENNA. 


SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


—WHEELING— 
AUTO AUCTION 















Dealers are ‘‘Wheeling to Wheeling" 


request, Box 3694. c/o Automotive News, 
Detroit 26. 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Y_ Mile East of Illinois State Line 
On Route 30 
EVERY FRIDAY ... 11 A.M. 
175-CAR AVERAGE 


Year's Percentage Sold Above 63% 
Dealers Buy - - - Dealers Sell 


DUTCH STUART, Auctioneer 


Dyer Auto Auction 
DYER, IND. 


Res.: Lansing, Ill. 730 and 
Lansing, Ill. 107R 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A, 


USED CARS WANTED» 





buy it. Yet sir, we'll take delivery at 
your door and pay the top market price. 
Drive it 10 miles, no more than 500 and 
we're interested. Popular makes only. 
Write H-E-I-S-E-R, The Paymaster, 565 
S. State, Salt Lake City, Utah 





ADILLAC, seven passenger cars, new or 
if ‘‘tip top’’ condition only, back to 
1941, Write full details please? Keep this 
for future reference? Walter Tighe, 349 
E. 76 St., New York 21, N. Y. 

PARTS FOR SALE 


liquidating entire stock of parts and ac- 
cessories, Value $19,600, at cost. No 
reasonable offer refused. For complete 
inventory list write William P. Mac- 
Cracken, Jr., Room 1152, National Press 
Building, Washington, D. C. 


USED PARTS 


tractors, 










For all cars and trucks. 





Rebuilders! What do you need and 
what are you stuck with? We may be 
the buyers you are looking for. 


FULLER AUTO SALVAGE 


Box 628 
SALINA, KAMSAS 





























PARTS FOR SALE MISCELLANEOUS 


—_—_————s | ATTENTION SALES MANAGERS — Car. 


truck and trailer registrations are in- 
“WORLD'S LARGEST DEALER 





creasing in Texas, Lists of registered 
owners available for any locality or for 
entire state. Also lists of automobile 
dealers and of new car, truck, trailer 


OF GENUINE BUICK PARTS” purchasers. Write for prices Capitol In- 
oo Service, 403 W. 25th St., Aus- 
n, Texas. 


Wholesalers: We Are Quantity 
Shippers of All General Motors’ 
Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenve 
CHICAGO 5, ILL. 


ENGINE _ REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 300 Commerce S8t., 
Lynchburg, Virginia. 


New Car 


Salesmen 
UNIT PAY PLAN 


A better plan for paying sales- 
men — Controls costs — Pro- 
vides proper selling incentives 
— Attracts quality producers — 
Patterned to meet competitive 
selling. For complete plan re- 
port, simplified earnings calcu- 
lator and working examples — 
mail your check for $5.00. 








SHOP EQUIPMENT FOR SALE 

GLOBE, single post Hydraulic lift. Brand 
new, Below cost. Price $365, Will deliver 
within one hundred miles. West Motor 
Co., Inc., P. O. Box 1335, Steubenville, 
Ohio. 

ATTENTION CHRYSLER DEALERS!!! 
Only a few left—order now. Approved 
parts control card desks, Saves you $$§. 
Immediate delivery—$57.50 each. Sperber 
Mfg. Co., 1815 Trombly, Detroit or your 
MoPar field man. Write for circular. 

WHEEL BALANCER. Weaver WJ41. Brand 
new in crate. Cost $375. Our price $275 
delivered. Box 3661, c/o Automotive 
News, Detroit 26. 

ANTIQUE CARS WANTED 

WANTED. Old model car, prefer touring 
built before 1925. No junker, Any make 
except Ford. Write all details, Vic John- 
son Motor Sales, 630 Valley Ave., N.W., 
Grand Rapids, Mich. 


MISCELLANEOUS 


WANTED 
AUTO LITERATURE 


Organization forming automotive library 
needs new or used copies of out-of-print 
books. 

Smith's “Marketing of Used Automobiles” 
FTC's ‘Report on the Auto Industry” 
Epstein's ‘The Automobile Industry” 
Cohn's “Combustion on Wheels” 


William F. Zimmermann 


599 Fifth Avenue Troy, New York 








Now for Immediate Delivery 


NEW IMPROVED MODEL 
Automatic {ist} BraKinGs 


Complete with Controti Steering | $544 
Guide Cables & Brake Hook-Up { 


—_— DEAL : kon eaene 


Tow Bar Sales Company 


Seltzer's “A Financial History of the Exclusive Factory Distributors 
American Automobile Industry” AN 3-8¢88 MU 4-840! 
DE 2-0700 Nites: )}DO 3-8373 
Write Box 3476 40 SO. CLINTON ST., CHICAGO 6, ILL. 


Denver: KE 2323 Los Angeles: OL 9782 


c/o Automotive News, Detroit 26 









AUTO AUCTION EVERY TUESDAY 


IN THE HEART OF THE NATION - - - FORT WAYNE, IND. 


11:30A Bring your cars or send them Monday, Monday Nite 
e ollie 


or Tuesday A.M. Our guorantee: You must be satisfied. 


Call us for Hotel Reservations: 
EASTBROOK 1254 


FORT WAYNE AUCTION CO. 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER - DENZIL V. WEBSTER 
COL. CARL E. MARKER, COL. HAROLD STRAIT, Auctioneers 


324 W. MAIN ST. FORT WAYNE, IND. 
























Maney Motor Co. Auto Auction 
DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 
Col. Bill Suddarth and Col. Bob Keller 
Every Friday 


Auctioneers: 


Every Thursday 
MURFREESBORO, TENN. HUNTSVILLE, ALA. 
Phone 111 Phone 3188XJ 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 





NEW SUBSCRIPTION ORDER 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [] 
for which check is attached [[] or send bill [J 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 





Ne Ta oi ok ote cae eee ek Oa BORD Mk. Oia icke ees 
Ne PISRE cial avila grag dure KAP AERA Wk aie eh eceiee UIDs isha a'b'0's0.6 ee 
TRADE CONNECTION: 

Car Dealer (] Truck Dealer [1] Manufacturer [] 
Jobber [) Insurance [) Financial () Supplier [1 

Wades saen Semek Os ra Vales tee Coker 


1-9-50 





Lower--riced Hudson 


Taking the country by storm! 


“Step-down”’ desig 
Hudsons leaders in resale val 
according to the N.A.D.A. Offici 
Used Car Guide! 


In two days, more than a million people 
flocked to see the new Pacemaker 


...and many thousands placed their 
orders for this exciting new car that 


costs less to buy . . . less to drive! 


— dealers have the only really 
new and different car in sight 
and the only new price! 


And America is welcoming Hudson's 
offering of the new, lower priced, “step- 
down” designed Pacemaker with open 
arms. Right across the nation, one of the 
largest crowds to ever welcome a new 
‘ar—anytime, anywhere—thronged 
the showrooms of Hudson dealers. 
There was action . excitement 
public approval, and plenty of deals for 
everyone. 


Just as an indication of genuine, solid 
public enthusiasm for this great new 
‘ar, early reports showed 9,200 orders 
taken in the first two days. And more 
good news rolls in daily . . .. Hudson 
dealers are doing business, because 
Hudson dealers have got what it takes 


to get it in this market . a greater 


value, with exclusive features, at a price 
the public likes to pay! 


And that’s where YOU come in .. . if 
you're interested in the livest deal in 
the automobile business today. 


This is the time for YOU to get in on 
the ground floor get set for the 
future with a company that’s really on 
the move .. . a company that knows 
the answers from 40 years of experience 
and that’s really years ahead in 
planning and building what the car- 
buying public really wants! 
Just write—wire—or phone Mr. N. K. 
VanDerzee, Vice-President in Charge 
of Sales, Hudson Motor Car Company, 
Detroit 14, Michigan; Hudson has a 
good deal for good dealers—and NOW'S 
the time to find out about it for yourself! 


Available with Hudson’s new 


SUPER-MATIC DRIVE* 


*Optional at extro cost. 


40 YEARS OF 
ENGINEERING LEADERSHIP 


A few of the more than 80 important advances pioneered by Hudson 
1909 Fluid-Cushioned Clutch 


1916 First Super-Six, high-compression engine with 
compensated inherently balanced crankshaft 

1926 First steel bodies built on a production basis in 
own manufacturer’s plant 

1935 Gearshift control at steering wheel 
Patented Triple-Safe Brakes (hydraulic & reserve 

1936 mechanical systems from same pedal—plus park- 
ing brake) 

1948 Monobilt body-and-frame™*, an all-welded unit with 
recessed floor and exclusive “step-down” design 

1949 Super-matic Drive—no-shift driving, economical 
overdrive 


Go Places with HUDSON ... the Great Pioneer! 


*Trade-mark and patents pending 


ONLY CAR WITH THE STE® DOWN DESIGN 


GREAT Fan = 

TDSON SE Cc QS Ses 

ep HUDSON SERIES ~ ree 
Pacemaker Series Super Series Custom Series 
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